
Experian, what we do

We are the leading global information services company, providing data and analytical 
tools to our clients around the world. We help businesses to manage credit risk, prevent 
fraud, target marketing offers and automate decision making. We also help people to 
check their credit report and credit score, and protect against identity theft. In 2014, we 
were named by Forbes magazine as one of the ‘World’s Most Innovative Companies’.

To find out more about our company, please visit www.experianplc.com or watch our 
documentary, ‘Inside Experian’.

Giving a helping hand to...

business
In a faster, more complex world, where millions of 
interactions take place every minute of every day, 
we help businesses and organisations make sense 
of and find meaning from all the data that they 
accumulate, to create better business outcomes 
and build stronger customer relationships.

society
At the heart of what we do, we help millions 
of people around the world to get fair and 
affordable access to essential, everyday services.

people
We live in a world where we are all increasingly 
aware of the importance of our personal data. Every 
day we help people to protect, manage and make the 
most of their data, to improve their financial status 
and provide peace of mind against identity fraud.

http://www.experianplc.com
https://www.youtube.com/watch?v=YSxeXPD-p8g&feature=youtu.be


At a glance

A global company with a diverse portfolio
We are a market leading information services company with 
unparalleled global reach. Just over half of our Group revenue is 
generated in North America, 21% in UK and Ireland, 18% from 
Latin America, and Asia Pacific, Europe and the Middle East 
together account for 10%. 

Our roots lie in providing credit information in the assessment of 
risks associated with lending. While this remains a cornerstone 
of our business, we have diversified into other industries such as 
telecommunications, healthcare, public sector, automotive and 
retail, as well as helping people to check their credit report and 
credit score, and help protect them against identity theft. 

Market position and strategy
We typically occupy the number one or number two position 
in our largest markets and in areas with high barriers to entry. 

Our strategy is to build on our leading market positions and 
maximise our core strengths in data, analytics, software and our 
expertise. This will allow us to take advantage of a wide range of 
opportunities, to deliver attractive rates of growth and superior 
returns to our shareholders.

Financial performance
We have a strong track record of delivering organic revenue 
growth, generating strong cash flows and growing shareholder 
value. Since 2006 we have more than doubled our profits and 
generated approximately US$8bn of free cash flow; delivering  
total shareholder returns above the FTSE 100 average. 

Clients 
We have more than 100,000 clients, including many of the world’s 
leading brands, with no one client accounting for more than 2% of 
total revenue.

US$4.8bn
US$4.8 billion total revenue for  
the year ended 31 March 2015

£12bn
Listed on the London Stock Exchange with 
a market capitalisation of c. £12 billion

We employ 17,000 people in 38 countries and our corporate headquarters are in  
Dublin, Ireland, with operational headquarters in Nottingham, UK; California, US;  
and São Paulo, Brazil.

Experian plc is listed on the London Stock Exchange (EXPN) and is a constituent of the 
FTSE 100 index. Total revenue for the year ended March 31, 2015, was US$4.8 billion.

Chairman: 
Don Robert

Chief Executive Officer:
Brian Cassin 

Chief Financial Officer:
Lloyd Pitchford

Chief Operating Officer: 
Kerry Williams

Experian management 

US$8bn
Approximately US$8 billion free 
cash generated since 2006

17,000
We have 17,000 people working  
from offices in 38 countries

KEY FACTS



Credit Services

3.8m 
We produce 3.8 million  
credit reports in a  
typical day 

Decision Analytics

US$500m
We help our 10 largest clients to 
detect and prevent fraud worth 
US$500 million each year

Our business lines

Our business activities are organised across four global business lines: Credit Services, 
Decision Analytics, Marketing Services and Consumer Services.

Marketing Services

2bn
We link over two billion records 
every month, helping brands 
interact with their customers

Consumer Services

140,000
Our experts working in our call 
centres help more than 140,000 
people every week

We hold, protect and manage data that helps businesses and organisations 
of all sizes to make fast, fair, consistent and responsible lending decisions, 
and prevent fraud. Our 18 consumer credit and 13 business credit bureaux 
around the world hold information about the credit that people and 
businesses have applied for and their history of repaying it. This plays a vital 
role in helping them access fair and affordable financial services.

Lenders can quickly decide whether people or businesses applying for credit 
can afford it and are likely to repay; helping lenders make more informed 
credit decisions, from setting terms for new accounts, through to managing 
existing customer and supplier relationships more effectively.

Companies and organisations are amassing vast quantities of data and 
interpreting this is vital. We use data science, analytics and technology to 
unlock the value hidden in data. 

With more than 3,000 technologists and data scientists, we are experts in 
connecting, organising and interpreting the huge volumes of data being 
generated in society today. We transform it into useable information, helping 
our clients to draw conclusions about how to manage their organisations. 

We use analytics to create sharper customer insight helping our clients make 
decisions on hundreds of millions of credit applications every year, including 
checking that applicants are who they say they are, to prevent fraud.

We help brands around the world to connect with their customers, whenever 
they contact them and on whatever device their customers are using. We use our 
strengths in data management and analytics to create customer profiles for our 
clients, drawing data from many sources, including a client’s own data. These 
profiles help our clients identify their best customers and better understand their 
main motivations, and our cross-channel marketing platform helps our clients to 
plan, manage and execute their campaigns quickly and efficiently.

With more than 30 years’ experience, we are one of the world’s largest providers 
of services that help clients to increase their customers’ loyalty, make them more 
profitable and inspire them to recommend the brand.

Credit information plays an important role in everyone’s life, affecting the 
purchases people make, the loan terms they can get and much more. 

We provide millions of people in the USA and the UK with online access to their 
credit report and score, enabling them to manage and improve their financial 
status, and helping them to protect themselves against fraud and identity theft. 
A credit report contains the history of a person’s credit repayments and is the 
basis for their credit score. The data used to create a credit report includes 
information from our Credit Services business line, so a person can see what 
lenders see about them. Using our online tools, they can then routinely monitor 
their credit and identify ways to improve their Experian credit score.

Click here to watch our video

Click here to watch our video

Click here to watch our video

Click here to watch our video

http://youtu.be/R9-rFL6gyIU
http://youtu.be/8TPnOAE4scU
http://youtu.be/6xrXzLFKfjk
http://youtu.be/JUWA0KrA5H8


Our key financials

By customer segmentBy region

 North America 51%

 Latin America 18%

 UK and Ireland 21%

 EMEA/Asia Pacific 10%

 Financial services 30%

 Direct-to-consumer 20%

 Retail 9%

 Automotive 5%

 Healthcare 5%

 Telecoms and utilities 5%

 Insurance 4%

 Media and technology 4%

 Government/public 2%

 Other 16%

Global revenue profile in FY15

By business line

 Credit Services 49%

 Decision Analytics 12%

 Marketing Services 18%

 Consumer Services 21%

2,930

3,712

3,407

3,790 3,803
3,859

4,456
4,582

4,772 4,810

FY06 FY07 FY08 FY09 FY10 FY11 FY12 FY13 FY14 FY15

Organic revenue growth 12% 8% 4% 3% 2% 8% 10% 8% 5% 1%

Operating cash conversion 102% 100% 99% 101% 100% 98% 96% 94% 101% 104%

Benchmark EPS Growth n/a n/a 1% 8% 8% 10% 18% 9% 8% 4%

Dividend per share growth n/a n/a 9% 8% 15% 22% 14% 9% 8% 5%

932848 1,169747616 991896 1,244 1,309 1,306

Ten year performance trend

EBIT US$m

Revenue US$m

Experian TSR since demerger vs. FTSE 100
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+163%

+60%

Source: Datastream
From demerger to 15 May 2015
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Contact us

For further information

James Russell
Director of Corporate Communications and CR

T +44 (0) 115 992 2652
M +44 (0) 786 649 5418
E james.russell@experian.com

Ben Rudd
Head of Public Relations

T +44 (0) 203 042 4313
M +44 (0) 794 630 1646
E ben.rudd@experian.com

Company website
www.experianplc.com

Annual Report 2015
www.experianplc.com/annualreport

Corporate Responsibility Report 2015
www.experianplc.com/crreport

Discover Experian
www.experianplc.com/discoverexperian


