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Experian is the clear market leader with ~67% share in the
bureau segment and a very strong brand (Serasa)

One minute in Experian Brazil il 519, consumer recal
162k
Credit and
collection e.
2 6k 4 inquiries 330 E'Sg;%se?ion\ 609 top of mind with consumers

Consumer Credit
score inquiries decisions

15%

18% .‘JG:: 67 % share of credit bureau market

11.6k

77 Contacts 2,500 employees

200+ custom and generic scores

treated for

Debts settled .
targeting

1.6k

Transactions
checked for
fraud

B500k+ direct and indirect clients 400+ variables across the population

11 0m debt notifications per year

~52m free consumer members
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Positive data should boost financial inclusion and the
credit market, generating new opportunities

L " Credit t % of GDP
« Combination of positive data and other trends can

bring new momentum 83.8%
% 75.4%
* Reduction in benchmark interest rate from o
56.9%

14.25% to 2.0% in 3 years (August 2020) 54.5%

43.1% —
30. 4%

 Digital banking expanding fast

» Credit fintechs and neobanks penetration —
Top 4 neobanks estimated to have captured 8.5m+ UK us Spain  Germany Emerging Braz"
clients in H1 2020, totalling 36.5m+ clients (+35%) Economies

Source: BIS — Total Credit to Households (Core Debt) — Q4 2019

Positive Data Highlights Positive Data Expected Impacts

97m . 96 - 770m 23m 67% - $240bn
consumers registered i banks contributing with | transactions registered thin files benefit (13% i total credit/GDP ratio | new credit in the four
so far data so far of adult population) (vs current 47%) most benefitted sectors
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Combination of negative and positive data is a key

differentiator

* Negative data superiority: coverage 21% better than
closest competitor

« Additional effect from positive data history of 12.3m
consumers who had opted-in

* Advanced analytics: machine learning and artificial
intelligence

« Multichannel delivery: Ascend platform, web, API,
string, batch

« Good timing: financial capacity attributes crucial for
clients to navigate pandemic

Products Upcoming
@ already launched @ Launches in FY21
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Reports Trend Attributes

« Summarized Data * On-time Payment Index
« Detailed Report « Payment Stress

* Credit Card Usage Trend
Scorings * Score Trend

* New Serasa Score * Affordability Trend

(multiple versions) « Verticals Score Trend
» Customized

Credit Profile Attributes
* Debts Severity

* Positive Data Clustering
* Payments Prioritization
* Verticals Score

Financial
Capacity Attributes

» Estimated Income
« Affordability
* Income Commitment

Segmentation

Alerts / Triggers « Portfolio distribution with a
« Denied Alert 2 attributes-based matrix

* Financing Trigger
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Many opportunities to explore beyond positive data,

leveraging our global / local capability

» Growing demand for frictionless fraud
prevention on digital channels

» Scale CrossCore

» Growth of local addressable market
stronger than global, reaching $800m in 2024

* Imminent implementation (November)

» Possibility of scaling global capabilities quickly,
with a larger open data strategy

* Opportunities in consumer contributed data,

data aggregation/categorisation and new scores

« Fast-growing market, sized at $110m/year

» First step into a significant adjacent market:
trade receivables, insurance policies,
agribusiness bonds
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Identity &

Ascend

Banking

Auto Loans
Registration

Experian

Differentiated way to deliver new scores
and attributes

Client loyalty by delivering analytical
empowerment with our data

Use case for all levels of needs and
analytical literacy, increasing market reach

Enhanced focus will leverage opportunities
with positive data

Big underserved market with distinctive
needs: 5m businesses (<2% penetration)

Dedicated team and offers focused on client
needs

Market moving to Software-as-a-Service
solutions

Cornerstone for platforms expansion and
cross-business product developments (e.g.
Pre-Qual, collections, digital onboarding)

Market size: $50m/year
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Our unique direct relationship with consumers is
unmatched in the market

Scale up the B2C Create new opportunities in
business our B2B businesses

Reach a significant position in this
landscape, expanding and
diversifying our revenue streams

Bringing unique consumer ‘%:
contributed data /

Development of solutions in arenas such
as open data, and leverage current
propositions such as collections

Enhance our brand position
in a friendly manner

Enhanced differentiation in terms of Changing perception of consumers about
scope, scale and quality, creating a our role, from restrictive company to a
truly distinctive position partner in financial life
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Consumer Services Strategy: Credit for All

Our mission is to provide credit access to the entire Brazilian population regardless of their score

Consumer’s Financial Life Timeline and Target Products

__________________________________________________________________________________________________________

Engagement: Serasa “Free”

.3 Free D 8 Financial Positive
| f" Report | Score | @ Education | "‘.b Data

Transactional Products
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: Collection Marketplace Credit Marketplace Premium Subscription
1
1
1
1
1
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1
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1
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1
1

serasa Serass E:s"erosa' .
A=¢ limpa nome eC["ed premium
300 700 1000

Distribution
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Engagement Strategy: Serasa "Free”

In less than 4 years we have connected with 1/3 of the Brazilian Population

Free Member Enroliments (millions)

33% of

Brazilian
adult
population

FY17 FY18 FY19 FY20 1H21

Brazilian Population (millions)

I Total

Il Adult
Il Banked

8 © Experian * Source: IBGE, 2020.

il Voz WiFi =

& serasa.com.br

.;- 0Ola, Daniel
®s  CPF:004.490.***

Explore sua vida financeira

\ Seu score esta
/ 938 excelente
de 1000

Entenda seu Serasa Score

Seu nome esta limpo

Nenhuma divida em seu CPF na

Serasa.

Ver meu CPF

Situacao na Receita Federal

A % &5

Inicio Salde Meu CPF

financeira

oo
oo
Solugbes

M
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S
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Collection Marketplace (Limpa Nome)

Limpa Nome solution is already the go-to solution for Brazilians to negotiate their debt and pay their bills

Limpa Nome: Partners Limpa Nome: Discounts Conceded (US$ billions)
FY19 FY20 FY19 FY20
Limpa Nome: Transactions (millions) Limpa Nome: Bureau Debt Share (%)
100% -
+426% 80% 1
60% -
40% 130°
. o
0%
FY19 FY20 FY19 FY20
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Serasa Score Turbo

Bills paid within our ecosystem boost consumers score.

» Gamification strategy through bills payments
= Real time financial education
= |t differs from USA Boost, which is based on behaviour

0l4, Daniel 3
CPF:004.490."" ||
Explore sua vida financeira

-
Seu score esta
722 excelente
de 1000

Entenda seu Serasa Score

Seu nome esta limpo

Nenhuma divida em seu CPF na
Serasa.

More deals
' HIGHER CREDIT
RATING

BUREAU DEBT
Limpa
Nome

NON-BUREAU DEBT m\ SERASA SCORE
' (%43 TURBO
eWallet REGULAR BILLS
FINANCIAL

EDUCATION

More deals
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Ver meu CPF

Situacao na Receita Federal
& &5 8o

Satide Meu CPF Solugies
inanceira

2110 @ 50% = ¢

& serasa.com.br &

m
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Credit Marketplace (eCred)

eCred completes the Serasa ecosystem (pay your bills, boost your score and get back to the credit market).

Brazil: 2020 Credit Market Size (US$) eCred: Approved Orders (millions)

$840 billion

FY18 FY19 FY20

eCred: Loans (US$ millions) eCred: Credit Cards (thousands)

FY18 FY19 FY20 FY18 FY19 FY20
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Key Results

We are already the largest Brazilian fintech from an audience standpoint

Visits (millions) Financial
m Audience
433 (millions)
*Nov/19
S
rganic
- |-
S &
FY17 FY18 FY19 FY20
Net Promoter Score (NPS) Apps (millions) Rating | & W
2_5? 4.8 | 4.3
47 | a4
o OCOO | 45 | 44
U | 42| as
Oct/18 Oct/19 June/19 June/20
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What is next?

Serasa will be the one-stop-shop for financial life

dgc’)
X
®

A Serasa ,f'_i_’ serasa

: score =2 cadastro positivo !
: « Comprehensive » Score improvement
: credit scan .
N . ki eCred |
i &= limpa nome |
- Renegotiate debts » Personal credit
/ : * Get special discounts * Credit card -
- | « Pay bills « Financing !
:= enslnﬂ .%?'sgmium
: « Financial education « ID monitoring :
Score (@————— Score 1000 !
. ! * eWallet
.:n.. m . ! 1
oy O | » Cashback |
g O 8% 5S¢ ' !
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In summary, very attractive prospects for our business in
Brazill

Clear competitive advantages to address an evolving credit space

m Good momentum with positive data products

m Plenty of opportunities in addition to positive data
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