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sses”  Overview
-t2s. Snapshot of Experian

= Revenue: US$4.7 bn

= EBIT: US$1.3 bn

= Market Cap*: c.£11 bn
= In top 50 of FTSE-100
= Employees: ¢.17,000

= Offices in 40 countries
= Largest markets: US, Brazil, UK

= Corporate headquarters: Dublin

Leading global information services company,

providing data and analytical tools to clients around the world

For the year ending 31 March 2013

*
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sses.  Overview
-3¢, The Experian investment case

‘ Market leading global information company

= Unique proprietary data, coupled with value-added analytics
= Scalable business model

Strong market positions
= No. 1 or 2 position across our largest markets
= High barriers to entry

Global growth potential

= By expanding geographically, in new customer segments
and through innovation

Strong financial track record
= High quality, recurring revenues
= Highly cash generative with low capital intensity

Focus on data & analytics | Drive profitable growth | Use cash wisely

©2014 Experian plc. All rights reserved. Experian Public. 4



.eess”  Overview
«tees. Global revenue FY13

By region

EMEA/Asia
Pacific 12%

UK & Ireland

P North America

48%

Latin America
21%

By business line

Consumer
Services 22%

Marketing Credit Services

Services 21% " 46%
Decision

Analytics
11%

By customer segment

Financial services

30% Direct to
consumer 21%

Public Retal
Telecoms

Sector /Utilities 0

/Education 10%

6%

Healthcare 2%

. Insurance Automotive
Media

/Technology

©2014 Experian plc. All rights reserved. Experian Public.

Diverse portfolio by
geography, business
line and customer

segment




esss’  Overview
-2ess. Market leader with unparalleled global reach and range

5,000 4,713*

4,500
4,000 Other regions
3,500 . North America
3,000

2,500

2,160°

2,000

Global revenue US$m

1,000

500

Experian Equifax D&B TransUnion Acxiom FICO
(Baal/ A-) (Baal/BBB+) (NR/BBB) (NR/ B+) (Ba2/NR) (NR/NR)

More than double the size of nearest competitor, broader range

1 Year ended 31 March 2013 3 30 September 2012 *US only. "
2 Year ended 31 December 2012 Source: Latest full year revenue, company SEC filings

©2014 Experian plc. All rights reserved. Experian Public. 6



esse” QOverview
-2es2” Eight year performance trend

N 4713
Revenue US$m 4,456

Bl EBIT US$m
3,790 3,803 3,859

3,407 g ¢ -

ZvM

FYO06 FYO7 FY08 FY12 FY13

Organic revenue
growth

EBIT margin 21.9% . 23.6%

Operating cash
conversion

102% 100% 100%

Global continuing activities revenue and EBIT only. EBIT margin excluding FARES. Operating cash conversion adjusted to exclude FARES.

FY06 to FY10 EBIT adjusted to exclude FARES (discontinued operation). FY06 and FY07 revenue and EBIT adjusted to exclude MetaReward. FY07 and
FY08 revenue and EBIT adjusted to exclude Loyalty Solutions. FY08 and FYO09 revenue and EBIT adjusted to exclude French Transaction Processing
business and other smaller discontinuing activities. FY10 and FY11 revenue and EBIT adjusted to exclude small discontinuing activities. FY11 revenue,
EBIT and operating cash conversion adjusted to exclude the comparison shopping and lead generation businesses that are now discontinued. FY12
adjusted to exclude small discontinuing activities in EMEA/Asia Pacific.

©2014 Experian plc. All rights reserved. Experian Public.

H1 6% organic
revenue growth

Q3 5% organic
revenue growth

Outlook for H2:

» Organic
revenue
growth to be at
least similar as

Q3
For the full year:

« Modest margin
improvement

« Cash
conversion of
at least 90%
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.seee”  Business overview

325, Experian business segments

Credit Decision Marketing
Services Analytics Services
» |Large databases » Value-added » Sophisticated = Direct to
of information, products targeted consumer
used to manage marketing credit
risk » Used to convert monitoring
data into valuable » Sell across ¢.30 services
= 19 consumer decisions for countries
credit bureaux businesses » |dentity theft
= Segmented protection
= 13 business * Provides expert over 2.3bn services
credit bureaux consulting, consumers
analytical tools
= Automotive and software = Delivery over
information email, mobile,
social

BT s U

Percentages above are proportion of global revenue for the year ended 31 March 2013
©2014 Experian plc. All rights reserved. Experian Public. 9



esee’ BuUSiNess overview
2ee2° Credit Services: our business and market influences

- We build and manage large databases of credit application and
payment histories of both consumers and businesses

our « We help clients manage the risks associated with lending money so

busi they can:
USINESS - decide who to lend to

* set appropriate lending limits
* take action on overdue accounts

» Competition between lenders for new customers

~ Market « Need to monitor risk in lending portfolios
influences « Growth in demand in new customer segments

« Growth in credit active population in emerging markets

 In Brazil and the UK, Experian is the market leader in both
consumer and business credit information

* In the US, Experian is the primary provider of consumer credit

Competitive

environment information to many financial institutions, Equifax and TransUnion
are the other credit bureaux, and in business credit information
Experian is second to Dun & Bradstreet

©2014 Experian plc. All rights reserved. Experian Public. 10



.sees_  Business overview
° Credit Services

Year ended 31 March

USsmillor
Total Organic growth

Revenue growth FY13 H1FY14  Q3FY14
NorthAmenca ................................. 873 ................. 7 91 ................ 1 0% ............... 9% - E—
Latin America 874 874 17% 12% 4%
UK and Ireland 248 240 4% 2% 3%
EMEA/Asia Pacific 186 194 2% 2% 2%
Totalrevenue21812099 ................ 12%9%6%4% ......
EBIT 769 716 16%

EBIT margin 35.3% 34.1%

All figures above on continuing basis
Revenue and EBIT figures stated at actual exchange rates; growths stated at constant exchange rates.
2012 restated for the reclassification of some products from Credit Services to Decision Analytics within Latin America and a small discontinuing activity in EMEA/Asia Pacific

©2014 Experian plc. All rights reserved. Experian Public. 11



eese’ Business overview

-see2° Decision Analytics: our business and market influences

Our
business

We provide software, scores and analytics to financial services clients
We help clients at all stages of the lending cycle to:

» identify new customers

* segment existing customers

* manage portfolios and optimise collections
We provide detection and fraud prevention services

~ Market
Influences

Need for sophisticated tools to turn raw data into usable information
Growth in demand for fraud prevention tools
Client willingness to invest in large software platforms

Competitive
environment

Experian is a market leading provider of Decision Analytics in all its
major geographies

Global competitors include Fair Isaac and SAS; competition in local
markets is typically from smaller, local players

©2014 Experian plc. All rights reserved. Experian Public.
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“esss” Business overview
-3:3. Decision Analytics

Year ended 31 March

Ssiilion
Total Organic growth

Revenue growth FY13 H1FY14  Q3FY14
NorthAmenca ................................. 146129 ................ — — - —
Latin America 44 37 39% 39% 39%
UK and Ireland 206 198 5% 0% 3%
EMEA/Asia Pacific 116 126 (4)% (4)% 16%
Totalrevenue512490 .................. 8%5% .................... 7 % .................. 1 6% ......
EBIT 109 113 0%

EBIT margin 21.3% 23.1%

All figures above on continuing basis
Revenue and EBIT figures stated at actual exchange rates; growths stated at constant exchange rates.
2012 restated for the reclassification of some products from Credit Services to Decision Analytics within Latin America and a small discontinuing activity in EMEA/Asia Pacific

©2014 Experian plc. All rights reserved. Experian Public. 13



« \We own unique data on consumer attributes

* We use sophisticated marketing strategies to help organisations
Qur identify, understand, target and engage their best customers
business through:

« systems, analytics & platforms that put data to work
 ability to help clients understand and measure
effectiveness of campaigns

« Secular shift from traditional to digital advertising
: Market  Spending by retailers on marketing in US & UK
influences « Strong growth in emerging markets

« Growth in demand for global services

@) pa[oJ=ITiiA/sI * Competition has evolved with the growth of new digital channels

environment « Competitors range from traditional providers (Acxiom, Epsilon), to
agencies (WPP, Omnicom), to digital, which is a fragmented market
(ExactTarget, Responsys, Neolane and eDialog)

©2014 Experian plc. All rights reserved. Experian Public. 14



.seee”  Business overview
. Marketing Services

Year ended 31 March

USsmillor
Total Organic growth

Revenue 2013 2012 growth FY13 H1FY14  Q3FY14
NorthAmenca ................................. 417395 .................. 6 % ............... 5% - E—
Latin America 83 50 75% 31% (M)%
UK and Ireland 226 234 (2)% (2)% ()%
EMEA/Asia Pacific 279 259 10% 6% ) (3)% ......
Tota|revenue1005938 .................. 9%5% .................. 1 % ......... o
EBIT 147 146 4%

EBIT margin 14.6% 15.6%

All figures above on continuing basis
Revenue and EBIT figures stated at actual exchange rates; growths stated at constant exchange rates.
2012 restated for a small discontinuing activity in EMEA/Asia Pacific

©2014 Experian plc. All rights reserved. Experian Public. 15



eese’ Business overview
«see2° Consumer Services: our business and market influences

* We provide online services directly to consumers, including
our  access to their detailed credit history
business - access to their credit scores

« credit monitoring for identity protection purposes

Market » Rising awareness of uses of credit information and benefits of
- credit monitoring
iInfluences

« Growth in personal identity theft

* Market leader in both US and UK

Competitive i .
environment * In the US, Experian is more than 4x larger than any of its

competitors, including Equifax, TransUnion and FICO

« UK competitors are Equifax and smaller niche players

©2014 Experian plc. All rights reserved. Experian Public. 16



.sees_  Business overview
202 Consumer Services

Year ended 31 March

US$million |
2013 Total | Organicgrowth |

Revenue 2012 growth FY13 H1FY14  Q3FY14
NorthAmenca ................................. 822777 .................. 6 % ............... 6% 4% ......
UK and Ireland 193 152 28% 26% 23%
Totalrevenue ............................... 1 015 ................. 9 29 .................. 9%9% ......................... 7% ......
EBIT 311 268 16%

EBIT margin 30.6% 28.8%

All figures above on continuing basis
Revenue and EBIT figures stated at actual exchange rates; growths stated at constant exchange rates.

©2014 Experian plc. All rights reserved. Experian Public. 17



“esss” Business overview

-2es3. Revenue and EBIT by business line

Six months ended 30 September

US$million . Organi

Total  Organic rganic revenue
Revenue 2013 2012 growth  growth growth of 6%
Credit Services 1,090 1,065 6% 6% : %,E/i IT growth of
Decision Analytics 252 237 9% 7% _

_ _  EBIT margin
Marketing Services 459 458 2% 1% maintained
Consumer Services 536 500 8% 8%

Total revenue 2,337 2,260 6% 6%
EBIT before central activities 646 622 7%

Central activities (38) (34)

EBIT — continuing activities 608 588 %

EBIT margin 26.0% 26.0%

All figures above on a continuing activities basis
Revenue and EBIT figures stated at actual exchange rates; growths stated at constant exchange rates.

2012 restated for the divestment of Sinotrust Market Research Services and other small discontinuing activities in Credit Services and
Marketing Services, and for further costs of $1m within Central Activities as a result of the adoption of IAS 19 (revised).

©2014 Experian plc. All rights reserved. Experian Public. 18
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2008, Strategic overview
«2ees] Structural drivers of growth

* Increased regulatory complexity
for our clients

* Clients in new verticals needing
to better manage relationships
with customers

* Explosion in data creating
demand for analytics and
segmentation tools

- Consumers aware and wanting to
control their personal data



.sees  Strategic overview
-2es3. Global growth programme

Global growth prog@me

Product New customer — F s
innovation segments Expanding

Focusing on the “big plays”




~Product
innovation

Cross-channel
marketing

Fraud and identity
management

PowerCurve

BusinessIQ

©2014 Experian plc. All rights reserved. Experian Public.

New customer
segments

SME
Telecommunications
Automotive
Public Sector

Healthcare payments
Affinity channel

Geographic
: expansion

7 Y

Spanish Latin
American expansion

India credit bureau

Australia credit
bureau

Emerging Europe
expansion

22



esse  Strategic overview

-2es2” |nvestment in recent acquisitions

In addition to organic growth, Experian has a disciplined acquisition strategy,
capitalising on market opportunities more quickly and effectively than it
could do organically:

« Acquisitions must be strategically aligned with the group as a whole
* Bringing complementary new data or technology

« Taking Experian into new sectors or geographic regions, or

* Providing access to new growth markets

Since 30 September 2013, Experian has completed two acquisitions:
« $324m purchase of 41st Parameter, a significant addition to our fraud
prevention business

« $850m purchase of Passport Health, which gives the group a leading
position in healthcare payments

©2014 Experian plc. All rights reserved. Experian Public. 23



.s*ss- Fraud and identity management
-2e2” Drivers of growth

o= New account

2 & opening fraud

. * Fuelled by increase in e-commerce
ﬂ Card-not-present
’ fraud - Globally merchants incurring fraud

costs and losses of c. US$200bn p.a.

: Account take-
& over fraud - Business and governments need to
detect fraud and identify consumers
M gy Cnline - Experian addressable market is c.
Cj’g‘ transaction fraud US$2-3bn, growing at double-digit rates

« Experian fraud prevention and identity
Bust-out fraud ~  management revenue c. 6% of Group
" revenuel, with mid-teens growth

L = %=~ Mobile fraud

— " Based on forecast revenue for the year ending 31 March 2014

©2014 Experian plc. All rights reserved. Experian Public. 24



esee  [raud and identity management

-2ess” Acquisition of 41st Parameter ‘

 Leader in device identification

» Card-not-present fraud
detection

« Becoming an industry standard

O 4IST
PARAMETER

A part of Experian

« Significant cross-sell
opportunity for Experian:

- Of Experian’s top 25
clients, only 5 are current
41st Parameter clients

» Significant geographic
expansion potential; 70%
of 41st Parameter revenue
Is US-based

©2014 Experian plc. All rights reserved. Experian Public. 25



.sess-  Healthcare payments

222" The US healthcare payment industry

US healthcare ecosystem US healthcare payments market

 US$2-3bn market

* Rapid growth, driven by
financial pressure on healthcare
providers

Commercial
SEVLEIES

Patients

« Complex web of providers
and payers

« Consumers paying more of
their healthcare bills

» Hospitals seeking to become
more efficient

Healthcare

providers Government

» Systems investment

 Automation

» Consolidating supplier
relationships

©2014 Experian plc. All rights reserved. Experian Public. 26



« Coverage grows from c. 500 to nearly 3,000 hospitals
~ .+ Equivalent to 45% of US hospitals

« Significant cross-sell opportunity

« From 14 to 28 products
« Creates a full suite

» Clients can source needs from a single provider

* Healthcare payments records rise from c. 1bn to c. 4bn

» Data cost efficiencies through substitution of third party data

©2014 Experian plc. All rights reserved. Experian Public. 27



2008

2013

Reporting Scheduling

P Sar=t iy Benchmarking

e geelly Benchmarking

Benchmarking

i/f
Patient
/ Engagement y

Patient
Collections

Patient
Engagement

Patient
/ Engagement /

_ @ ‘ SearchAmerzca

Registration Registration Registration

Expenan

Hea\thcare

p Claims Patient “ Claims Patient [ Claims
Seafc:!iz;;zgﬁ Processing Collections * Processing Collections +r_| Processing
/ e
, / mpV @) PASSPORT
y " Denial Medical Present Vall Denial o Denial
\’x AR Follow drwken ) AR Follow Y \:0cment AR Follow Management
Up / Up Up
Payment | Reimburse- S/ Payment  BEEIIVEES Payment  Reimburse-
Posting ment ! Posting ment Posting ment
» \\\
—
/“"”v S —

« Strong hospital market
presence

* Focused primarily on
physician practices

- Comprehensive
product suite

« Reimbursement and
payments from
commercial insurance
providers

« Payment prediction,
collections software,
address verification

* One-stop-shop

©2014 Experian plc. All rights reserved. Experian Public. 28
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Year ended 31 March 2013
US$Hm

Revenue
Continuing EBIT
EBIT margin

Organic revenue growth
Total revenue growth
Continuing EBIT growth

Net Assets (Sept 2013)
Net Debt (Dec 2013)

Revenue and EBIT growth at constant exchange rates, all other growth rates at actual exchange rates

©2014 Experian plc. All rights reserved. Experian Public.

4,713
1,255
26.6%

8%

10%
13%

2,790
4,078

30



.g..g' Financial overview

-2e2” Strong H1 FY14 performance
Revenue (US$m), and EBIT (US$m), - Total revenue growth
organic revenue growth % and EBIT margin % of 6%, at constant

currency, up 3% at
actual rates

25 70 26.0% 26.0%
1%

6%

» Organic revenue
growth of 6%

 EBIT up 7% at
constant currency,
up 3% at actual rates

« EPS up 10% at actual
rates

FY11H1 FY12H1 FY13H1 FY14H1 FY11H1 FY12H1 FY13H1 FY14H1

e Dividend raised 7%
to 11.5 US cents per
share

Global continuing activities revenue and EBIT only. FY11 H1 revenue, EBIT and EBIT margin adjusted to exclude small
discontinuing activities. FY12 H1 revenue, EBIT and EBIT margin adjusted to exclude the discontinued comparison
shopping and lead generation businesses and small discontinuing activities. FY13 H1 revenue, EBIT and EBIT margin
adjusted to exclude the divested Sinotrust Market Research Services business and other small discontinuing

activities. Organic revenue growths are shown at constant FX rates and have not been restated.

©2014 Experian plc. All rights reserved. Experian Public. 31



esse” Financial overview
«¢ees. Cash flow performance FY13

Year ended 31 March 2013
US$million

49 (68)

_l — —

Retained in  Working Net
interest (162)
(54)

associate capital
Tax _

Dividends
to NCls

3

Capital Sale of Depreciation

expenditure  fixed and
assets ~ amortisation

94% conversion 105% conversion
of EBIT into of benchmark
operating cash earnings into free
flow cash flow
EBIT Operating Free cash
cash flow flow

©2014 Experian plc. All rights reserved. Experian Public. 32



eese’ [inancial overview

-3e2%. Application of EBITDA (FY08-FY13)

US$million
1,800 -

1,600
1,400 -

1,200 -

m Net cash flow
m Dividends
B Interest & Tax

1,000 -

800 -
m Capital expenditure

600 - ® Working capital

400 -
200 -
0 -
(200) - FY08 FY09 FY10 FY11 FY12 FY13

Earnings before interest, tax, depreciation and amortisation (‘EBITDA’): EBITDA is defined as profit before amortisation of acquisition intangibles, acquisition expenses, goodwill
impairments, adjustments to contingent consideration, charges in respect of the demerger-related equity incentive plans, exceptional items, net finance costs, tax, discontinued
operations, depreciation and other amortisation. It includes the Group’s share of continuing associates’ pre-tax results

©2014 Experian plc. All rights reserved. Experian Public. 33




esee  Capital strategy
-225. Net debt / EBITDA

Net debt to
n
US$b EBITDA
10.0 ~ - 2.75
9.0 -
- 2.50
8.0 -
7.0 - - 2.25
6.0 -
- 2.00
5.0 -
- 1.75
4.0
3.0 1 - 1.50
2.0
- 1.25
1.0 -
0.0 - - 1.00
FYO7 FY08 FY09 FY10 FY1l FY12 FY13 FY14 Q3
. — Adjusted net debt Target net debt to
- Net debt - Serasa put option to EBITDA EBITDA range
Notes:

“Adjusted net debt” is defined as net debt plus the Serasa put option.
FY14 Q3 is based on a 12 month rolling EBITDA, adjusted pro-forma for Passport and 415t Parameter.

©2014 Experian plc. All rights reserved. Experian Public. 34



esee  Capital strategy
-2ess. Capital allocation and leverage

Capital allocation framework

Status update

« Target net debt range is
1.75-2.0x EBITDA

 Aim to balance:

« Balance sheet prudence
* Following recently announced
* Funding growth plans acquisitions, net debt increased
to c.US$4.1bn at 31 Dec 2013

« Shareholder returns
Ceased share repurchase
programme having repurchased

US$370m

« Expect net debt to EBITDA of
approximately 2.25x by year end,
subject to trading and future
M&A activity

* Will provide usual update on
future capital allocation plans in
May

©2014 Experian plc. All rights reserved. Experian Public. 35



eses” Financial overview
-tss. Consistent credit rating history

Current Credit Ratings
» Standard & Poor’s: A- stable outlook

% 1 = Moody’s: Baal stable outlook
5.7
e

S

v’ Recent Actions:
L9 7. + Nov 2013 S&P confirm A- stable outlook
4 // /,. = Nov 2013 Moody’s confirm Baa1
-~ v -/ stable outlook

$c X

“ 4 /

2 v
sV “

©2014 Experian plc. All rights reserved. Experian Public. 36
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.sees_  Financial overview
. Treasury policies

Liquidity
= Maintain significant undrawn committed bank facilities

Refinancing
= Space out debt maturities to mitigate refinancing risk

Dividends
= Covered 2.5x by Benchmark earnings: 40% payout

Ratings
= Maintain strong investment grade (Baal/BBB+)

37



esee’ Financial overview
-2ess” Treasury policies (cont.)

Interest rate risk
= 50-100% of net funding to be fixed rate for over 6 months

= Interest rate swaps used to adjust the balance between
fixed and floating rate liabilities

Currency risk
= Borrowings broadly match currencies of earnings

= Currently no borrowings in Brazilian Real or Colombian
Peso

= Forward FX used to manage currency exposure

= Total Debt after forward FX (December 2013):
USD: US$3.5bn (81%); GBP/EUR: US$0.8bn (19%)

©2014 Experian plc. All rights reserved. Experian Public. 38



.eess" Financial overview
Committed funding

Funded debt
$713m Term bank loans May 2016
$600m 2.375% US Notes June 2017
£400m 4.75% Euronotes November 2018
€500m 4.75% Euronotes February 2020
$1,602m Revolving Credit Facility drawings

US$932m undrawn committed bank facilities
US$709m expires Dec 2015 or later

One financial covenant: EBIT interest cover > 3x*;
- Sept 2013 actual cover 19x

US commercial paper programme initiated 2014

As at 31 December 2013
* Excludes financing fair value remeasurements

©2014 Experian plc. All rights reserved. Experian Public.
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Guarantor Experian plc

((GIE))]
(Jersey incorporated)

Experian Investment Holdings Ltd
(CLY

Experian (UK) Finance Limited
(CLY

Experian Finance plc
(UK)

Asia Pacific EMEA Braziye UK US

operating operating Coloma operating operating

businesses businesses operaii businesses businesses
businesses

Corporate headquarters: Dublin, Ireland

©2014 Experian plc. All rights reserved. Experian Public. 40
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o000 Y13 appendix

-%23. Revenue and EBIT by geography

Year ended 31 March

USSmillion 2013 2012 Total Organic EBIT
Revenue growth growth  margin
Nort h Amenca ................................ 2258 ............ 2092 ................. 8% ................. 7 % ............ 318% .....
Latin America 1,001 961 21% 14% 34.6%
UK and Ireland 873 824 7% 5% 28.2%
EMEA/Asia Pacific 581 579 4% 3% 4.5%
Totalrevenue ................................ 4713 ............ 445610% ................ B
EBIT before central activities 1,336 1,243 13%

Central activities (81) (74)

EBIT—contmumgact|v|t|es .............. 1255 ............ 11691 3%
EBITmarg|n266% ........... N

All figures above on continuing basis
Revenue and EBIT figures stated at actual exchange rates; growths stated at constant exchange rates.

2012 restated to exclude discontinuing activities in EMEA/Asia Pacific

©2014 Experian plc. All rights reserved. Experian Public. 42



o000 Y13 appendix

«tess. Group benchmark earnings

Year ended 31 March

uSsmillion -1 1 N
Tota|EB|-|- ...................................................................... 1253 ................ 1 175 .................. 7 %12% ......
Net Interest (58) (47)
BenChmarkPBTl .......................................................... 1195 ................ 1 128 .................. 6 % ................... 1 2% ......
Benchmark taxation (302) (274)
Benchmark taxation rate 25.3% 24.3%
BenchmarkPAT ............................................................... 893 ................... 854 .......................................................
Benchmark non-controlling interest (46) (74)
BenChmarkeammgS ....................................................... 847 ................... 780 .................. 9 (.))(.) ................... 1 4% ......
We,ghtedaveragenumberofsharesm,||,0n ............... 988 ................... 989 .......................................................
Closing number of shares, million 9088 989
Benchmark EPS, US cents 85.7 78.9 9% 14%
Dividend per share, US cents 34.75 32.00 9%

Growths at constant exchange rates are estimated.
1 Benchmark PBT is defined as profit before amortisation of acquisition intangibles, acquisition expenses, goodwill impairments, charges in respect of the demerger-related equity
incentive plans, exceptional items, financing fair value remeasurements and tax. It includes the Group’s share of associates’ pre-tax profit.

©2014 Experian plc. All rights reserved. Experian Public. 43



cesse’ H1 FY14 appendix
33 Revenue and EBIT by geography

Six months ended 30 September

US$million _
2013 2012 Total Organic

Revenue growth  growth

NorthAmenca ................................ 1150 ............ 1096 ................. 5%5%

Latin America 493 499 7% 7%

UK and Ireland 435 415 7% 7%

EMEA/Asia Pacific 259 250 5% 4%

Totalrevenue ................................ 2337 ............ 22606% ................ 6 o

EBIT before central activities 646 622 7%

Central activities (38) (34)

EBIT—contmumgact|v|t|es ................. 6 08 ............... 5887%

EBI Tmarg |n .................................. 26 O W R

All figures above on a continuing activities basis

Revenue and EBIT figures stated at actual exchange rates; growths stated at constant exchange rates.

2012 restated for the divestment of Sinotrust Market Research Services and other small discontinuing activities in EMEA/Asia Pacific,
and for further costs of $1m within Central Activities as a result of the adoption of IAS 19 (revised).

©2014 Experian plc. All rights reserved. Experian Public. 44



-esse” H1 FY14 appendix
«tess. Group benchmark earnings

Six months ended 30 September

US$million 2013 2012 Growth

Total EBIT 608 589 3%
Net Interest (35) (29)

Benchmark PBT? 9/3 560 2%
Benchmark taxation (154) (140)
Benchmark taxation rate 26.9% 25.0%

Benchmark PAT 419 420
Benchmark non-controlling interest (1) (37)

Benchmark earnings 418 383 9%

Weighted average number of shares, million 983 988

Closing number of shares, million 979 987

Benchmark EPS, US cents 42.5 38.8 10%

1 Benchmark PBT is defined as profit before amortisation of acquisition intangibles, acquisition expenses, goodwill impairments, charges in respect of the demerger-related equity
incentive plans, exceptional items, financing fair value remeasurements and tax. It includes the Group’s share of associates’ pre-tax profit.

45
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‘esees’ H1 FY14 appendix
202" Credit Services

Six months ended 30 September
US$million

Total Organic
Revenue 2013 2012 growth growth
North America 447 418 7% 7%
Latin America 432 438 7% 7%
UK and Ireland 119 118 3% 3%
EMEA/Asia Pacific 92 91 1% 1%
Total revenue 1,090 1,065 6% 6%
EBIT 382 368 8%
EBIT margin 35.0% 34.6%

All figures above on a continuing activities basis
Revenue and EBIT figures stated at actual exchange rates; growths stated at constant exchange rates.
2012 restated for a small discontinuing activity in EMEA/Asia Pacific

©2014 Experian plc. All rights reserved. Experian Public.



cesse’ H1 FY14 appendix
-te25. Decision Analytics

Six months ended 30 September

USSmillion _
2013 2012 Total Organic
Revenue growth  growth
NorthAmenca?? ................... 7 .(.) .................. é % ............... 4% ......
Latin America 26 19 52% 52%
UK and Ireland 97 98 1% 1%
EMEA/Asia Pacific 52 50 7% 7%
Totalrevenue252 ................. 2 37 ................. 9%7% ......
EBIT 44 44 7%
EBIT margin 17.5% 18.6%

All figures above on a continuing activities basis
Revenue and EBIT figures stated at actual exchange rates; growths stated at constant exchange rates.

©2014 Experian plc. All rights reserved. Experian Public.



cesse’ H1 FY14 appendix
-tss. Marketing Services

Six months ended 30 September
US$million

Total Organic
Revenue A B growth  growth
North America 203 198 3% 2%
Latin America 35 42 (11)% (11)%
UK and Ireland 106 109 0% 0%
EMEA/Asia Pacific 115 109 8% 4%
Total revenue 459 458 2% 1%
EBIT 52 57 (9)%
EBIT margin 11.3% 12.4%

All figures above on a continuing activities basis
Revenue and EBIT figures stated at actual exchange rates; growths stated at constant exchange rates.
2012 restated for the divestment of Sinotrust Market Research Services and other small discontinuing activities in EMEA/Asia Pacific

©2014 Experian plc. All rights reserved. Experian Public.
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«sess. Consumer Services

Six months ended 30 September

US$million .
2013 2012 Total Organic
Revenue growth  growth
North America 423 410 3% 3%
UK and Ireland 113 90 28% 28%
Total revenue 536 500 8% 8%
EBIT 168 153 10%
EBIT margin 31.3% 30.6%

All figures above on a continuing activities basis
Revenue and EBIT figures stated at actual exchange rates; growths stated at constant exchange rates.

©2014 Experian plc. All rights reserved. Experian Public.
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cesse’ H1 FY14 appendix

«sees. Cash flow performance

Six months ended 30 September

US$million

Capital Depreciation
expenditure and
amortisation

(92)
(182) 177
Working
capital

84% conversion of
EBIT into
operating cash
flow

EBIT

©2014 Experian plc. All rights reserved. Experian Public.

Operating
cash flow

(32)

Net interest (77)
(2)

Tax Dividends

to NCls

96% conversion of
benchmark
earnings into free
cash flow

Free cash
flow
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.5 Contacts

Experian
Cardinal Place
80 Victoria Street
London

SWI1E 5JL

Tel: +44 (0)203 042 4200
Website: www.experianplc.com

Nadia Ridout-Jamieson
Director of Investor Relations
Email: nadia.rjamieson@experian.com

Antony Barnes
Director of Tax and Treasury
Email: antony.barnes@experian.com
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Sarah Schibli
Investor Relations Manager
Email: sarah.schibli@experian.com
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°s 8¢ Disclaimer

THIS PRESENTATION IS NOT AN OFFER OR SOLICITATION OF AN OFFER TO BUY OR SELL SECURITIES. IT IS SOLELY FOR USE AT AN INVESTOR PRESENTATION AND IS PROVIDED AS
INFORMATION ONLY. THIS PRESENTATION DOES NOT CONTAIN ALL OF THE INFORMATION THAT IS MATERIAL TO AN INVESTOR. BY ATTENDING THE PRESENTATION OR BY READING THE
PRESENTATION SLIDES YOU AGREE TO BE BOUND AS FOLLOWS:

This presentation is strictly confidential to the recipient, is being distributed to a limited range of invited persons solely for their own information, may not be distributed to the press or any other person, and may not be
reproduced or published, in whole or in part, in any form. Failure to comply with this restriction may constitute a violation of applicable securities laws.

This document is not a prospectus for any securities. Investors should only subscribe for any securities on the basis of information in a relevant prospectus and term sheet, and not on the basis of any information
provided herein.

This presentation has been prepared by Experian plc (the “Company”) and may be amended and supplemented and may not be relied upon for the purposes of entering into any transaction. The information contained
herein has been obtained from sources believed to be reliable. Although the Company has taken all reasonable care to ensure that the information herein is accurate and correct, no representation, warranty or
undertaking, express or implied, is given by or on behalf of the Company or any of its directors, officers, employees, shareholders, affiliates, agents, advisers, other representatives (collectively, "Representatives”) or
any other person as to, and no reliance should be placed on, the fairness, accuracy, completeness or correctness of the information or the opinions contained herein or any other material discussed at the
presentation. Neither the Company nor any Representatives nor any other person shall have any liability whatsoever (in negligence or otherwise) for any loss howsoever arising from any use of this presentation or any
other material discussed at the presentation or their contents or otherwise arising in connection with the presentation. The views reflected herein are solely those of the Company and are subject to change without
notice. All estimates, projections, valuations and statistical analyses are provided to assist the recipient in the evaluation of the matters described herein and may be based on subjective assessments and assumptions
and may use one among alternative methodologies that produce different results, and to the extent that they are based on historical information, they should not be relied upon as an accurate prediction of future
performance. Certain analysis is presented herein and is intended solely for purposes of indicating a range of outcomes that may result from changes in market parameters. It is not intended to suggest that any
outcome is more likely than another, and it does not include all possible outcomes or the range of possible outcomes, one of which may be that the investment value declines to zero.

This presentation may include forward-looking statements that reflect the Company’s intentions, beliefs or current expectations. Forward-looking statements involve all matters that are not historical by using the words
“may”, “will”, “would”, “should”, “expect”, “intend”, “estimate”, “anticipate”, “target”, “believe” and similar expressions or their negatives. Such statements are made on the basis of assumptions and expectations that the
Company currently believes are reasonable, but could prove to be wrong. Any forward-looking statements made by or on behalf of the Company speak only as at the date of this presentation. Save as required by any
applicable laws or regulations, the Company undertakes no obligation publicly to release the results of any revisions to any forward-looking statements in this document that may occur due to any change in its

expectations or to reflect events or circumstances after the date of this document.

No action has been taken or will be taken that would permit a public offering of any securities in any jurisdiction in which action for that purpose is required. No offers, sales, resales or delivery of any securities or
distribution of any offering material relating to any such securities may be made in or from any jurisdiction except in circumstances which will result in compliance with any applicable laws and regulations.

The distribution of this presentation in certain jurisdictions may be restricted by law and persons into whose possession this document comes should inform themselves about, and observe any such restrictions. This
presentation is for the recipient’s use only. This presentation is not for distribution to retail clients. Neither the presentation nor any copy of it may be taken or transmitted into the United States of America, its territories
or possessions, or distributed, directly or indirectly, in the United States of America, its territories or possessions. Any failure to comply with this restriction may constitute a violation of U.S. securities laws. The
presentation is not an offer of securities for sale in the United States. Neither the Company nor Experian Finance plc intend to conduct a public offering of any securities in the United States. Securities may not be
offered or sold in the United States except pursuant to an exemption from, or transaction not subject to, the registration requirements of the

This presentation is being communicated only to (i) persons who are outside the United Kingdom, (ii) persons who have professional experience in matters relating to investments falling within Article 19(5) of The
Financial Services and Markets Act 2000 (Financial Promotion) Order 2005 (the “Order”), or (iii) high net worth entities, and other persons to whom it may lawfully be communicated, falling within Article 49(2)(a) to (d)
of the Order (all such persons together being referred to as “relevant persons”). This presentation is communicated only to relevant persons and must not be acted on or relied on by persons who are not relevant
persons. Any investment or investment activity to which this presentation relates is available only to relevant persons and will be engaged in only with relevant persons. By attending the presentation to which this
document relates or by accepting this document you will be taken to have represented, warranted and undertaken that (i) you are a relevant person (as defined above); (ii) you have read and agree to comply with the
contents of this notice; and (iii) you will treat and safeguard as strictly private and confidential all such information and take all reasonable steps to preserve such confidentiality.

This presentation does not constitute an offer or an agreement, or a solicitation of an offer or an agreement, to enter into any transaction (including for the provision of any services). No assurance is given that any
such transaction can or will be arranged or agreed. Before entering into any transaction, you should consider the suitability of the transaction to your particular circumstances and independently review (with your
professional advisers as necessary) the specific financial risks as well as the legal, regulatory, credit, tax and accounting consequences. This document does not disclose all the risks and other significant issues
related to an investment in any securities/transaction. Prior to transacting, potential investors should ensure that they fully understand the terms of any securities/transaction and any applicable risks.
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