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Financial highlights

Growth % at
actual FX

Statutory

Growth % at  Growth % at
actual FX  constant FX
Benchmark rates rates

Revenue

uss$7,097m +7%

(2023: US$6,619m)

Revenue - ongoing activities

us$7,056m +8%  +7%

(2023: US$6,548m)

Operating profit

uss1,694m +34%

(2023: US$1,265m)

Benchmark EBIT!

uss1,944m +8%  +7%

(2023: US$1,798m)

Profit before tax

uss1,551m +32%

(2023: US$1,174m)

Benchmark profit before tax

uss1,789m +7%  +6%

(2023: US$1,670m)

Basic EPS

usc131.3 +56%

(2023: USc84.2)

Benchmark EPS

usc145.5 +8% +7%

(2023: USc135.1)

1 From ongoing activities.

The results for the year ended 31 March 2023 have been re-presented for the reclassification to exited business activities of certain

B2B businesses.

© Reconciliation of statutory to Benchmark measures, page 84
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are uniguely available
to Experian.

We take great pride in our accomplishments in FY24. We have
performed well financially, and we have made excellent strategic
progress, despite an unfavourable market backdrop in which higher
interest rates cooled economic and credit expansion. Once again,

it demonstrates our resilience.

What we did in prior years to build a more advantaged Experian,
established on strong foundations of our people, technology and
integration, has positioned us to address new growth markets.

We have created opportunities that are uniquely available to Experian.

There are many highlights, as this report illustrates: seizing structural
growth opportunities in Latin America, executing strategic growth
initiatives in North America, enhancing our market position in the UK
and Ireland, and improving our performance in EMEA and Asia Pacific.

As we look ahead, the economic outlook in our principal economies

has improved, although full recovery may yet take time to materialise.
We are confident in our strategy and in our ability to continue to unlock
new value. We will continue on our path to be a unique growth company
that constantly innovates to help consumers and businesses.

We have made much strategic progress and have high ambitions.
We look forward to creating even greater value for all our stakeholders.

Brian Cassin
Chief Executive Officer
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Experian today is more than 40%
bigger than it was just five years
ago, and well on its way to becoming
much bigger still.



xperial 5
Annual Report 2024

Over that period, we had headwinds
from the COVID-19 pandemic and quite
a significant contraction in what people
traditionally think of as our biggest
revenue driver, which is credit
reporting. It tells you just how much
we have moved our business on. -

jJodau 2163je)5

This evolution has happened over

a long period of time, and it's moved us
Into a much more technology-focused
data analytics and software company.

Today we are a data and technology
business which uses innovative
products to modernise industries
and provide real-time solutions to
help consumers and businesses.

We drive change
through financial
inclusion



https://youtu.be/fkmdAafm9Nc?si=_zYYtZpsdXRtZ1V
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At the same time, we have become
a much more important company
from a consumer perspective.

Our relationship with consumers has
gone from being in the background to
being at the front and centre of our
brand, and of who we are, using our
capabilities to really make a difference
to over 180 million people globally.

How we help

consumers improve
their financial health



https://youtu.be/LN6DlgGh5wc?si=pnWMyDR43E0ws9By
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We think we are going to develop
even more In this direction. We are
going to be a much larger business,
doing really interesting things across
a much broader spectrum than we
are even today.

This is really exciting.

Transforming
financial services
with Al and Automation

jJodau 2163je)5



https://youtu.be/_QnZf3FlNq0?si=a4u5v_52fYluCw8K
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Our plans see us as being one of the
only companies in the world which
can redefine how lending Is done,
how businesses detect and prevent
fraud, how marketers access
audiences digitally or even how you
can simplify US healthcare payments.

We want to be the indispensable
partner for how people manage
their finances and the financial app
they turn to first.

o]

Transforming
healthcare with data
and technology



https://youtu.be/uZLKyS5uTro?si=oCUXvQXfQCW9Pi98
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These are just some examples of
how we are powering opportunities
across industries, across the world.

Very few companies have this
opportunity. Experian has it and
It's an exciting thing to be part
of and to be driving forward.
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Experian at a glance

Leading with purpose

What we do

We are a data and analytics powerhouse. In life's big decisions — from buying a home or a car, to sending

a child to college, to growing a business — we are there to make a difference. We help individuals take
control of their financial lives and follow their dreams. Businesses rely on our valuable data and powerful
analytics to make smarter decisions and to mitigate risk. We are changing lending, helping business detect
more fraud, simplifying healthcare, making it easier to get a car and much more. We power opportunities

in a way that is unique to Experian.

Our business activities

Business-to-Business

We help businesses make faster, smarter
decisions — transforming data into information,
and information into insights.

Consumer Services

We help people to understand and take control
of their credit so they can improve their
financial lives.

Global revenue' by business activity

Where we operate

We provide services across four geographic
operating segments. This regional structure
means we can better understand the specific
needs and constraints of each local market and
we are able to service both domestic and
international customers effectively.

Our global reach means we can offer our
customers the benefit of shared product
development and market knowledge.

Global revenue' by region

Who we serve

Our customer base is diverse. Customers range

in size from small to medium to large, and to
multinational organisations. Organisations

and businesses embed our data and decision

intelligence platforms in their own systems.
It helps them grow their businesses, mitigate
risk and engage with their customers. Million

S

of individuals also rely on us to save time and

money when accessing credit and insurance
options.

Global revenue' by client

FY24 FY24 - FY24 ¥ K
/ ' GH“‘ )
( F: A
b}
D : ‘B

@ B2B: Data 52% @ North America 66% A Financial services 39%
@ Consumer Services 27% @ Latin America 16% B. Direct-to-consumer 16%
® B2B: Decisioning 21%  @UKand Ireland 12%  C.Health 8%
@ EMEA and Asia Pacific 6% D. Retail 6%

E. Software and Professional services 6%

F. Automotive 4%

G. Insurance 4%

H. Media and Technology 4%

I. Government and Public sector 3%

J. Telecommunications and Utilities 3%

K. Other 7%

1 Revenue from ongoing activities

Countries where we operate

Argentina Germany
Australia India
Austria Ireland
Brazil Italy
Bulgaria Lesotho
Canada Malaysia
Chile Mexico
China Monaco
Colombia Netherlands
Costa Rica New Zealand
Denmark Norway

Panama

Peru

Poland
Singapore
South Africa
Spain
Switzerland
Turkiye

United Kingdom
United States

e
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How we make a difference

We are data and
analytics experts

» We are leaders in data science

* We have extensive expertise in data,
analytics, computer engineering, machine
learning, and Al natural language processing

* We have a deep understanding of technology

» We generate powerful insights, make
valuable predictions, and provide accurate,
fair and quick decisions for individuals and
businesses

© See Our business model, pages 22 to 25

We continually
expand our business

« From a credit data company to a much
broader data, analytics and platform provider

« From a business that focused only on
organisations, to one with a relationship with
millions of people

« From a company that operated in the
financial services sector mainly, to one
operating in multiple industries — healthcare,
automotive, agrifinance and many others

© See Our business model, pages 22 to 25

We innovate for
social impact

 We create social innovation products and
establish initiatives to have a positive
impact on communities and individuals

» We empower our people and use technology
to bring societal change, ensure fairness
and help improve financial health

© See Sustainable business, pages 56 to 79

We anticipate
customers' needs

» We innovate and respond to customer needs
through a culture that puts the customer first
» We value experimentation and evolve in
a fast-paced technological landscape

© See Our strategy, pages 26 to 45

Experian plc ’] ’]
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We emphasise
security and ethics

» We put strong emphasis on transparent
data practices

« We use data in a responsible manner

» We ensure compliance with privacy and
consumer protection laws and industry
self-regulatory standards

» We have established governance systems
that guard against the misuse of data

© See Sustainable business, pages 56 to 79

We embrace
limitless possibilities

» We aim to make the world a better place
through a forward-thinking approach to
harnessing the power of technology and
innovation, to serve billions of people
worldwide

» We always push the boundaries of what's
possible, to create a better tomorrow

© See Our strategy, pages 26 to 45
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Chair’s statement

Empowering transformation: driving
opportunities for all stakeholders

Experian delivered another strong financial
year driven by good strategic execution. Against
a backdrop of macroeconomic headwinds, our
performance underscores the resilience of

our business, and in particular our ability

to successfully identify and address large,
attractive structural growth opportunities.

We are proud of what we have achieved for our
people, our clients and the hundreds of million
consumers we support around the world. We
are relentlessly focused on delivering for them.

Growth strategy

Experian today represents a broad platform
which uses data, analytics, software, new
technologies and innovations to provide ground-
breaking solutions for business clients and
consumers: it is gratifying to see just how far
Experian has evolved from its heritage in the
credit data industry.

We help thousands of organisations to optimise
their lending process, verify identity and combat
fraud. We make healthcare costs much simpler
to manage, and we play a deep and impactful
role in the automotive marketplace, helping
manufacturers, retailers, dealers and
consumers alike. We also deliver digital
marketing solutions in versatile ways that
enable businesses to connect with their
customers.

We are proud of what we have achieved for
our people, our clients and the hundreds of
million consumers we support around the
world. We are in a unique position and are
excited by the huge possibilities we have
to help improve their financial lives.

We are focused on successfully executing

a series of scale plays across a number of
markets. For example, | am very excited about
the prospects for our Ascend Platform, which
merges our analytics, software and fraud
prevention solutions with our data, and our
clients’ data. We have created the missing link
that seamlessly and securely integrates
analytics into a production environment for
credit risk, identity verification and fraud
prevention. Our clients no longer have to build
and operate separate capabilities in silos —
they can do it all from our highly secure and
automated unified platform.

At a regional level, Brazil continues to be one
of our most exciting growth markets. In a
country where consumers and businesses
face numerous fraud attacks, Serasa Experian
has successfully delivered solutions that are
unmatched by any competitor in the market.
We have steadily built our capabilities through
both organic investment and acquisitions.
The team also continues to diversify our
business portfolio, including expansion of

the Agrifinance vertical and services for

our consumers.

True to our purpose, we are helping millions

of consumers worldwide realise their financial
goals and dreams, focusing on how we can help
empower their financial health. Having built
direct relationships with more than 180 million
consumers worldwide, we continue to invest

in new solutions to help people on their
financial journey.

Mike Rogers

Chair

This year, building on the success of Experian
Boost in the USA, we introduced the Experian
Smart Money Digital Checking Account, a
credit-building product that directly embeds
Experian Boost. This is a great example of
Experian’s unique strategy which links our
business-to-business and consumer services
to bring unigue solutions to market. It also links
directly to our purpose because those in need
of credit-builder products are much more likely
to be among the ‘credit invisibles’, and we help
them to enter into mainstream finance.

But Smart Money and Experian Boost are
just two of the ways consumers are aided

in their financial journey. | am proud to share
that in North America we have created an
industry-leading suite of financial tools all in
one place — a marketplace ecosystem that
helps connect millions of consumers across
Experian’'s membership with access to many
financial solutions, including insurance services,
buying a car, debt management or simply
finding the best credit card for their personal
needs. We are well on our way to establishing
similar ecosystems for consumers in Brazil
and in the UK.

On the heels of our Smart Money launch,
we are delighted it was recognised among
Fast Company’'s 2023 World Changing Ideas,
as having the potential to effect true system
change.



Furthering Artificial Intelligence (Al)

For many years we have understood the
potential of Al, and we have invested in
comprehensive strategies spanning technology,
risk management and innovation. This
investment underscores our dedication to
leveraging Al as an essential instrument for
innovation and productivity.

Several years ago, we adopted a systematic
approach to Al integration. This approach
extends from initial proof of concept to the
seamless production of applications at scale.
By prioritising this integration process, we
ensure a balanced focus on managing risks,
data privacy and security, upholding the trust
that consumers and businesses place in

our brand.

Now, Experian is bringing a much-needed,
authoritative voice to the rapidly evolving and
world-changing technology that is Generative Al
(GenAl). In the past 12 to 18 months, we have
made significant strides in GenAl integration,
notably boosting our coding and engineering
productivity among our extensive team of more
than 1,500 engineers.

Central to our approach at Experian is our
commitment to responsible stewardship of
data and leadership in Al-based product
development. This ethos, coupled with a culture
of continuous learning and adaptation, ensures
we remain at the forefront of the ever-evolving
GenAl landscape.

Sustainable strategy

We work hard to make sure our business has a
positive impact on the world. Our responsibilities
—to people, society and the environment — are
foundational to everything we do.

One quarter of the global adult population lacks
access to basic financial services, so it is crucial
for companies like Experian to ensure that we

make a difference in the communities we serve.

Our United for Financial Health programme,
which focuses on improving financial education
among underserved communities, has connected
with 146 million people since its launch in 2020,
and 33 million people this year alone.

Globally, over 180 million people use our free
credit reports and scores to access products
and services that can help them understand
and manage their credit profiles.

This year, a further eight million people have
been reached through Experian’s social
innovation products, designed to provide
societal benefits, and improve financial health.
We are committed to continuing to support new
social innovations every year, with four new
significant investments made through our
Social Innovation programme this year.

Improving financial health is fundamental to
our mission at Experian. This year, we have
refined our approach in this area to focus on
and amplify the positive social impact our
products can have through our ambition to
help people thrive on their financial journey.

As a result, we have developed a new Positive
Social Impact Framework that will help us
measure progress towards our ambition.

It defines positive impact as a favourable and
measurable change that occurs in someone’s
financial journey as a result of interacting with
an Experian product. The people we help to
thrive include consumers and small businesses.
We are excited about the difference we make,
and about quantifying that impact.

In addition, energy use, especially the power
needed to run data centres and offices, forms
part of our environmental impacts. We have
increased the use of renewable energy from
62% to 75% in the last year, reducing our
carbon footprint even further.

We are ahead of schedule in our 2030 direct
emissions carbon reduction target, having
reduced our emissions by 75% against the
2019 baseline year.

We are dedicated to creating a sustainable
future and are continuing to develop our Net
Zero Transition Plan to align with the UK's
Transition Plan Task Force framework.

Our people

Our growth this year would not be possible
without the ongoing hard work, expertise
and collaboration of our 22,500 colleagues.

We foster a high-performing, purpose-driven
and inclusive workplace culture. We were
delighted to be certified as a Great Place to
Work in 24 countries, with 89% of our
employees saying they are proud to tell people
they work at Experian and over 92% of our
people agreeing that they are treated fairly
regardless of their age, sexual orientation,
race and gender.

We are committed to having a diverse
workforce, and have further increased the
number of women in senior leadership
positions. We also have accelerated our
efforts to increase ethnic and racial minority
representation across our organisation.

Through our Employee Resource Groups, we
continue to encourage our employees to bring
their whole selves to work. For the second year
in a row, we earned a score of 100 out of 100

in the Disability Equality Index, the world's
most comprehensive benchmarking tool that
measures disability workplace inclusion.

Experian plc
Annual Report 2024

Governance and the Board

As a company committed to strong corporate
governance, we hold ourselves to the highest
standards set out in the UK Corporate
Governance Code 2018. With a focus on
oversight of effective strategy, culture,
operations and risk controls, our Board worked
diligently to provide the necessary support and
guidance for the senior management team and
the business.

| am proud to say that our Board meets the
recommended guidelines for both gender and
ethnic diversity, as outlined by the FTSE Women
Leaders Review and the Parker Review.

There were no Board composition changes
during the year, although Louise Pentland
became Chair of the Remuneration Committee
on 1 January 2024, in place of Alison Brittain,
our Senior Independent Director, who remains
in that position.

Looking ahead

We have gained significant momentum,
successfully scaling our largest, most strategic
initiatives and laying the foundations for our
next phase of multi-year growth. We are in a
unique position, with the opportunity to address
large, high-growth markets and to deliver on
our ambitious financial goals.

We are excited by the huge possibilities
Experian has to help consumers and business
across the globe to improve financial lives.

13
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Another year of strong growth: new medium-term
outlook

FY24 growth was at the top end of our
expectations. We are confident in our
financial prospects in FY25 and beyond.
We will drive revenue growth through
delivery of our strategic commitments.

Brian Cassin
Chief Executive Officer

Highlights 2024 FY24 was another strong year for Experian.
We saw good momentum across our business
and made considerable strategic progress.
Total revenue growth from ongoing activities of
8% at actual rates and organic revenue growth
of 6% were at the top end of our guidance

range. We were successful too in the conversion
US$7-1 bn 6% of revenue into Benchmark EBIT, Benchmark
+7%' EPS and cash. We have continued to see good
contributions from new products during the
year as well as competitive success in the
market. This year we introduced Experian
Smart Money and we also saw great early
success from our consumer insurance
marketplace in North America, whilst we
continue to enhance our product capabilities

in Brazil. In B2B, we expanded our product
27-6% US$1 -9bn suite across our verticals, launched important
+10 bps extensions to our Ascend Platform globally,
made very good progress in expanding our
fraud prevention capabilities, and our income
verification business continues to grow, with
progress in North America and the UK and
emerging capabilities in Latin America.

Total revenue Organic revenue
growth?

Benchmark EBIT Benchmark operating
margin cash flow

We are excited about the progress we have
made in FY24, which builds on work done over
many years to create new paths for growth

in large and growing addressable markets.

We have made substantial progress, expanding
our Consumer Services businesses, driving
higher adoption of our integrated platforms,
broadening and deepening client relationships
across several industry verticals, diversifying
our business in Brazil, and transforming our

1 Total revenue growth at constant exchange rates
2 Organic revenue growth is at constant currency.



180m+

consumers engaged

in navigating their
financial lives

Free memberships only.

EMEA and Asia Pacific operations. We have also
deployed our capital inorganically where targets
meet our strict criteria for strategic fit and
financial discipline and in FY24, we bolstered
our position in Health, expanded our services in
Brazil and added to our data quality operations
in the UK and Ireland (UK&I). After the period
end, we announced an agreement to acquire
illion, which will transform our market position
in Australia and New Zealand (A/NZ), another
step in the evolution of our operations in EMEA
and Asia Pacific.

While we have continued to invest in these
initiatives and others, we have delivered
resiliently throughout a period of significant
challenge in global markets with high
single-digit compound growth across all of
our key financial metrics including five-year
compound growth in revenue of 8%,
Benchmark EBIT of 8%, operating cash flow
of 8% and Benchmark EPS of 8%. We believe
that the business is well positioned to drive
top-line growth, and as lending market softness
recedes, as we expect it will, this will further
underpin our ambitions. Our strategic focus
remains firmly on driving long term organic
growth, however, the progress made to date
in building scale in our businesses and
transforming our technology estate provide
us with the potential to achieve that whilst
benefitting from greater operating leverage
going forward.

24

countries in which

we are certified as a
Great Place to Work

This year also saw us make great progress in
important foundational areas which are critical
strategic enablers to help support our next
phase of growth. We are proud of Experian’'s
reputation as a great place to work, helping
us to attract and retain the best talent in our
industries. This year we have been certified
as a Great Place to Work in 24 countries, with
employee engagement scores which are
best-in-class and for the fifth year in a row,
our global client Net Promoter Scores have
increased.

No progress would be possible without the
dedication and support of our 22,500 talented
people. We are proud of our culture, having
created an environment which is collaborative,
inclusive and which encourages idea
generation. Our colleagues around the world
put our customers at the heart of everything we
do, and this helps to unlock many opportunities.
| would like to thank all my Experian colleagues
for their outstanding commitment and support
over this year.

Experian plc
Annual Report 2024 1 5
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22,500 -

talented and dedicated

employees

Full-year strategic highlights

Our FY24 performance reflects continued
progress towards delivery of our long-term
strategy.

In our B2B business, we lead with our rich and
unique datasets and extend further into analytics
and related software solutions to help address
client needs and to expand across new client
segments. We leverage advanced technologies
and Artificial Intelligence to drive solutions
across credit, marketing, identity, and fraud
prevention. Not only is our product portfolio
one of the broadest and most comprehensive,
it is also now more connected and integrated.
This means we become embedded into client
workflows and open new opportunities to
expand by providing trusted insights for
businesses across their customers' lifecycle.

Within our Consumer Services business, we
strive to become the pre-eminent consumer
finance platform. We are focused on product
innovation to help our members improve
outcomes and engage further with our offerings.
This can range from helping consumers build
their credit through Experian Smart Money, save
on car insurance through our marketplace, or
facilitate payments through our Serasa e-wallet.
Importantly, we are increasingly focused on
maximising synergies between our B2B and
Consumer Services businesses to leverage the
full power of Experian and to differentiate
ourselves in the marketplace.
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Highlights in Business-to-Business...

FY25 guidance and medium-term financial outlook

For FY25, we expect credit conditions to
remain reasonably subdued and our growth
to be driven by strong performance across
our portfolio with continued expansion and
contributions from newer products. Organic
revenue growth is expected to be in the
range of 6-8%. We expect good margin
expansion, in the range of 30-50 basis
points, at constant currency.

As highlighted above, in recent years, we
have driven resilient performance against

a soft consumer credit environment whilst
investing for growth and transforming many
aspects of our business. This has put usin

a position to drive strong top-line growth,
expand on investments made in recent
years while gradually benefitting from

a normalising credit environment.

Collectively, we are confident in our financial
prospects in FY25 and beyond. We will drive
revenue growth through delivery of our
strategic commitments.

These are to:

« grow B2B globally through new data,
product introductions and adoption of
integrated platforms;

« broaden and deepen client relationships
to grow wallet share and extend in higher
growth verticals and segments;

« elevate Consumer Services growth, led by
increased member engagement,
marketplace scaling and new
contributions from payments, while
helping hundreds of millions of consumers
thrive on their financial journey;

« increase the contribution from Brazil and
Spanish Latin America, the UK&I, and
EMEA and Asia Pacific.

© Learn more in Our strategy
See pages 26 to 45

As of 1 May 2024.

We have made considerable progress on the
delivery of our cloud-native technology
infrastructure, as well as on productivity
opportunities through the greater use of
GenAl, automation and offshoring. Over the
coming two years, we will materially
complete our cloud technology transition in
North America and Brazil, at which point
85-90% of our non-health processing
capacity will be in the cloud in these two
regions. In the UK&I and EMEA and Asia
Pacific, we are earlier in our journey, but still
expect to progress to between 45-50% in
the cloud over the same period. Investment
in technology cloud transformation will peak
in our largest regions and will largely be
completed over the next two years. With the
majority of the migration investment
completing in our largest regions, this will
step-up our pace of innovation, support
software delivery at scale, improve
customer experiences and enhance
productivity. It will also reduce investments
in technology transition and dual running
costs. The programme will reduce our
capital expenditure as a percentage of
revenue, which we expect to trend from
¢.9% to c.7% over the medium term.

Looking ahead, the combination of economic
recovery, continued growth from vertical
market expansion and new product
contributions alongside productivity benefits
from completing the technology cloud
transition will sustain high single-digit rates
of organic revenue growth, good levels of
annual margin accretion and deliver
reduced levels of capital expenditure.

» Ascend continues to gain traction with
clients and establish itself as an industry
leader. Global Ascend revenue of US$184m
increased 19% vs the prior year.

.

Our software solutions across analytics,
decisioning, and identity and fraud
prevention have benefitted from cross-sell
initiatives, with 48% of software clients now
purchasing two or more products.

.

We have progressed well in our strategy to
expand into the Verification Solutions and
Employer Services markets. During the year,
we added 94 new clients to our Verification
Solutions business and 337 new clients in
Employer Services. We now have 54 million*
active records in North America from a
combination of our payroll partners and
Employer Services clients.

The introduction of positive data in Brazil
continues to be a driver of enhanced
solutions and accelerated revenue growth.
We have invested in continuous expansion of
our positive data product portfolio with 211
products in the market across areas such as
data, scores, fraud prevention, and analytics.

We have made targeted investments in
Brazil beyond our core credit offering, with a
focus on increasingly digitised markets such
as agrifinance and verifications. Agrifinance
continued to perform well as we leverage
our data and analytics capabilities to unlock
growth in a sector that has historically found
it difficult to access credit.

In North America Automotive, we continue
to outpace the underlying market as we
leverage our proprietary data and solutions
to multiple areas beyond core credit. Notably,
we have grown marketing revenue by
double digits, with continued expansion

of our product suite.

.

In North America Health, our product
innovations continue to be recognised in the
marketplace. We earned the top KLAS
ranking for the second consecutive yearin
the Claims Management and Clearinghouse
and Revenue Cycle: Contract Management
categories for our ClaimSource and Contract
Manager products. We remain deeply
embedded with our clients, and now sell an
average of over nine products per client.

© Learn more in Our strategy
See pages 26 to 45




* In North America Targeting, we continue
to leverage our Experian marketing data
alongside our unigue offline and digital
graphs to give our clients a holistic view of
their audiences. We are well positioned for
the continued shift of advertising dollars to
the digital space, with 65% of North America
Targeting revenue now sourced from digital
channels.

We now include 'pay-in-4" buy-now-pay-later
(BNPL) loan information from Apple Pay
Later in consumer credit reports, the first
major BNPL Programme in North America
to fully furnish this information to Experian.
Experian’s role as the first credit bureau
receiving Apple Pay Later loan information
underscores our commitment to drive
industry transparency while protecting
consumers.

In the UK and Ireland, we extended our
market position through data superiority and
product innovations that address market
needs. These have led to significant new
client wins, including our largest ever client
contract in the UK&I. We have also made
investments beyond core credit, such as in
the Verifications market, where we now
have contracted 82% of the UK PAYE.

In EMEA and Asia Pacific, our transformation
is well underway as we have repositioned
the business to focus on our scale markets.
Growth drivers across our geographies
centre around our software offerings,
including identity and fraud (ID&F),
decisioning, and analytics. Our geographic
focus drove regional margin expansion of 50
basis points year-on-year. After the year end,
we announced an agreement to acquire
illion, one of the leading consumer and
commercial credit bureaux in Australia and
New Zealand.
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Highlights in Consumer Services...

» We continue to grow our membership base
as we enhance our products and expand
into new categories. Globally, free
memberships grew to over 180m.

We launched Experian Smart Money in
North America, our no-fee and no
minimums digital checking account, which
helps consumers build credit without taking
on additional debt. We are pleased with
progress so far with 640,000 accounts
opened, and Smart Money consumers
showing increased engagement throughout
our platform.

We launched Boost for Insurance, which
has already added 1.2m tradelines and
along with our online education tool
Insurance Hub, has helped drive further
engagement in our ecosystem. We have
also grown our position with new insurance
carriers during the year to our marketplace
and have delivered an accelerated trend in
policy growth as we have onboarded these
new carriers.

80% of Experian members have a
pre-approved offer in our North America
marketplace, supported by our partners
leveraging our Ascend capabilities in our
consumer ecosystem.

In Brazil, Limpa Nome remains a key growth
driver as more consumers utilise our service
to renegotiate their debts and re-enter the
credit markets. US$14.5bn of consumer
debts were resolved with our help in FY24.
Our e-wallet also gained traction in the
market as we see increased volumes and
more engagement from consumers.

The growth of our consumer platforms and
free member base enabled further good
margin progress, up 140 basis points in the
year and up around 400 basis points over
five years.

© Learn more in Our strategy
See pages 26 to 45
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To strengthen our foundations...

» We have made significant progress in
developing the Experian GenAl Platform, an
ecosystem of tools to power both internal
and external GenAl use cases, which
leverage Experian data safely and securely.

« We have expanded GenAl productivity tools
and products by utilising a global One
Experian strategy. We started the roll-out
of our code development assistant to
our large developer base and began
implementation of other end use
productivity tools across the organisation.
Highlights of our product development
progress include incorporating Experian
GPT into both a Digital Financial Assistant
and our Ascend Platform.

© Learn more in Our strategy
See pages 26 to 45

« Our employer brand and distinctive culture
positions Experian as a technology
employer of choice, both internally and
externally. Based on our ongoing efforts
and our Great Place to Work survey scores,
we are now certified as a Great Place to
Work in 24 countries, including achieving
this accreditation in Canada, Norway and
Spain for the first time this year. Our overall
employee engagement increased by one
point to 83% and we saw promising
improvements across a range of
categories.

.

For the fifth year in a row, our global client
Net Promoter Scores have increased,
driven by an increase in promoters.

Full-year financial highlights

 Revenue growth was at the top end of our
expected performance range. Total revenue
growth from ongoing activities was 8% at
actual exchange rates, 7% at constant
currency. Organic revenue growth was 6%.

All four of our regions contributed positively
to our performance. Organic revenue growth
was 5% in North America, 13% in Latin
America, 2% in the UK&l and 7% in EMEA
and Asia Pacific.

We closed the year strongly. By quarter,
organic revenue growth was 5% in Q1,
5% in Q2, 6% in Q3 and 8% in Q4.

Consumer Services organic revenue growth
was 7%. We grew to over 180 million free
members. Our expanded portfolio of offerings
drove revenue growth in Brazil, and premium
subscriptions, our expanding insurance
marketplace and partner solutions benefitted
North America.

B2B organic revenue growth was 5%.
Revenue growth along with our diversified
portfolio mix helped offset muted credit
conditions across more mature markets
such as the USA and the UK.

We delivered good progress in Benchmark EBIT
from ongoing activities, up 7% at constant and
up 8% at actual exchange rates. EBIT margin
increased by 10 basis points at both constant
and actual exchange rates to 27.6%.

We delivered strong growth in Benchmark
earnings per share, which increased by 7%
at constant exchange rates driven by revenue
performance and margin expansion. Basic
EPS was USc131.3 (2023: USc84.2), up 56%.

Cash flow conversion was strong and we
converted 97% of Benchmark EBIT into
Benchmark operating cash flow. Benchmark
operating cash flow at actual exchange rates
was US$1,864m, reflecting 6% growth.

We continued to invest in data, technology and
new products through capital expenditure,
which represented 9% of revenue.

We invested US$512m in acquisitions to
support our strategic initiatives. After the year
end, we announced an agreement to acquire
illion, a commercial and credit bureau in A/NZ
for up to AU$820m. We expect this transaction
to complete during H2 FY25.

We ended the year with Net debt to Benchmark
EBITDA of 1.7x, compared to our target range
of 2.0-2.5x.

We have completed our FY24 share repurchase
programme for a net cash consideration of
US$129m, of which net cash spend during
FY24 was US$100m and US$29m during April
2024. These repurchases offset deliveries
under employee share plans. We are also
announcing that we will commence a net up to
US$150m share repurchase programme in
FY25, which will again offset deliveries under
employee share plans.



Revenue and Benchmark EBIT by region, Benchmark EBIT margin

2024 2023"  Totalgrowth  Organic growth
US$m us$m % %
Revenue
North America 4,659 4,432 5
Latin America 1,107 914 16 13
UK and Ireland 840 781
EMEA and Asia Pacific 450 421 8 7
Ongoing activities 7,056 6,548 7 6
Exited business activities 41 71 n/a
Total 7,097 6,619 6
Benchmark EBIT
North America 1,531 1,467 4
Latin America 360 292 18
UK and Ireland 181 169 3
EMEA and Asia Pacific 16 13 35
Total operating segments 2,088 1,941 6
Central Activities — central corporate costs (144) (143) n/a
Benchmark EBIT from ongoing activities 1,944 1,798 7
Exited business activities (16) (4) n/a
Total Benchmark EBIT 1,928 1,794 7
Benchmark EBIT margin - ongoing activities 27.6% 27.5%

1 Results for FY23 are re-presented for the reclassification to exited business activities of certain B2B businesses. Total growth and organic

growth percentages are at constant exchange rates.

See the Financial review for analysis of revenue, See note 10(a)(i) & (i) to the Group financial statements for the Reconciliation of revenue
from ongoing activities and Benchmark EBIT by business segment and note 7 to the Group financial statements for the definition of

non-GAAP measures including Benchmark EBIT margin.

» We have announced a second interim dividend
of USc40.50 per share, up 7%. This will be
paid on 19 July 2024 to shareholders on the
register at the close of business on 21 June
2024,

« ROCE was 17.0%, up 50 basis points on the
prior year.

Environmental, social and governance
(ESG)

» As our approach to improving financial health
matures, we have focused more on the positive
social impact our products can deliver. We have
therefore articulated a new ambition, which is
to help people thrive on their financial journey.
We have developed a new Positive Social
Impact Framework that will help us measure
progress towards this ambition. It defines
positive social impact as a favourable and
measurable change that occurs in someone's
financial journey as a result of interacting with
an Experian product. We are developing a
methodology to report on this in the future.

Over 15 million consumers have now
connected to Experian Boost in the USA,
helping millions improve their credit scores.
Experian Go has now helped around 210,000
‘credit invisible US consumers to establish
their financial identity. We have received a
BIG Innovation award three years running,
recognising each of these products.

« Our social innovation products, specifically
developed to deliver societal benefits and
improve financial health, have reached a
further 8 million people this year.

 Our United for Financial Health programme
to improve financial education among
disadvantaged communities has now
connected with 146 million people since launch
in 2020, exceeding our target of 100 million
people by 2024.

» We pride ourselves on our ‘People first’ culture.
This year we were listed in the Top 50 UK and
Top 100 US Glassdoor Best Places to Work
2024, and 87% of our employees agreed they
can be themselves at Experian. We have set
new gender diversity targets to increase the
proportion of women in our senior leaders to
40%, in our mid-level leaders to 41%, and in
our total workforce to 48% by 2027.

« Our Board continues to comprise 45% women
and includes two ethnically diverse Board
members. This meets the recommendations
of the FTSE Women Leaders Review on gender
diversity and the Parker Review on ethnic
diversity.

Experian plc
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« This year we have increased our renewable
energy usage from 62% to 75%, contributing
to a 75% reduction in our Scope 1 and 2
emissions since 2019, ahead of our 50%
reduction by 2030 target. We have also set
a new Scope 3 emissions target, that suppliers
covering 78% of Experian’s spend on
Purchased Goods and Services, Upstream
LLeased Assets, Capital Goods, and Investments
are to have science-based targets by 2029,
which is being submitted to the SBTi for
validation. We were recognised as a Supplier
Engagement Leader in the 2023 CDP Supplier
Engagement Leaderboard.

jJodau 2163je)5

Other financial developments

Benchmark profit before tax (PBT) was
US$1,789m, up 7% at actual exchange rates,
after net interest expense of US$139m (2023:
US$124m). Our interest expense increased only
modestly despite the rise in market rates due to
our forward rate fixing programme. For FY25,
we expect net interest expense to be in the
range of US$135-US$140m.

The benchmark tax rate was 25.7% (2023:
26.0%) reflecting the mix of profits and
prevailing tax rates by territory, and a one-off
benefit from the recognition of historical UK tax
losses. We expect our effective tax rate on
Benchmark PBT in FY25 will be around 26-27%.

Our Benchmark EPS was USc145.5, an
increase of 8% at actual exchange rates and 7%
at constant exchange rates. For FY25, we expect
weighted average number of ordinary shares
(WANOS) of c.914m.

Foreign exchange translation was a +1% benefit
to Benchmark EPS for the full year. For FY25,
we expect the foreign exchange translation
effect to be neutral to a 1% headwind on
revenue and Benchmark EBIT, assuming recent
foreign exchange rates prevail.

Non-benchmark items:

* Profit before tax was US$1,551Tm, up from
US$1,174m, as a result of growth, the charge
for a goodwill impairment in the prior year
and reduced non-benchmark costs.

» We have incurred a charge of US$4m (2023:
US$45m) for increased contingent
consideration.
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Chief Executive’s review
continued

Regional highlights for the year ended
31 March 2024

North America

Organic revenue growth %

N 7 13 7 5
2020 2021 2022 2023 2024

North America performance was good.
Revenue was US$4,659m, with organic revenue
growth of 5%. Total constant currency revenue
growth was 5% including the contribution from
a health acquisition completed during the year.

B2B organic revenue growth was 5%, driven by
new products, new client wins, and the breadth
of our portfolio.

Consumer and Business Information Services
grew 4% organically for the year, excluding
mortgage. Growth was driven by our focus

on innovative data, analytics and software

to win new business and expand deeper

into existing customer workflows. Lenders
continued to maintain a cautious stance around
credit supply, which impacted credit volumes.
We saw strong growth from Clarity, our leading
alternative credit bureau, which has benefitted
from enhanced analytical solutions and strong
client demand. We also continue to solidify our
position in Employer and Verification Solutions,
with over 400 new client logos added during the
year across the two businesses. We continue
to secure records by utilising our Employer
Services capabilities and through payroll
partnerships. Coverage increased to 54 million*
active employment records on US individuals.
Mortgage profile revenue declined by 1% as
lower inquiry volumes were almost entirely
offset by higher pricing.

Our vertical lines of business also performed
well. Automotive revenue grew 8% as we
capitalise on our unigue data and deep client
relationships. Health revenue increased by
7% reflecting growth across all major product
lines. We continue to increase penetration
across our provider base and help our clients
navigate the complex and increasingly digitising
healthcare system. Targeting delivered 5%
growth and benefitted from our differentiated
consumer data, paired with our leading digital
identity graph.

As of 1 May 2024.

Benchmark
Year-on-year % change in organic’ revenue — EBIT
for the twelve months ended 31 March 2024 margin®

% of Group Consumer
revenue® Data Decisioning B2B Services Total Total
North America 66 4 5 5 6 5 32.9%
Latin America 16 8 14 9 26 13 32.5%
UK and Ireland 12 5 0 3 1 2 21.5%
EMEA and Asia Pacific b 4 14 7 n/a 7 3.6%
Total global 100 5 6 5 7 6 27.6%

1 At constant exchange rates.
2 Atactual exchange rates.

3 Percentage of Group revenue from ongoing activities calculated based on FY24 revenue at actual exchange rates.

Consumer Services revenue grew by 6% for the
full year. Our FY24 growth benefitted from the
breadth of our revenue sources, reflecting
growth across premium memberships and
partner solutions.

We continue to grow our membership base
and extend the services we offer to help
consumers manage their daily financial lives.
We introduced Experian Smart Money in
October, a digital checking account which helps
consumers build credit. It also helps to drive
engagement, with Smart Money consumers
showing increased interaction with the rest
of the Experian platform. Our insurance
ecosystem continues to take shape. We have
seen strong engagement from new offerings
this year such as Boost with Insurance, which
adds eligible on-time payments to Experian
credit reports, and our Insurance Hub, which
educates prospective buyers on the purchase
process. Insurance carriers are recognising the
utility of participating in our platform and four
major providers launched in scale during the
year. Strong insurance revenue momentum
helped mitigate the impact of tighter credit
supply in our credit marketplace.

Within premium membership, we launched
subscription cancellations to help our members
save money on unwanted recurring payments.
Premium membership revenue was solid as
consumers utilised our resources to monitor
their credit health and improve their prospects
to access credit during this period of tighter
market supply. Partner Solutions performed
strongly during the year, benefitting from
non-recurring data breach service revenue.

We remain focused on leveraging our unique
position in both B2B and Consumer Services to
benefit both customer bases. Experian Activate
is a prime example of this, as we utilise our
Ascend technology to help our business
clients better access our member population,
and it has resulted in improvements in both
conversion rates and consumer engagement.
We also recently piloted a GenAl-powered
Digital Financial Assistant to create a highly
personalised automated experience which
leverages consumer-permissioned data.

We expect this next-generation solution

to further drive up the engagement with
consumers on our platform.

Benchmark EBIT rose 4% to US$1,531m.

The Benchmark EBIT margin reduced 20 basis
points to 32.9%. Margins reflected the mix of
growth, investments in our verification solutions
and our insurance marketplace and our
innovations across our scaling verticals.



Latin America

Organic revenue growth %

13 9 17 16 13
2020 2021 2022 2023 2024

Latin America performance was strong, with
revenue from ongoing activities of US$1,107m
increasing by 13% organically and total constant
currency revenue growing by 16%. Contributing
acquisitions included a new credit bureau in
Panama and four small acquisitions in Brazil:
Agrosatélite, MOVA, AllowMe and Flexpag.

B2B organic revenue growth was 9%.

The credit market in Brazil continues to evolve
following the introduction of positive and new
open data assets. We have leveraged this market
change to expand our capabilities and extend our
competitive position, as well as to improve
access to credit in the Brazilian market. In FY24,
we enhanced the positive data solutions in our
analytical portfolio, as we continue to innovate
around new scores and attributes and see
increasing demand for our products. Small and
medium enterprise revenue saw strong growth
for the year driven by new client acquisition. Our
Agrifinance vertical, while still in its early stages,
is outperforming expectations. We are striving

to build the leading information bureau for
decision-making and risk monitoring in Brazilian
agribusiness and facilitate access to credit for
millions of farmers over the coming years.

Spanish Latin America grew well, reflecting
growth across our core bureau geographies of
Colombia, Chile, Peru, and Panama. We are
seeing strong uptake of our new digital solutions
and identity and fraud management offerings at
large customers and are extending our position
with SMEs as we focus on client acquisition and
deepening initiatives.

Consumer Services organic revenue growth was
26%. We continue to successfully grow our brand
in Brazil, with the ambition to become one of the
pre-eminent financial services providers in the
region. Our debt resolution service, Limpa Nome,
was a key driver of growth as we settled
US$14.5bn of debt on the platform during the
year. We continue to invest to drive engagement
in our platform, including through recent
inorganic investments which have enhanced our
e-wallet solution and brought more functionality
to consumers.

Benchmark EBIT in Latin America was
US$360m, up 18% at constant exchange rates.
The Benchmark EBIT margin from ongoing
activities at actual exchange rates was 32.5%, up
by 60 basis points. FY24 margin benefitted from
continued scaling of the Consumer Services
business.

UK and Ireland

Organic revenue growth %

(2) (6) " 5 2

-

2023
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2020 2021 2022 2024
The UK and Ireland delivered solid performance
despite continued underlying market softness.
Revenue from ongoing activities was US$840m
with total constant currency growth at 3% and
organic revenue growth of 2%.

In B2B, organic revenue increased by 3% as we
deepened market penetration despite economic
headwinds and volume challenges. Our
innovative new products, are a key growth
contributor, and are supporting cross-business
unit opportunities. Data superiority is also
differentiating us in the marketplace and
driving key wins this past year across FinTech,
government, and traditional players.

In Consumer Services, organic revenue was up
by 1%. The year was impacted by a weak
lending market, but a combination of product
enhancements and execution improvements
have helped mitigate the impact and support
growth. Our subscription business gained
momentum in paid subscribers towards the
end of the year and our marketplace exited
FY24 strongly as well as we leveraged strength
in our lender panel and more personalised
consumer engagements.

Benchmark EBIT from ongoing activities was
US$181m, up 3% at constant exchange rates.
The Benchmark EBIT margin from ongoing
activities was 21.5% (2023: 21.6%), which
reflects cost discipline, and offsets the impact
of lower credit volumes.
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EMEA and Asia Pacific @
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In EMEA and Asia Pacific, revenue from ongoing
activities was US$450m, with organic growth of

7% and total growth at constant exchange rates
of 8%. The difference relates to the acquisition of
a small cloud-based decisioning business. Data
delivered organic revenue growth of 4% while
Decisioning delivered strong growth, up 14%.

EMEA and Asia Pacific has continued its
transformation process. Revenues are on a
stronger trajectory and profitability has improved
markedly. We see further scope to improve
profitability as we focus on innovation-led
growth, including through new scores and
attributes and new fraud prevention capabilities.

Our actions have improved Benchmark EBIT
performance, which for ongoing activities was
US$16m, up 23% at actual exchange rates.
The Benchmark EBIT margin for ongoing
activities improved to 3.6% from 3.1% in FY23.

Outlook

For FY25, we expect further strategic progress
and expect to deliver organic revenue growth in
the range of 6-8%. We also expect good margin
expansion, in the range of 30-50 basis points,
at constant currency.

Looking further ahead, we expect the
combination of economic recovery, continued
new product and vertical market expansion as
well as productivity gains from technology cloud
transition to elevate our financial performance.
We anticipate strong organic revenue growth,
good margin accretion and reduced levels of
capital expenditure.
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Making a meaningful difference,
building value

Experian’s roots stretch back to the days when it was
a pioneering credit bureau. As technology evolved,

we recognised the huge potential of data to power
businesses and transform access to financial services
for people and businesses.

Primarily banks

Give me data
to help make

alending
decision

Businesses
Data on consumers

Traditional credit bureau

o T oo
|

Data on businesses

Other sources
e.g. public records

Experian data

We embarked on a strategy to layer-in advanced analytical
and software capabilities and to become an indispensable
financial partner for consumers. This has propelled our
transformation into a technology-focused global data
analytics and software company.
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What we are now

The value we create for businesses and consumers continues to expand

Lenders Retail / eCommerce Public sector
FinTechs Automotive Media / Technology
Health providers Marketing and Advertising Insurance

Manage the Build

Design and Minimise my healthcare

build my l_oan P . exposure to
portfolio fraud

Acquire

customer
loyalty

payment
lifecycle

Dataon
consumers
Data on Business-to-Business
businesses
<
Other sources . The Experian Platform
e.g. public records . e
Te - - 20 - "

®

Experian data [ ]
_
Consumer-
permissioned data .
Consumer Services

Consumer-
generated data

Help me Enable me to
choose reach my

Minimise my
exposure to

Access the Build my

credit score

financial
system fraud

financial financial
products goals

over 180~
consumers

1 Free memberships only.
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Our Business model
continued

How we organise our business and how it generates revenue

Business-to-Business
Data

52%

of Group revenue — from ongoing activities

What we do

We provide businesses with information to establish and develop
relationships with their customers, grow their businesses over time and
to manage risks so they can make better business decisions. We build and
manage large and comprehensive databases. We collect, sort, aggregate
and transform data from tens of thousands of sources, and through
software and analytics use it to support real-time decision-making.

Key clients
Banks, automotive dealers, retailers and telecommunications companies

Key datasets

Consumer credit history records, business credit history records, US
vehicle database, consumer marketing databases, online activity
database, national fraud database

Revenue model
Primarily transactional with some contribution from licence fees

Market position
One of the leading providers of data in key segments

Competitors include

Equifax, TransUnion, Dun & Bradstreet, LiveRamp, Acxiom, CRIF, Quod,
LexisNexis, S&P Global and other specialised competitors in most
countries in which we operate

Data — Revenue' by region (US$m)

R @ North America 2,231
, @ Latin America 669
@ UK and Ireland 423

@ EMEA and Asia Pacific 312

Total 3,635

1 Revenue from ongoing activities.

Decisioning

21%

of Group revenue — from ongoing activities

What we do

We draw on the depth and breadth of our databases and third-party
information, including clients’ own data, to create and develop analytics,
predictive tools, sophisticated software and platforms, increasingly
through integrated platforms embedded in client workflows. These help
businesses and organisations manage and automate large volumes of
decisions and processes more effectively using the most advanced
technology. Our services help our clients improve the consistency and
quality of their business decisions in areas including credit risk, fraud
prevention, identity management, customer service and engagement,
account processing, and account management. Our industry specialists
and data scientists work with clients to help them find the best solutions
for their needs, providing advanced data analysis, research and
development.

Key clients
Financial services, retail, US healthcare, telecommunications, utilities,
insurance and FinTech companies

Key propositions
Ascend Platform (PowerCurve decisioning, CrossCore fraud prevention)

Revenue model

« Software and system sales: consultancy and implementation fees;
recurring licence fees; and transactional charges

« Analytics: a mix of consultancy and professional fees, and
transactional charges

Market position
One of the leading providers of business solutions in key segments

Competitors include
FICO, Equifax, TransUnion, IBM, SAS, Change Healthcare, Provenir and
other specialised competitors in most countries in which we operate

Decisioning — Revenue' by region (US$m)

‘ @ North America 889

@ Latin America 213

@ UK and Ireland 244

@ EMEA and Asia Pacific 138

\ Total 1,484
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Consumer Services

27%

of Group revenue — from ongoing activities

What we do

We help millions of people take control of their finances. We provide credit
education, identity monitoring and fraud prevention services directly to
consumers in the USA, Brazil, the UK, South Africa, Peru, Colombia and
India. This includes free access to their Experian credit report and score,
and useful online educational tools. In the USA and the UK, we enable
people to contribute their own data to their file by adding, for example,
rental, utility, mobile and streaming service payments, to help them
improve their credit score. We help people save money though
marketplaces where they can access credit, personal loans, mortgages,
automotive insurance and other deals that are highly personalised to
them. In Brazil, we help consumers to meet their payment obligations and
manage their spending.

Key customers
Individuals, lenders and insurance providers

Key datasets
Free platform with over 180 million members

Revenue model

« Monthly subscription and one-off transaction fees
« Referral fees for credit products

« Digital agency fees for insurance products

» White-label partnerships

Market position
One of the leading providers of consumer services in key segments in the
USA, the UK and Brazil

Competitors include

Intuit, NerdWallet, LendingTree, ClearScore, Equifax, TransUnion,
MoneySuperMarket, Gen Digital and other specialised competitors in
countries in which we operate

Consumer Services — Revenue' by region (US$m)

@ Latin America 225
@ UK and Ireland 173
Total 1,937

" @ North America 1,539
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Creating a better tomorrow — for society,
consumers, our clients, and Experian

We see great opportunities ahead for Experian and are confident in our long-term prospects. Deeply
rooted in solving important problems for clients and consumers (defined by our Strategic focus areas),
we continue to make lots of progress executing on our strategy. We have gained momentum as we
successfully scale our largest, most strategic initiatives and have laid the foundations for our next phase
of multi-year growth, placing us in a unique position with the opportunity to address large, new high-
growth markets and to deliver on our ambitious financial goals.

Strategic focus areas

Our innovation is inherently driven by customer trends. This helps us to identify
high-value customer problems and invest to develop product solutions.

Make credit and lending simpler, faster and
safer for consumers and businesses, help
lenders offer frictionless credit products, make
insightful lending and customer decisions and
optimally manage portfolios.

Empower consumers to improve their financial
lives, gain access to credit, safeguard their
identity, save money, negotiate debt and
enhance their financial knowledge.

Help businesses verify identity and combat
fraud, streamline the authentication of
legitimate parties, and achieve regulatory
compliance.

Help organisations in specialised verticals
harness data, analytics and software to make
smarter decisions around fraud, identity,
prospecting and other risk-based processes.

Enable businesses to find, understand and
connect with audiences, to market products
and services to their customers, and to remain
compliant with regulations.
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Our strategic framework

Building a stronger and more advantaged Experian

Business-to-Business Maximise Consumer Services
Leader in trusted insights . Become the pre-eminent
: ; synergies .
for businesses across their consumer finance platform
customer lifecycle
Our fundamental pillars
N Our key priorities Our key priorities
data + Broadest, deepest, most accurate + Grow and deepen consumer
data relationships
World-class * Leverage advanced technologies » Enhance premium subscription
products and Al products
) » Seamlessly integrate products * Build a fully-scaled Marketplace
Industry-leading across Experian business
innovation . .
» Scale products globally » Engage with consumers daily
Relationships with + Expand in new and underpenetrated * Help consumers use data to
millions of customers markets improve outcomes
« Selectively expand in more
Operational bureau markets
excellence at scale
High-performing, inclusive
purpose-driven culture
J

Our foundations

0]

Maximising synergies

A key competitive advantage for Experian is the interplay between the
business-to-business and direct-to-consumer elements of our business.
Our mission is to help consumers use their data to control, manage and
improve their financial lives, while our position as the trusted custodian
of consumers' data helps us to develop even better propositions for our
B2B clients.

We are very proud to have pioneered and extended this concept through Experian Boost, Experian
Lift, Experian Go, and Experian Smart Money (see case study on pages 38 to 39), and subsequently
through platforms such as Experian Activate which help our clients reach our consumer members
more efficiently with more relevant messages and offers.

As well as building an ecosystem for the mutual benefit of our clients and consumers, we are also
deepening the links between our various B2B businesses, combining their capabilities to innovate
and solve important business problems in new and unique ways. This is an important aspect of
our strategy and is where we will increasingly place greater focus. Doing so will enable Experian
to access and expand into previously underpenetrated and underserved markets.

jJodau 2163je)5
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Our strategy
continued

Business-to-Business

Our ambition for our B2B business is to be the market leader for trusted
insights and decision intelligence across our clients' customer lifecycle.
We have successfully shifted our business to address new needs for data,
fraud prevention, analytics and decisioning and we plan to extend further
across our clients' customer management lifecycle, as well as deeper into
new industries.

Our heritage lies in helping our clients to acquire new customers to explore and learn, to open
and set up accounts and to help their customers to apply for services.

We will go deeper into this prospecting and originations segment. We also see more options
to extend into adjacent spaces to help clients manage customer accounts, resolve issues their
customers may have, to foster loyalty and engagement or to close accounts.

Our Business-to-Business plans

n Be recognised for the broadest, deepest, Scale products globally, increasing our B Leverage advanced technologies,

most accurate data across all of our ability to serve a wider set of clients more Generative Al and Al more broadly to
industries and geographies. effectively and efficiently. improve our product innovation and
Seamlessly integrate products across Expand in new and underpenetrated re-engineer our processes and costs to
. . ) better position our businesses for the
Experian to build platforms that are the first, markets where we are most relevant.
) . future.
best and only solutions our clients need.
Our strategic progress this year
World-class integrated platforms ﬂ B Brazil Il
Global Ascend revenue of US$184m increased 19% vs We have 211 products in the market across areas such
the prior year. as data, scores, fraud prevention, and analytics.
48% of our software clients now purchasing two or We have made targeted investments in Brazil beyond
more products. our core credit offering, with a focus on increasingly
digitised markets such as Agrifinance vertical and
Verifications.
North America Il
In Automotiyg, we have grown marketing revenue UK and Ireland a
by double digits.
In Health, we now sell an average of over nine We got our largest ever client win in the UK&I.
products per client. In the Verifications market, we have contracted 82% of
In Targeting, 65% of revenue now sourced from digital the UK PAYE.
channels.
In Verification Solutions and Employer Services, we EMEA and Asia Pacific 1]
added 94 new clients to our Verification Solutions
business and 337 new Client_s in Employer Services. We have repositioned the business to focus on our
We now have b4 million* active records from a most scalable markets. Regional margin expanded by
combination of our payroll partners and Employer 50 basis points year-on-year.

Services clients. After the year end, we agreed to acquire illion, one of

the leading consumer and commercial credit bureaux
in A/NZ.

As at 1 May 2024,
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Our verticals: establishing broader and deeper
client relationships with greater wallet share
across higher-growth verticals and segments

We have made considerable progress across our established verticals of Health,
where we use analytics and software to simplify healthcare payments, and
Automotive, where we help to power all the decisions that take place around
buying, financing and owning a vehicle.

Many new opportunities for Experian are opening up in these segments as these
industries digitise. For example, in US Health we use Al to reduce insurance
claims denials, while in Automotive we make it easier for car dealers to find

and engage customers. Often these opportunities sit at the intersections of our
businesses, for example between automotive data and digital marketing.

We have also invested in new capabilities to extend our position in the sphere of
Digital Marketing, and our Agrifinance vertical in Brazil is showing great promise.

© Learn more on pages 34 to 35

= N

Ascend Platform: bringing together data, analytics,
software and fraud prevention

When clients issue credit, they need to undertake a series of complex tasks
to manage the risks and assess the future profitability of a loan agreement.
They build models which include several features and attributes to drive
their decision-making and they will use our data to inform this process.
They will also need to monitor the performance of loans and ensure
adherence to internal governance and regulatory requirements.
Increasingly our clients want this to be conducted as a seamless, integrated
experience, so that they do not have to contend with many disparate
solutions provided by many different vendors and the associated cost,

risk and hassle.

We have developed the Ascend Platform to overcome these challenges.

We have created the missing link that seamlessly integrates analytics —
where our clients build their models - into a production environment —
where clients deploy their models, whether this is for credit risk, decisioning
or fraud prevention models. With this new integrated platform, we intend to
grow the number of clients who consume data from Experian and who
contract for multiple products. Our ambition is to grow our relationships
with existing clients and, because our Ascend Platform is unique, we expect
to secure new clients as well.

© Learn more on pages 36 to 37
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Our strategy
continued

Consumer Services

Our ambition for Consumer Services is to be recognised as the No.1 platform
globally for people to improve their financial lives and save money. We aim to
create the world's largest, most inclusive financial services platform which
brings financial power to all our members.

We have built on our roots in credit and are expanding our role to help remove the complexity people
face every day in their financial lives. We have brought to market smarter solutions, through
products like Experian Smart Money and platforms such as Insurance Marketplace. These initiatives
help us to grow our membership base and establish deeper connections with consumers to drive
more frequent engagement and mutual benefit. Moving forward, we will bring new ways for people
to manage their finances by relying on Experian as their financial co-pilot, and by doing so we expect
to unlock substantial new markets for Experian.

Our Consumer Services plans

n Grow and deepen our consumer Increase the frequency and depth of

relationships. our relationships with members by
extending in adjacent areas such as
insurance, debt resolution, and financial
accounts.

Enhance our premium subscription
products.

Develop significant scale in our Credit

and Insurance Marketplaces a Grow our position in consumer-

permissioned data.

u Selectively introduce Consumer
Services in our other bureau markets,
accelerate into new spaces closely
allied to our B2B operations, and utilise
Generative Al and Al more broadly in
a controlled and selective way.

Our strategic progress this year

Memberships ll Insurance ll
Globally, free memberships grew to over 180m. We launched Boost for Insurance, which has helped
80% of Experian members have a pre-approved offer drive further engagement in our ecosystem.

in our North America Marketplace. We scaled new insurance carriers to our Marketplace

and have delivered an accelerated trend in policy

growth.
Experian Smart Money ll

We launched Experian Smart Money in North America.  Serasa Experian

00

640,000 accounts were opened and consumers are
showing increased engagement throughout our
platform.

In Brazil, Limpa Nome remains a key growth driver as
more consumers utilise our service to renegotiate their
debts and re-enter the credit markets. US$14.5bn of

consumer debts were resolved with our help in FY24.

Our e-wallet also gained traction in the market as we
see increased volumes and more engagement from

consumers.
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SPOTLIGHT

Brazil: embracing the exciting growth market with
new data trends

Brazil is one of our most exciting growth markets, and offers favourable
structural trends as new data sources have become available. This has
also created greater demand for sophisticated analytics and platforms
to promote wider financial inclusion for people and small and medium
enterprises (SMEs).

We have the most extensive positive data assets today in Brazil, and

we continue to build on this by adding differentiated datasets through
credit card and trade receivables, and consumer-permissioned and
SME-contributed data. With improved data, we are able to greatly enhance
the quality of our scores, which helps consumers access credit more cost
effectively. We have increased innovation and brought hundreds of new
positive data products to market.

We have brought products from our other markets into Brazil, such as
Ascend Ops. We have established a fraud prevention business, which

we are integrating with our credit capabilities. We have entered into the
promising adjacency of agrifinance, an industry still in the early stages of
digitisation; and we have created the biggest platform for consumer
financial needs, and are one of Brazil's top finance apps.

© Learn more on pages 40 to 41

/m

Consumer Services: unlocking our potential —
our consumer services journey in FY24

Our free memberships this year have grown to over 180m across North
America, Brazil, Spanish Latin America and the UK and Ireland. In the USA,
we have secured new insurance carriers to our new Insurance Marketplace
which has started to scale. Experian Activate captures synergies between our
B2B and Consumer Services businesses by providing analytics and insights
to lending clients who provide credit offers in our Marketplace.

We have deepened consumer engagement through credit-builder products like
Experian Boost and Experian Smart Money and we have added value to our
premium services through bill negotiation services (Experian BillFixer). We
plan to utilise Generative Al and machine learning to offer a more personalised
financial education service and we will continue to unlock substantial new
potential using our unigue data and with new product innovation.

In Brazil, we intend to broaden the range of financial services available in our
app. We want people to pay overdue bills, upcoming bills and utilities in a
single, easy journey. In the UK and Ireland, our ambition is to serve a broad
spectrum of consumer financial needs beyond scores and our Credit
Marketplace.

© Learn more on pages 38 to 39
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Our strategy
continued

Our fundamental pillars

Our strategy is founded on the following six pillars, which position us to
address an approximate US$150 billion total market opportunity.

Superior data

We invest constantly to enhance the breadth,
depth, and quality of our data assets wherever
we operate. We do this organically, through
partnerships, minority investments and by
acquiring new assets.

For example, our data assets in North America
have evolved, deepened and expanded over
time. In turn, this opens up new market
segments for us to address (see diagram
below).

World-class products

Layered on top of this data foundation is an
integrated portfolio of world-class products.
Combining unigue analytical, decisioning and
fraud prevention capabilities, our platforms
unlock real-time insights for our clients across
a multitude of use cases. This deepens our
relationships with our clients and enables us to
address larger pools of client spend. The latest
evolution of our Ascend Platform, for example,
brings together the best of our analytics and
decisioning platforms in a powerful yet simple
way for our clients. This convergence of
capabilities is unique in our industry and
positions us to deliver much greater value,
efficiencies and higher productivity for our
Financial Services clients (see case study on
page 36 to 37) and beyond.

Industry-leading innovation

Our approach to innovation combines multiple
industry best practices to ensure the solutions
we develop solve important customer needs,
whether that is in finance, healthcare,
advertising, the automotive sector or even
agricultural lending. We empower our
employees to innovate, beginning with deep
understanding of customers’ challenges,
through to rapid idea generation and
prototyping, coupled with an evidence-based
approach to risk identification and commercial
viability. In FY24, revenue from new and scaling
products was nearly six times that of five years
ago, and we are committed to pushing the
boundaries even further in the years to come.

Relationships with millions
of customers

We put our customers first and aim to continue
growing our reputation as an innovative, trusted
company. We measure our progress through
the global Net Promoter Score (NPS) which has
improved for the fifth consecutive year.

Expansion of breadth and depth of data coverage in North America

Operational excellence at scale

Our comprehensive technology strategy
underpins our ability to deliver platforms
efficiently at scale. We have made significant
progress modernising our estate over the past
several years; transformation and cloud
adoption continue at pace.

High-performing, inclusive
purpose-driven culture

We maintain and nurture a high-performance,
inclusive culture, which enables us to attract,
retain and develop the best talent. This year,
we have been certified as a Great Place to Work
in 24 countries, with 89% of our employees
saying they are proud to tell people they work
at Experian. We continue to make progress
with our employer brand, strengthening our
Glassdoor score to 4.3 from 4.0 in FY21, and
are increasingly viewed as an innovative
technology organisation.

2020
Analytics
2001 2019 and Triggers
1980s Trended Expanded
iti Data . 2021
Traditional 201 Public Records A Financial
Credit Data Full-file 2017 :
Public records Alternative Accounting
Financial Prgpertv Data 2022
... Tr:ntded Services - il Renter
o = | (X Insights
Extended @) Experian Ser
The Consumer's Vi C Lift anking ann
Bureau € LW 4, Insights HiH
Rent Clarity ; Expanded U
Bureau [ Short-Term Experian a- Rental E
Lending Data Boost -
2009 Consumer
Rental Data View Consumer- eCBSV Buy Now
2016 Permissioned 2021 7 Pay Later
; Data ; Background
Marketing Soma.l Data 2023
data Security 2022 Retai!
Screening purchasing

behaviours



Our foundations

Our foundations underpin our success. They ensure we have stability,
resilience, efficiency and a strong controls framework.

Talent

Our people make us great. We strive to attract,
retain, and develop the best talent with a
high-performing, inclusive and purpose-driven
culture.

This year, we were proud to achieve a score of
84% for leadership effectiveness. We are also
dedicated to maintaining a robust representation
of female leaders and skilled technology
professionals within Experian.

Technology

We drive cost effectiveness across our
operations, improve service reliability, security
and performance, and enable the organisation
to accelerate the rate of product innovation at
scale.

This year, our technology transformation and
cloud adoption continued at pace as we
leverage our estate to support rapid innovation,
reliable software delivery at scale, and
improved efficiency.

Clients

Client trust is at the heart of our brand. We work
hard to understand and meet our clients’ needs.

This year, our global Net Promoter Score has
improved for the fifth consecutive year, driven
by an increase in loyal customers. Our
reputation as a trusted company remains the
highest-rated attribute, maintaining this
distinction for five consecutive years.

One Experian

We endeavour to extract synergy throughout
our business, with a cultural mindset that
brings together all of our capabilities and
maximises their breadth.

This year, we have remained dedicated to
building a unique ecosystem of B2B and
Consumer Services solutions that complement
and enhance each other, leveraging our
superior data and products, and fostering
strong relationships with both clients and
consumers.

Experian plc
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Risk Management

Managing risks helps us create long-term
shareholder value and protect our business,
people, assets, capital and reputation.

This year, we have continued to maintain

a culture that emphasises the importance

of managing risks and which encourages
transparent and timely risk reporting. For
example, to manage the growing importance
and opportunity of Generative Al (GenAl), we
have established a risk framework and set up
an internal training module, which has now
been completed by over 20,000 employees.

m

Innovation Labs.

and beyond.

© Learn more on pages 54 to 55

Driving innovation through Al integration

Several years ago we recognised a major shift in our markets towards Al.
We have a long history of expertise in data science and exploration of the
role that Al plays. We first started to develop this technology in our

We see many benefits to Experian over time, including sizeable productivity
savings from automating more of the coding and engineering activities that
underpin our products and applications. Another benefit, also potentially
very meaningful, is supercharging many Experian products. We have early
examples in Consumer Services, in Ascend Platform, and in our North
America contact centre. We have made much progress on this front over
the past 12 months and have drawn on the curiosity and creativity of our
talent, with teams from across Experian identifying a multitude of use
cases to add to our product innovation roadmaps and help to enhance

our engineering effectiveness. We expect much more to come in FY25

33
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Our strategy
continued

Progress towards our ambition to address higher growth markets

4 N\
Credit data Consumer Health software Automotive data
and software platforms and services and insights
58% 21% 9% 3%

Marketing data and Employer
Identity resolution and
7% Verification

services
2%
. J
cUs$1506n
Total addressable market
Credit data and software Consumer platforms Health software and services
Our progress*: 4% Our progress*: 6% Our progress*: 4%
I . I ' [
Total addressable market Total addressable market Total addressable market
Growth priorities Growth priorities Growth priorities
Identity and Fraud (ID&F), analytics, Marketplace and financial accounts Health expansion
decisioning, Ascend Platform
Where we are Where we are
Non-traditional, alternative, « Scaled Experian Activate » Broad client footprint, 60% of US hospitals
consumer-permissioned data « Incubated growth in new markets "
P and strengthened in existing ones Our ambitions N o
Where we are  Launched Experian Smart Money « Strengthen position in core: Eatlent Access
« Integrating best aspects of ID&F, analytics N * Broaden product portfolio to increase
and decisioning into Experian Ascend Our ambitions ) } cross—sgll .
Platform » Become the largest and most inclusive » Expand into additional market segments

« Leading the positive data revolution in Brazil financial platform in the world

» Expanding consumer-permissioned and
alternative data assets

Our ambitions

» Create an integrated global platform,
automated, secure, easy to scale and
compelling to clients

« At the forefront of transformational changes
in credit risk assessment globally

« Leading the shift to digital, ‘'open’ financial
services

*FY24 revenue/Total addressable market.



Marketing data and
Identity resolution

Our progress*: 4%

Automotive data and insights

Our progress*: 6%
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Employer and
Verification services

Our progress*: 5%

I
Total addressable market

Growth priorities
Digital data enablement

Where we are
» Focused on data distribution and activation

Our ambitions

» Become a market leader with full activation,
data onboarding and data marketplace

« Scale position in financial services,
combining data and capabilities across
businesses

[
Total addressable market

Growth priorities
Automotive expansion

Where we are

« Number 1 or 2 in four of five product lines

« Comprehensive portfolio of unique automotive
products and data assets powered by all
North America business areas

Our ambitions

» Power every decision along the car buying,
selling, and owning lifecycle, that drives the
best outcomes for all

[
Total addressable market

Growth priorities
Income and employment verification

Where we are

» Number 2 provider and main challenger in
North America

» 80% data coverage in the UK

Our ambitions

« Increase adoption and expand on
strategic clients

« Differentiate by providing best-in-class
services

» Grow data coverage to increase performance



SPOTLIGHT

Ascend Platform

We help thousands
of financial

Institutions redefine
how lending Is done

Imagine you work for a large national bank. You have 300 million
individuals on the database, and for each single person you have two
decades of financial history and thousands of associated attributes.
What can you do with this treasure trove of data?

You could plan for targeted marketing campaigns. You could evaluate
credit risk for potential credit card applicants. You could even delve
into market insights, assessing your position and identifying new
opportunities. You are exploring a world of boundless potential.
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Ascend brings together
all the necessary
elements under one roof.

o
)
With Ascend, we become “-:;
clients' partner, not just _‘g
a data provider. S
However, unlocking these opportunities is far from simple. You could, like Data IS a
many banks, opt for the conventional path. You'd buy data and software

from a patchwork of vendors, wrestle with integrating them all, then spend
countless hours building your own model from scratch. Endless rounds

of testing would follow, all before you could even launch. It's a time-
consuming, resource-draining slog.

And let's not forget the ever-present worry. As scams grow more complex
and cunning, even vigilant businesses could accidently fall into the traps
of scammers — leading to millions in lost loan funds.

This is where Experian steps in, offering to alleviate this burden.

Here, we become your partner, not just a data provider. Under one roof,
we bring together all the necessary elements: data, analytics models,
and essential tools like credit and fraud prevention. We then integrate
them seamlessly into a unified platform called Ascend.

For smaller companies with limited resources, Ascend becomes more
than just a tool — it's their one-stop shop, providing all the essential
capabilities, data, and analytics, along with hands-on guidance to ensure
successful implementation and ongoing management. Ascend delivers
24/7 support, ensuring operations run smoothly and efficiently.

For larger organisations with established expertise, Ascend acts as a
powerful accelerator. It significantly reduces the time and effort required
to create or update models, allowing companies to adapt swiftly, to
respond to market fluctuations and navigate regulatory requirements
with greater agility.

Since its launch in 2019, the Ascend Platform has continued to expand,
empowering thousands of organisations worldwide to unlock the full
potential of their data through a secure and scalable environment. It allows
financial institutions to leverage the combined power of data and software,
creating a wealth of synergies that drive better decision-making and
propel growth.

treasure trove
of insights but,
ultimately, it's

about making

decisions.

Keith Little

Managing Director of Analytics,
Decisioning & Platform,
Experian Software Solutions

It used to take me a few
months to build a model,

but now | can build a series
of models over the weekend.
We're completing analyses
that just weren't possible
before and we're getting
decisions to our clients faster,
without compromising risk.
Experian's Ascend Platform
is an industry gamechanger!
Chief Risk Officer

of a leading consumer lender
in the USA
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SPOTLIGHT

Experian Smart Money

We help millions
of people realise
their financial
goals and dreams

You may have already heard about Experian’'s game-changing feature,
Experian Boost, which millions of individual consumers use to instantly
improve their credit scores, without taking on more debt. With Experian
Boost, payments that don't usually impact your credit report are factored
in to increase your score.

This year, we took things further by embedding this first-of-its-kind feature
into Experian Smart Money, a credit-building digital checking account.



Now, you can simply add money to the Experian Smart Money account
and make payments with it, without manually typing your bank account
number every three months to grant Experian access. All of the rest will
be handled by Experian. This makes it even more convenient for
consumers to engage Experian in their daily lives.

But there is much more value to the Smart Money offer — the vision goes
far beyond a digital checking account. Smart Money aims to be a bridge,
to connect millions of consumers across Experian’s membership and
Marketplace ecosystem and help them to benefit from an industry-leading
suite of financial tools, enabling ‘do-it-for-me’ services like getting a loan,
buying a car, getting out of debt or even finding the best product off our

platform, all in one place.

For Experian, Smart Money will be an important platform to grow our
membership base and foster deeper connections with consumers.

For consumers, Experian delivers value through its one-stop financial
shop, meeting their financial needs all in one place. This is something

you could imagine only with Experian.

Have a look at our consumers' Smart Money journey

Jamie — new to credit

Jamie hears from her study partner that
Experian Go can help her establish an
Experian credit file.

9

Within the Experian app, Jamie is served
information about Experian Smart Money.
She applies for and receives the card, then

adds a direct deposit from her new job.

9

Jamie logs into the Experian App to see that
she automatically received an Experian Boost
for her six months of internet service
payments.

o

While in the app, Jamie finds that as a Smart
Money cardholder she receives a discount on
an Experian Premium Membership.

9

Jamie uses the BillFixer feature
of her Premium Membership to cut her
internet bill nearly in half, saving her hundreds
of dollars annually.

9

Jamie is then notified that she's had a
recurring charge for a service she no longer
uses. Subscription Cancellation has saved

her even more money.

\/

Parker - building credit

V)

Parker saw the Travis Kelce ad on Instagram.
Parker wonders if Experian Smart Money
could help him increase his 550 FICO® Score.

9

Parker applies for, receives and funds the card.
He immediately starts paying monthly rent on
his new apartment through the Smart Money

card.

Parker adds his history of paying streaming
services and utilities to Experian Boost and
gets a nice boost to his credit score.

o

Parker receives an alert that the rent
payments added to the Smart Money account
six months ago qualify him for another score

boost!

9

Now that Parker's built some credit, he finds
a no-risk-to-apply offer for a credit card in
the Experian Marketplace.

o

He finds even more money-saving
opportunities by shopping for Auto Insurance
in the Experian Marketplace.

\/
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| am always thinking about
how we can bring smarter
ways for people to manage
their finances, while at the
same time create synergies
for our other products. Smart
Money is one such solution.

We help consumers improve
their credit score in a way
people could never imagine
before, and the deeper
connections with consumers,
in turn, unlock a substantial
new market for us, with
benefits that extend far
beyond the product itself.

Jeff Softley

Group President of Experian Consumer
Services, North America



SPOTLIGHT

Serasa Experian

We help millions
of Brazilians fight
fraud Iin a way
only Experian can

Fraud is a persistent global problem, and Brazil is no exception. Millions
of Brazilians fall victim every year, with a dramatic number of fraudulent
attempts happening every second. Nearly 40% of the population has
been targeted, and over half has suffered financial loss due to fraud*.

It's frustrating that fraudsters are able to continuously exploit weaknesses
and innovate scams. You think you've found a way to fight them only to
realise that the fraudsters have found new ways to bypass your new
security measures. Financial institutions, such as banks and credit card
companies, are themselves frequently targeted in this ongoing war.

*According to research Serasa Experian conducted in November 2023 with 500 Brazilians.



This is where Experian steps in. We empower organisations to fight fraud
across the entire customer journey.

When a user onboards, we can quickly verify their identity. Out of every
100 users who onboard, we can accurately identify nearly 92% of them
based on distinct records in our database. We combine these data assets
with industry-leading technologies such as facial recognition, and this
enables us to proactively identify potential threats.

We can even determine whether a user is fake by analysing the device
they're using. We accomplish this swiftly and securely to ensure a smooth
user experience.

When users progress further into their digital journey, we continue

to monitor their behaviour. During transactions, we help our clients
authenticate documents to ensure the information submitted by users
is valid. We are able to do this thanks to our unparalleled knowledge
of over 10,000 regulations and formatting standards in Brazil.

Most importantly, we complete the verification process in real time.

We are the only player in Brazil who can make the user experience
seamless throughout the customer’s digital journey. This is all because

of the large database we have and the technology we deploy to transform
data into valuable insights. Our capabilities set us apart from our peers.

We understand that there's no single solution for everyone. Therefore,
we provide solutions tailored to our clients’ specific needs. We take into
account their business model and their risk exposure, as well as
regulations, and the user's journey. We provide our clients with a toolkit
from which they can choose the specific components they need to fight
fraud — just like building with Lego™. In this way, we empower business
in Brazil to combat fraud in a way only we can.
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In Brazil, businesses face
fraud challenges every day. -

We empower our clients to
combat fraud seamlessly
across the entire customer
journey.

Experian is the only player
in Brazil able to offer this
capability.

Valdemir Bertolo
President of Experian Brazil



SPOTLIGHT

Experian Automotive

We help the US
Automotive industry
manage the transition
to electric vehicles

Global warming and the climate crisis are urgent global challenges.

In the USA alone, the transportation sector is the largest contributor of
greenhouse gas emissions contributing 28% of total emissions, of which
80% is attributable to vehicles* The transition to electric vehicles (EVs)
has emerged as a promising pathway to help alleviate this problem.

To support this transition, Experian Automotive has strategically aligned
its capabilities across different product lines to create solutions that cater
to customers across the entire value chain.

US Environmental Protection Agency, 2022 data.



At the endpoint of the value chain, buyers and sellers of EVs share a
common need: to accurately evaluate the safety and value of these
vehicles before any transaction takes place. To address this need, the
Experian AutoCheck report provides transparency on used EVs by
including essential information such as battery details, EV-specific recalls,
and Recurrent battery health statistics, all of which play a crucial role in
determining vehicle worth.

Moving further upstream in the value chain, dealers and original
equipment manufacturers (OEMs) face the task of identifying and targeting
in-market buyers who are actively interested in purchasing EVs. They also
need to strategically determine the most effective channels for advertising
and promoting these vehicles. To support these efforts, the Experian
Marketing Engine (EME) product line creates EV-specific audience
segments, enabling dealers to pinpoint consumers who are interested

in particular makes, models, and battery types of electric vehicles.

At the uppermost point of the value chain, traditional and new OEMs must
make critical decisions regarding vehicle production, location, and parts
inventory management. To guide these decisions, Automotive Statistics

on Experian’s Velocity platform provides detailed insights into vehicle
registration trends, including data on the number and type of EVs
registered, resulting in market share by brand and model. This information
can be tailored to various geographic levels, ranging from national
overviews to granular insights at the zip code level. Marketers leverage
these statistics to precisely focus their EV marketing spend, ensuring
maximum impact and return on investment.
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In 2023, approximately 8% of
vehicles sold in the USA were -

EVs. We're always thinking
about how we can create
solutions that benefit the end
consumer in a way thatis
frictionless, and that you could
only find from Experian.

John DeMarco

Senior Vice President, Sales and Customer

Engagement of Experian Automotive,
North America



v

Our strategy in action

Experian plc
Strategic report

continued

SPOTLIGHT

Experian Health

We help healthcare
providers manage
COSts In a simpler way

The US healthcare market is remarkably complex, with numerous and
ever-changing private and government insurance plans covering about
90% of the population. For healthcare providers, patient care comes first,
but their ability to receive reimbursement for rendered services hinges on
the accuracy of the patient information they capture and, in turn, submit to
insurance companies who cover most healthcare costs.

For more than a decade, Experian has been a market leader in helping
healthcare providers verify demographic and insurance information,
leveraging our robust data sources for patient details and strong
connections with thousands of insurance companies, across every region
of the USA.

Despite these capabilities, the verification process was limited to
one-to-one information exchanges. Most of the time, it was labour
intensive and inefficient, with significant follow-up work required as
industry complexity increased. In the USA alone, such inefficiency costs
healthcare providers over US$200bn in lost revenue annually. Meanwhile,
if the services can't be billed correctly, patients often bear the cost, which
is a huge, sometimes undue, burden for them. Clear and accurate billing
helps ensure a smooth experience for everyone involved, reducing stress
for patients, minimising errors and delays for healthcare providers, and
promoting positive relationships between all parties.



To simplify the process, this year Experian acquired healthcare data
automation company WaveHDC, which uses Artificial Intelligence (Al)
machine-learning capabilities to capture insurance data and significantly
simplify the patient registration process for both the patient and the
registrar. With this new capability, Experian can now empower intake
staff to achieve results traditionally associated with experienced
personnel, and to significantly reduce training time and workload.

This technology enables a new employee to be just as effective as an
industry veteran. Maybe even more so. The result is a faster, more
accurate process, with a significant reduction of back-end rework.

While the healthcare industry has come to accept the growing amount

of rework as an unavoidable hassle, Experian’'s new technology is proving
that there's a better way.

Compared to the back-and-forth enquiries between insurance companies
and healthcare providers in the past, with intake staff wedged in the
middle to try to interpret the responses, healthcare providers can now
search for patients’ personal and insurance information with a single
enquiry. Experian then automates the transactions in real time, with
minimal human intervention and maximum certainty. One click — all

the answers.

This innovative approach is reshaping the future of healthcare in a
significant step forward that sets Experian apart from our peers. For
healthcare providers, the improved process offers a better patient
experience and significantly improves payment efficiency and labour
needs. For patients, most of the treatment cost can be covered by
insurance, leading to less stress from incorrect bills.
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US healthcare is in a constant
state of change, and it's only
getting more complicated
every year. The combination
of Experian’s data with
WaveHDC's technology really
makes a difference in
simplifying the healthcare
system for patients, providers
and payers.

Jordan Levitt
Senior Vice President, Experian Health,
North America

Have a look at the simplified and patient-focused US healthcare experience
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What we offer to investors

As one of the world's leading analytics and software companies, our goal
is to unlock the power of data to deliver long-term value for shareholders.

Diversified business model

Our revenue profile is highly recurring as many of our
products and services are integral to our clients’ operating
processes. We have diversified our portfolio and serve
many different client needs across many industry sectors
and geographic regions. We occupy leading positions in
growing markets and have positioned ourselves to address
higher-growth market segments. This enables us to grow
while also being resilient, and we have a strong record of
navigating economic downturns, market volatility and
unforeseen challenges.

1- 32

industry sectors  countries

© Learn more in Our business model
See pages 22 to 23

Healthy growth momentum

We invest in product innovation, new sources of data and
technology and our people to extend our competitive lead,
grow our position with our clients and secure new clients
and consumers. We build world-class products that are
highly scalable and which integrate our data, analytics

and software to create platforms. These platforms combine
our capabilities in a way that is unrivalled and which clients
integrate into their workflow. We identify new client and
consumer needs and expand into these areas.

6% Us$640m

organic revenue capital investment
growth

us$150on  Us$1.50n

of estimated revenue from product

addressable market innovation
opportunities

127 180m-+

patents free consumer
pending members



Strong commitment to ESG

Our sustainability and growth strategies are aligned and
mutually reinforcing. Our focus on improving financial health
not only helps us achieve positive social impact, it also
supports long-term revenue growth of our business.

For instance, increasing financial inclusion grows our total
addressable markets by creating millions of potential

new consumers for us and our clients around the world.
This focus not only encourages innovation, as seen in
ground-breaking products like Experian Boost, but also
creates new revenue streams, such as our Limpa Nome debt
renegotiation service, which significantly contributes to our
Consumer Services revenue in Brazil. Being a purpose-led
business not only helps attract and retain talent but also
serves as a motivating force for our people. Ultimately,

it enhances our reputation and strengthens our relationship
with stakeholders.

Committed Contributing

to being carbon neutral to UN SDG Targets
in our own operations 1.4,8.10,and 9.3
by 2030

us$19.7m 83%

community investment employee engagement

4.3

Glassdoor rating

© Learn more in Sustainable business
See pages 56 to 79
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Proven track record
and strong financial position

We have a demonstrated history of strategic execution.
Our cash flow is consistently strong, and we have a

solid track record of converting operating profit to cash.
This allows us to prioritise investment, both organically
and by pursuing focused acquisition opportunities, while
balancing returns to shareholders. Our balance sheet is
strong, and we aim to operate within our leverage policy
target range of Net debt to Benchmark EBITDA of 2.0-2.5x.

8%

of average organic
revenue growth over
the past six years

97%

cash flow conversion

Resilient

dividend: 8% CAGR over
the past three years

Stable

credit rating of A-/Baal
for the past 12 years
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Stakeholder engagement

Building strong relationships with all

our stakeholders

Our stakeholders are crucial to the success of our company. We aim to treat all stakeholders fairly and
ensure we respond to their needs. We work to build strong relationships and establish mutual trust.

Consumers

Consumers need

» Access to seamless services that help make
their financial lives easier, simpler and
quicker to navigate

» High-quality and accurate data, to make
more informed decisions

* A high level of data security and privacy
assurance

* Protection from fraud and identity theft

180m-

free members

us$14.50n

debt renegotiated

We engage with them through

» Day-to-day interactions on our free apps and
platforms. We provide financial education,
savings, payment services, debt
renegotiation tools and free Experian credit
reports online, as well as other products and
services

Contact centres that address customer
concerns on a range of issues, from access
to credit, to help with amending data on their
credit file. We also help to support people
who are victims of identity theft

Outreach through our consumer education
programmes, Experian Education
Ambassadors, consumer experience
programmes and consumer councils
Marketing campaigns and media relations
activities

Social media channels, such as Experian
Exchange global site, AskExperian blog,
#CreditChat campaign, CreditChatLive events
and Experian News, as well as working with
social influencers

Processes to review their data, raise queries
and have corrections made if needed, to
address data accuracy on credit files

» The maintenance of the highest standards
and integrity in data security and privacy
We adopt rigorous policies, processes and
due diligence right across Experian and
consider data security to be every
employee's responsibility

How we add value

We put people in control of their financial
wellbeing. We help them access many financial
services such as obtaining credit, saving money
and paying bills. Because consumer data is at
the heart of our business, consumers need a
company they can trust with that data and who
will be their champion. Not only do we serve
consumers directly, but our clients, whether
they are businesses or other organisations,
serve consumers as their end customer. This
is why consumers are at the heart of all we do.

© For information on how we add value for
consumers, please see Our business model,
pages 22 to 23

Our clients need

« To enhance the services they provide to their
customers —typically they seek to provide
faster, frictionless and more personalised
digital interactions

« To identify their customers and prevent
fraudulent transactions

» High-quality and accurate data, analytics
and workflow solutions that help their
decision-making and risk management
process

» To manage and reduce their costs

» To meet their own compliance and
regulatory requirements

» Data security and privacy

¢ 150«

clients globally

9920 11-

technologists
and product
developers at
Experian

industry sectors

We engage with them through

 Day-to-day interactions with sales, product
and support teams

» Ongoing client relationship and Net Promoter
Score surveys, customer loyalty monitoring

* Responding to client requests for information

* Regular opportunities, such as webinars,
advisory boards and conferences, for clients
to explore how data and technology can help
them address market trends

« Customer-experience programmes to
monitor client expectations

« Collaboration with our data scientists at our
three Innovation Labs in Costa Mesa, London
and Sao Paulo to solve key challenges and
create innovative solutions

Bth

consecutive year

of improvement in
our client global
Net Promoter Score

How we add value

We work hard to get to know our clients.

We want to delight them, so we monitor their
ambitions and challenges closely and help
them find solutions. We provide many different
services that can help them get faster, smarter
insights, protect against fraud or provide more
efficient, more personalised services for their
customers using our sophisticated solutions.

© For information on how we add value for
our clients, please see Our business model,
pages 22 to 23



Our communities

Our communities need

* Business success, employment and job
creation

» Access to public services

» Long-term asset creation

« Inclusion in mainstream financial services
and products

A healthy environment to live in

8m

people reached
through social
innovation products
in FY24

146m

people connected
through UFH since
launchin FY21

Us$19.7m

community
investment

We engage with them through

« Qur core products such as Experian Smart
Money, Experian Boost and Experian Go and
social innovation products (e.g. Limpa Nome)
that help improve financial lives

» Working with NGO partners and our United
for Financial Health (UFH) programme

* Direct community investment, charity
partnerships and sponsorship, with a strong
focus on initiatives that support financial
education and management

» Employee volunteering and technical support
for charities, including gifts in kind and pro
bono work

* Advice and support

« Campaigns to raise awareness of topics
relevant to communities

70,000

hours
volunteering
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How we add value

We help people, in many communities, to
access credit and other financial services

so they can take control of their financial
circumstances and improve their lives. Our
businesses support local economies in the
areas where we operate through employment
and paying taxes. By helping businesses
prosper, we enhance their potential as local
employers.

jJodau 2163je)5

© For information on how we add value for
our communities, please see Sustainable
business, pages 56 to 79

~Us$1.3bn

total tax contribution across
our top three countries —

the USA, Brazil and the UK

Our people

Our employees need

« To feel valued for their contribution

« To feel supported, trusted and fairly treated

« To feel satisfied with their work environment

« To feel they make a difference to society

 To contribute to our engaging, positive,
empowering culture

« Training and learning

« Career progression

« Job security

83%

employee
engagement

22,500 4.3

employees
rating

We engage with them through

« A'people first' culture which helps us to
attract, retain and develop our highly talented
people

* Internal communications, including our
enterprise-wide communication platform,
Horizon

* Regular dialogue and performance
discussions with managers

* Regular people surveys (Pulse and Great
Place to Work (GPTW)), surveys for new
joiners and for leavers

» Meeting with Board members and senior
management, and quarterly global webinars
hosted by our CEO, CFO and COO

* Regular townhall meetings with senior
management and other engagement events

» Employee Resource Groups and other
networking opportunities

« Feedback via the online feedback.me tool

* Employee assistance helpline

» Whistleblowing hotline

Glassdoor

How we add value

We support a positive, collaborative, diverse,
equitable and inclusive culture and do all we
can to make Experian a great place to work.
We listen to our people's views and value their
feedback. We celebrate great performance and
offer employees support in learning new skills
and progressing their careers, giving them

a sense of purpose — an integral part of our
organisational culture that has a positive
impact globally.

© For information on how we add value for
our people, please see Sustainable business,
pages b6 to 79
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Stakeholder engagement
continued

Our suppliers

Our suppliers need

 Long-term, collaborative, trusted
relationships

» Business opportunities

» To mitigate market and financial risks

» To meet regulatory requirements and our
ESG expectations

21 2,900

key suppliersin suppliers in our
our dedicated three largest
SRM markets

We engage with them through

« Aformal procurement process for supplier
selection

« A specific supplier-facing website to help
them understand our expectations and
ethical requirements

« Our Supplier Relationship Management
(SRM) programme for key suppliers that
helps ensure streamlined processes,
performance, segmentation and qualification

* Third-Party Supplier Risk Assessment
process, that includes due diligence in critical
areas such as data security and compliance

* Supplier assessment and training focused on
reducing the risk of Modern Slavery among
key suppliers

+ The CDP (formerly The Carbon Disclosure
Project) and the trialling of an Environment
contract annex to understand their
contribution to our Scope 3 emissions

How we add value

Closer relationships with our suppliers, enabled
through partnerships and fairness, help us to
uncover and realise new value, increase
savings and reduce costs and risk of failure,
as well as ensuring we comply with our
obligations. Many of our data contributors are
also our clients. They often supply us with data
through a give-to-get model. Our ability to
combine, clean, sort and aggregate data from
thousands of contributors creates a more
complete picture of consumer or business
interactions across markets.

© For information on how we add value for our
suppliers, please see Sustainable business,
pages b6 to 79

Governments

Governments need

» To generate prosperity

» To manage economic cycles

» To support their stakeholders' financial
wellbeing

« To create regulations and ensure compliance

» To manage issues that affect consumers and
businesses

» To mitigate impacts of and, where possible,
reverse, climate change

32 19

75%

We engage with them through

» Constructive relationships with
policymakers, including regular interaction
with members of senior management

« Events where we communicate the role we
play in supporting an innovative, regulated
data industry

* Responding to public consultations on issues
relevant to our business, and liaising with
various organisations to address societal
challenges

« Participating in multi-stakeholder
engagement for policy consultation; providing
policymakers with a better understanding of
our industry, data processing and innovative
data use

 Monitoring regulations, and putting in place
policies and processes to ensure compliance

countries consumer and reduction in Scope
1 and 2 carbon
1 6 emissions since
2019
business
information

bureaux

How we add value

Operating in a complex and evolving regulatory
environment globally, we aim to maintain a
positive and proactive engagement strategy
with governmental institutions and policymakers
in all our regions. This is because we enable the
transparent flow of data that is essential to the
functioning of modern economies and the
financial ecosystem. High-quality data coupled
with advanced analytics reduces risk to lenders,
improves processes and helps reduce fraud.

It enables people to make informed decisions
about their finances. The economy benefits
with improved access to credit, improved
market competition, increased diversification

of financial products available and reduced

cost of credit.

@ For information on how we add value for
governments, please see Sustainable
business, pages 56 to 79
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Our shareholders and bondholders

They need

« To understand Experian’s strategic direction,
financial performance, and the sustainability
of the business

* To analyse structural market trends

« To generate sustainable investment returns
through share price appreciation, dividend
payments, bond interest and share
repurchases

» To understand management and incentive
structures

«» To ensure they are investing in businesses
that are committed to environmental
progress and societal benefit, and which
have strong governance

17.0%

Return on capital
employed

6%
Organic revenue
growth

Usc58.5

Full-year dividend
per share

We engage with them through

* A dedicated investor relations programme
* Quarterly financial updates, Annual Report,
and associated reports on tax, social impact
and diversity, equity and inclusion —in which
we inform analysts, investors and other
interested parties about our financial and
strategic progress

Face-to-face and virtual meetings,
roadshows, conferences and teach-in
sessions specific to our business, strategy
and ESG progress

Answering bondholders’ queries when they
arise, and organising focused update
meetings before issuing bonds

Regular investor surveys and feedback —
provided to management and the Board to
ensure our shareholders’ views are well
understood

The Chair of the Board holds meetings with
our largest shareholders to discuss
developments in strategy, ESG and other
material issues

usc145.5

Benchmark EPS

» Shareholders meeting and putting questions
to our Board and senior management team
during our Annual General Meeting

» A website where investors can access a wide
array of information about Experian

How we add value

We aim to create value for current and potential
owners of Experian’s shares and bonds through
organic and inorganic investments that grow
our position in our chosen markets. We balance
this investment with shareholder returns,
dividend payments and share repurchase
programmes when appropriate, all while
ensuring we meet our wider sustainability
commitments. This creates long-term,
sustainable value for our shareholders and
bondholders.

© For information on how we add value for our
shareholders and bondholders, please see
Our investment case, pages 46 to 47
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Key performance indicators

Measuring our progress

To create sustainable value for our stakeholders, we use a comprehensive set of Key Performance Indicators (KPIs)
to track our progress towards our strategic objectives and to support critical decision-making across every facet of
our business. In FY24, we made significant progress on both our financial and non-financial metrics.

Organic revenue growth

6%

%

Benchmark EBIT and Benchmark EBIT margin’

uss1,944m 27.6%
%

202+ (D é
2023 ( ) 7
2022 ( ) 12
01 )

2020 ( )

USHm
202 D 1944 276
20237 ( ) 1,798 275
2022 ( ) 1,653 266
2021 ( ) 1,379 258
2020 ( 1,386 269

Why is this important? It is a measure of our ability to expand the reach
of our innovative products and services for clients and consumers,
and to extend these to new industries and across regions.

Aim: To consistently achieve mid to high single-digit organic revenue
growth.

Analysis: Organic revenue grew 6%. The main contributors to growth
were higher contributions from strategic initiatives such as Ascend and
verification services, progress in Consumer Services, Brazil, a solid
performance in the UK and Ireland B2B, strategic progress in EMEA
and Asia Pacific, and good contributions from vertical expansion.

More detail: In the Chief Executive's review.

© See page 141 — Revenue performance is linked to directors’

remuneration

For a reconciliation of revenue from ongoing activities, including disclosure of organic and acquisition
revenue, from the year 31 March 2023 to 31 March 2024 see Note 10(a(ii) to the Group financial
statements.

Return on capital employed (ROCE)

17.0%

Why is this important? It measures how well we turn our revenue into
profits, which allows us to reinvest for future growth and to provide
returns for shareholders.

Aim: To operate our business efficiently and cost effectively with stable
EBIT margins.

Analysis: We continue to invest in new data sources, product innovation,
technology and top talent. These are the foundational elements of our
business. This year we achieved Benchmark EBIT from ongoing activities
of US$1944m, up 7% at constant exchange rates and 8% at actual
exchange rates. Benchmark EBIT margin was 27.6%, at both actual and
constant exchange rates up 10 basis points.

© See page 141 - Benchmark EBIT is a directors’ remuneration measure
1 From ongoing activities.
2 Results for FY23 are re-presented for the reclassification to exited business activities of certain
B2B businesses.

Benchmark earnings per share (EPS)

usc145.5

% Usc
2024+ . 7.0 2024 G 1 45.5
2023 ( ) 165 2023 ( ) 135.1
2022 ( ) 157 2022 C ) 1245
2021 ( ) 149 2021 ( ) 1031
2020 ( ) 161 2020 C ) 1030

Why is this important? It measures how effectively we have deployed
our resources and how efficiently we apply our capital.

Aim: To generate good returns on the investments we make and create
long-term value for shareholders.

Analysis: This year, ROCE was 17.0%, up 50 basis points on the prior year,
reflecting growth and our continued focus on operating efficiency.

© See page 141 — Adjusted ROCE is a directors’ remuneration measure

Why is this important? EPS measures our success at generating
surpluses and value for our shareholders.

Aim: To achieve earnings growth for shareholders while balancing
reinvestment to secure future growth opportunities.

Analysis: Benchmark EBIT from ongoing activities was up 7% at constant
exchange rates, helped by the strength of our organic revenue growth
performance and ongoing cost discipline. Our Benchmark net finance
costs increased to US$139m, and Benchmark tax rate was down 30 basis
points to 25.7%. With weighted average numbers of shares at 913m, this
resulted in Benchmark earnings per share of 145.5 US cents. This was up
8% on the prior year at actual exchange rates and 7% at constant
exchange rates.

© See page 141 - Benchmark EPS growth is linked to directors’
remuneration

See note 7 to the Group financial statements for definitions of these non-GAAP measures: organic revenue growth, Benchmark EBIT,
Benchmark EBIT margin, ROCE, Benchmark earnings per share, and Benchmark operating cash flow and cash flow conversion.
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w(
Benchmark operating cash flow and cash flow conversion Employee engagement 3
[}
Q
us$1,864m 97% 83% 3
US$m % % g
2024 S 1564 97 202+ S s
2023 ( ) 1,753 98 2023 ( ) 8
2022 ( ) 1800 109 2022 ( ) 78
2021 ( ) 1476 106
2020 ( ) 1214 88
Why is this important? Benchmark operating cash flow is the cash Why is this important? Our people make us great. We prioritise a ‘people
generated by the business. It gives us the capacity to operate and first culture where our people feel valued and able to do their best work.
reinvest, to finance acquisitions and to pay shareholders. The efficiency Engaged and motivated people help us develop innovative products, find
with which we convert profits into cash flow is measured by cash flow new opportunities, and grow. ——

conversion.

Aim: To convert at least 90% of Benchmark EBIT into Benchmark
operating cash flow.

Analysis: Cash flow performance was again strong with Benchmark
operating cash flow of US$1,864m, up US$111m on last year. The increase
is due to improved performance and working capital movements.

© See page 141 - Cumulative Benchmark operating cash flow is a

directors’ remuneration measure
See note 40(g) to Group financial statements for reconciliation of Cash generated from operations
to Benchmark operating cash flow.

Aim: To ensure Experian is a great place to work and that we can attract
and retain the best people.

Analysis: For our third global Great Place to Work survey this year, we
achieved an engagement score of 83% (2023: 82%). 89% of our employees
said they are proud to tell people they work at Experian, a testament to our
commitment to creating an inclusive and welcoming workplace. We were
recognised as a Great Place to Work in 24 countries, including achieving
this accreditation in Canada, Norway and Spain for the first time this year.
We also continued to make progress with our employer brand, elevating
our Glassdoor score to 4.3 from 4.0 three years ago.

© See Inspiring and supporting our people on pages 65 to 67 for further
information on how we've been looking after and listening to our people
this year

Carbon emissions

Year 20242 20232 20227 20217 20207
Carbon intensity — total emissions per US$1m revenue (tonnes COe)? 30.2 28.8* 31.2 87.6 100.1
Scope 1 & 2 market-based emissions (000s tonnes CO,e)? 7.4 10.1 16.4 165 25.1
Total Scope 3 emissions (000s tonnes CO,e)? 206.8 180.6 179.8 453.9 493.4

Why is this important? It measures the carbon emissions we generate,
as we have a responsibility as a business to reduce our carbon footprint
and respond to the climate change emergency.

Aim: At present, we have a commitment to become carbon neutral by
2030', while we continue working towards Net Zero®.

1. Reduce Scope 1 and 2 emissions 50% by 2023, against 2019 baseline.
2.78% of suppliers by spend to have science-based targets by 2029.

Analysis: This year, our total Scope 1 and 2 emissions have decreased by
27%. We have achieved this by increasing the use of renewable electricity,
improving our energy efficiency, embracing flexible working to reduce
building occupancy, and consolidation and reduction of office space. Since
2019, we have reduced our total Scope 1 and 2 emissions by 75%. This
means we are currently outperforming and are well on track to meet our
science-based target to reduce these emissions by 50% by 2030.

Our Scope 3 emissions have increased by 15% in 2024 versus 2023.

We are engaging with suppliers to encourage them to agree to
sustainability clauses in their contracts, and report actual emissions.

We have set a new Scope 3 target to support our journey towards

Net Zero, that requires suppliers covering 78% of Experian’s spend on
Purchased Goods and Services, Upstream Leased Assets, Capital Goods,
and Investments to have science-based targets by 2029.

Overall, we have increased our carbon intensity by 5% since last year, due
to increases in the emissions of significant suppliers, and business travel.

1 All references in this Annual Report to ‘carbon neutral in our own operations by 2030" includes all
Scope 1 and 2 emissions, as well as Scope 3 emissions from Purchased Goods and Services,
Business Travel and Fuel- and Energy-Related Activities.

2 In 2023 we upgraded our Scope 3 methodology, from using a purely spend-based analysis to also
including actual supplier emissions data. We therefore restated our 2022 Scope 3 figures using the
same methodology, to provide comparable figures, resulting in restated figures for Purchased Goods
and Services, Upstream Leased Assets, Capital Goods, and Investments. We did not restate these
categories for 2021, 2020, and 2019, due to data limitations. For further information please refer to
our 2023 Carbon Reporting Principles and Methodologies document at experianplc.com/
responsibility/data-and-assurance/.

3 CO.e =CO, equivalent.

4 2023 emissions from Business Travel have been restated from 7.5 to 10.0 thousand tonnes COse,
following an issue found in the data provided by our third-party global travel provider. This changes
the 2023 total scope 3 emissions from 178.1 to 180.6 thousand tonnes CO,e and the 2023 total
emissions per US$1m revenue from 28.4 to 28.8 tonnes CO,e.

5 Inaccordance with the definition of Net Zero, as outlined by the Science Based Targets initiative's
Corporate Net-Zero Standard.

© See Protecting the environment on pages 70 to 76 for further
information on how we are taking action on climate change
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SPOTLIGHT

Experian Innovation Lab

We make a
difference to the
world through
INnnovation

In a world overflowing with information, simply collecting data isn't
enough. What truly transforms lives and solves complex business
challenges are valuable insights. This is where Experian’s Innovation
Lab comes in, offering expertise in crafting such insights. We at the
Lab specialise in developing sophisticated, data-driven analytical
solutions to the most challenging business problems. Our unique
edge lies in leveraging the latest advancements in Al and big data.
This allows us to create unmatched, industry-leading solutions.



Take, for instance, the analytical sandbox, a ground-breaking product from
our Lab. It revolutionised the industry by becoming the first system to
allow multiple clients to simultaneously access and analyse Experian’'s
vast data. This empowers clients with on-demand access to powerful
resources, fostering continuous learning and innovation. This pioneering
concept has since become part of our Ascend Platform, one of the
industry’'s gamechangers today.

In the rapidly evolving world of GenAl, staying ahead of the curve is crucial.

The Innovation Lab has been a leader in this field for the past decade.
We began by utilising GenAl technology called ‘Latent Dirichlet Allocation’
and ‘Neural Embedding’ to predict customer preferences and identify
fraud. We then progressed by developing tools that translate spoken
words into actionable instructions and business insights, even without
any coding expertise. Today, the Lab is taking another leap forward by
collaborating with various business units across the company to create
a diverse range of GenAl solutions. One such example is the ECS Credit
Education Bot, launched in February 2024, which leverages GenAl to
simplify credit education and management for our clients.

Innovation is our lifeblood at Experian. Ground-breaking solutions like
Ascend, Smart Money, and Experian Marketplace have significantly
contributed to our overall revenue in recent years. In FY24, revenue from
new and scaling products was nearly six times that of five years ago.
many driven or inspired by the pioneering work of the Innovation Lab.

As a forward-thinking organisation, we remain committed to finding new
ways to support our clients, and relentlessly pushing the boundaries of

innovation across finance, healthcare, advertising, and automotive sectors.

Experian plc
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If Experian were a team of
mountaineers with the CEO as
our guide up the peak, then we
at the Innovation Lab are the
advance scouts. We explore
uncharted territories and pave
the way for ground-breaking
products and opportunities that
were previously unimaginable.

Shanji Xiong
Chief Scientist of Experian Innovation Lab

Fostering a culture of
continuous innovation



https://youtu.be/Q39T0y1d_BE?si=BFFQDvQsu6UjUXJT
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Sustainability

Environmental, social and governance

We are using our data, products and expertise to help people thrive on their financial journey. Our strong focus
on environmental, social and governance (ESG) opportunities and risks is critical to realising this ambition,

growing our business and fulfilling our purpose of creating a better tomorrow.

External recognition in FY24

CDP Climate Change: ‘A-' rating
(Leadership Band)

CDP Supplier Engagement Rating
(SER): ‘A rating (Leaderboard)

MSCI: ‘A’ rating for ESG
investment risk

Business Innovation Group: Experian Smart
Money won in the Financial Products category

Great Place to Work: We have been certified
as a Great Place to Work in 24 countries
(see page 65 for more employer awards)

mn | CLIMATE

LEADERS
Nelbel 2024

Financial Times: Experian was identified as one
of Europe’s Climate Leaders 2024 by the
Financial Times and Statista

Sustainalytics: Our score of 12.0 positions us in
Sustainalytics' Low Risk band for investors

Fast Company World Changing Ideas: Experian
was recognised for the second year running,
this time for Experian Go

2024 Equileap: Experian was named in the
Top 100 Globally for Gender Equality’ for 2024.
We were ranked #44 Globally and #6 in the USA

FTSE4Good: Experian has been a member
of the FTSE4Good ESG index since 2012

ustainability strategy

OUR PURPOSE

Creating a better tomorrow

OUR AMBITION
Helping people thrive on their financial journey
DELIVERED BY

|

Driving financial
inclusion

Enabling our clients to
deliver positive outcomes

Building financial health
and confidence

C CONTRIBUTING TO THE UNITED NATIONS’ SUSTAINABLE DEVELOPMENT GOALS )

INDUSTRY, INNOVATION

DECENT WORK AND 8 1 o
" AND INFRASTRUCTURE

NO
1 POVERTY " ECONOMIC GROWTH

L
S >

ENABLED BY

Treating data with respect

Security Accuracy Fairness Transparency Inclusion

SUPPORTED BY

Our responsible business foundations

Protecting the
environment

Inspiring and supporting Working with

integrity

our people

Our sustainability strategy is underpinned by our robust ESG governance (see page 77).



Defining our strategy

Our commitment to sustainable business and
strong ESG performance offers a source of
competitive advantage, helps us recruit and
retain people with the expertise and experience
we need to grow our business, and strengthens
our reputation and relationships with all our
stakeholders.

Our sustainability strategy helps us set targets
and commitments, make progress and enhance
transparency through our ESG reporting and
disclosures. It is informed by an assessment of
our most material ESG opportunities and risks,
based on consulting senior leaders who
represent different regions and functions
across the business, and with support from
external advisers.

Regular engagement with investors and other
stakeholders helps us refine our priorities. See
pages 48-51 for more on how we engage with,
and create value for, our stakeholders.

Our role in society

Experian is dedicated to empowering people to
create a better future for themselves. As a
global data and analytics powerhouse, we use
our expertise and technology to transform data
into information to help people and businesses
thrive.

We are the world's largest credit bureau, and
our work underpins the stability and efficiency
of the consumer financial system by promoting
a responsible credit culture that discourages
excessive debt and rewards responsible
borrowing and repayment.

Our data and analytics support lenders in
making informed decisions that enable access
to fair and affordable credit to help consumers
and businesses thrive. Informed lending also
results in fewer defaults, which in turn reduces
the cost of credit and increases the availability
of consumer credit across the economy.

The World Bank underlines the important role
of credit bureaux and credit reporting in helping
people and businesses to build a credit history
and use this ‘reputational collateral  to access
fair credit. This is particularly beneficial for new
borrowers and small businesses without
physical collateral to borrow against. We also
help lenders make non-biased lending
decisions.

We can add the most value to society by
improving financial health for all. This has been
our strategic sustainability priority since we
refreshed our sustainability strategy in 2021. As
our approach evolves and matures, we are
focusing more on the positive social impact our
products and services can have.

Our ambition

Every consumer or small business is on their
own financial journey — from establishing their
financial identity and credit profile to building
confidence, fulfilling goals and having the ability
to make positive financial decisions to be able
to thrive in the long term.

Our ambition is to help people thrive on their
financial journey.

To achieve this ambition, we are using our
products and services to drive financial
inclusion, enable our clients to deliver positive
outcomes, and build financial health and
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confidence (see pages 59-60). In doing so, we

will help to tackle financial health challenges

that are preventing billions of people around the

world from accessing opportunities to improve

their lives (see page 58).

Helping people thrive on their financial journey
enables them to get fairer access to credit and
the essentials they need to transform their lives
—from having a home or building their
business, to paying for education and
healthcare. This, in turn, supports social and
economic development, and contributes to
three of the United Nations' Sustainable
Development Goals, including helping to lift
people out of poverty (as outlined on the next

page).

Driving progress towards our ambition not only
helps us achieve positive social impact, it also
aligns with our Strategic focus areas, supports
long-term revenue growth and contributes to
the success of our business (see page 59).

Our key enabler

Achieving positive impacts for society and our
business depends on our ability to access and
use data from individuals and businesses
around the world.

Treating data with respect is therefore a key
enabler underpinning our ambition. It is also
essential to maintaining trust — and failure to
keep it secure is one of our biggest business
and ESG risks. See more on treating data with
respect on pages 61-64.

Our strong foundations

One of our core beliefs is that how we work is
as important as what we do, and our strategy is
founded on a strong culture of corporate
responsibility.

We aim to inspire and support our people by
embracing and developing diverse talent, and
creating an inclusive working environment that
supports high performance (see page 65). We
work with integrity (see page 68) by upholding
high ethical standards and respecting human
rights in our business and supply chain. And we
strive to do our part to protect the environment
and tackle climate change (see page 70).
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Global financial health challenges

Exclusion

« One in four (1.4 billion)
adults worldwide still lack
access to basic financial
services

« 850 million people do not

Confidence

« <42% of people in emerging
economies and <70% in
advanced economies are
financially literate

» More than 72 million people in
Brazil have defaulted on their
debts, which impacts their
credit rating

* 50% of new businesses in the
UK fail within three years of
opening

Security

* One in three Americans and
one in five Europeans has
fallen victim to identity theft

» >50% of US consumers feel
they are more of a target for

have official proof of identity

« 28 million American and
4-5 million British adults
are ‘credit invisible’

o

fraud than a year ago

Cost of living

* 66% of Americans are looking for
ways to trim expenses from their
monthly budget

77% of UK adults feel the burden
of keeping up with their domestic
bills and their credit
commitments has increased, and
nine in ten have cut back on
spending

£478 is the average annual poverty
premium paid by those on the

lowest incomes in Great Britain/

Aligning our sustainability

and growth strategies

Our sustainability and growth strategies are
aligned and mutually reinforcing.

Three of our five Strategic focus areas (see

page 26), which we use to direct our investments,

support our ambition to help people thrive on
their financial journey. These are: make credit
and lending simpler, faster and safer for
consumers and businesses; empower
consumers to improve their financial lives; and
help businesses verify identity and combat fraud.

Our sustainable business ambition to help
people thrive on their financial journey supports
our business by:

» Growing our total addressable markets, with
the potential to access millions of new
consumers, for us and our clients around the
world, by enhancing financial inclusion
through products such as Experian Go and
Experian Lift Premium (see page opposite).
Creating additional revenue streams, through
products such as our Limpa Nome debt
renegotiation product, which significantly
contributes to our Consumer Services
revenue in Brazil.

« Driving innovation through our global
innovation framework, hackathons and
Social Innovation programme to deliver
ground-breaking products like Experian
Boost (see page opposite).

Attracting and retaining talent, and
motivating our people, as employees
increasingly want to work for companies
with purpose — 89% of our employees are
proud to tell others that they work at
Experian (up from 88% last year).
Enhancing our reputation and strengthening
relationships with consumers, clients,
employees, investors, regulators,
governments and other stakeholders — by
demonstrating Experian is a responsible
business committed to meeting growing
stakeholder and regulatory expectations,
making purpose-driven decisions and
having a positive impact on society.

Contributing to the
United Nations' Sustainable
Development Goals (SDGs)

The most meaningful contribution we can
make to the SDGs is by helping people thrive
on their financial journey, which supports
progress towards these specific SDGs:

Target 1.4: By 2030, ensure that all
people, in particular the poor and
the vulnerable, have equal rights to
economic resources, as well as
access to appropriate new
technology and financial services,
including microfinance.

Target 8.10: Strengthen the
capacity of domestic financial
institutions to encourage and expand
access to banking, insurance and
financial services for all.

DECENT WORK AND
ECONOMIC GROWTH

o

e Target 9.3: Increase the access of
small-scale industrial and other
enterprises, in particular in
developing countries, to financial
services, including affordable credit.

AND INFRASTRUCTURE

&3

We also contribute to several of the other
SDGs, for example through our work to
improve diversity, equity and inclusion
(see page 66), tackle modern slavery

(see page 69) and reduce climate impacts
(see page 70).




Improving financial health

Our innovative products help people improve their financial health, either directly
through our Consumer Services business or indirectly through the services we offer

our clients.

Consumer-focused tools enable people to take
control of their financial lives and reach their
credit and money goals, with financial inclusion
as a key driver. Our data and analytics provide
lenders with the information they need to offer
more loans at fairer interest rates, which in turn
enables consumers and businesses to improve
their financial health.

We also contribute through our community
investment programmes and skills-based
employee volunteering, with a strong focus on
financial education.

Helping people thrive on their
financial journey

Improving financial health is well established
as a strategic priority for Experian. This year,
we refined our approach in this area to focus
on and amplify the positive social impact our
products and services can have by articulating
a new ambition: helping people thrive on their
financial journey.

We have developed a new Positive Social
Impact Framework that will help us measure
progress towards this ambition. It defines
positive impact as a favourable and measurable
change that occurs in someone’s financial
journey as a result of interacting with an
Experian product or service (either directly or
indirectly via an Experian client). The people we
help thrive include consumers and small
businesses.

This year, we completed an initial review of
our product portfolio against the framework
to identify which products contribute to our
ambition by creating change in one or more of
the framework's three defined areas: driving
financial inclusion; enabling our clients to
deliver positive outcomes; or building financial
health and confidence.

We are now developing a methodology to
quantify the total number of people our
products and services help to thrive on their
financial journey, with a view to reporting
this in the future. A cross-functional steering
committee will oversee the implementation
of the Positive Social Impact Framework.

We aim to catalyse progress towards our
ambition by growing our existing product
portfolio and by integrating positive social
impact into our innovation processes, as a key
driver for development of new products and
services.

Our Social Innovation programme also
continues to provide seed funding for new
products and services that meet a specific
social need and we foster innovation across
Experian through our global hackathons. This
year, more than 5,800 employees were engaged
in our two hackathons, with teams from across
the business entering a wide range of ideas,
including 24 related to delivering our purpose
of creating a better tomorrow.

Driving financial inclusion

We help people establish a financial identity and
build a credit profile to enable them to gain
access to financial services.

Two game-changing Experian products
designed to unlock access to fair and affordable
credit in the USA have been recognised as
World Changing Ideas at the Fast Company
Awards — Experian Go in 2023 and Experian
Boost in 2022.

Around 28 million US consumers are not visible
to lenders because they do not have a credit
profile. In the three years since launch, Experian
Go has enabled around 210,000 of these ‘credit
invisibles' to establish a credit profile in just
minutes.

With Experian Boost, US consumers can choose
to add positive data — such as on-time
payments from rent, streaming services, utility
bills and, from this year, insurance premiums

— to their Experian credit file to instantly
improve their FICO® Score. Over 15 million US
consumers have connected to Experian Boost
and more than 106 million points have been
added to credit scores using this solution in the
last five years. We have made Experian Boost
part of our new Experian Smart Money Digital
Checking Account and Debit Card in the USA

to identify eligible bill payments that could
potentially increase credit scores (see page 38).
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This year, we have expanded the use of
non-traditional credit data to support financial
inclusion in other regions. In South Africa,
where 20% of the population remains
unbanked, we have partnered with Chenosis
to incorporate consented information about
mobile airtime and data purchases to boost
credit scores. Our new Advance XScore in Peru
has the potential to include three million more
people in the financial system by using
alternative data from telecommunications
companies.

Our Validation 2.0 solution, developed through
our Social Innovation programme and launched
this year, has already made it possible for
organisations to validate the identity of more
than 75,000 Venezuelan migrants arriving in
Colombia — by integrating data held by the
Colombian immigration authorities into our
identity verification products.

Enabling our clients to deliver

positive outcomes

As well as empowering consumers to improve
their scores directly, we partner with lenders to
improve financial inclusion and financial health.
We help clients better understand their
customers so they can offer fair and affordable
credit that enables people to get what they need
in life — from having a home or building a
business, to paying for education and
healthcare.

In the UK, Leeds Building Society is using
Experian Boost to help people increase their
chances of getting a mortgage by adding data
such as council tax and streaming service
payments to their credit profile. In the USA,
Experian Lift Premium enables lenders to score
65%-75% of credit invisibles by applying
machine learning and other advanced analytics
to additional datasets, regulated by the US Fair
Credit Reporting Act (FCRA).

We also help clients enhance the support they
offer consumers. People in the UK who have
sight, hearing, mental health or dementia needs
can use our new Support Hub to let multiple
organisations, including Experian clients such
as lenders, know about their support needs
quickly and efficiently. This enables clients to
provide appropriate accessibility support to
facilitate use of financial services.



Experian plc
Strategic report

60

Sustainability
continued

Our focus on improving financial health
includes small and medium-sized enterprises
(SMEs) as well as consumers. We provide
solutions to enhance credit visibility of SMEs
which, in turn, enables lenders to deliver
positive outcomes for more SMEs. In Malaysia,
we have launched a web data score that draws
on public data, sourced onling, to enable credit
scoring of SMEs across the country. In Brazil,
our ESG and credit risk reports, scores and
remote crop monitoring were used to assess
almost 400,000 farmers and more than
475,000 properties, among which small
landowners represent 34%.

We also offer a range of solutions to help clients
prevent fraud. Our CrossCore integrated digital
identity and fraud prevention platform was
named Overall Leader, Innovation Leader,
Product Leader and Market Leader in
KuppingerCole's 2023 Fraud Reduction
Intelligence Platform Leadership Compass
report. The new Experian Mule Score helps
banks and building societies identify and close
‘money mule’ accounts — those suspected of
being used to run scams and transfer
fraudulently obtained funds. Overall, our fraud
prevention and identity theft products are
estimated to have prevented at least US$15bn
in fraud for our clients and generated 12% of
our business and consumer revenue across the
Group in FY24.

Building financial health and confidence

We empower consumers and small businesses
by building their confidence to manage their
finances, protect their financial identities from
fraud and navigate the unexpected — from the
rising cost of living to major life events.

Worldwide, over 180 million consumers use our
free platforms — such as CreditExpert in the UK
and Serasa Free Score in Brazil - to access
products and services that can help them
understand and manage their credit profiles.

We are developing new apps to help consumers
and small businesses build their financial
confidence. The 'Up, powered by Experian’ app
has launched in South Africa, offering
consumers gamified credit and financial
education, the ability to track and manage their
credit scores, and an option to build their credit
score using alternative data. The Midatacrédito
app, to be launched in FY25, offers personalised
advice and day-to-day support to help
consumers in Colombia understand and
manage their savings, personal expenses and
credit scores. And the Descomplica app
supports SMEs in Brazil with their financial
management by providing a simple dashboard
of their finances with recommendations and
guidance based on their financial transactions.

Keeping track of, and finding ways to reduce,
expenditure can make a big difference to
financial health in the current economic
climate. A recent Experian study found that two
thirds of US consumers are actively looking for
ways to trim expenses from their monthly
budget. Experian BillFixer negotiates on behalf
of Experian members to get them better rates
on bills such as cable TV, internet and phone —
and this year we added a feature that scans
connected bank or credit card accounts to
identify potential savings from eligible bill
payments and paid subscriptions.

More than 39 million people in Brazil have now
used our Limpa Nome recovery portal. In FY24
alone we facilitated the renegotiation of
US$14.5bn of unmanageable debt, and helped
to write off a total of US$11.9bn. We also
continued our community outreach to help
more people this year, with support from
Experian volunteers, through two Limpa Nome
Fairs and a mobile unit travelling around the
country.

Concerns about fraud continue to grow, with
over half of the 2,000 US consumers we
surveyed in 2023 saying they feel more of a
target than a year ago. Our Consumer Services
business helps people spot potentially
fraudulent transactions in their credit profiles,
and we enable Experian members in Brazil, the
UK and the USA to lock their profiles to reduce
the risk of identity theft and fraud. This year's
Christmas fraud awareness campaign from our
UK and Ireland team, featuring Santa getting
scammed, clocked up over 1.5 million views.

We mentored start-up founders in Brazil to
improve the financial health of their customers

Our partnership with Srujna has provided 35,000
women in India with financial literacy skills

Investing in communities

Our United for Financial Health programme to
empower communities through financial
education has connected with over 146 million
people since it launched in 2020, including 33
million in FY24.

Highlights this year included: teaming up with
NGO DIFFvelopment and influencer Daymond
John to address the racial wealth gap in the
USA through access and education; working
with the National Literacy Trust and grassroots
organisations to improve literacy and financial
capability among young people in the UK;
mentoring start-ups and small businesses in
Brazil to help them build their business, access
finance and manage debts; and partnering with
the Srujna Charitable Trust in India to deliver
financial education to women affected by
poverty.

United for Financial Health is part of our wider
community investment. We contribute funding,
products (as gifts in kind) and expertise
(through employee volunteering) to benefit the
communities where we operate. Our
community investment contributions totalled
US$19.7m this year, achieving our annual goal
of 1% of Benchmark profit before tax.

Experian employees volunteered 70,000 hours
of their time (in and outside working hours) to
help their communities. Many chose to share
their expertise to support programmes
designed to improve financial health — including
through support sessions for National Health
Service (NHS) staff and community members
near our regional operational headquarters in
Nottingham, UK.

Our fraud awareness campaign in the UK and
Ireland at Christmas racked up over 1.5m views

In the UK, we ran 10 Money Clinics to support NHS
and care workers with their financial wellbeing



Treating data with respect

Data is at the heart of our business. We are entrusted with data on 1.1 billion people

and around 150 million active businesses worldwide.

Treating data — and those it belongs to — with
care and respect is fundamental to securing the
trust Experian depends on to exist, grow and
create a better tomorrow.

We are committed to protecting the data we
hold, using it fairly and making sure it is as
accurate as possible. We are open about the
data we collect, how we use it and who we
share it with. And we use data to increase
financial inclusion and help people improve
their financial health.

Our five Global Data Principles embody these
key values (see below) and apply everywhere
we operate. They guide how we manage and
use data, develop products and conduct all
aspects of our business.

Experian Global Data
Principles

Security

Data security is critical. Securing and
protecting data against unauthorised
access, use, disclosure and loss are key
priorities for us.

Accuracy

We will make data as accurate, complete
and relevant as possible for the way we use
it, always in compliance with legal
requirements.

Fairness

We collect and use data fairly and for
legitimate purposes, balancing privacy
expectations with the social and economic
benefits derived from the responsible use of
data for individuals, businesses and clients.

Transparency

We are open about the types of data we
collect, where we get it, how it is used and
where it is shared. Where appropriate we
provide individuals with access to the data
we collect about them and the ability to
correct, restrict or delete data.

Inclusion

We seek to improve financial health and
inclusion for all through the innovative use
of relevant data to help individuals improve
their financial lives.

Security

The loss or inappropriate use of data and
systems could result in material loss of
business, substantial legal liability, regulatory
enforcement actions and significant harm to
our reputation. See pages 92-99 for more on
the principal risk of data loss/misuse and our
wider approach to risk management.

Our approach

Security comes first at Experian. Our strong
information security culture starts at the top.
Senior leaders are highly engaged and we
make clear that everyone at Experian must take
personal responsibility for security.

We continually enhance and invest in our
security infrastructure, practices and culture
across the business. The Global Security Office
(GSO0) establishes and governs global security
requirements that encompass safeguarding
against threats, compliance with global
information security regulations, alignment with
relevant industry standards, and fulfilment of
contractual requirements. The GSO works with
specialist teams and security personnelin our
business units and regions to implement
risk-based procedures and controls as needed
to support security objectives.

Our security approach has three tiers: applying
tools and processes to prevent threats from
entering our environment; detecting if a threat
enters our environment; and mitigating any
threats by minimising the potential for information
to be extracted from our environment.
Threat-informed defence helps us shape,
assess, prioritise and measure the
effectiveness of our approach.

We have controls in place to mitigate the risk of
loss or inappropriate use of data and systems,
with layers of protection for our data assets.
Our Development, Security and Operations
(DevSecOps) teams work together to build
security considerations into our products
throughout their lifecycle — from concept to
coding, build, quality assurance and production.

Our Cyber Fusion Centre, with teams located
globally to provide continuous coverage,
identifies and responds to suspicious or
malicious activity. If a threat is identified,

our incident response team follows defined
response procedures with support from
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our in-house forensic team and external
experts as needed. Depending on the severity of
an incident, escalation procedures may include
notifications and disclosures to meet applicable
regulatory and contractual requirements. We L

also conduct simulated exercises to prepare
our cyber security teams and senior leaders on
how to respond in the event of a breach and to
identify opportunities for improvement.

We interact with law enforcement authorities
and others in our industry to gather intelligence
to help our security teams stay ahead of
evolving cyber threats. We also share our
knowledge where appropriate to help other
businesses and consumers keep their data
safe, including through participation in industry
forums that share cyber threat and attack
information, and publication of our annual Data
Breach Industry Forecast on emerging threats.

The 2024 Forecast highlights how the threat
environment is growing more complex, with
more advanced and sophisticated threat actors.
As a result, it is becoming increasingly difficult
to ensure that a security breach or incident will
not occur.

Data breaches may occur when a vulnerability
in the environment is exploited. We use a
defence-in-depth approach - the deployment of
layered countermeasures to achieve security
objectives — to protect, respond and recover
from attacks. Examples of procedures and
mitigating controls include: controls at the
perimeter of the technology environment to
identify and/or block malicious traffic
attempting to enter the network; identity and
access management procedures to authorise
and grant access under the principle of least
privilege, and to authenticate the entity
requesting access; and vulnerability
management processes, such as patching and
secure coding techniques, to prevent and
remove coding flaws and misconfigurations.

We log security actions and flag those that meet
certain criteria or patterns, indicating potential
malicious activity, for analysis and further
review if warranted. We also conduct periodic
risk assessments, and our operations are
subject to multiple external cyber security
audits annually.
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In the event of a reportable breach, we would
disclose information about the incident and
commit to contact any affected data subjects in
a timely way. We do not publicly disclose
vulnerabilities, lapses or other characteristics of
our technology environment that could be used
by a threat actor to do harm. To the extent that
any relevant regulator should find fault with our
data breach management or data security
practices, they will publish their findings and
any related sanctions.

Security governance

The Chief Information Security Officer has
overall responsibility for Experian’s global
security strategy and reports quarterly to the
Audit Committee. The senior management
team is responsible for determining the current
and long-term direction of the security
programme, and for managing day-to-day
operations.

Experian uses a Three Lines of Defence model
for risk management (see page 23), which
includes regular reviews by Global Internal
Audit with oversight from the Audit Committee.
All three lines work to improve our assurance
capabilities and test the effectiveness of our
security programme.

Experian has multiple committees responsible
for identifying and managing risk, including the
Security and Continuity Steering Committee
(SCSC), which is chaired by the Chief Executive
Officer, with the Chief Financial Officer serving
as the deputy chair. The SCSC monitors the
emerging threat environment and oversees
management of global information security,
physical security, and security continuity risks
consistent with Experian’s risk appetite,
strategies and objectives. Key risks and
operational performance metrics are reported
to the SCSC, with regular reviews at regional
and global level.

The SCSC meets formally at least quarterly, or
more frequently if required, to review
governance matters regarding security
strategy, policy, risks or threats. Significant
risks, events and issues are escalated to the
Executive Risk Management Committee and
reported to the Audit Committee and the Board
as appropriate. Board-level governance of data
security is reinforced by including this topic as a
standing item at Audit Committee meetings.
See page 92 for more on Experian’s risk
management governance structure and our
approach to identifying and managing risk.

We continually review, adapt and improve our
information security programme, tools,
expertise and processes to respond to evolving
threats and align with external standards. We
seek and receive third-party assurance through:
certifications of key business areas and
systems with standards, such as IS0 27001 and
Payment Card Industry Data Security Standard
(PCI-DSS); external accreditations of our

security programmes, such as annual SOC2
reviews of system and organisational controls;
and regional or country-specific certifications
and accreditations, such as Cyber Essentials
Plus in the UK.

Managing third-party risk

We recognise that external parties may
introduce risks into the environment. While
these risks cannot be eliminated entirely, we
have defined processes for managing risks
associated with acquisitions and with suppliers
or other third parties.

Experian’s governance of mergers and
acquisitions includes due diligence to identify
potential security risks and remediation actions
as part of the acquisition process. Follow-up
assessments of security risks are conducted by
second and third lines of defence as part of the
integration of the acquired company into the
Experian environment.

Our information security standards are
extended to our suppliers and partners through
the terms of our contracts. In line with
third-party security requirements, we stratify
risk for all third parties before they begin
working with us. Those identified as high risk
are subject to additional due diligence and we
follow up to ensure any necessary remediation
actions are completed before services
commence. Security requirements are tiered
based on the results of these risk assessments
and can include increased controls for
higher-risk third parties.

When it is necessary to provide third parties
with access to our data and systems, access is
provided in line with our information security
requirements. Existing third parties are
assessed periodically based on risk and we
work with them to drive improvements in their
security posture by monitoring compliance
through our third-party risk management
framework.

Our information security culture

At Experian, information security is everyone's
responsibility. Our senior leaders set the tone
from the top, and we have policies and
processes in place to help embed a strong
security culture throughout the business.

Information security is a key element of our
Global Code of Conduct and we set out clear
requirements for employees through detailed
internal security policies. Employees, and
contractors who access our systems, must
complete mandatory information security
training when they first start working with us
and annually thereafter as part of our security
awareness training programme. We track
training completion rates annually.

We offer over 250 training courses for people
across the business to find out more about
keeping information safe across various web,
mobile and desktop platforms, applications and
software. More than 50,000 courses were
completed this year.

Promoting vigilance against phishing attacks
remains a priority. We carry out periodic
phishing awareness campaigns and conduct
advanced training for employees in roles most
likely to be targeted by phishing attacks. We
provide additional role-based training for people
working in higher-risk areas, such as product
and software development. We routinely refresh
our training in light of evolving risks and
circumstances, as well as keeping our people
up to date through awareness activities on
specific information security topics.

Accuracy

Accurate credit reports, built on accurate data,
are essential to enable lenders to give people
fair access to credit. We constantly strive to
improve the accuracy of our data to ensure we
provide clients with information that represents
consumers and businesses as accurately and
fairly as possible to help them make
appropriate decisions.

We have strict processes for data accuracy

— from sourcing accurate data in the first place
to monitoring and improving accuracy over
time, and resolving reported inaccuracies or
information queried by consumers. Our focus is
on the timeliness, accuracy and completeness
of the data we hold and the reports we provide
to our clients.

Chief Data Officers from our regions lead
efforts to embed a strong data accuracy culture
across Experian. They meet regularly to share
insights on emerging risks and opportunities,
align on data governance best practices, and
drive innovation to continuously improve data
integrity and accuracy for consumers and
businesses.

Sourcing accurate data

All our data comes from reputable sources, and
our quality control procedures help us identify
and remove inaccurate or out-of-date
information before we add it to our databases.

In our major credit markets, we offer software
and analytics tools to help data providers check
data before they submit it to us and drive
continuous improvement by regularly reviewing
and reporting back on the quality of the
information we receive. If data providers are
unwilling to implement improvements to meet
our standards, we will no longer source data
from them.



Monitoring and improving data accuracy

We apply further quality assurance techniques,
including screening for logical inconsistencies
and applying data-matching algorithms, before
providing data to our clients. We also monitor
queries received directly from consumers to
rectify inaccuracies and identify trends relating
to data quality.

We frequently update and periodically audit the
information in our databases and we make it a
priority to rapidly resolve any conflicts or errors
that are likely to have a material impacton a
consumer's credit score.

Empowering consumers to correct their data
We empower people to correct, restrict and
delete data, where appropriate. We provide
consumers with various methods to view their
credit information and request corrections if
needed.

Agents in our UK and US support centres are
trained to help consumers with questions,
concerns or disputes about information in their
credit file or other personal data we hold that
might be processed for other purposes, such as
the provision of marketing services to our
clients. Our websites in Brazil, the UK and the
USA - our three main consumer credit bureau
markets — make it easy for people to raise a
query about credit information and get it
corrected quickly.

Where applicable, we pass on consumer
disputes to the data provider to evaluate and
confirm the accuracy of the disputed data and
the entire account. Once a dispute is resolved,
we update data as required and notify the
consumer of the result. If the data provider fails
to respond within the allotted time, we either
delete or suppress the item until a response is
received so it does not affect the consumer's
credit report.

Many of our products also empower consumers
and businesses to check for any inaccuracies in
their financial profiles and take steps to protect
their data. These include options to receive
alerts if new searches are made in their name,
and to easily lock or unlock their credit report to
help reduce the risk of identity theft and fraud.

In the UK and the USA, we have processes that
enable people who identify as transgender or
non-binary to update their name and suppress
their birth name (or ‘deadname’) so it does not
appear on their Experian credit report, which
can unintentionally ‘out’ the consumer or force
them to establish a new credit history.

Fairness

We are committed to collecting and using data
fairly and for legitimate purposes and
complying with regulations on data lifecycle
and retention in the markets in which we
operate. We carefully balance privacy
expectations with the social and economic
benefits derived from the responsible use of
data for individuals, businesses and clients.

Our privacy policies, which vary by country or
region in line with regulatory requirements, are
underpinned by our commitment to provide
consumers with notice, choice and education
about the use of personal information. Educated
consumers are better equipped to be effective,
successful participants in a world that
increasingly relies on the exchange of
information to deliver relevant products and
services efficiently.

Lenders need access to accurate information
about people’s financial profiles from Experian
or other credit bureaux. Such information is
integral to an efficient and competitive credit
ecosystem that provides innovative products
which enable consumers to get the most out of
their data, contributes to economic growth and
supports a stable consumer banking system.

Our Marketing Services business also gathers,
analyses, combines and processes data to help
organisations better understand consumers so
they can offer them relevant products and
services, and communicate more effectively
and at the right time.
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We evaluate every product and service to
ensure we strike the right balance between
consumers’ privacy expectations and the
economic benefit to consumers and clients, as
well as considering societal benefits. Our
comprehensive data protection programme
details the steps we take to mitigate data
protection risks, and what we expect from our
employees.

We are committed to obtaining, processing,
using and retaining data responsibly and
compliantly — and to only sharing data with
authorised and trusted organisations, always in
line with strict guidelines and in compliance
with all relevant laws.

We take fair and appropriate measures when it
comes to data retention, adhering to national,
state and federal regulations in locations where
we operate. We have strict processes to
appropriately manage the lifecycle of data we
hold and to allow appropriate access to data, as
well as deletion and correction of data, when
requested by the individual data subjects in
each of our markets. We communicate details
on retention and privacy through our websites.
We also embed the concept of privacy by design
into the data lifecycle to ensure that we are
using only the minimum amount of personal
data needed for a specific purpose.

In many parts of the world, regulations on data
privacy set clear requirements on the way data
is collected and used, and how consent is
gained from consumers.

jJodau 2163je)5

Our responsible approach to GenAl

Generative Artificial Intelligence (GenAl) refers to
Artificial Intelligence systems that can be used to
create new content or process unstructured data,
including audio, code, images, text, simulations and
videos. It offers opportunities for businesses to
drive productivity, enhance products and
personalise services.

At Experian, we support the responsible use of
GenAl to accelerate new product offerings, drive
operational productivity, increase financial
inclusion and foster an adaptive approach towards
technology.

As we explore ways to incorporate GenAl, we are
applying our Global Data Principles by adopting
appropriate controls to safeguard access to data,
maintain data privacy and fairness, and ensure
compliance with existing and emerging regulations
in this area.
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We regularly review our data processes to
ensure compliance with regulations, such as
the UK Data Protection Act 2018, UK and
European Union General Data Protection
Regulations (GDPR), the California Consumer
Privacy Act (CCPA) and other US state laws, and
the Brazil General Data Protection Law (LGPD).

Data offers huge potential to support jobs and
prosperity. We need a regulatory framework
that nurtures and supports use of data to
encourage growth, while protecting consumers’
privacy. We respond to government
consultations and engage with regulators and
policy-makers as privacy regulations and
guidance evolve, for example on the
implications for privacy in relation to use of
Artificial Intelligence (see page 63). Many
regional and national regulations on data
privacy share common principles, and we
advocate for interoperability to support global
commerce.

Our Group Operating Committee and senior
leaders receive regular briefings to keep them
apprised of privacy developments around the
world, and we update our policies and practices
accordingly.

In 2020, the UK's data protection authority, the
Information Commissioners Office (ICO) issued
an enforcement notice against the marketing
services business of Experian Limited. We
successfully appealed to the First Tier Tribunal
(FTT) a final enforcement notice from the ICO
challenging whether data for marketing
purposes could be processed on the basis of
legitimate interest and was sufficiently
transparent under the EU General Data
Protection Regulation (GDPR). On 23 April 2024,
the Upper Tier Tribunal rejected in full the ICO's
appeal, affirming in all respects the FTT
decision.

Transparency

We strive to be open and transparent about the
types of data we collect from consumers and
third parties, where we get it, how it is used and
where it is shared. Where appropriate, we
provide individuals with access to the data we
collect about them and give them the ability to
correct, restrict and delete data.

Data transparency not only empowers
consumers, it also benefits our business. For
example, our marketing services are more
effective for our clients when more people
understand their ability to set their marketing
preferences, as this means fewer people
receive unwanted marketing to which they
would not be receptive.

In Brazil, our user-friendly privacy webpage
explains the consumer contract in simple,
accessible language before the user logs in.
We also provide consumers with illustrations
of what their positive data means, to help
them understand how it affects their overall
financial health.

In the UK, our website provides privacy policies
for different parts of the business. Our
Marketing Services Consumer Information
Portal explains data rights and sets out the
various ways we use personal and anonymised
data. It enables individuals to find out what data
we hold about them, where this data comes
from and how it is used, and to easily opt out of
targeted marketing if they choose. People can
also check our Mosaic classification for their
postcode to get an at-a-glance view of
attributes that contribute to their marketing
profiles, such as property, transport, lifestyle
and holidays.

In the USA, we set out our privacy policies for
specific products and services on our website.
We have adopted at national level the privacy
standards set by individual state laws to enable
US residents across the country to exercise
their privacy rights, including managing
personal data that is collected under these laws
through the Central Consumer Consent
platform (C3P). US consumers can also access
the credit information that Experian holds on
them in various ways. If they sign up to a free or
paid Experian membership, they are presented
with a report showing the data we hold on them
and how to dispute this information online if
needed. Our US credit reports also include
Credit Report Insights with infographics,
colour-coding and easy-to-interpret
explanations of the factors contributing to a
consumer'’s credit status or score.

In addition, we work with financial institutions
to enhance transparency with consumers. In
the UK lenders direct consumers applying for
credit to an industry-standard Credit Reference
Agency Information Notice, which presents
consistent information explaining how credit
reference agencies use and share personal
information in a clear, accessible format. In the
USA, credit data users issue an adverse action
notice to a consumer when taking any action
related to credit, insurance or employment that
adversely affects them based on their credit
report. The notice informs the consumer of the
data used for the decision, their right to review
their credit report free of charge, and how to
contact the credit reporting agency.

Inclusion

We enhance financial inclusion by using data to
create insights that help lenders offer fairer
access to credit to more people.

Our aim is to help more people get better
access to credit by sharing relevant data with
lending organisations, including adding
alternative sources of data, such as positive
data about on-time payments of utility bills and
subscription services.

Financial inclusion is a key pillar of our Positive
Social Impact Framework, which supports our
ambition to help people thrive on their financial
journey (see page 59).

© Read our Power of YOU report on driving
social impact and diversity, equity & inclusion
for more on our inclusive approach, products
and partnerships for our people, our clients
and consumers, and communities


https://ex.pn/powerofyou2024

Inspiring and supporting our people

Our people are central to our purpose. Our aim is to be a market-leading

destination for talent, underpinned by a ‘people first' culture where every team
member feels valued and able to do their best work in support of our purpose

and our ambitious plans for growth.

Over the past three years, we have been
building foundations to better align our
people agenda across the business globally,
and fulfil our ambition to be one of the best
places to work in the world. We continue to
make progress in our five focus areas
across the Group:

1. Creating a 'people first' culture
Create a 'wow' employee experience that
sets us apart.

2. Growing world-beating leaders
Grow the next generation of leaders with
strong product, technology and client and
customer orientation.

3. Focusing on tech talent

Keep in tune with current and future tech
skills, specifically focusing on attracting and
retaining product-design and product-
building capabilities.

4, Future-proofing our organisation
Play a leading role in defining the
organisation we need, so we are prepared
for global opportunities and growth.

5. Supporting colleagues with their career
development

Enable everyone in Experian to develop and
progress their careers.

Awards and accreditations

1. Creating a 'people first' culture

Our people and unigue culture are key
differentiators for Experian. Our mission is to
unlock the power of data and technology to
improve our world. We want every team
member to bring their whole self to work to
help us achieve this. Our exciting future and
strong purpose to create a better tomorrow
helps us to attract people who want to work
somewhere they can make a difference.

We aim to be recognised as a leading employer.
This year, we have enhanced perceptions of
Experian as an innovative technology
organisation, outperformed competitors in
Glassdoor scores on culture and values, and
achieved recognition in a range of other
external rankings, awards and accreditations
(see below).

Engaging our people

Our listening strategy helps us to understand
our people's views, spotlight best practice and
identify opportunities to improve employee
experience. We listen to our people via the
annual global Great Place to Work (GPTW)
survey, as well as regular pulse surveys on key
strategic areas. In FY24, 83% of our employees
participated in our third annual GPTW survey,
up from 70% the previous year, showing an
increased appetite from people to share their
views. Overall engagement increased by one
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point to 83% and we saw promising
improvements across a range of categories.

This year, we expanded our Leadership
Exchange platform to support people leaders in
improving their teams’ experience. That support
included suggestions for targeted action
planning based on their survey scores,
guidance on how to have an effective follow-up
conversation with team members and
examples of best practice from leaders across
the organisation.

Our employer brand and distinctive employee
value proposition underpins perceptions of
Experian as a tech employer and employer of
choice, both internally and externally. Based on
our ongoing efforts and our GPTW survey
scores, we are now certified as a Great Place to
Work in 24 countries, including achieving this
accreditation in Canada, Norway and Spain for
the first time this year. In addition, Experian was
again included in the Fortune 100 Best
Companies to Work For.

In FY24, Experian achieved a rating of 4.3 out of
5 stars on Glassdoor, beating the average score
of 3.75 and ranking above leading technology
organisations. Experian has been recognised in
both the Top 50 UK and Top 100 US Glassdoor
Best Places to Work 2024 lists.

jJodau 2163je)5




Experian plc
Strategic report

66

Sustainability
continued

Glassdoor score of 4.3 (out of 5)

The Experian Way

We communicate our strategy and ensure our
people are continually updated on key initiatives
which are underway. Senior leaders regularly
talk to people through a number of different
forums. This year we introduced a new and
improved version of Horizon, our market-
leading employee communications platform,
which continues to be popular, with 94% of
employees registered and 93% regularly active
since it was rolled out in August 2023. We
encourage our people to contribute their ideas
through our global hackathons (see page 59)
and to get involved in our community
investment programmes by volunteering

their time and skills (see page 60).

Work that works for our people

Our inclusive culture allows people to have
flexible work patterns that ensure commitments
outside of work can be met. We offer a range

of working options including our Hub, Hybrid,
Home and Roam options. This approach is
underpinned by our belief that balance brings
long-lasting benefits for our business as well
as our people.

In our FY24 GPTW survey, 93% of our people
said that flexible ways of working enabled them
to work productively and 91% agreed that
flexible ways of working enabled them to
collaborate effectively.

Celebrating our people

In FY24, we recognised employees with over
30,000 awards celebrating Experian Way
behaviours (see above) based on nominations
by their colleagues.

Embracing diversity, equity and inclusion
Our diversity, equity and inclusion (DEI) strategy
focuses on our people, clients and consumers,
and communities. DEl is essential to our
purpose of creating a better tomorrow, together,
by making positive changes in the world and
supporting efforts to close the financial wealth
gap of underserved communities.

We support and encourage expressions of
diversity, including thought, style, sexual
orientation, gender identity or expression, race,
ethnicity, disability, culture and experience.

For our people, our DEI strategy aims to evolve
and develop processes and programmes that
will increase diversity at all levels of the
workforce, create an all-inclusive workplace,
and support a culture of belonging that enables
our people to speak their truth, feel valued and
bring their whole selves to work.

The strategy is led by our Global Chief DEI and
Talent Acquisition Officer, and regional CEOs
and business unit leaders are accountable for
implementing diversity action plans and
monitoring progress at quarterly business
reviews. DEl is also part of our wider sustainability
strategy and ESG agenda, overseen by our
executive-level ESG Steering Committee.

Our Power of YOU Report sets out how we are
putting our DEI strategy into practice, including
reporting progress towards specific
commitments for FY24. DEI highlights for our
people this year include:

« Offering training to support a unified global
DEl learning experience to all our senior
executives, human resources team and
people leaders.

« Creating a new global hub, known as Iris,
to promote engagement in our employee
resource groups (ERGs) that strengthen

The Experian Way represents our values, and the behaviour we expect
from all our employees in their daily activities.
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© Find out more: See our website for The Experian Way in full

a sense of belonging at Experian by giving
people spaces to embrace and celebrate
their identities, affiliations and interests with
colleagues. Since the launch of Iris in June
2023, global engagement in our ERGs has
surged. More than 2,300 employees are now
members of at least one ERG, with total ERG
memberships surpassing 5,000, which is
higher than any past year.

« Continuing to champion five key areas of
diversity (gender, mental health, disability,
LGBTQ+ and ethnicity), each sponsored by a
member of our Group Operating Committee,
through a wide range of global and regional
activities and partnerships.

In FY24, representation of women continued

to increase at all levels of the business —to 35%
of our senior leaders, 37% of our mid-level
leaders and 45% of our total workforce.
However, we have fallen short of our ambitious
gender diversity targets for FY24 (see the table
below) and will continue our efforts to recruit
and develop women to support progress
towards these goals. In our US business,
representation of Black and Hispanic/Latino
employees remained steady at 17.3% in FY24
as did Asian representation at 20.4%.

© Find out more: Read our Power of YOU
Report: Driving Social Impact and Diversity,
Equity & Inclusion

Gender diversity metrics and targets

Representation of women FY21 FY22 FY23 FY24 FY24 FY27

Actual Actual Actual Actual Goal Goal
Senior Leaders' 32% 33% 34% 35% 40% 40%
Mid-Level Leaders 35% 36% 36% 37% 42% 41%
Total workforce' 44% 44% 4L4% 45% L7% 48%
Board? 36% 36% 45% 45%

1 These percentages are based on a total of 22,500 employees globally, of whom 1,055 are senior leaders.

2 Percentage of 11 Board members. See page 109 for more details.


https://ex.pn/powerofyou2024
https://ex.pn/powerofyou2024
https://ex.pn/powerofyou2024
http://www.experian.com

2. Growing world-beating leaders

Our leaders play a critical role in ensuring
our people understand Experian’s strategy,
achieve their goals and contribute to the
success of our business. In the FY24 GPTW
survey, our leadership effectiveness score
increased by two points to 84% year-on-year,
and has improved by five points since 2021
as we continue our focus on growing the
leaders we need now and in the future to
support our business as it evolves.

The ‘Characteristics of Great Leadership’ that
we introduced last year are now integrated into
our hiring, assessment and development of
leaders. These characteristics underpin the
learning content we provide on our Leadership
Exchange, an online portal with access to
on-demand development and support.

This year, more than 74% of our leaders

have used the Leadership Exchange, which
includes resources to help them drive
engagement, deliver high performance and
translate business goals into team goals.

In FY24, we reviewed and refreshed our
leadership programmes to focus on the skills
our leaders need to deliver our business
strategy. We have launched a new Al-powered
leadership coach to give leaders support and
live coaching, whenever they need it, in multiple
languages. This covers topics such as
goalsetting, preparing feedback and
role-playing challenging conversations. GenAl
creates the opportunity to give leaders realistic,
personalised development with real-time
feedback while also allowing us to scale up
solutions and democratise development further.

Our CEO Forum has been redesigned and
relaunched this year. The programme targets
top leaders within Experian who are being
considered as future succession candidates for
a Group Operating Committee role. Through
self-awareness, collaboration and insights from
our top leaders, this programme is designed to
instil new mindsets and leadership skills to help
these leaders shape Experian’s future and
evolve our culture.

3. Focusing on tech talent

We are a leading employer in the technology
sector and this year we continued to provide
access to training resources for our tech talent
through the Pluralsight and DataCamp online
platforms. The new Experian University, part
of our Career Hub, includes specific academies
that provide learning resources on the Cloud
and GenAl.

Our Leadership Exchange: an online portal
with access to on-demand development
and support.

We have also begun rolling out a careers
framework specifically for people working
in product development roles.

To support the evolving needs of our business,
we have created a global talent acquisition
team to focus on recruiting tech talent across
the Group to enable us to hire quickly, bring in
a consistently high level of talent, and enhance
the hiring experience for candidates and
managers.

A team of global talent scouts will now focus on
building talent maps and identifying suitable
engineers, sales and product leaders to support
our business.

4. Future-proofing our organisation

We have enhanced our approach to managing
succession and talent development through
regular reviews with each of our regions and
functions to understand the health of our
current succession plans, manage risks and
develop our talent pipeline.

Reviews this year demonstrated that our
succession health is strong. Attrition rates are
low among our executives and senior leaders,
and our internal fill rate is high with the
majority of executive roles filled from within
Experian in FY24. As part of our succession
planning, we have robust processes that ensure
we factor in diversity of our current and future
populations.

In addition, we continue to provide support for
employees who have recently been promoted
into leadership roles, as well as ensuring future
successors have a clear development plan that
we track regularly.
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Our Career Hub: a digital curriculum for our

people and a one-stop shop for career

development needs.

5. Supporting colleagues with their
career development

We have made great strides in improving
learning opportunities for our people, including
through our Career Hub, a digital curriculum
for our people and a one-stop shop for career
development needs.

In the FY24 GPTW survey, 80% of employees
agreed that they are developing professionally
at Experian. Among people in tech roles
specifically, where we have placed a strong
focus on training resources, satisfaction with
learning and development opportunities
increased by 12 points since the FY22 survey.

We promoted opportunities at Experian through
our Global Careers Week in February 2024,
inviting people to ‘Discover what's possible’.
Around 5,000 employees attended sessions
during the week and on average each participant
attended three live sessions. Those attending
scored the event an average of 4.8 out of 5

and we achieved a Global Careers Week

Net Promoter Score of 83.

Qur Early Careers programmes are now
established in North America, Brazil and the
UK and Ireland, as well as in our Global Delivery
Centres in India (Hyderabad) and Malaysia.
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Working with integrity

Working with integrity is one of our core values.

The Experian Global Code of Conduct sets out
clear guidance to help everyone at Experian
understand what is expected of them to

help us live up to our high ethical standards.
We regularly review the Global Code of Conduct
to determine if updates are required, with the
latest edition approved by the Board in FY24.

The Global Code of Conduct is supported by
detailed policies at global, regional or country
level on specific topics such as anti-corruption,
conflicts of interest, data privacy, fair treatment
of vulnerable consumers, fraud management,
gifts and hospitality, product development and
marketing, security, tax, third-party risk
management and whistleblowing.

Our commitment to doing business responsibly
includes our approach to tax affairs, as detailed
in our annual Tax Report. Our Tax Report sets
out our Tax Policy, how we manage and govern
tax, how tax fits into our broader ESG agenda,
our regional corporate tax payments and the
total tax contributions we make in our largest
markets.

Scan me

To view our policies and
statements, including our Global
Code of Conduct

Scan me
To view our 2024 Tax Report

Anti-bribery and corruption

We take a zero-tolerance approach to bribery
and corruption, reinforced by our Global Code of
Conduct and Global Anti-Bribery and Corruption
Policy. We prohibit anyone acting on behalf of
Experian — including employees, third parties
and suppliers — from offering or accepting a
bribe, or making a facilitation payment to
officials, in connection with our business.

Our Global Gifts and Hospitality Policy sets
out strict ethical standards relating to gifts,
entertainment, hospitality, sponsorship and
donations. We also have controls to ensure
we conduct any sponsorships, charitable
contributions, lobbying or political donations
ethically and in compliance with all

relevant laws.

Suppliers are contractually obliged to ensure
their employees, agents and subcontractors do
not pay or receive bribes, facilitation payments,
gratuities or kickbacks. If we identify any
suppliers as high risk for bribery or corruption,
we refer them to the Compliance team for
further due diligence, including an assessment
of corruption, regulatory and reputational risks.

We conduct periodic assessments to check for
and mitigate corruption risks as part of our
Compliance Management Programme. We also
follow rigorous due diligence procedures to
identify any risk of improper payments during
mergers and acquisitions, or when we enter
into joint ventures.

Our Finance and Global Sourcing teams have
training and controls to detect and stop
improper payments, with support from our
Global Internal Audit team. If we identify any
concerns, we promptly investigate them and
take appropriate action.

Training and compliance

We strive to create a culture of integrity that
empowers our people to make the right
choices. Our Global Code of Conduct clearly
states that everyone at Experian is accountable
for managing risk across our business to
effectively safeguard our future. The latest
edition, available in several languages, includes
interactive features to reinforce knowledge by
clearly explaining why each topic matters and
how to do what is right.

All employees (including part-time employees
and contractors) must confirm they have read
and understood our Global Code of Conduct
when they first join Experian, then they reconfirm
their commitment to it every year. We make
sure they do so through our performance
review process, as well as expecting managers
to be role models for ethical behaviour.

Speaking up when we have questions or
concerns is a central tenet of our Global Code
of Conduct, and anyone who knows about

a potential violation, and does not report it,
could face disciplinary action.

We enable people to report any suspected
policy breach or unethical activity without fear
of reprisal by talking to their manager or
reporting any concerns, anonymously if they
choose, through our externally-facilitated
24-hour Confidential Helpline. The Helpline

is open to both employees and third parties,
and provides support in local languages.

We take any allegations of ethical breaches very
seriously. All reported concerns are investigated
promptly by relevant functions, such as Human
Resources, our Global Security Office or our
Global Fraud Investigations team, to identify
root causes and take appropriate corrective
action. This year, 134 concerns were reported,
87% of which related to human resources
matters. Following investigations, 29% of cases
were found to be substantiated, with 20 cases
leading to disciplinary action and eight cases

to dismissal.

Respecting human rights

We are committed to upholding the United
Nations' Universal Declaration of Human Rights
(UDHR), the United Nations' Guiding Principles
on Business and Human Rights (UNGP), the
International Labour Organization (ILO)
Standards and the Organisation for Economic
Co-operation and Development (OECD)
Guidelines for Multinational Enterprises.

Our commitment to respecting and promoting
human rights is reflected in our Global Code
of Conduct, with further guidance detailed in
compliance policies and our public statement
on salient human rights.

We have identified, and reconfirmed through

a review in FY24, the following salient human
rights for Experian: healthy and safe working
conditions; workplace security; freedom of
association; diversity, equity and inclusion;
absence of modern slavery and forced labour;
access to grievance mechanisms; data
protection and privacy; environment and carbon
emissions. Our statement on salient human
rights sets out our approach to each of these.
We recognise that other human rights issues
may become relevant to Experian in the future
and we review our salient issues regularly,
based on best practice.

We are committed to treating all our people fairly
and with respect. Experian is an accredited
Living Wage employer in the UK, going beyond
the legal minimum wage to pay employees

the amount the Living Wage Foundation has
calculated to support a reasonable living. As set
out in our Global Code of Conduct, we respect
and support the rights of all employees to
freedom of association, and comply with all

laws and regulations regarding such rights.


https://www.experianplc.com/responsibility/esg-reporting-hub
https://ex.pn/taxreport2024

DEl remains a key focus for Experian, not only
in relation to our people (see page 66), but for
our clients, consumers and communities — by
closing the financial wealth gap of underserved
communities through our focus on improving
financial health (see page 59). We are a signatory
to the United Nations' Women's Empowerment
Principles and our commitment to DEI received
further recognition this year. The Power of YOU
report on driving social impact and diversity,
equity and inclusion provides more information
on our strategy and performance in this area.

Our Supplier Code of Conduct sets out clear
standards on human rights, in line with the
ILO Standards, and we include clauses in our
contracts that oblige suppliers to protect
workers' rights and freedoms. We monitor
compliance through our third-party risk
management framework. We also expect
suppliers to set similar requirements for their
own suppliers and subcontractors, to extend
high standards throughout the supply chain.

Tackling modern slavery

Experian is a founding member of the
Slave-Free Alliance (SFA), which brings together
businesses working towards a slave-free world.
Three-yearly assessments by the SFA help us
identify opportunities to improve our approach
to tackling modern slavery risks in our business
and supply chain. A quarterly steering group,
headed by our Group Chief Procurement Officer,
reviews and tracks progress.

We undertake an annual assessment of
high-risk suppliers to ensure they have policies
and procedures in place to minimise the risk of
modern slavery. In FY24, we conducted on-site
visits to speak to workers —including cleaners,
kitchen staff and receptionists — from our
facilities management services providers at

12 of our sites across the globe to gauge their
understanding of modern slavery and the signs
to look out for. We found varying levels of
understanding which will be addressed in FY25.

Our Modern Slavery Statement provides further
information on our commitment, policies and
actions to tackle modern slavery risks in our
business and supply chain.

We also continue to contribute to wider efforts
to tackle modern slavery. This year, we partnered
with NGO Hope for Justice to support pathways
to wellness and financial independence for
survivors of human trafficking in North
Carolina, a US hotspot for human trafficking.

In the UK, we added new data inputs to our
modern slavery vulnerability mapping tool to
help anti-slavery organisations understand
where to target their resources, and we worked
to identify companies set up by people previously
investigated for human rights or modern
slavery abuses to help mitigate risks in their
new companies.

Working with suppliers

Our Supplier Code of Conduct sets out the
ethical, labour, human rights and environmental
standards that all our suppliers must meet and
encourages suppliers to speak up about any
concerns via their Experian contact or our
Confidential Hotline. This year we have
re-written and significantly expanded it,
highlighting our suppliers' role in supporting
our broader ESG commitments as well as
including our own commitments to suppliers.
As part of their contracts with us, all suppliers
must confirm they accept our standards or
have their own equivalent standards in place.

ESG criteria are integrated in our supplier
selection process alongside commercial
considerations, including requirements for
satisfactory governance of areas, such as
bribery, corruption and modern slavery, that
are built into our review processes. This year,
we introduced new sustainability requirements
as part of our engagement with suppliers to
support progress towards our Scope 3 target
(see page 75).

We stratify the risk of all the third parties we
work with, including suppliers and indirect
clients. Overseen by our Third Party Risk
Management team, we assess risks related to
data security and privacy, business continuity,
compliance and reputation (including bribery
and corruption). We will not work with — and
routinely reject — third parties that do not
uphold our standards on critical issues, such
as data security.

Of the thousands of third parties we work
with, most fall into the minor or moderate
risk category in our initial risk assessment.
Those we consider higher risk — based on
factors such as the type of product or service
they provide and the type of data they have
access to — are subject to more in-depth
assessments, oversight and controls.

As our first line of defence, the business
function that has the relationship with the

third party is responsible for identifying,
tracking and resolving any issues. We test our
controls regularly, logging and resolving any
issues identified through our centralised global
governance, risk and compliance system.
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This year, we partnered with NGO Hope for
Justice to support pathways to wellness
and financial independence for survivors
of human trafficking in North Carolina,

a US hotspot for human trafficking.
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In addition to setting out our expectations of
suppliers, our Supplier Code of Conduct also
sets out our commitments to treat all suppliers
fairly, and promote diversity and inclusion in our
supply base. We strive to support diverse
suppliers through our strategic sourcing
process, which is designed to offer a level
playing field for all third parties, and by
encouraging suppliers to register as a diverse
supplier if appropriate. Our supplier diversity
website informs potential suppliers in North
America of our approach to supplier diversity
and invites diverse suppliers to register with us.

We also partner with organisations to help us
develop relationships with more registered
diverse and small business suppliers. In the
USA, we work with organisations such as
Disability:IN, the National Minority Supplier
Development Council, the National LGBT
Chamber of Commerce, the National
Veteran-Owned Business Association, the US
Small Business Association and the Women's
Business Enterprise National Council.

Scan me
To view the supplier diversity
website



https://ex.pn/powerofyou2024
https://ex.pn/powerofyou2024
https://www.experian.com/diversity/supplier-diversity
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Sustainability
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Protecting the environment

We strive to help tackle climate change and reduce our impact on the environment.

As an information services business, our most
material environmental impact is the carbon
footprint of our operations and value chain.
The Task Force on Climate-Related Financial
Disclosures (TCFD) statement (on the right)
sets out our commitment to mitigating
climate-related risks and harnessing
opportunities for our products and business
to support wider climate action, in line with
the recommendations of the TCFD. We also
monitor and manage other environmental
impacts (see page 73).

External recognition in FY24

CDP Climate Change: ‘A-' rating (Leadership
Band)

CDP Supplier Engagement Rating: ‘A rating
(Leaderboard)

mis | CLIMATE

LEADERS
statista%

Financial Times: Experian has been named one
of Europe’s Climate Leaders for 2024 by

the Financial Times and Statista for the third
year in a row.

Scan me

To view our ESG Performance
Data on our online

ESG reporting hub

TCFD statement

The climate-related financial disclosures
set out on pages 70-76 of this report are
consistent with the TCFD recommendations
and recommended disclosures related to
TCFD categories on governance, strategy,
risk management, and metrics and targets.

Governance

The Board oversees our climate strategy,
including climate-related risks and
opportunities (as presented in this TCFD
statement), and progress towards our targets.
See page 116 for more on the division of
responsibilities across the Board.

The Group Operating Committee receives
regular updates on our climate action plan,
including progress on strategic drivers to
address climate-related issues, such as our
science-based target, the development of our
Net Zero Transition Plan (see page 74) and
our TCFD reporting.

The ESG Steering Committee, chaired by the
Chief Financial Officer, has overall responsibility
for assessing and monitoring the management
and performance of all areas of ESG, including
climate-related risks and opportunities. Climate
items addressed by the ESG Steering Committee
this year included progress on our Net Zero
Transition Plan, our Scope 3 target and supplier
engagement, as well as updates on relevant
legislation and reporting frameworks.

The Chief Sustainability Officer is responsible
at management level for ensuring successful
implementation of our climate plans and our
wider ESG strategy, with support from relevant
teams. See page 77 for more on our ESG
governance.

The Executive Risk Management Committee
and the Audit Committee review any significant
climate-related risks, before they are presented
to the Board. We also enter specific climate-
related risks into our environment management
systems at Group, country and site level, and
these become part of our Aspect and Impact
Register, with plans defined to manage the
risks, monitor performance and drive
improvements.

Risk management

We are committed to identifying, assessing and
managing risks and opportunities presented by
climate change, both now and in the future.

We manage climate-related risks — strategic,
financial, operational or regulatory —in the
same way as our other business risks, as

part of our overall risk management process
for the business (see page 23). We apply our
established four-step framework for managing
business risks — to identify, assess, respond to,
and report and monitor climate-related risks as
well as climate-related opportunities:

Step 1: Identification

We identify potential climate-related risks and
opportunities based on: TCFD guidance and
reviews; other relevant climate change
publications and data specific to the regions
where we operate; and a review of climate-related
risks and opportunities previously identified for
Experian or disclosed by peer companies.

Step 2: Assessment

We evaluate the materiality of identified risks
and opportunities at least once a year by
undertaking scenario analyses to assess our
exposure and vulnerability to climate change
risks and potential opportunities — in the short
term (pre-2025), medium term (2025-2030)
and long term (2030+) — and quantifying the
potential financial impact of each risk or
opportunity for our business (see tables on the
following pages). These timeframes have been
chosen taking into account the models already
used by our Strategy and Risk teams, as well as
the recognition that climate change is an issue
that spans beyond 2030.

Step 3: Response

We develop controls to mitigate or adapt to
identified risks, if these are not already in place, as
well as measures to capitalise on identified
opportunities. See more on our business
management response to specific risks and
opportunities in the tables on the following pages.

Step 4: Reporting and monitoring

Our process for reporting and monitoring
climate-related risks and opportunities within
the business, up to Board level, is part of our
overall ESG governance as described on page
77. We disclose our most material climate-
related risks and opportunities in our

Annual Report and our CDP response (available
on our online ESG reporting hub).


https://ex.pn/esgperformancedata2024

Strategy

We assess and disclose our most material
climate-related risks and opportunities across
our business in the countries where we operate
(see tables on the following pages).

Material risks are defined as those that have
the potential to have a significant effect on our
operations, strategy or financial performance
if they are not suitably controlled. Material
opportunities are those that have the potential
to enhance the financial performance of the
business.

We modelled our latest analysis on two
wide-ranging climate warming scenarios
that represent two different pathways:

* High-carbon scenario (4°C): A ‘worst-case’
scenario of climate change where
governments fail to introduce policies to
address climate change beyond those already
in place, which projects global greenhouse
gas emissions (GHG) continuing to rise (based
on Representative Carbon Pathway, RCP8.5)
with the highest concentration of GHGs by the
end of the century. In this scenario, transition
risks are limited but there are significant
physical risks associated with rising
temperatures and weather extremes.

RCP8.5 is the scenario most widely used

by companies, governments, and academia.
This means a high availability of model
projections and studies to pull from, and also
allows for comparability. RCP8.5 assumptions
include high population growth, increased coal
burning, and a continued heavy reliance on
fossil fuels.

Low-carbon scenario (1.5°C): An ‘aggressive
mitigation” scenario that sees early decisive
policies and action towards a low-carbon
economy sufficient to limit global warming
to 1.5°C by the end of the century. In this
scenario, physical risks are limited and
transition risks predominate. It is based on
the International Energy Agency’s
Sustainable Development Scenario, which
explores a pathway for bringing global
energy systems to Net Zero emissions by
2070. Following this pathway would limit
global warming to 1.8°C (with a 66%
probability) and would present the best
chance of limiting warming to 1.5°C by the
end of the century. The scenario assumes

a reduction of emissions to 10 billion tonnes
of CO,e by 2050, mostly stemming from the
transport and power sector, and driven by
technological progress and regulatory action.
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We used these scenarios as they represent two
opposing pathways: one of rapid policy and
technological change that helps to limit the
extent of the physical impacts of climate
change, and one representing ‘worst case’
from a policy perspective such that rising
greenhouse gas emissions result in significant
physical climate impacts. We also selected
these scenarios because of their wide-ranging
scope, which aligns with the broad range of
geographies we serve.

Identified risks and opportunities this year
remain largely unchanged from previous
assessments, but we have updated estimated
potential financial impacts.' Climate-related
matters serve as an input into the Group's
financial planning process and are factored
in as part of cash flow forecasts, residual
values, useful lives, and depreciation methods.
At present, there is no material impact of
climate-related matters on the Group's financial
results. See page 181 for further details on the
climate considerations made in preparing the
Group financial statements.
1 Potential financial impacts are estimated based on plausible
projections and assumed ranges of causal events to indicate an
order of magnitude of financial impacts associated with specific

climate-related risks and opportunities. We aim to apply a strict
materiality analysis in future as we further refine our approach.

Transition impacts: Risks and opportunities arising from the process of adjusting to a low-carbon economy

Transition risks have the potential to impact any business. Our analysis however, has found that these risks have no material impact on our business in the
short term and will be unlikely to do so in the medium and long term. We are committed to mitigating the potential impacts by demonstrating strong climate
stewardship through our climate action plan, progress towards our science-based targets, carbon reductions and transparent climate disclosures.

Type
Policy and legal

Risk and opportunity factor
Climate change regulations

Experian risk category
Operational and regulatory

Potential risks and opportunities

Risk: Increased operational expenses

(less than 1%* of annual revenue)

New laws, new interpretations of existing laws, changes
to existing regulations or heightened regulatory scrutiny
have the potential to affect how we operate. We could be

Business management response

We monitor, and engage legal experts on, regulatory and
industry developments. We have created new roles and
partnerships to help us understand and prepare for new
climate compliance obligations across our regions. Our
governance and assurance processes are designed to

Time horizon subject to penalties for non-compliance or see an help avoid any misstatements in external reporting.
Short term increase in operating costs to finance our efforts to meet

regulatory obligations. Enhanced obligations for climate

reporting could increase expenses associated with

emissions tracking, reporting and verification.
Type Potential risks and opportunities Business management response

Policy and legal

Risk and opportunity factor
Carbon taxation

Linked metric: Percentage reduction
to Scope 1 and 2 emissions from
2019

Linked target: Reduce absolute
Scope 1 and 2 emissions by 50% by
2030 (from 2019)

See page 74 for further information.

Experian risk category
Financial and strategic

Time horizon
Short, medium, and long term

Risk: Increased operational expenses

(less than 1%* of annual revenue)

Although our operations are not emissions-intensive,
implementation of external carbon pricing (such as
additional taxes on fuel, energy and aviation) to support
the transition to a low-carbon economy has the potential
to increase our operational expenses directly or indirectly
through increased supplier costs (primarily related to
energy). The magnitude of this risk is considered low
because, currently, electricity costs are less than 1%

of operating costs.

Opportunity: Reduced operational expenses
Further reductions in energy use and increases in
self-generation could reduce energy costs.

Making progress towards our science-based Scope 1 and
2 reduction target — including through energy efficiency
measures and self-generation — helps mitigate risk
associated with potential carbon pricing in our direct
operations and our supply chain. Our supplier
engagement programme reduces exposure to carbon
taxation on Purchased Goods and Services, which make
up most of our value chain carbon footprint. We continue
to develop our Net Zero Transition Plan (see 74), in line
with the UK's Transition Plan Task Force Disclosure
Framework, which will enhance emissions reductions
across the value chain in the medium and long term.

These estimates are provided to indicate an order of magnitude of financial impact only. These are not intended to be, nor should they be perceived as, predictions.

jJodau 2163je)5




7 2 Experian plc
Strategic report

Sustainability
continued

Transition impacts: Risks and opportunities arising from the process of adjusting to a low-carbon economy - continued

Type
Market

Risk and opportunity factor
Product and service adaptation

Experian risk category
Strategic

Time horizon
Short, medium and long term

Potential risks and opportunities

Risk: Revenue loss

If we do not adapt and develop products to meet the
potential increase in client and consumer awareness
for climate-friendly financial products and investment,
especially in the low-carbon scenario, we could be in

a position of losing business to competitors.

Opportunity: Revenue growth

Developing products to meet potential increased
climate-related demand from clients and consumers
presents an opportunity for us, with use cases including
portfolio assessment, regulatory reporting, customer
engagement, application risk assessments and supply
chain management.

Business management response

Our products and services are flexible and adaptable
to low-carbon transitioning, and we are innovating to
capitalise on opportunities that will help our clients and
consumers adapt to and mitigate the effects of climate
change. Demand continues to increase for data and
analytics services that can support clients, such as
financial institutions, in understanding emissions in
their supply chains, analysing physical and transitional
climate-related risks in their portfolios, and assessing
applications based on the climate credentials of the
assets or organisations to be funded. Our existing
decisioning tools can help clients meet these needs by
bringing data and analytics into operational processes
and organisations. We are also developing new products
and services specifically designed to capture
climate-related opportunities for our business by
supporting others in efforts to understand and reduce
their carbon footprints (see page 75 for examples).

Type
Reputation

Risk and opportunity factor
Reputational impact

Linked target: 1. Become carbon
neutral in our own operations by 2030
2. Reduce absolute Scope 1 and 2
emissions by 50% by 2030 (from
2019)

3. Suppliers covering 78% of
Experian’s spend to have
science-based targets by 2029'

See page 74 for further information.

Experian risk category
Operational and strategic

Time horizon
Short, medium and long term

Potential risks and opportunities

Risk: Investment loss

Failure to meet increasing stakeholder and investor
expectations on climate action and disclosures could
damage the reputation of our brand, resulting in: lower
demand for shares, leading to a reduction in share price
as investors seek to shift capital away from companies

that are not managing climate change risks (not currently

quantifiable); or removal of Experian from climate-
specific funds that are invested into on the basis of
positive climate action and revenue opportunities from
climate-related products (currently less than 1% of the
share register).

Opportunity: Access to finance

A strong response to the climate agenda and
contributions towards finding solutions could improve
our brand and reputation, and enable Experian to access
finance on favourable terms linked to climate,
sustainability or wider ESG performance.

Business management response

We are reducing our climate impact and disclosing our
climate and wider ESG performance transparently, to
help maintain our strong reputation with current and
future investors.

1 Near-term target follows SBTi principles and will be submitted for validation to the SBTi



Physical impacts: Risks and opportunities arising from climate or weather-related events

Physical risks from climate change currently have a low impact on Experian’s operations, strategy and financial planning. Our operating model has
proven to be resilient to disruption in the past, but we will continue to monitor evolving climate risks through our regular scenario analyses. We already
consider exposure to extreme weather events in our business continuity and disaster recovery planning, in particular for the four regional data centres

that are business-critical assets.

What could constitute a critical physical risk to our business relates to the chronic effects of climate change and impacts from extreme weather events
that could lead to climate migrations, which may result in consumers becoming financially excluded if they are unable to access their data and
demonstrate their financial identities. These impacts are most significant under the high-carbon scenario we modelled.

The climate-related opportunities for our business are greater within the low-carbon scenario we modelled, as they relate to the potential of our

business to support and facilitate the transition to a low-carbon future.
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Type
Technology

Risk and opportunity factor
Rising temperatures

Linked metric: Percentage reduction
to Scope 1 and 2 emissions from
2019

Linked target: Reduce absolute
Scope 1 and 2 emissions by 50% by
2030 (from 2019)

See page 74 for further information.

Experian risk category
Operational

Time horizon
Short, medium and long term

Potential risks and opportunities

Risk: Increased operational expenses

(less than 1%* of annual revenue)

Increased energy demand to run our infrastructure, including
cooling for data centres, could result in increased operational
expenses due to increases in external temperatures.

Business management response

We are mitigating the risk of rising energy
costs through planning and implementing
energy efficiency measures, and transitioning
to more energy efficient co-located or
cloud-based service providers.

Type
Physical risk (acute and chronic)

Risk and opportunity factor
Extreme weather events

Experian risk category
Operational

Time horizon
Short, medium and long term

Potential risks and opportunities

Risk: Expenses from property damage

Inspections by our global property insurer of all Experian locations
include an assessment of natural catastrophe risk. These
inspections identified seven sites (in the USA, the UK and Bulgaria)
with exposure to climate risk — two exposed to hail damage, two to
river or inland flooding, and three to storm water flooding. The
buildings exposed to risk from hail damage are leased and potential
damage is not expected to pose an impact on operations. There is
some risk of property damage, estimated to be in the range of
US$10,000 to US$550,000% at the locations exposed to flood risk,
but no expected impact on operations.

Risk: Disruption to business operations

Extreme weather and related physical damage could cause disruption
to our operations, workforce and suppliers. Our services must be
available for our clients and consumers 24 hours a day, seven days a
week. If there was disruption to our services causing an interruption of
daily revenue as a result of physical climate effects, the estimated loss
could range from US$1.3m in EMEA and Asia Pacific to US$12.8m in
North America (based on a daily average of FY24 revenue).

Business management response

We have a range of measures in place to allow
us to mitigate acute physical risks posed by
extreme weather conditions, and make our
operations more resilient in the face of
extreme weather in the short and medium
term. As part of our commitment to reducing
operational emissions, we are investing in
on-site renewable energy generation that will
also improve resilience by providing cleaner
back-up electricity in the event of extreme
weather conditions putting a strain on the grid.
Experian has a global property insurance
programme. Our insurance providers
undertake annual climate engineering surveys
at our key operational sites to help us
understand what we can do to further
strengthen our climate resilience.

Type
Physical risk

Risk and opportunity factor
Migration of people

Experian risk category
Strategic

Time horizon
Medium and long term

Potential risks and opportunities

Risk: Revenue loss

The chronic impacts of climate change, such as increasing
temperatures, flooding, storm damage and limited access to clean
water, will lead to higher levels of migration and a global
humanitarian crisis that could disrupt markets, and prevent clients
and consumers from accessing our products and services.

Opportunity: Protecting financial health for all

Our products could help climate migrants rebuild their financial
identities and credit scores just as they help ‘credit invisibles' in
other circumstances.

Business management response

Many of our established products and services
designed to enable financial inclusion for
‘credit invisibles’ could help people who have
migrated as a result of climate change to
rebuild their financial identities and credit
scores. Through our focus on improving
financial health for all (see page 59), we are
innovating to develop further solutions that
could provide support.

These estimates are provided to indicate an order of magnitude of financial impact only. These are not intended to be, nor should they be perceived as, predictions.
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Metrics and targets

Our science-based targets commit us to cutting
our operational emissions and driving reductions
in our value chain emissions as we continue our
journey towards Net Zero'.

We set our near-term targets in line with
Science Based Targets initiative (SBTi)
guidance:

« Qur established target to cut Scope 1 and 2
emissions by 50% by 2030 (from 2019) has
previously been validated by the SBTias in
line with a 1.5°C scenario.

« OQur new Scope 3 near-term target —
Suppliers covering 78% of Experian's spend
to have science-based targets by 2029 — will
be submitted to the SBTi for validation (inline !
with a well-below 2°C scenario).

This year, we continued to develop our Net Zero
Transition Plan in line with the UK Transition
Plan Task Force framework’s principles of

ambition, action and accountability (see an

overview below).

In accordance with the definition of Net Zero, as outlined by the

Science Based Targets initiative's Corporate Net Zero Standard.

The foundations of our Net Zero Transition Plan

@

Decarbonising our operations
and supply chain

We are working towards Net Zero following the SBTi
definition of reducing Scope 1, 2 & 3 greenhouse gas
emissions — as a first step we have set a new Scope 3
near-term target and are due to submit it for validation
to the SBTi in the coming months

Scope 1 &2

Ambition

Reduce absolute Scope 1
and Scope 2 emissions by
50% by 2030 (from 2019)

Action

Continue to implement our

decarbonisation roadmaps

across our regions to drive

reductions and commit to:

« Invest in energy efficiency
projects

« Consolidate sites and
migrate to cloud

« Purchase renewable
electricity and explore
feasibility of on-site
generation

« Transition fleet to hybrid
and electric vehicles

Accountability

Scope 3

Suppliers covering 78%

of Experian’'s spend to

have science-based targets
by 2029

Drive emission reductions
through internal
procurement policies and
external engagement with
suppliers:

« Roll out contractual
requirements for
suppliers to set
science-based targets
and disclose emissions
Improve data accuracy
with more actual data
from suppliers and
improved reporting
emissions from employee
commuting and
homeworking

Explore business travel
efficiencies

&

Climate adaptation
and resilience
We will continue to
assess climate risks and
opportunities and develop
our approach

Assess and respond to
evolving climate risks and
opportunities

» Review and update risk
assessments in line with
evolving climate
scenarios

Embed climate adaptation
and resilience into our
strategic planning
processes and regional
risk management
Enhance quantification of
climate-related financial
risks and opportunities

&

Evolution of products
and services
We will support Net Zero
targets and economy-wide
transition through
exploration of climate
products and services

Develop products and
services to support the
wider transition to a Net
Zero economy, drive
commercial growth and
future-proof our business

« Expand our offering of
products and services to
help clients respond to
climate risks and
opportunities

* Further embed
climate-related criteria
into our innovation
processes and platforms

e

Communication
and trust
Communication and trust

will underpin all aspects of
our transition plan

Demonstrate transparency
and credible action on
climate change

 Further develop
governance to support
our transition plan,
including through
incentive plans

» Engage teams across the
business in our transition
plan to deepen knowledge
and build capacity

» Maintain transparent
disclosures externally

Metrics and targets drive progress in each focus area, and implementation of the Net Zero Transition Plan is underpinned by our robust ESG governance
structure that ensures input and oversight from the Board, Audit Committee, Group Operating Committee. Executive Risk Management Committee and
other relevant stakeholders (see page 77).




Reducing operational emissions

This year, we reduced our Scope 1 and 2
market-based emissions by a further 27% to
7.4 thousand tonnes of CO, equivalent (CO,e),
cutting the carbon intensity of our direct
emissions by 35% to 1.0 tonnes of CO,e per
US$1m of revenue.

Since 2019, we have reduced our total Scope 1
and 2 emissions by 75%. This means we are
currently outperforming and well on track to
meet our science-based target to reduce these
emissions by 50% by 2030. We will continue to
seek ways to minimise the carbon footprint of
our operations as our business evolves —
through energy efficiency measures and
building consolidation, as well as by sourcing
renewable electricity to power the buildings we
own or control.

We reduced overall energy use by a further 19%
in FY24. Our new energy-efficient office building
in Schaumburg, USA, achieved a LEED
(Leadership in Energy and Environmental
Design) Gold certification and an ENERGY STAR
rating. We have continued to embrace flexible
ways of working that have enabled us to
consolidate and reduce office space — and
related energy use — at offices in the USA and
Bulgaria this year. We are also implementing
upgrades to energy-efficient LED lighting at
several of our offices.

In FY24, 75% of our total electricity came from
renewable sources globally, an increase of 13%
from the previous year. In FY23, we installed our
first on-site solar photovoltaic array in Brazil
and we are exploring opportunities to invest in
further on-site installations to generate our own
renewable power where feasible.

In addition, we are supporting the transition to
low-carbon transport by switching our owned
and controlled fleet to hybrid and electric
vehicles and installing charging infrastructure
at our sites. Worldwide, around 47% of our
vehicles are hybrid or electric —including 91%
of our vehicles in the UK and Ireland, which
account for around a third of our global fleet.

Reporting on Scope 3 emissions and
engaging with suppliers

Scope 3 greenhouse gas emissions account for
the majority (97%) of our total value chain
carbon footprint, totalling 206.8 thousand
tonnes of CO,e in FY24. Our methodology for
calculating Scope 3 emissions is available on
our online ESG reporting hub. Calculations for
FY24 include actual data provided directly by
suppliers representing 38% of our related
spend (up from 32% in FY23).

We report our Scope 3 emissions back to FY22
based on our current methodology, but it is not
possible to recalculate emissions back to 2019,
the baseline year for our previous Scope 3
reduction target. We have therefore developed
a new Scope 3 target as part of our Net Zero

transition work — for suppliers covering 78%
of Experian’s spend to have science-based
targets by 2029. This near-term target follows
SBTi principles and will be submitted to the
SBTi for validation.

This year, we held meetings with our top
suppliers to understand where they are in their
sustainability journey and discuss shared
climate goals. We have also integrated climate
considerations into supplier review meetings.

In FY24, the number of suppliers providing
information to us through the supplier
engagement programme on CDP increased
by 24% from the previous year.

Experian was included in the 2023 CDP
Supplier Engagement Rating Leaderboard, with
an ‘A’ rating for our engagement with suppliers.

Towards carbon neutral

Once we have achieved our science-based
target and reduced our value chain emissions
as far as possible, we will invest in high-quality
carbon offsetting projects to offset the
remaining Scope 1, 2 and 3 emissions. As an
interim step, we are committed to offsetting all
our Scope 1 and 2 emissions by 2025.

We have offset 80% of our FY24 Scope 1 and 2
emissions by investing equally in two projects:
a Verified Carbon Standard Rainforest
Conservation project in Malaysia — ‘The Kuamut
Rainforest Conservation Project’, and a Gold
Standard Certified reforestation and
sequestration project in Colombia — The
Vichada Climate Reforestation Project.

Harnessing opportunities to help
clients understand climate risks

We offer a growing range of products that
will help us capitalise on climate-related
opportunities by supporting clients in
managing their own climate-related risks
and opportunities.

Our decisioning tools can help clients meet
these needs by bringing data and analytics into
operational processes and organisations, and
we support clients with data analytics services
that can help them understand emissions in
their supply chains. For financial services
clients, we can help them analyse physical
and transitional climate-related risks in their
portfolios, and assess applications based on
the climate credentials of the assets or
organisations to be funded.

We are also innovating, including through our
Social Innovation programme and hackathons,
to develop bespoke products and services
specifically designed to help clients better
assess ESG risks, including climate-related
risks. These include solutions that help
landowners and farmers access finance and
insurance in Brazil, provide automated ESG
ratings of SMEs in the UK and several other
European countries to help them secure
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finance and respond to buyer questions, and g -
enable consumers in Australia to track their %
carbon emissions through banking apps using Q.
Experian insights. 3

el
Managing other environmental s

impacts

In addition to our focus on climate, we strive to
identify, assess and address other potential
environmental risks and impacts from our
business, including those related to issues
that are high on the global agenda, such as
biodiversity, water stress and single-use
plastics.

Our environmental management systems help
us drive continuous improvements designed to -
minimise the environmental footprint of our

operations and ensure we comply with

regulations. Local environmental management

systems across the business are aligned with

the internationally recognised 1SO 14001:2015

standard, and four of our sites — three in the UK

and one in Bulgaria — maintain certification to

this standard through external audits.

This year, using the Task Force on Nature-
related Financial Disclosures’ LEAP (locate,
evaluate, assess and prepare) approach as
a guiding framework, we mapped our global
operations against indicators of water stress
risk (defined as the ratio of total water
withdrawals to available renewable surface
and groundwater supplies), as well as key
biodiversity areas and protected areas.

We established that only one of our sites is
located in an area of biodiversity risk, a small
office (280 square metres) that we lease in
Umbhlanga, South Africa, which is in a Key
Biodiversity Area. Our operations do not
depend on biodiversity or present any risk

to biodiversity.

Our most significant water consumption is for
cooling in our data centres. Three of our four
key data centres are located in areas of high
risk for water stress, and one is in an area of
low to medium risk. Of the three in high-risk
areas, only one — in Texas, USA — uses water
for cooling. We began collecting data on water
consumption at this site last year to help us
monitor trends and identify opportunities to
reduce waste consumption.

We have issued new guidance to support the
phasing out of avoidable single-use plastics and
we raised awareness among employees this
year through local campaigns such as ‘My mug
makes a difference’ to support the transition to
reusable cups in Brazil. In FY24, we achieved an
overall reduction of 33% in single-use plastics
across our operations.

© Find out more: See ESG Performance Data
on our online ESG reporting hub


https://www.experianplc.com/responsibility/esg-reporting-hub
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Carbon emissions

COZe1 Unit 20242 20237 20222 20212 2020? 2019?
Scope 1 000s tonnes CO,e 2.6 2.8 25 2.2 3.0 3.6
Scope 2 (location-based) 000s tonnes CO,e (5578 18.4 211 222 255 29.8
Scope 2 (market-based) 000s tonnes CO,e 4.87 7.3 13.9 143 221 25.6

Total Scope 1 and Scope 2 (market-based) 000s tonnes CO,e 7.4 10.1 16.4 16.5 25.1 29.2

Total Scope 3 000s tonnes CO,e 206.8 180.6" 179.8 4539 493.4 4955

Total emissions® 000s tonnes CO,e 214.2 190.7 196.2 470.4 5185 5247

Total emissions® normalised by revenue

—per US$1m revenue tonnes CO.e 30.2 28.8¢ 312 87.6 100.1 107.9

1 CO,e emissions exclude any carbon offsets purchased by Experian.

2 In 2023 we upgraded our Scope 3 methodology, from using a purely spend-based analysis to including actual supplier emissions data. We therefore restated our 2022 Scope 3 figures using the same methodology,
to provide comparable figures, resulting in restated figures for Purchased Goods and Services, Upstream Leased Assets, Capital Goods, and Investments. We did not restate these categories for 2021, 2020, and
2019, due to data limitations. Please refer to our 2024 Carbon Reporting Principles and Methodologies for further details.

3 Including Scope 1, Scope 2 (market-based) and total Scope 3.

4 2023 emissions from Business Travel have been restated from 7.5 to 10.0 thousand tonnes CO,e, following an issue found in the data provided by our third-party global travel provider. This changes the 2023 total

Scope 3 emissions from 178.1 to 180.6 thousand tonnes COe, the 2023 total emissions from 188.2 to 190.7 thousand tonnes CO,e, and the 2023 total emissions normalised by revenue from 28.4 to 28.8 thousand
tonnes CO,e per US$1m revenue.

The 2024 data for Scope 1, Scope 2 (location-based), Scope 2 (market-based) and selected Scope 3 (Purchased Goods and Services, Fuel- and Energy-Related Activities, Upstream Leased Assets, and Capital
Goods) emissions has been subject to independent limited assurance by KPMG LLP in accordance with ISAE (UK) 3000/ISAE 3410. Please refer to our 2024 Carbon Reporting Principles and Methodologies
document and KPMG's limited assurance report on our website.

Sources of Scope 3 emissions relevant to our business

2024
contribution

Sources of Scope 3 emissions Unit 20242 20232 2022? 20212 20207 2019% to Scope 3 (%)
Purchased Goods and Services' 000s tonnes CO,e 149.57 130.9 125.7 350.9 378.9 357.4 72.3%
Fuel- and Energy-Related Activities 000s tonnes CO,e 53 6.1 6.3 3.9 4.2 6.2 2.5%
Business Travel 000s tonnes CO,e 14.4 10.0¢ 1.8 0.3 15.2 49.1 6.9%
Upstream Leased Assets' 000s tonnes CO,e 13.47 6.3 8.3 354 31.0 175 6.5%
Capital Goods' 000s tonnes CO,e 6.87 72 19.1 40.4 314 312 3.3%
Employee Commuting 000s tonnes CO,e 17.2 19.7 17.8 13.7 24.8 24.6 8.3%
Investments' 000s tonnes CO,e 0.1 03 05 8.9 7.7 4.3 0.1%

Waste Generated in Operations 000s tonnes CO,e 0.1 0.1 0.3 0.4 0.2 5.2 0.1%

Total Scope 3 000s tonnes CO,e 206.8 180.6" 179.8 4539 493.4 4955

Supplier engagement target® Unit 2024

Percentage of suppliers by spend with science-based targets % 27

1 Scope 3 emissions within updated science-based targets.

2 In 2023 we upgraded our Scope 3 methodology, from using a purely spend-based analysis to including actual supplier emissions data. We therefore restated our 2022 Scope 3 figures using the same methodology,
to provide comparable figures, resulting in restated figures for Purchased Goods and Services, Upstream Leased Assets, Capital Goods, and Investments. We did not restate these categories for 2021, 2020, and
2019, due to data limitations. Please refer to our 2024 Carbon Reporting Principles and Methodologies for further detail.

3 The 2021 figure for Business Travel only covers emissions from air travel.

4 2023 emissions from Business Travel have been restated from 7.5 to 10.0 thousand tonnes CO,e, following an issue found in the data provided by our third-party global travel provider. This changes the 2023 total

Scope 3 emissions from 178.1 to 180.6 thousand tonnes CO,e.

78% of Experian’s suppliers by spend covering Purchased Goods and Services, Upstream Leased Assets, Capital Goods, and Investments to have science-based targets by 2029.

The 2024 data for Scope 1, Scope 2 (location-based), Scope 2 (market-based) and selected Scope 3 (Purchased Goods and Services, Fuel- and Energy-Related Activities, Upstream Leased Assets, and Capital
Goods) emissions has been subject to independent limited assurance by KPMG LLP in accordance with ISAE (UK) 3000/ISAE 3410. Please refer to our 2024 Carbon Reporting Principles and Methodologies
document and KPMG's limited assurance report on our website.

Streamlined Energy and Carbon Reporting (SECR) Disclosure

SECR indicator Unit 2024 2023 2022 2021
Scope 1: Global (excluding UK) 000s tonnes CO,e 21 2.3 2.0 1.9
Scope 1: UK 000s tonnes CO,e 0.5 05 0.5 0.3
Scope 2 (location-based): Global (excluding the UK) 000s tonnes CO,e 13.4 14.7 16.7 16.8
Scope 2 (location-based): UK 000s tonnes CO,e 248 3.7 4t 5.4
Total Scope 1& 2 (location-based): Global (excluding the UK) 000s tonnes CO,e 15.5 17.0 18.7 18.7
Total Scope 1& 2 (location-based): UK 000s tonnes CO,e 2.8 4.2 4.9 5.7
Energy consumption used to calculate above emissions: Global (excluding the UK) kWh 42,414,261 48,675,621 50,859,896 51,154,107
Energy consumption used to calculate above emissions: UK kWh 13,626,528 20,626,911 24,358,946 25,401,992
Total emissions normalised by revenue — per US$1m revenue: Global (excluding the UK) tonnes CO.e 25 2.9 3.4 4.0
Total emissions normalised by revenue — per US$1m revenue: UK tonnes CO,e 33 5.4 5.9 7.7

Specific to SECR disclosure: Experian does not have any ‘offshore’ operations. Therefore, where the 'UK' is referenced in the indicators above we have reported ‘UK’ only.

Scan me for our 2024 Carbon
Reporting Principles and
Methodologies



https://ex.pn/carbonreportingmethodologies2024
https://ex.pn/carbonreportingmethodologies2024
https://ex.pn/assurancereport2024
https://ex.pn/carbonreportingmethodologies2024
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Our sustainability strategy encompasses our most material ESG topics. It is developed, reviewed, approved and implemented through a robust

governance structure with clear oversight from the Board, Audit Committee and Group Operating Committee, as detailed in the organisation chart below.

See page 116 for the division of responsibilities, including ESG, across the Board.

ESG governance at Experian

Experian Board

Reviews ESG targets, strategy, performance and policy updates as part of regular Board reporting, risk
management and budget-setting processes. Approves financial and non-financial disclosures.

Audit Committee

Oversees management of risks, including any ESG risks, reviews and approves our register of principal risks and
opportunities, and oversees financial and non-financial disclosures, to ensure the Board has full oversight.

Risk Management Committees
(executive and regional)

Oversee management of risks, including
ESG risks, at global and regional level, with
oversight from the Executive Risk
Management Committee.

Group Operating Committee
Reviews and approves ESG strategy and
targets, reviews ESG performance data

quarterly and reports to the Board on these
matters.

ESG Steering Committee
Develops ESG strategy, metrics and targets,
oversees and prioritises investment
decisions to support implementation of our
ESG programme, reviews ESG performance
data quarterly, discusses and agrees
responses to relevant market and
regulatory developments.

Chief Sustainability Officer
Responsible for ensuring successful implementation of our ESG programme an
and targets reporting into the Company Secretary.

d delivery of our ESG strategy

Global Sustainability function
and regional teams
Support implementation of our ESG strategy, together with a

network of specialists and steering groups across the

business that manage our Positive Social Impact
Framework, Social Innovation programme, community

investment, health and safety, and environmental

programmes and impact.

Support implementation of our ESG programme and delivery
of our sustainability strategy and related targets.

Regional business areas

77

Our ESG Steering Committee, comprising
executive sponsors and workstream leaders
and chaired by the Chief Financial Officer,
meets six times a year to oversee our ESG
agenda. Topics discussed this year included:
social impact initiatives, communications and
engagement, data security, climate-related
items, and ESG policies (including updates to
our Global Code of Conduct and Supplier Code
of Conduct).

Board members receive a report on ESG
activities ahead of every Board meeting, as well
as an annual in-depth presentation from our
Chief Sustainability Officer that keeps them
informed about the evolving global ESG context,
our sustainability strategy and our ESG
performance.

The Chief Financial Officer is executive sponsor
of our overall ESG programme and the
Company Secretary oversees the Group's
Sustainability function. They both sit on the
Group Operating Committee, which receives
regular updates on ESG performance, and on

Our Chief Sustainability Officer is responsible
for ensuring successful implementation of our
ESG plans across all our workstreams, with

the Executive Risk Management Committee that
oversees risk management with oversight from
the Audit Committee.

support from a central sustainability team,
a network of regional leads and regional
business units.

The Compliance, Corporate Secretariat, Finance,

Government Affairs, Investor Relations and
Sustainability teams support monitoring of
relevant market and regulatory developments
and stakeholder needs, and their potential

implications for our business and stakeholders,

for discussion by the ESG Steering Committee.

The Finance team monitors and prepares for
forthcoming ESG regulation in collaboration
with the Sustainability team. For example, we

are currently preparing to report in line with the

disclosure requirements of the EU Corporate
Sustainability Reporting Directive (CSRD) and
the new International Sustainability Standards
Board (ISSB), according to the relevant
timelines for our business.
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Sustainability
continued

We develop metrics and goals to support our
sustainability strategy and measure progress
(see below). The Finance team centrally collates
ESG performance data for quarterly review by
our ESG Steering Committee. Principles of data
collection are set out centrally and submitted by
each region for global reporting.

Our ESG data reporting methodologies are
published on our online ESG reporting hub,
together with detailed ESG performance data

that we disclose annually. ESG data is gathered,

shared and discussed with global and regional
leadership through our quarterly business
reviews.

Certain non-financial metrics — including
employee engagement, diversity and inclusion,
ESG considerations and risk — are factored into
the holistic assessment of the Group's

short- and longer-term performance.

We also integrate ESG into employee pension
investments. Our defined contribution pension
plan in the UK includes an allocation to a fund
that explicitly includes ESG in its investment
strategy, and members of the plan also have
the option to select a focused ethical fund.

Sustainability goals and performance

Our goals Target year FY24 performance FY24 status
Financial health'
Help people thrive on their financial journey New ambition — metrics in development
Diversity?
Increase the proportion of women in our:
— Group Operating Committee (OpCo) and direct reports to 30% 2024 30% of Group OpCo and Direct Reports ~ Achieved®
—senior leaders to 40% 2024 35% of senior leaders Goal not met®
—mid-level leaders to 42% 2024 37% of mid-level leaders Goal not met®
—total workforce to 47% 2024 45% of total workforce Goal not met®
Environment*
— Become carbon neutral in our own operations® 2030 On track
- Reduce absolute Scope 1 and 2 emissions by 50% (from 2019)¢ 2030 75% reduction from 2019 On track
— Suppliers covering 78% of Experian’s spend to have science-based 2029 27% of relevant suppliers have New target
targets by 2029’ science-based targets
— Offset 100% of our remaining Scope 1 and 2 emissions 2025 80% of Scope 1 and 2 emissions offset ~ On track

1 See page 59 for our approach to improving financial health.

2 See our 2024 Power of YOU report: Driving Social Impact and Diversity, Equity & Inclusion for additional DEI commitments in relation to our people, clients and consumers, and communities. See page 66 for our

approach to diversity and increasing representation of women.

3 New goals have been set for FY27. Details of these goals and progress to date can be found on page 66.

4 See page 70 for our approach to climate and the environment.

5 Includes all Scope 1 and 2 emissions, as well as Scope 3 emissions from Purchased Goods and Services, Business Travel and Fuel- and Energy-Related Activities (which represent 83% of our baseline emissions

in Scope 3).
6 Target approved by SBTi as in line with a 1.5°C climate scenario.

7 Near-term target follows SBTi principles and will be submitted for validation to the SBTi. Replaces previous near-term target to reduce Scope 3 emissions from Purchased Goods and Services, Business Travel and

Fuel- and Energy-Related Activities by 15% by 2030 (from 2019).


https://ex.pn/powerofyou2024

Managing ESG risks

The Board, Audit Committee and our Executive
Risk Management Committee review our
principal risks on an ongoing basis. Five of our
eight principal business risks are relevant to
ESG (see table on the right). In addition, we
continue to identify and analyse emerging risks,
including those related to ESG, such as climate
risks. See pages 71-73 for details on
climate-related risks and opportunities.

See pages 22-99 for more on our principal risks
and risk management processes, including our
Three Lines of Defence approach.

Key ESG policies
We publish key ESG policies on our website.
These include:

« Global Code of Conduct

« Anti-Corruption Framework

« Global Data Principles

« Supplier Code of Conduct

« Environmental Policy

« Diversity, Equity and Inclusion Key
Principles

« Global Approach to Mental Health and
Wellbeing

 Health and Safety Policy

« Modern Slavery Statement

« Statement on Salient Human Rights

« Tax Policy

Scan me
To view our policies
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ESG-related business risks

Principal risk

Relevant focus areas of our sustainability strategy*

Data loss/misuse
(data security)

Treating data with respect

Legislative/regulatory
change and compliance

Potential to affect all — and particularly treating data
with respect (data privacy)

Resiliency

Potential to affect all — we monitor climate-related
risks that could impact on our enterprise resilience

Business conduct

Working with integrity

Talent acquisition
and retention

*See Our sustainability strategy on page 56 for reference.

Inspiring and supporting our people

Lnmimi

ESG reporting and disclosures

Annual Report: This section of our Annual
Report sets out our approach and
performance on our most material ESG
topics.

CDP: We disclose detailed information on our
climate approach and performance via CDP,
and you can view our CDP disclosure on our
website.

ESG performance data: We report detailed
year-on-year performance data on material
ESG topics.

EU Sustainable Finance Disclosure
Regulation (SFDR): We disclose the SFDR's
Principal Adverse Impact indicators on our
website.

Gender Pay Gap Report: We disclose our
gender pay gap in the UK.

Modern Slavery Statement: We set out the
steps we have taken to ensure slavery, human
trafficking and child labour are not taking
place in our supply chains or in any part of our
business.

Non-financial and sustainability information
statement: We report in line with Section 172
of the UK Companies Act 2006 (see page 80).

Power of YOU report: We report in more detail
on how we are driving social impact and
championing diversity, equity and inclusion for
our people, our clients and consumers, and
communities.

Sustainability Accounting Standards Board
(SASB): We report against the SASB
framework on material issues (see page 81).

Task Force on Climate-related Financial
Disclosures (TCFD): We report in line with
TCFD recommendations (see page 70).

Tax Report: We explain our approach to tax
affairs and provide details of both our regional
corporate tax payments and the total tax
contributions we make in our largest markets.

tecoE]  Scan me
Tieay o visit our online
ESG reporting hub
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Non-financial and sustainability information statement

We report in line with the Non-
Financial Reporting requirement
as detailed in Sections 414CA and
414CB of the UK Companies

Act 2006.

Our aims

Our business model is set out on pages 22-25.
We use the power of data to create opportunities,
improve lives and make a meaningful
difference in society, helping individuals

and businesses of all sizes, to achieve their
financial goals.

Non-financial risks

The Risk management and principal risks
section of the Strategic report, starting on

page 92, sets out the Group's approach to
identifying and managing our principal risks
and uncertainties. Our Three Lines of Defence
model provides a rigorous governance
framework, and the list of principal risks
starting on page 95 gives details of the policies,
outcomes and due diligence processes that
control and mitigate those risks.

Section 172

The key areas where non-financial adverse
impacts could arise are:

1. Respect for human rights

As data custodians, we have a responsibility
to safeguard consumer privacy, and our five
Global Data Principles guide how we manage
and use data, build products and conduct our
business around the world (see page 61).

Our Global Code of Conduct’ aligns with the
United Nations’ Universal Declaration of Human
Rights, and our commitment to ensuring an
ethical supply chain' is borne out by our
membership of the Slave-Free Alliance.

2. Employees

Employee engagement is a key performance
indicator (see page 53), and we talk on pages
65-67 and 113 about our many programmes
and initiatives that inspire our people to be their
best, to bring their whole selves to work, our
commitment to diversity, equity and inclusion,
and our recruitment, retention and succession
practices that help to mitigate the risk of our
dependence on highly skilled personnel.

3. Environmental matters and climate-
related disclosures’

We take our environmental responsibilities
seriously, and the reduction of greenhouse gas
emissions is a key performance indicator for us
(see page b3). See also pages 70-76 for climate-
related financial disclosures made, along with
further actions and initiatives Experian is taking
to help protect the environment'.

4. Anti-corruption and anti-bribery

Our Anti-Corruption Framework’ sets out

our zero-tolerance policy on bribery and
corruption in any form, and this message is
reinforced through mandatory annual training
for employees.

5. Social matters

Experian has many initiatives in place to deliver
our purpose of creating a better tomorrow for
consumers, businesses, our people and our
communities. The role we play benefits
everyone: businesses grow, people prosper
and communities thrive. This happens in many
ways, including through our core business, the
development of social innovation products,
employee volunteering and support for
community groups and charities.

1 Further detail is available at experianplc.com/responsibility/
esg-reporting-hub

Section 172 (s172) legislation, which became
effective in the UK during FY20, aims to

help shareholders better understand how
directors have discharged their duty to
promote the success of companies, while
having regard to the matters set out in s172(1)
(a) to (f) of the UK Companies Act 2006 (s172
matters). In addition, the UK Corporate
Governance Code 2018 recommends that
boards describe how the matters set out

in s172 have been considered in board
discussions and decision-making.

Section 172 matters

Section 172 defines the duties of company
directors and concerns the duty to promote
the success of companies. Throughout FY24,
the directors of the Company continued to
exercise these duties while having regard to
the s172 matters, and also to other relevant
factors as they reviewed and considered
proposals from senior management, and

as they governed the Company on behalf

of its shareholders through the Board and
its committees.

Specific examples

Experian plc is a Jersey-incorporated
company. Nevertheless the Board embraces
s172 and fully supports its aims, and we are
reporting in line with the UK requirement.

We outline below, through use of cross
reference, where we have considered the
5172 matters throughout this Annual Report.

Page

(a) The likely consequences of any decision in the

- Our strategy and dividend policy, taken together with sections of our Financial

26,88t091, 191

long term review, explains how we balance returns to shareholders with capital invested
organically and on acquisitions
— Our governance framework shows how the Board delegates its authority 115
(b) The interests of the company's employees — Stakeholder engagement — Our people 49
- Inspiring and supporting our people 65 to 67
(c) The need to foster the company's business — Stakeholder engagement 48
relationships with suppliers, customers _ Qur business model 22
and others o
(d) The impact of the company's operations — Our communities and Improving financial health 49 and 59
on the community and the environment — Protecting the environment 70 to 76
(e) The desirability of the company maintaining - Treating data with respect 61
a reputation for high standards of business ~ Working with integrity 48
(f) The need to act fairly between members — Stakeholder engagement 48
of the company — Shareholder and stakeholder engagement 117
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We report against the Sustainability Accounting Standards Board (SASB) standards. The Index below shows our
response to each of the SASB metrics for the Professional and Commercial Services sector.

Sustainability disclosure topics and accounting metrics

Topic Accounting metric Code

Experian plc
Annual Report 2024 8 1
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Our response

Description of approach to identifying ~ SV-PS-230a.1
and addressing data security risks

Data security

See the Data security section of our Annual Report (page 61).

Description of policies and practices SV-PS-230a.2
relating to collection, usage, and

retention of customer information

See the Treating data with respect section of our Annual Report
(pages 61-64), which includes our Global Data Principles. This section
details the processes we follow to ensure accuracy of data, the
regulations we comply with and the consumer websites where we
detail our approach to data privacy.

Number of data breaches, percentage  SV-PS-230a.3
involving customers’ confidential

business information, are personal data

breaches, and number of customers or

individuals affected

In the event of a serious breach, we would disclose information about
the incident and commit to contact any affected data subjects in a _
timely way. We do not publicly disclose vulnerabilities or lapses due

to client sensitivities. To the extent that any relevant regulator should

find fault with our data breach management or data security

practices, they will publish their findings and any related sanctions.

There were no new findings or sanctions in FY24.

Workforce diversity and % of gender and racial/ethnic group SV-PS-330a.1 We report gender and racial/ethnic diversity in the data tables, with
engagement representation for executive our US racial/ethnic diversity shown in accordance with the EEO-1
management and all other employees categories. See the Inspiring and supporting our people section of our
Annual Report (pages 65-67) and in our Power of YOU Report: Driving
Social Impact and Diversity, Equity and Inclusion.

Voluntary and involuntary turnover SV-PS-330a.2 We report both voluntary and involuntary turnover rates in the ESG

rate for employees performance data tables.

Employee engagement (%) SV-PS-330a.3 We report employee engagement as one of our key performance
indicators for the business. See the Inspiring and supporting our
people section of our Annual Report (pages 65-67) and the ESG.
performance data tables. Our employee engagement score in our
FY24 Great Place To Work survey was 83%, up one point from the
previous year.

Professional integrity Description of approach to ensuring SV-PS-510a.1 See our Global Data Principles (page 61) and the Working with

professional integrity

integrity section of our Annual Report (pages 68-69). This latter
section outlines the importance of our Global Code of Conduct
designed to give everyone a clear understanding of our approach to
professional and ethical standards and ensure employees all know
exactly what is expected of them individually, and the role they play
in helping Experian live up to those standards. This code has been
approved by the Experian plc Board and we are fully committed to
implementing it across our business.

Total amount of monetary lossesasa  SV-PS-510a.2
result of legal proceedings associated
with professional integrity

Any material monetary losses associated with legal proceedings,
sanctions or fines that are a matter of public record would be
disclosed in our Financial statements (page 176 onwards). In the case
of pending and threatened litigation claims, management applies
judgment as to the likelihood of ultimate liability and recognises

the liability where the likelihood of potential loss arising is possible
rather than probable and having a potentially material impact.

Activity metrics

Activity metric Code Our response
Number of employees: full-time and part-time, temporary and SV-PS-000.A We report this data in the ESG performance data tables.
contract

Employee hours worked and % billable SV-PS-000.B

Not applicable to our business.

= Scan me
to see our ESG
performance data tables

el
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Delivering strong financial results

We delivered another strong financial
performance in FY24, with revenue,
Benchmark EBIT and Benchmark EPS
all growing 8% for ongoing activities.

Lloyd Pitchford
Chief Financial Officer

Highlights 2024 Summary

We achieved a strong financial performance
in FY24 despite a subdued macroeconomic
Revenue Organic revenue Total revenue growth* environment. Revenue growth was at the top
growth* - ongoing activities end of our guidance, improving as the year
progressed. Revenue and Benchmark EBIT,
0 80 for ongoing activities, both grew 8% at actual
US$7-1bﬂ 66 A] exchange rates. Our strategic expansion
in new markets, coupled with continuing
investment and a focus on innovation and
productivity, are enabling both revenue and
Benchmark EBIT progression despite weak
lending markets.

(at constant FX) (at actual FX)

Benchmark EBIT* Benchmark EBIT Profit before tax
margin® Our strong capital discipline is creating greater
 endeingactivities returns, fuelling our growth and bringing

further value to our shareholders, with basic

US$1_9bn 27_6% US$1_6bn and Benchmark EPS growing 56% and 8%

respectively, at actual exchange rates. Our

growth continues to deliver at high returns on
capital, with ROCE improving for the third
consecutive year, increasing to 17.0% as our
growth investment monetised.

Benchmark operating Basic EPS Benchmark EPS*
cash flow*

Benchmark operating cash flow was again
strong, with 97% cash flow conversion. We
US$1_9bn USC131.3 USC145.5 ended the year in a very healthy financial
position with a Net debt/Benchmark EBITDA
ratio of 1.7 times and with undrawn committed

bank borrowing facilities of US$2.4bn which
extend to March 2029.

The Group's strong performance and financial
position is reflected in the full-year dividend
announced of 58.5 US cents per share, up 7%.

*Alternative Performance (non-GAAP) Measures
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Statutory financial highlights Benchmark financial highlights'
2024 2023 Growth 2024 2023% Growth at constant FX
Us$m US$m % US$m Us$m %
Revenue 7,097 6,619 7 Revenue® 7,056 6,548 7
Operating profit 1,694 1,265 34 Benchmark EBIT 1,928 1,794 7
Profit before tax 1,551 1174 32 Benchmark PBT 1,789 1,670 6
Profit for the financial year 1,203 773 56 Benchmark operating
Net cash inflow from operating cash flow 1,864 1,753 6
activities 1,747 1.717 2 Undrawn committed bank
Full-year dividend per share USc58.50 UScbh4.75 7 facilities 2,366 2,415 n/a
Basic EPS USc131.3 USc84.2 56 Benchmark EPS USc145.5 USc135.1 7
1 Seenote 7 to the Group financial statements for definitions of non-GAAP measures.
2 Results for FY23 are re-presented for the reclassification to exited business activities of certain
B2B businesses.
3 From ongoing activities.
Statutory financial results Net finance expense increased to US$142m America, as well as the absence of a
Revenue for the year strengthened 7% to (.2023:.US$74m)’ affected by movements in non-deductible goodwill impairment charge in
US$7,097m (2023: US$6,619m) notwithstanding financing fair value remeasurements of FY24.

a challenging global economy. Acquisitions

US$74m, higher average borrowing and an Basic EPS increased to 131.3 US cents (2023:

contributed US$32m (2023: US$37m) to uplift in average market interest rates. Profit 84.2 US cents), reflecting a higher profit before

revenue growth and US$2m (2023: US$3m)

before tax improved to US$1,55Tm (2023: tax and a reduced effective tax rate.

to profit before tax. Top-line growth is reflected US$1.174m). . .

in an improved operating profit of US$1,694m  The tax charge for the year reduced to Cash generated from operations increased
(2023 US$1,265m). There was no repeatof the  US$348m (2023 USS401m). The effective rate L0 Uo02:440m (2023: US$2,358m) due to
FY23 charge for goodwill impairment of of tax based on profit before tax was 22.4%, a Improved performance and working capital
US$179m, or costs associated with the EMEA decrease of 11.8 percentage points from FY23. movements.

and Asia Pacific strategic review and This was largely due to the reduction in our

restructuring of US$53m.

provisions for uncertain tax positions, driven by
the agreement of open tax issues in North

Non-GAAP measures

We have identified and defined certain non-GAAP measures. These are the key measures management uses to assess the underlying performance
of our ongoing businesses. A fuller explanation of the measures is provided in note 7 of the Group financial statements.

Benchmark PBT Profit before amortisation and impairment charges, acquisition expenses, Exceptional items, financing fair value remeasurements, tax
(and interest thereon) and discontinued operations. It includes the Group's share of continuing associates’ Benchmark post-tax results.

Benchmark EBIT Benchmark PBT before net interest expense.

Benchmark EBITDA Benchmark EBIT before depreciation and amortisation.

Exited business activities

The results of businesses sold, closed or identified for closure during a financial year.

Ongoing activities

The results of businesses that are not disclosed as exited business activities.

Constant exchange rates

Results and growth calculated after translating both years' performance at the prior year's average exchange rates.

Total growth

The year-on-year change in the performance of Experian’s activities at actual exchange rates.

Organic revenue growth

The year-on-year change in the revenue of ongoing activities, translated at constant exchange rates, excluding acquisitions until the
first anniversary of their consolidation.

Benchmark earnings

Benchmark PBT less attributable tax and non-controlling interests.

Total Benchmark earnings

Benchmark PBT less attributable tax.

Benchmark EPS

Benchmark earnings divided by the weighted average number of ordinary shares.

Exceptional items

Exceptional items include those arising from the profit or loss on disposal of businesses, closure costs of significant operations
(including associated onerous global support costs), costs of significant restructuring programmes, and other financially significant
one-off items.

Benchmark operating
cash flow

Benchmark EBIT plus amortisation, depreciation and charges for share-based incentive plans, less net capital expenditure and
adjusted for changes in working capital, principal lease payments and the Group's share of the Benchmark profit or loss retained in
continuing associates.

Cash flow conversion

Benchmark operating cash flow expressed as a percentage of Benchmark EBIT.

Net debt and Net funding

Net debt is borrowings (and the fair value of derivatives hedging borrowings) excluding accrued interest, less cash and cash
equivalents. Net funding is borrowings (and the fair value of the effective portion of derivatives hedging borrowings) excluding
accrued interest, less cash held in Group Treasury.

Return on capital
employed (ROCE)

Benchmark EBIT less tax at the Benchmark rate divided by average capital employed, in continuing operations, over the year.
Capital employed is net assets less non-controlling interests and right-of-use assets, plus or minus the net tax liability or asset and
plus Net debt.
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Performance summary

Commentary on revenue and Benchmark EBIT
performance by region is provided earlier in
the Strategic report, within the Chief
Executive's review on pages 14 to 21. The table
opposite summarises our performance by
business segment.

Revenue (US$m) and growth
at constant FX rates (%)

5179 5372 6,288 6,619 7,097

2020 2021 2022 2023 2024

Total Benchmark EBIT (US$m) and
Benchmark EBIT margin (%)’

1,387 1,386 1,645 1,794 1,928

269%] 258% 26.6%] 27.5%] 27.6%

2020 2021 2022 20237 2024
1 From ongoing activities.
2 Benchmark EBIT margin for FY23 is re-presented for the

reclassification to exited business activities of certain B2B
businesses.

Benchmark EPS (USc) and
growth at constant FX rates (%)

103.0 103.1 1245 135.1 145.5

2020 2021 2022 2023 2024

Dividend per share (USc) and growth (%)
47.00 47.00 51.75 54.75 58.50

2020 2021 2022 2023 2024

Revenue, Profit before tax and Benchmark EBIT margin by business segment

2024 2023"  Total growth? Organic growth?
Year ended 31 March US$m US$m % %
Revenue
Data 3,635 3,401 6 5
Decisioning 1,484 1,365 8 6
Business-to-Business 5119 4,766 6 5
Consumer Services 1,937 1,782 8 7
Ongoing activities 7,056 6,548 7 6
Exited business activities 41 71 n/a
Total 7,097 6,619 6
Benchmark EBIT
Business-to-Business 1,609 1,525 4
Consumer Services 479 416 15
Business segments 2,088 1,941 6
Central Activities — central corporate costs (144) (143) n/a
Ongoing activities 1,944 1,798 7
Exited business activities (16) (4) n/a
Total Benchmark EBIT 1,928 1,794 7
Net interest expense (139) (124) n/a
Benchmark PBT 1,789 1,670 6
Exceptional items 4 (66)
Other adjustments made to derive
Benchmark PBT (note 15(a)) (242) (430)
Profit before tax 1,551 1,174
Benchmark EBIT margin — ongoing activities
Business-to-Business 31.4% 32.0%
Consumer Services 24.7% 23.3%
Benchmark EBIT margin® 27.6% 27.5%

1 Revenue, Benchmark EBIT and Benchmark EBIT margin for FY23 are re-presented for the reclassification to exited business activities

of certain B2B businesses. See note 10 to the Group financial statements.
2 Atconstantexchange rates.

3 Benchmark EBIT margin for ongoing activities is calculated by dividing Benchmark EBIT for ongoing activities by revenue from ongoing

activities.

Reconciliation of statutory to Benchmark measures

Non-benchmark items

Amortisation of Non-cash

Year ended Investment- acquisition financing Exceptional
31March2024  Statutory related items intangibles items items Benchmark
7,056 - - - - 7,056 Ongoing
41 - - - - 41 Exited
Revenue 7,097 - - - - 7,097 Revenue
Us$m Us$m
1,710 40 193 - 1 1,944 Ongoing
(16) - - - - (16) Exited
Operating 1,694 40 193 - 1 1,928 Benchmark
profit US$m EBIT US$m
Profit before 1,551 41 193 3 1 1,789 Benchmark
tax US$m PBT US$m
Basic 131.3 4.1 15.2 0.2 (5.3) 145.5  Benchmark
EPS USc EPS USc

See note 7 to the Group financial statements for definitions of non-GAAP measures.



18 years of uninterrupted organic
revenue growth'

Our history of organic revenue growth
continued despite the headwinds in the
macroeconomic environment. We have
delivered 18 years of uninterrupted organic
revenue growth, growing in every year since
we became a public company. This track
record reflects the strength of our strategic
execution, a relentless pursuit of excellence,
competitive differentiation and the diversity
and quality of our portfolio. We collaborate
across our operations to deploy advanced
technologies and Artificial Intelligence-
powered solutions, and to tap into our rich
and insightful data.

We continue to broaden our business,
identifying new growth opportunities as we
expand our product offerings and enter new
markets. The latest evolution of our Ascend
Platform — which integrates Ascend analytics,
PowerCurve decisioning and fraud prevention
products to improve client service and
productivity — is just one example of this.

1 See note 7 to the Group financial statements for definition
of organic revenue growth.

Revenue from new and scaling products (US$m)

¢.250 ¢.1,500
LTAA
939

FY19 FY24

Business-to-Business revenue growth was 6%
at constant exchange rates, reflecting product
strength, client wins and progress in new
verticals. Revenue grew across all regions,
notwithstanding weaker lending volumes.

Our ambition for Consumer Services is to build
a relationship with every consumer for whom
we have a financial record, and to help them
thrive on their financial journey. We now have
a very substantial member base, with over
180 million free memberships globally, and are
continually finding more ways to help those
consumers in their financial lives. Consumer
Services revenue increased 8% in the year

at constant exchange rates. We are adding
new features to our offerings, such as the
introduction of the Experian Smart Money
Digital Checking Account and Debit Card in
October 2023 — a 2024 BIG Innovation award
winner — and the expansion of our Auto
Insurance business.

Recently introduced products
» New products launched since FY21

Scaling products

« Software
(e.g. Ascend, PowerCurve)

« ID&F

« Consumer Services
(e.g. North America and UK and
Ireland Marketplaces)

Historic organic revenue growth performance?(at constant FX)

Global Financial Crisis
8% 4% 3% 2% 8% 10%
FYO7 | FY08 FY09  FY10 | FYT FY12

2 Ongoing activities.

8% 5% 1% 5% 5% 5%
FY13  FY14 FY15  FY16  FY17  FY18
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Outlook

Our business has proven its resilience in the
face of global events such as the COVID-19
pandemic and a worldwide economic
downturn. The fact that we have grown in a
challenging marketplace, with weaker credit
volumes and macroeconomic uncertainty,
gives us confidence in the diversity and
strength of our business. We are optimistic
for the future and anticipate another year of
strong growth in FY25, with projected organic
revenue growth in the range of 6-8%, with
good margin improvement.

jJodau 2163je)5

Productivity and cost management

Achieving our objective of continued organic
growth requires a strong focus on both
sustained revenue progression and
productivity improvement.

Our technology transformation is pivotal to
our productivity ambitions. We have made
significant progress in our cloud migration
strategy, which we expect to bring further
efficiencies. Migration of our mainframe
capabilities, data and servers to the cloud
will not only generate technology and
infrastructure savings, but will also advance
the speed of product innovation and further
enable Software as a Service (SaaS)-based
solutions for our clients.

Migrating legacy products to Saa$S solutions
is a strategic focus. In addition to significant
addressable markets, cloud-based software
capabilities allow for a quicker reaction to
market changes and faster deployment of
products. This provides earlier access to
revenue at a lower incremental cost, as cloud
solutions are less manually intensive than
traditional Experian-hosted or on-premise

solutions.
COovID-19
pandemic
9% 8% 4% 12% 7% 6%
FY19  FY20 | FY21 FY22 | FY23 FY24
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A focus on technology spend is allowing

us to more effectively manage costs and
productivity, concentrating future investment
on strategic higher margin products. We are
rationalising our product suite to allow
simplification of support and provide
scalability, thus accelerating the pace of
transition to the cloud.

Security will also continue to be at the centre
of our design and migration decisions, tightly
integrating security throughout our cloud
platforms and delivery lifecycles to further
improve our security posture.

Other productivity efforts focus on agile
development, use of Al, machine learning,
automation programmes and employee
initiatives. We create value from data, and Al is
accelerating the pace at which we can do this.
We have trained our global workforce on the
use of Generative Al (GenAl) and our Career
Hub includes both a Cloud and GenAl Academy,
providing tailored learning pathways to
enhance our skills and deepen our knowledge
of GenAl tools, leveraging the potential of this
new technology to transform the way we work.

Cloud migration

Simplified IT C

management
Operational
benefits

Automated tasks :
and processes

FY24 Global revenue' by client

> Improved security

At the heart of our productivity strategy lies

a commitment to training, coaching, and

our Lean Six Sigma programme, EmPower,
fostering a fundamental culture of continuous
improvement. We are maximising the
utilisation of the EmPower community,
deploying Lean Six Sigma Green- and

Black- belt-trained employees to execute
high-impact productivity projects.

Our continuous improvement and use of
modern technologies improves job satisfaction,
enabling us to both attract and retain skilled
personnel. The cost of talent is a significant
component of our expenditure, and the
deployment of Al tooling offers the potential
for significant productivity savings across our
cost base.

In parallel, we intend to continue expanding our
Global Delivery Centres (GDCs) and talent hubs:
these are in cost-effective locations,
maximising efficiencies through optimised
organisational structures and centres of
excellence, such as our Global Innovation
Centre in Hyderabad, India.

Continuous Improved

> integration and scalability and <
delivery agility
Enhanced

disaster recovery

availability and <

Our productivity initiatives are helping us to

achieve improved margins against a backdrop
of cost inflation, and to reinvest savings in our
people and technology, fuelling future growth.

Reporting currency

We report our financial results in US dollars.
The strengthening of our other trading
currencies during the year, primarily the
Brazilian real and pound sterling, against the
US dollar, increased total revenue by US$81m
and Benchmark EBIT by US$15m. A + 1%
change in the Brazilian real or pound sterling
exchange rate would impact total revenue by
+US$10m or + US$8m respectively.

Benchmark EBIT from ongoing activities
improved to US$1,944m (2023: US$1,798m),
growing 7% at constant currency, and 8%
at actual exchange rates. Benchmark EBIT
margin from ongoing activities was 27.6%
(2023: 27.5%) at both actual and constant
exchange rates.

We provide details of the principal exchange
rates used and currency exposures in note 11
to the Group financial statements on page 199.

Greater

> accessibility and
collaboration

FY24 Global cost profile

SN Y
G. : )
- A C. Health 8% IC
‘ED D. Retail 6% A
‘ c 5 E. Software and Professional services 6% ‘
~' F. Automotive 4%

G. Insurance 4%

H. Media and Technology 4%

|. Government and Public sector 3%

J. Telecommunications and Utilities 3%

K. Other 7%

Revenue from ongoing activities.

Client
benefits
> Faster speeds

A. Labour 53%
B. Data 17%
C. Marketing 10%
D.IT 8%
E. Central Activities 3%
F. Other 9%



Exceptional items and other
adjustments made to derive
Benchmark PBT

We make certain adjustments to derive
Benchmark PBT. These are summarised in the
table opposite. Note 7 to the Group financial
statements explains the reasons for the
exclusion from our definition of Benchmark
PBT of Exceptional items and the other
adjustments made. Further information is
provided in note 15 to the Group financial
statements on pages 201 and 202.

Interest

Benchmark net finance expense increased by
US$15m. This reflected an upliftin market
interest rates and higher average debt, though
our forward rate-fixing programme mitigated
much of the impact of increased interest rates.
Our effective interest rate for FY24 on loan

and bond debt, including derivatives, was

3.1% (2023: 2.9%). Our policy is to maintain
50%-100% of our Net funding at rates fixed

for more than six months. At 31 March 2024
interest on 87% (2023: 90%) of our Net funding
was fixed. Our careful financial management
will lessen future interest charges, as indicated
by the fair value of interest rate swaps which
has increased to US$103m (2023: US$88m).

The year-on-year movement in the present
value of put options of US$57m, and other fair
value remeasurements, contributed to the
increase in statutory net finance expense of
US$68m.

Taxation

Our effective tax rate on Benchmark PBT
was 25.7% (2023: 26.0%), reflecting the mix
of profits and prevailing tax rates by territory,
and a one-off benefit from the recognition of
historical UK tax losses this year. We expect
our effective tax rate on Benchmark PBT in
FY25 will be around 26-27%.

Tax paid as a percentage of Benchmark PBT
of 30.4% (2023: 31.4%) is above our Benchmark
tax rate and we provide a reconciliation in the
table opposite. In FY24, ‘other’ included the
phasing of tax payments. In FY23, ‘other’
included tax on fair value gains on the
remeasurement of derivatives as well as the
phasing of tax payments. We expect that tax
paid as a percentage of Benchmark PBT will
move closer to our Benchmark tax rate over
the medium term, as timing differences
relating to US innovation and development
expenditure unwind.

We are subject to tax in numerous jurisdictions
and have a number of open tax returns with
various tax authorities. It can take many years
to agree an outcome with a tax authority, as
there are transactions in the ordinary course
of business for which the ultimate tax
determination is uncertain.
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Exceptional items and other adjustments made to derive Benchmark PBT g
Q

2024 2023 o

Year ended 31 March Us$m US$m é

(Credit)/charge for Exceptional items (4) 66§

Other adjustments made to derive Benchmark PBT:

Amortisation of acquisition intangibles 193 192

Impairment of goodwill — 179

Other adjustments 49 59

Charge for other adjustments made to derive Benchmark PBT 242 430

Net charge for Exceptional items and other adjustments made to

derive Benchmark PBT 238 496

Percentage of Net funding Percentage of debt -

at fixed interest rates

67% 91% 98% 90% 87%

il

at fixed interest rates

73% 63% 42% 13%

>4 >b

2020 2021 2022 2023 2024 >2 >8
years  years years years

Cash tax reconciliation

2024 2023
Year ended 31 March % %
Tax charge on Benchmark PBT 25.7 26.0
Tax relief on goodwill amortisation (0.7) (2.0)
Timing differences on US innovation and development expenditure 2.3 2.5
Other 3.1 4.9
Tax paid as a percentage of Benchmark PBT 30.4 31.4

Our key tax uncertainties relate to the
deductibility of purchased goodwill,
inter-company trading and financing. US$61m
(2023: US$102m) is included in current tax
liabilities in relation to these judgmental areas.

In addition, the Group is subject to challenge
by the Brazilian and Colombian tax authorities
on the deduction for tax purposes of goodwill
amortisation. The possibility of the claims
resulting in a liability to the Group is considered
to be remote. Further information on the
contingency is provided in note 45 to the
Group financial statements.

Deciding whether to recognise deferred tax
assets is a financial judgement. Assets are
recognised only when we consider it probable
that they can be recovered, based on forecasts
of future profits against which those assets
may be utilised.

Earnings per share (EPS)

Benchmark EPS grew strongly to 145.5 US
cents (2023: 135.1 US cents) up 8% at actual
and 7% at constant exchange rates, reflecting
a higher Benchmark PBT and a reduced
Benchmark tax rate. A + 10% change in the
Brazilian real or pound sterling exchange rate
would impact Benchmark EPS by + 2 US cents
or by less than + 1 US cent respectively.

We provide further information in note 18 to
the Group financial statements on pages 205
and 206.

Critical estimates and judgments

The Group is subject to a number of risks
and uncertainties that require us to make
estimates and judgments. Areas involving
significant uncertainty are detailed in note 6
to the Group financial statements.
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Cash and liquidity management

The Group remains highly cash generative,
converting 97% (2023: 98%) of Benchmark
EBIT to Benchmark operating cash flow, with
Benchmark free cash flow of US$1,170m (2023:
US$1,109m). The continued strength of our
Benchmark operating cash flow performance
reflects the nature of our low capital intensity
business and financial efficiency, and our focus
on working capital management.

Financial risk management

The key financial risks specific to our business
are set out in the Risk management and
principal risks section on pages 92 to 99.

We have identified macroeconomic factors

as a principal risk and detailed narrative
disclosures are contained in note 8 to the
Group financial statements on pages 190 and
191, with further numeric disclosures for
foreign exchange, interest rate and credit risk
in notes 11, 16, 24 and 30 respectively.

Funding

We apply a diligent methodology to treasury
management, and have access to substantial
funding and ample liquidity. Our undrawn
committed bank borrowing facilities at

31 March 2024 totalled US$2.4bn

(2023: US$2.4bn), and included our core
US$1.8bn club facility committed until March
2029. We continually monitor Net debt, forecast
cash flows and our borrowing facilities, to
ensure the Group has sufficient funds available
for operations and planned growth.

The covenant on our banking facilities requires
that Benchmark EBIT should cover net interest
expense, excluding the effects of IFRS 16
‘Leases’, before financing fair value
remeasurements by three times. At 31 March
2024, this ratio was 15 times (2023: 15 times).
We have no undue concentration of repayment
obligations in respect of borrowings and did
not breach any covenants given on borrowings
during the year under review or the prior year.

Our bonds represented 89% (2023: 92%) of
borrowings at 31 March 2024, totalled
US$3.8bn (2023: US$3.8bn), and had an
average remaining tenor of four years (2023:
five years). We seek to minimise refinancing
risk in any given year, with the next tranche
of bond refinancing due in September 2024.
At 31 March 2024, 42% (2023: 56%) of
borrowings fell due in over five years.

We keep our debt levels stable at a low multiple
of our profits, commensurate with maintaining
strong investment-grade credit ratings (BBB+/
Baal or above). Our balance sheet strength
allows us to maintain access to cost-effective
sources of borrowing. Net debt at 31 March
2024 was US$4,053m (2023: US$4,030m), 1.7
times Benchmark EBITDA (2023: 1.8 times),
compared to our target range of 2.0 to 2.5 times.

Cash flow and Net debt summary’

2024 2023
Year ended 31 March Us$m US$m
Benchmark EBIT 1,928 1,794
Amortisation and depreciation charged to Benchmark EBIT 521 482
Benchmark EBITDA 2,449 2,276
Impairment of non-current and held-for-sale assets charged to
Benchmark EBIT 1 1
Net capital expenditure (638) (627)
(Increase)/decrease in working capital (32) 30
Principal lease payments (48) (57)
Benchmark loss retained in associates — 1
Charge for share incentive plans 132 129
Benchmark operating cash flow? 1,864 1,753
Net interest paid (149) (118)
Tax paid (544) (525)
Dividends paid to non-controlling interests (1) (1)
Benchmark free cash flow 1,170 1,109
Acquisitions® (512) (480)
Purchase of investments (11) (15)
Disposal of operations and investments* 1 3
Movement in Exceptional and other non-benchmark items (59) (39)
Ordinary dividends paid (509) (482)
Net cash inflow 90 96
Net debt at 1 April (4,030) (3,950)
Net share purchases (100) (175)
Non-cash lease obligation additions and disposals (50) (29)
Principal lease payments 48 57
Additions through business combinations (7) —
Foreign exchange and other movements (4) (29)
Net debt at 31 March (4,053) (4,030)

1 For Group cash flow statement see page 180.

2 Areconciliation of Cash generated from operations to Benchmark operating cash flow is provided in note 40(g) to the Group financial

statements.
3 See note 40(d) to the Group financial statements.
4 Includes the disposal of operations classified as held-for-sale.

Bond maturity profile US$m

505 505 539 500

FY25 FY26 FY27 FY28 FY29

Bond nominal value before derivatives.

750

FY30 FY31

FY32

539 505

FY33



Disciplined capital management

We maintain a disciplined approach to capital
allocation, balancing organic and strategic
investments with shareholder returns through
dividends and share repurchases — while
targeting our level of Net debt. The mix between
these categories varies over time, and we
assess acquisition opportunities against a range
of metrics, including economic valuations and
the earnings enhancement we expect them to
bring relative to share repurchases.

Our Benchmark free cash flow has consistently
been strong, underpinning our disciplined
allocation framework. Further information on
capital risk management is provided in note 8(b
to the Group financial statements on page 191.

We executed net share repurchases for a
cash consideration of US$100m, which offset
deliveries under employee share plans, and
expect to execute net share repurchases of
up to US$150m in the coming year.

Net investment of US$1,150m (2023: US$1,119m)
comprised cash flows for net capital
expenditure, acquisitions and net investments.

Capital expenditure and useful life

World-class technology is critical to our
success and we plan to maintain our financial
framework of investment to sustain innovation
and revenue growth. We will, however, deliver
technology more cost effectively, and while our
overall spend will increase as we continue to
invest, capital expenditure as a percentage of
revenue will trend to ¢. 7% over the medium
term.

Our capital expenditure in FY24 was US$640m
(2023: US$627m), 9% (2023: 9%) of revenue.
Depreciation and amortisation charged to
Benchmark EBIT was 7% (2023: 7%) of revenue.

Our business is subject to technological change
and competition. We currently amortise
non-acquisition intangibles over a period from
three to ten years, with the average life being
six years. If the useful life of our databases and
internal use or internally generated software
either increased or decreased by one year,

the impact on the annual amortisation charge
would be a decrease of US$73m or an increase
of US$116m respectively.

We anticipate that organic capital investment
in FY25 will be approximately 9% of revenue,
as we progress our cloud migration strategy.

Capital summary US$m
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2,000
Increase in Other
Net debt
1,600 Acquisitions
and minority
investments
1,200
Funds from Dividends
800 operations*®
Share repurchase
programme
400
Organic capital
investment
0
Cash Uses of cash
generated
Funds from operations is defined as Benchmark free cash flow plus organic
capital investment (capital expenditure).
Reconciliation of net investment
2024 2023
Year ended 31 March Us$m US$m
Capital expenditure as reported in the Group cash flow statement 640 627
Disposal of property, plant and equipment (1) —
Disposal of assets classified as held-for-sale (2) —
Profit on disposal of property, plant and equipment 1 —
Net capital expenditure 638 627
Acquisitions 512 480
Purchase of investments 11 15
Disposal of operations and investments (11) (3)
Net investment 1,150 1,119
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Acquisitions

Acquisitions focus on strategic growth areas,
new markets or supplement our existing
competences. We completed seven
acquisitions in the year including that of
WaveHDC for US$216m, strengthening our
Patient Access Suite in the USA. Acquisition
related cash outflows were US$512m
(2023: US$480m). Acquisitions were across
both business segments and contributed
US$32m to revenue and US$2m to profit
before tax in the year, with annualised
pro-forma revenue of US$87m.

Put and call options are associated with
our purchase of a majority stake in MOVA
Sociedade de Empréstimo entre Pessoas
S.A. (MOVA) and we recognised put option
and contingent consideration liabilities

of US$71m and US$32m respectively,

at acquisition.

In April 2024, we agreed to acquire Credit
Data Solutions Pty Ltd (illion), a leading
consumer and commercial credit bureau in
Australia and New Zealand for a consideration
of up to A$820m (c.US$532m), and TEx
Solugoes em Tecnologia Ltda., an InsurTech
company in Brazil that offers innovative
solutions for the insurance market, for
R$90m (c.US$17m).

Both acquisitions are subject to regulatory
approval.

WaveHDC

A healthcare technology leader in the USA,
enabling real-time, single-enquiry insurance
discovery/verification at the point of patient
registration.

IntoZetta

Combining this UK company's capabilities into
Experian's Aperture Data Studio allows us to
deliver tailored data quality and data
governance solutions.

Flexpag
A Brazilian FinTech specialising in digital
payment solutions for utility companies.

Noitso

A Nordic Saa$ provider in Denmark bringing
expertise in data sources, data science and
data ingestion.

|
B(MOVA

Credit as a Service

MOVA

A leading FinTech in Brazil that provides
lenders with the expertise and the technology
to offer credit solutions to their customers.

AllowMe

Provides device risk management capabilities,
supplementing our identity and anti-fraud
services in Brazil.

Agrosatélite

A Brazilian AgTech that develops data solutions
for crop monitoring through satellite images,
supplementing our agribusinesses.




Equity

The fair values of investments revalued
through Other comprehensive income (OCI),
and net post-employment benefit assets are
affected by macroeconomic factors, and we
recognised remeasurement losses in the year
of US$85m (2023: US$81m) in OCI, offset by
exchange gains of US$40m (2023: losses of
Us$203m).

Other movements in equity include the charge
for employee share awards and options of
US$132m (2023: US$129m).

Our spend on net share repurchases was
US$100m (at an average price of 2,712p).

The number of shares in circulation increased
by 0.7m during the year, due to share issues
and the movement of shares purchased by
employee trusts or held as treasury shares.

Dividends and distributable reserves

Our dividend policy aligns shareholder returns
with our underlying profitability, by aiming to
pay dividends over time, broadly in line with
Benchmark EPS growth. Our record of
profitability and strong cash flow conversion
has enabled us to pay increasing dividends
since listing in 2006, and in the last five years
we have paid ordinary dividends of US$2.3bn.

The Board has announced a second interim
dividend of 40.50 (2023: 37.75) US cents per
ordinary share, giving a total dividend for the
year of 58.50 (2023: 54.75) US cents per share,
which is covered 2.5 times by Benchmark EPS
(2023: 2.5 times). Ordinary dividends paid in the
year totalled US$509m (2023: US$482m).

Experian plc and the UK entity responsible
for distributing dividends under the Group's
Income Access Share arrangements have
substantial distributable profit and loss
account reserves which, at 31 March 2024,
were US$20.6bn and US$6.6bn respectively.
See note L to the Company financial
statements for further detail.

Net assets and ROCE

ROCE measures the return generated on

the capital we have invested in the business,
whether through internal organic investment
or through acquisitions, and reflects our ability
to add shareholder value over the long term.
ROCE improved for the third consecutive year,
increasing to 17.0%, up 0.5 percentage points
on the prior year as our growth investment
monetised. ROCE is a post-tax measure and
we use our Benchmark tax rate for ease of
calculation.

The increase in operating segment net assets
of US$583m was largely acquisition related.
Further information on net assets by region
is given in note 10 to the Group financial
statements on page 196.

Full-year ordinary dividend US$m
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@D Firstinterim dividend

@D Second interim dividend

Net assets and ROCE summary

2024 2023 2022
At 31 March US$m US$m US$m
Goodwill 5,962 5575 5,737
Other segment assets 4,618 4,265 4,193
Total segment assets 10,580 9,840 9,930
Segment liabilities (2,430) (2,273) (2,297)
Operating segments — net assets 8,150 7,567 7,633
Central Activities — net assets 487 556 527
Lease obligations in operating segments 146 143 177
Interest on lease obligations in operating segments (1) (1) (1)
Less: right-of-use assets (131) (128) (153)
Less: non-controlling interests (35) (35) (38)
Capital employed attributable to owners 8,616 8,102 8,145
Net debt (4,053) (4,030) (3,950)
Tax (60) (271) (379)
Add: right-of-use assets 131 128 153
Add: non-controlling interests 35 35 38
Net assets 4,669 3,964 4,007
Average capital employed 8,406 8,060 7,774
ROCE' 17.0% 16.5% 15.7%

1 For definition of ROCE see ‘Non-GAAP measures’ on page 190. For FY24 the return used in the calculation of ROCE
is based on Benchmark EBIT of US$1,928m and a Benchmark tax rate of 25.7%.
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ldentifying and managing risk

Identifying and managing risk is key to our purpose and the delivery of our strategy and objectives. All colleagues
play a crucial role in managing risks, and doing so helps us create long-term shareholder value and protect our
business, people, assets, capital and reputation.

Our risk management governance structure

Sets our overarching risk appetite and ensures that we manage risks appropriately across the
Group. The Board delegates oversight of risk management activities to the Audit Committee.

Audit Committee

Regularly monitors the principal risks and uncertainties identified by our risk assessment
processes, with the strategies we have developed and the actions we have taken to mitigate them.
The Committee also continually reviews the effectiveness of our risk management and internal
control systems, which support our risk identification, assessment and reporting.

Executive Risk Management Committee (ERMC)

Comprises senior Group executives, including the executive directors and the Company Secretary.
It oversees how we manage global risks. This committee and the risk committees mentioned
below each meet multiple times a year.

Risk Management and Governance Committees

Security and Tax and Treasury Global and Regional Regional Risk Environmental, Social
Continuity Steering Committee Strategic Project Management and Governance (ESG)
Committee (SCSC) oversees managementof ~ Committees Committees (RRMCs) Steering Committee
is a sub-committee of financial risks, including ensure that we oversee management of ensures the definition,
the ERMC. Its primary tax, credit, liquidity, appropriately resource regional risks and feed approval and integrated
responsibility is to funding, market and our strategic projects, up to the ERMC. delivery of the Group's
oversee management currency risks. that they are risk ESG strategy, and is

of global information assessed, and chaired by the Chief
security, physical commercially and Financial Officer.
security, and security technically appraised.

continuity risks. The committees’

conclusions are then
considered by the Board
or relevant Group
Principal Operating
Subsidiary.

Group Operating Committee (OpCo)

The Group Operating Committee comprises our most senior executives. Its remit includes
identifying, debating and achieving consensus on issues involving strategy, risk, growth, people
and culture, and operational efficiency. Its meetings generally focus on the key issues facing
our Group.

Executive management

Our executive management takes day-to-day responsibility for implementing the Board's policies
on risk management and internal control. It designates who is responsible and accountable
through the design and implementation of all necessary internal control systems, including
policies, standards and guidance.




Our risk management process

The Board is responsible for maintaining

and reviewing the effectiveness of our risk
management activities from a strategic,
financial, regulatory and operational
perspective. These activities are designed to
identify and manage, rather than eliminate,
the risk of failure to achieve our business
objectives or strategy. Our four-step risk
management process (see diagram below) is
designed to identify, assess, respond to, report
on and monitor the risks that threaten our
ability to do this, within our risk appetite.

We apply both bottom-up and top-down
approaches to the management of risk.
Bottom-up risk management processes,
operating at a business unit or country level,
provide visibility of risks and issues across the
business. These risks and issues are assessed
and reported to relevant risk management
committees at a regional and global level.

Our top-down approach involves senior
management at a global level and identifies
the principal and emerging risks that threaten
achieving our strategy. This ensures that our
risk response is appropriate.

Step 1: Risk identification Step 2: Risk assessment Step 3: Risk response Step 4: Risk reporting
and monitoring

 Accept or remediate current risk
and control environment

« |[dentify key business objectives
« |dentify principal and emerging

« |dentify key controls

» Assess risk drivers and controls

« Estimate likelihood and impact
risks considering financial, consumer,
people, reputational, legal and

We follow the Three Lines of Defence approach
to risk management (see diagram below).
Risks are owned and managed within the
business (first line of defence) and reviewed

by our businesses at least half yearly. Global
governance teams (from the second line of
defence) provide oversight and challenge

of the management of risks and controls,
including those relating to information security,
compliance and business continuity. Global
Internal Audit, as the third line of defence,
assesses our risks and controls independently
and objectively. The results of this oversight
and review process feed into our reporting
cycle through the risk management
governance structure.

Risk categories

We adopt a risk category approach to reporting
risk within the Group. The risk categories
reflect the overall purpose, strategy and
business model for the Group, and recognise
both the external context and our internal
operating environment. Risk categories
provide the foundation for the reporting of all
risks within the Group.

needed

regulatory impacts

* Quantify the risk

Three Lines of Defence

Executive management / Risk Management Committees

/N

First Line of Defence

« Lines of business (regional and global)
« Experian IT Services (EITS)
« Corporate functions

All employees have First Line
responsibilities

» Compliance

Audit Committee

/N

/N

Second Line of Defence

* Group Risk Management
* Global Security Office
* Legal

 Determine corrective action if

« Global Internal Audit
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Strategic risk

— Country/political/economic
— Acquisitions

— Competitor

— Business strategy

— Publicity

Financial risk

— Accounting

— Credit

— Liquidity

— Market
Regulatory/compliance risk
— Regulated activities

— Data privacy

— Financial crime

— Conduct

— Regulatory change

— Licences and permissions

Operational risk

— Technology

— Information security
— Physical security

— Business continuity
Data quality

Third party

— People

Process

93

* Business unit and regional level
* RRMCs and ERMC
* Audit Committee

~

VN
Third Line of Defence

* Business Continuity
* Physical Security
« Group Finance

Governance teams have Second Line
responsibilities

Global Internal Audit has Third Line

responsibilities
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Risk management and principal risks

continued

Risk appetite

The Board sets our overarching risk appetite
for the principal risks we face in the normal
course of business. We assess the level of
our risk exposure against our risk appetite,
to ensure we focus our efforts appropriately.
We use a variety of information sources to
show whether we are working within our
tolerance for these risks, and whether or
not any of them require additional executive
attention. Where risks are deemed to be
outside of our appetite we prioritise them
for mitigation.

Our risk culture

The Board is committed to maintaining a
culture that emphasises the importance of
managing risk, and encourages transparent
and timely risk reporting. We work to align
employees’ behaviour, attitudes and incentives
with our risk appetite and with our risk
management and other governance policies.
Our risk governance process reinforces

and facilitates appropriate ownership,
accountability, escalation and management
of our principal and emerging risks. This
process includes: well-defined roles and
responsibilities across our Three Lines of
Defence model; assigning accountability for
taking risks when making key business
decisions; documenting clear boundaries
and behavioural expectations in policies and
standards, such as within our Global Code

of Conduct; and creating an environment that
reinforces adherence and accountability.

Our governance structure is designed to be
agile in both managing existing risks and
reacting to any newly identified risks. Principal
and emerging risks are discussed in one or
more of our governance forums, and we hold
ad hoc meetings when needed, to quickly
assess and determine appropriate risk
responses.

Current areas of focus

Following an external review completed in
FY22, we defined a new strategic plan for our
approach to risk management. This plan sets
out a clear vision to establish a sustainable and
embedded risk management framework
throughout Experian globally. Substantial
progress has been made in implementing the
core themes of the plan to actively reduce a
range of risks in key areas of our business; and
to establish sustainable and mature risk and
control processes to advance our capabilities
to an assured maturity level across Risk,
Information Security and Compliance. In
particular, we have advanced the use of global
Key Risk Indicators and the global risk review
cycle has been embedded and is operating
well. We have also made good progress on
embedding our action-driven risk response
into the regional and functional risk
management processes.

We expect to continue to make further
progress on delivering our strategic plan and
further maturing our overall risk management
approach during FY25.

For more information, see the Audit Committee
report, pages 128-135.

Emerging risks

We continue to evolve our emerging risk
processes to identify and assess risks that
may, in time, pose a threat to our business
model or strategy. This knowledge-sharing
and horizon-scanning programme seeks to
identify potential risks and emerging trends,
looking through various risk lenses and over a
future time horizon, in some cases extending
up to five years and beyond. This approach
enables the consideration of the most relevant
emerging risks and opportunities for Experian
and provides the opportunity to review and
develop appropriate risk response strategies
to address them. Some of the emerging risks
we are currently monitoring include:

» Advanced and emerging technologies:
Experian has been utilising Artificial
Intelligence (Al) for a number of years in its
business model, ensuring that its use remains
fair, transparent, and compliant with
regulatory requirements. The acceleration in
the capability of Generative Al (natural
language models and content generation)
provides increased opportunities for Experian
to benefit from this technology. We have
developed our global emerging risk response
by establishing access approval controls for
the tools, publishing an acceptable use
statement and rolling out mandatory
Group-wide training that supports colleagues
in engaging safely with these tools. As the
adoption of Generative Al increases,
monitoring of the associated risks will remain
a priority through inclusion in the principal risk
assessments (pages 94-99). As we consider
risks associated with other advanced and
emerging technologies, we will undertake
formal monitoring over topics such as
quantum computing and extended reality.

.

Geopolitical instability: With operations in 32
countries, the increasing complexity of
international relations and economics
necessitates that Experian regularly reviews
and updates its strategy to mitigate potential
impact and uncertainty from geopolitical
developments. The effects of: global conflicts;
shifting political ideologies in our key
markets, possibly leading to changes in
legislation and regulation; hardening of
technology blocs as a result of trade and
investment controls; and relations between
China and the West are all monitored through
Experian’s emerging risk process and are
considered during principal risk assessments
to drive any co-ordinated responses that may
be required.

Climate-related risks

We recognise climate change as one of the
most critical issues facing global society. The
main climate-related risks affecting the Group
relate to: how physical risks such as flooding,
damage from storms, and freeze damage,
could cause disruption to our business
operations; and the risks posed by the
transition to a low-carbon economy, such as
climate change regulation and any failure to
adapt our products and services in markets
most affected by this change. Climate risk has
implications relating to several of our existing
risk categories (and related principal risks),
and we recognise we need a range of risk
responses.

We continue to monitor, assess and manage
these risks using our established four-step risk
management process. These risks, and our
response to them, are overseen by our ESG
Steering Committee. For example, this year, we
have been understanding our approach to
forthcoming climate reporting regulations, to
ensure smooth implementation of the
requirements across our business. We
continue to make progress towards our
science-based emission reduction target, as
well as developing our Net Zero Transition
Plan. This helps mitigate risk associated with
potential future carbon pricing and increased
energy costs.

Our approach to Scope 3 reporting and
supplier engagement reduces exposure to
carbon taxation on Purchased Goods and
Services, which make up most of our value
chain carbon footprint. The ESG Steering
Committee has developed a strategy to
manage the ongoing climate-related and other
ESG risks as they present themselves and we
continue to embed these within our existing
risk management approach. Further detail on
how we have incorporated climate-related
risks into our risk management process is
available in the Sustainable business section
(pages 70-76).

Principal risks

We operate in a complex, dynamic business
environment across multiple jurisdictions,
providing a range of data-driven services to
clients and consumers. The security of our
data, and the resilience of our technology, are
fundamental to the successful delivery of our
strategy in meeting the needs of our various
markets. We innovate through investing in the
development of our talent, products and
services and through acquisitions and
partnerships to maintain and extend our
competitive position. Accordingly, the following
pages summarise our principal risks and
uncertainties, with mitigating actions for each,
and related trends in the risk environment,

as identified by the Board for the year ended
31 March 2024.



The Board continues to review the nature and
definitions of these risks as our strategy and
business model continues to develop, and has
concluded that no changes were required for
FY24 when compared with the previous year.
These risks may, however, change during the
next financial year as the risk landscape
evolves and new risks emerge.

To assess our Group's viability, the directors
focused on severe, but plausible, downside
scenarios relating to four of our principal risks:
Data loss/misuse; Resiliency; Macroeconomic;
and Legislative/regulatory change and
compliance. The scenarios are discussed in
more detail in the viability assessment section
following the description of our principal risks
(page 100).

Data loss/misuse

We hold and manage sensitive business, client
and consumer information that increases our
exposure and susceptibility to cyber attacks or
other unauthorised access to data, either
directly through our online systems or
indirectly through our partners or third-party
suppliers.

This risk is considered in the viability
assessment.

Risk movement
Stable

Risk category
Operational

Potential impact

Loss or unauthorised access to sensitive
business, client or consumer data could cause
problems for consumers and clients, result in
material loss of business, substantial legal
liability, regulatory enforcement or significant
harm to our reputation. The impact of this risk,
if it materialised, would typically be felt in the
short term.

Examples of control mitigation

» We deploy physical and technological security
measures, combined with monitoring and
alerting for suspicious activities.

» We maintain an information security
programme with strong governance for
identifying, protecting against, detecting and
responding to cyber security risks and
recovering from cyber security incidents.

» We impose contractual security requirements
on our partners and other third parties that
store, process, transmit, or have access to our
data, complemented by periodic reviews of
third-party controls.

* We maintain insurance coverage, where
feasible and appropriate.

Responsibility

Our Global Security Office sets policies and
standards related to the information security
programme. Every employee is responsible
for following security policies and protocols,
supported by a strong emphasis on training
and awareness.

Changes this year

External cyber security threats to businesses
continue to increase in complexity and evolve
in their nature and scope. Our threat-informed
defence programme concurrently monitors
and targets the most active threats to mitigate
and reduce risks. As our business continues to
change through both acquisitions and
technological developments, we remain
focused on the continuing need to survey the
internal and external threat landscape and
develop responses that support our strategy to
manage the risk.

Our security programme continues to improve
its maturity relative to industry frameworks
(e.g. US National Institute of Standards and
Technology), and we have further enhanced
our protection, detection and response
capabilities by strengthening security policies,
practices and training. We continue to invest in
the tools, people, resources and initiatives
necessary to maintain and improve our global
information security programme.

More information on our approach to treating
data with respect is available in our
Sustainable business section (pages 61-64).

Macroeconomic

We operate globally and our results could be
affected by global, regional or national changes
in fiscal or monetary policies.

A substantial change in credit markets in the
USA, Brazil or the UK could negatively impact
our financial performance and growth
potential in those countries.

A substantial or sustained rise in US, EU or UK
interest rates could impact lending and
consumer spending. It could also increase our
future cost of borrowings.

We present our Group financial statements in
US dollars but transact business in a number
of currencies. Changes in other currencies
relative to the US dollar affect our financial
results.

This risk is considered in the viability
assessment.

Risk movement
Stable

Risk category
Financial
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Potential impact
The US, Brazil and UK markets are significant
contributors to our revenue and profit.

A reduction in one or more of these markets
for consumer and business credit services
could reduce our revenue and profit.
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We benefit from the strengthening of
currencies relative to the US dollar and are
adversely affected by currencies weakening
relative to it.

We have outstanding debt denominated
principally in US dollars, pounds sterling and
euros. As this debt matures, we may need to
replace it with borrowings at higher interest
rates.

The impact of this risk, if it materialised, would
typically be felt in the short to long term.

Examples of control mitigation

» We have a diverse portfolio by region,
product, sector and client. We provide cyclical
and counter-cyclical products and services.

» We convert cash balances in foreign
currencies into US dollars.

» We fix the interest rates on a proportion
of our borrowings.

» We review contingency plans in our key
markets for specific potential responses
to evolving financial conditions.

Responsibility

Our corporate and business unit finance
functions monitor our external landscape,
and work with business units to develop and
implement appropriate responses.

Changes this year

During 2023, the global economy saw stable
performance, when compared to 2022, with
the global Gross Domestic Product (GDP)
growing 2.6% (at March 2024). GDP is forecast
to soften in 2024 with modest growth in our
core markets (USA, Brazil and the UK) and the
risk of a recession scenario becoming less
likely.

Inflationary pressures continue to
progressively ease and are expected to
moderate further during 2024. We monitor
cost pressure points to mitigate inflation and
maintain a focus on cost management and
efficiency. As inflationary pressures ease,
central banks in the USA, Brazil and the UK are
expected to cut interest rates during 2024.

Despite economic consensus shifting to one of
cautious optimism, there remains uncertainty
around the outlook. We continue to perform
well competitively and access higher growth
opportunities, with a substantial quantum of
addressable opportunity. Businesses continue
to need to generate productivity gains while
delivering better digital experiences for their
customers; and our rich datasets, that are
delivered through technologically advanced
solutions, enable them to do this.
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Risk management and principal risks

continued

We continue to analyse the impact of changes
in economic conditions on Group revenues and
have considered different economic scenarios
in our viability assessment. We will continue to
refine and assure the readiness of our
strategic options as external macroeconomic
factors develop.

We continue to monitor new and evolving
legislation relating to tax. With forthcoming
elections in 2024 in the USA and the UK, there
is an increased risk that new administrations
may consider tax reform proposals. These
could result in a change to our effective tax
rate and cash tax payments.

Legislative/regulatory change

and compliance

We hold and manage sensitive consumer
information and we must comply with many
complex privacy and consumer protection
laws, regulations and contractual obligations.
In addition, as we enter new business areas
such as payments in our consumer business,
we will be exposed to new regulations and in
some cases new regulators. Heightened
regulatory activity, new laws and regulations,
changes to and new or novel interpretations of
existing laws and regulations create a risk that
we fail to comply with new or existing laws and
regulations as we have interpreted and
implemented them into our businesses.

This risk is considered in the viability
assessment.

Risk category Risk movement
Strategic Increasing
Regulatory

Operational

Potential impact

Non-compliance may result in material
litigation, including class actions, as well as
regulatory actions. These could result in
significant civil or criminal liability, fines or
penalties, damage to our reputation or
significant changes to parts of our business or
business practices which could result in
increased costs or reduced revenue. The
impact of this risk, if it materialised, would
typically be felt in the short to long term.

Examples of control mitigation

» We seek to establish and maintain
relationships with our principal regulators,
where possible. Where necessary and
appropriate, we engage external counsel on
interpretation.

* We maintain a compliance management
framework that includes defined policies and
procedures for the interpretation and
implementation of laws and regulations,
including control objectives, accountability,
and assurance practices.

« Our global Compliance team has
region-specific regulatory expertise and
works with our businesses to identify and
adopt balanced compliance strategies.

» We assess the appropriateness of using data
in new and changing products and services.

« We operate a horizon scanning process to
identify potential changes in laws and
regulation and assess their impact.

» Our Government Affairs strategic plan and
policy-influencing activity seeks to respond
to legislative proposals and influence their
outcome to mitigate impacts on Experian
strategy.

» We vigorously defend all pending and
threatened claims, employing internal and
external counsel to manage and conclude
such proceedings effectively.

Responsibility

Our Legal, Government Affairs and Compliance
functions work with our business units to
understand the impact of relevant laws and
regulations, including any new or changed
regulatory interpretations and associated
implications. Our business units put in place
appropriate procedures and controls designed
to ensure compliance.

Changes this year

We continue to see regulatory and legislative
agendas impacting key areas of our business
in a number of regions, with potential impacts
on some of our business practices. Regulators
in some regions have become increasingly
aggressive, including taking new or novel
interpretations of existing regulations which in
some cases deviate significantly from
well-established practices and their historical
interpretations and actions. These actions
have, or in some cases could, result in
enforcement actions from some of our
principal regulators, some of which may have
to be challenged and resolved in court. We
highlight some significant updates below:

* In the USA, the Consumer Financial
Protection Bureau (CFPB) has increased its
supervisory and enforcement activities
generally in the financial services industry,
with a focus on accuracy, fairness, financial
inclusion and anti-discrimination. The CFPB
referred the results of its 2021 supervisory
examinations of our credit profile dispute
resolution process and Experian Boost
product to their Enforcement Division for
further investigation. We have responded to
their information requests related to the
Experian Boost service and are awaiting
whether any issues will be identified or
further action will be taken. With respect to
our credit profile dispute resolution process,
the CFPB is considering whether to pursue
formal enforcement on a number of issues,
including matters based on new and novel

interpretations of existing law with which we
disagree. The CFPB has also announced that
it will create new rules that will potentially
reinterpret various long-standing
requirements under the Fair Credit Reporting
Act (FCRA). At this point, we do not know the
full scope of the new rules that the CFPB may
be considering or when they will be
proposed.

The US Federal Trade Commission (FTC) has
also generally increased its regulatory
activities. During the year, the FTC
commenced an investigation relating to our
marketing services business, which appears
to be focused on certain data and the
marketing of financial services. The FTC has
also issued an Advanced Notice of Proposed
Rulemaking covering a wide range of data
broker activities, including relating to
targeted advertising. At this point, we are not
aware whether their investigation will result
in further action, nor of the scope of any
privacy rules that the FTC may be
considering or when such rules, if any, will be
proposed.

Some US state privacy laws have come into
effect that give consumers increased
transparency and rights to control the use of
data in certain areas. A number of other
states have similar privacy laws under
consideration. The continued proliferation
and application of these state laws may have
an impact on products and services, as well
as on compliance regimes, in particular
related to our marketing services business.

Over the past year, the number of US class
action lawsuits has remained steady,
however individual consumer cases continue
to trend up year-on-year. While we are
managing the effects associated with these
investigations and lawsuits, the costs of
responding to the increased regulatory
scrutiny and defending litigation are rising
and consequently the risk of potential liability
and impact on some parts of our business
remains significant.

In Brazil, the general data protection law
(LGPD) has been effective since September
2020, and created the Brazilian National Data
Protection Authority (ANPD), which has
powers over enforcement, investigation, and
regulation, including the determination of
rules and interpretation of data protection
law. While we have implemented our rigorous
compliance programme based on the
principles outlined in the law, we have
already seen some different regulatory
interpretations of these principles and how
they relate to our business, notably our
marketing services business. The ANPD has
increased its activities in issuing
interpretations of the law and, in specific
cases, bringing administrative proceedings,
including against governmental entities.



The Central Bank of Brazil (BCB) conducts
regular and ongoing supervisory
examinations of various aspects of our
payments and credit (loans) businesses.
The BCB has supervisory and enforcement
roles related to capital requirements,
anti-money laundering, products, cyber
security and risk management, among
others. The BCB has conducted supervisory
requests and audits relating to our regulated
payments and loan businesses, though no
enforcement actions have been initiated.

The number of individual consumer cases in

Brazil has increased over the last year, many
of which relate to our Limpa Nome and credit
reference businesses.

The UK Financial Conduct Authority (FCA) has
continued its regulatory oversight with the
issuance of its report on its Credit
Information Market Study (CIMS) and
Consumer Duty rules, both of which will have
some impacts on how we operate our
business in the UK. The CIMS report
proposes changes to how lenders share
information with credit bureaux and how
good outcomes are achieved for consumers
in the use of credit data. The FCA's Consumer
Duty rules require firms to deliver good
outcomes, including fair value for consumers.
We have continued to see supervision by the
FCA around compliance with their rules and
principles, including our status under the
Consumer Duty rules, operational and
financial resilience, cyber and operational
risk.

We successfully appealed to the First Tier
Tribunal (FTT) a final enforcement notice
from the UK Information Commissioner’s
Office (ICO) challenging whether data for
marketing purposes could be processed on
the basis of legitimate interest and was
sufficiently transparent under the EU General
Data Protection Regulation (GDPR). On 23
April 2024 the Upper Tier Tribunal rejected in
full the ICO's appeal, affirming in all respects
the FTT decision.

In the EU, regulators and the European Court
of Justice remain active on regulations which
have the potential to impact our business,
including regulations over Artificial
Intelligence (Al) and cyber security, rulings
which could impact credit scores, and GDPR
interpretations which have the potential to
impact our credit reference business in
limited markets. For example, the Dutch Data
Protection Authority (the AP) has claimed that
our Credit Reference business in the
Netherlands (c.US$7m annual turnover)
cannot process credit reference data based
on legitimate interest and is not sufficiently
transparent under GDPR, which is contrary to
established regulatory positions in our other
EU markets.

* In Australia, there are likely to be new privacy
regulations which could include additional
requirements for consent and expanding the
definition of ‘personal information’, which is
likely to impact our marketing services
business.

Delivery of our products and services depends
on a number of key IT systems and processes
that expose our clients, consumers and
businesses to serious disruption in the event
of systems or operational failures.

This risk is considered in the viability
assessment.

Risk movement
Increasing

Risk category
Operational

Potential impact

Failure to manage service availability and
enterprise resiliency, and its impact on clients
and/or consumers within established risk
tolerance levels, could have a materially
adverse effect on our business, financial
performance, financial condition and
reputation. Availability of our products and
services is impacted by both our software
applications and technology infrastructure. A
failure arising from technology change, cloud
account misconfigurations or component
breakdown could result in client and consumer
disruption. The impact of this risk, if it
materialised, would typically be felt in the
short term.

Examples of control mitigation

« Our operations are designed to avoid material
and sustained disruption to our businesses,
clients and consumers.

« We design applications to be resilient and
with a balance between longevity,
sustainability and speed.

« Active monitoring of service levels and
incident management is in place globally to
maintain focus on the availability of products
to meet client and consumer requirements.

» We maintain a global integrated business
continuity framework that includes
industry-appropriate policies, procedures
and controls for all our systems and related
processes, as well as ongoing review,
monitoring and escalation activities.

» We maintain back-up data centres.

Experian plc
Annual Report 2024

97

Responsibility

Our corporate and business technology teams,
assisted by the Business Continuity function,
are responsible for maintaining appropriate
primary and back-up infrastructure to
minimise disruption.
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Changes this year

In common with many organisations, Experian
faces an increasing threat from ransomware
and other cyber attacks, including cyber
resilience threats to third parties critical to our
operations where we cannot switch them out
easily or quickly in the event of encountering a
cyber risk event. We continue to assess the
potential impact of these threats, as the nature
and sophistication of these attacks continually
evolves. Given this heightened external cyber
threat landscape, we consider this risk to be
increasing. Our global ransomware
preparedness and associated response
includes a number of key initiatives aimed at
continually improving our existing capability in
this area.

Throughout the year we experienced isolated
events that tested our plans and processes.
We continue to closely monitor our
infrastructure and processes to manage our
commitments to clients, consumers and
regulators.

We continue to progress the development and
standardisation of our major incident
management process across all regions to
further improve root cause analysis and trend
analysis so as to better understand the risk.

Migrating to the cloud presents an opportunity
to simplify the scale and complexity of our
product portfolio and technical estate as
reduced complexity drives down cost and
increases reliability. We are adopting a
strategic ‘cloud first' model with consolidated,
cloud-adjacent co-located data centres. This
creates strategically configured services,
organised across regions and availability
zones, ensuring greater resilience.

A global initiative continues progress to
maximise business value and maintain
leadership through accelerated technology
transformation, delivering standardised
enterprise services and automating
‘Everything as Code' to sustain delivery at
scale. The benefits of this are to create
increasingly sophisticated automation and
monitoring leading to a reduction in the time
taken to detect and resolve issues.
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Risk management and principal risks

continued

Business conduct

At Experian, we place the utmost importance
on operating with honesty, integrity and high
ethical standards. We are committed

to maintaining the highest level of
professionalism in the conduct of our business.

Risk movement
Stable

Risk category
Operational

Potential impact

Failure to conduct our business operations in
an appropriate manner could adversely affect
our clients, consumers or counterparties.

The impact of this risk, if it materialised,
would typically be felt in the short term.

Examples of control mitigation

» We enforce our Global Code of Conduct,
Anti-Corruption Policy, and Gifts and
Hospitality Policy. If we believe employees
or suppliers are not following our conduct
standards, we will investigate thoroughly and
take disciplinary/corrective action where
appropriate.

« Our policies are reviewed and updated on a
clearly defined cycle to reflect our current
risk landscape and control environment.

« Risk and compliance testing provides insights
across our control environment and flags
where remediation action is appropriate.
Additionally, our internal reporting provides
oversight of our fraud prevention and
detection activities.

 Experian operates a Confidential Helpline for
anyone who needs to raise a concern about
our conduct. This is facilitated by an external
provider and managed by Global Internal
Audit.

Responsibility

Our Group Risk and Compliance functions set
policies and standards, including the Global
Code of Conduct. Allemployees are
accountable for understanding and following
our policies and conduct standards.

Changes this year

Regulators have continued to put public trust
and consumer and investor protection at the
centre of their mission statements and have
promoted prudent conduct risk management.

Our periodic employee surveys provide a clear
understanding of our approach to professional
and ethical standards as well as ensuring that
all employees know exactly what's expected of
them individually. We continue to see strong
scores in our conduct questions in these
surveys and our people continue to attest to
our Global Code of Conduct. We monitor the
completion of Code of Conduct training and
have enhanced delivery processes to ensure
alignment across the Group.

We regularly evaluate our policies and related
procedures to ensure that we stay up to speed
with external and internal expectations.

Talent acquisition and retention

Our success depends on our ability to attract,
motivate and retain key talent while also
building future leadership.

Risk movement
Stable

Risk category
Operational

Potential impact

Not having the right people could materially
affect our ability to innovate our products,
service our clients and grow our business.
The impact of this risk, if it materialised,
would typically be felt in the medium term.

Examples of control mitigation

« In every region, we have ongoing
programmes for recruitment, personal and
career development, and talent identification
and development.

« As part of our strategy, we conduct periodic
employee surveys and track the progress of
any resulting action plans.

» We offer competitive compensation and
benefits, and review these regularly.

« We monitor attrition rates, with a focus on
individuals designated as high talent or in
strategically important roles. Our predictive
models help us proactively mitigate potential
attrition risks.

Responsibility

Our business units work with the Human
Resources function to set and implement
talent management strategies.

Changes this year

We continue with our people strategy of
maximising our ability to attract, develop,
retain and grow talent.

We achieved Great Place to Work
(re)certification in 24 countries in June 2023,
with our highest ever participation rate, and
achieving better scores than in prior years. In
addition to high response rates, our latest
surveys continue to show strong engagement,
enablement and leadership scores.

Risks around labour market pressures remain
prevalent in the majority of our markets, with
the combination of demand for skills
(particularly technology disciplines) and wage
inflation being notable. We are, however,
experiencing reduced attrition rates across the
Group.

We recently introduced two internal schemes
to ensure effective development responses for
both leadership and talent, including access to
training and learning content for our
technology communities. We have also
invested in our Talent Acquisition team,
building out a new team in Hyderabad (India) to
increase capacity, particularly focused on
recruiting for technology-related roles.

Our employer brand continues to gain
momentum, underpinned by our compelling
purpose and a culture of diversity, inclusion
and belonging, which is well recognised and
attracts accolades in many of our markets.

Further information on our people agenda is
available in our Sustainable business section
on pages 65-67.

Competition

We operate in dynamic market spaces such as
consumer and business credit information,
decisioning software, fraud, marketing, and
consumer services. Our competitive landscape
is still evolving, with traditional players
reinventing themselves, emerging players
investing heavily and new entrants making
commitments in new technologies or
approaches to our markets. There is a risk
that we will not respond adequately to such
disruptions, or that our products and services
will fail to meet changing client and consumer
preferences.

Risk movement
Stable

Risk category
Strategic

Potential impact

Failure to respond and adapt to the evolving
competitive landscape and differentiate our
services to meet fast-changing consumer,
investor and stakeholder expectations may
limit our ability to leverage market
opportunities and result in an inability to
deliver on strategic and financial objectives.
Price reductions may reduce our margins and
financial results. Increased competition may
reduce our market share, harm our ability to
obtain new clients or retain existing ones,
affect our ability to recruit talent, and influence
our investment decisions. We might also be
unable to support changes in the way our
businesses and clients use and purchase
information, affecting our operating results.
The impact of this risk, if it materialised, would
typically be felt in the long term.

Examples of control mitigation

» We continue to research and invest in new
data sources, analytics, technology,
capabilities and talent to support our
strategic plan.



« Innovation remains a strategic focus and we
continue to develop new products and data
assets that leverage our scale and expertise
and allow us to deploy capabilities in new and
existing markets and geographies. We
prioritise and develop our best innovation
ideas globally.

We deploy robust processes to identify,
evaluate and select our acquisition,
investment and partnership opportunities, so
we can efficiently and effectively introduce
new products and solutions to the market.

Where appropriate, and available, we make
acquisitions, minority investments and
strategic alliances, to acquire new
capabilities and enter into new markets.

Responsibility

Our Corporate Development and Experian
Ventures teams, as well as all of our business
units, monitor the competitive landscape, to
develop and implement appropriate actions.

Changes this year

We are proactive in our efforts to evaluate
competitors and markets, and pursue
investments and enhancements to our data,
analytics, technology and capabilities where
appropriate, available and feasible.

Traditional competitors continue to pursue
differentiated data assets, adjacent vertical
expansion, and new geographic markets. In the
Consumer Services space, other firms have
become bigger competitors in recent years as
we have expanded in areas such as digital
marketplaces and identity protection. We feel
confident in Experian’s relative position and
competitive advantages, albeit the broader
landscape continues to evolve.

New and rapidly evolving technologies, such as
Artificial Intelligence, could also create new
paradigms in the application and management
of commercial data assets. Experian continues
to explore these opportunities to maintain our
competitive position.

Certain governments and central banks in
countries where we have credit bureaux are
collecting loan data from banks, principally for
systemic risk analysis, though some may
share individual loan data with lenders, which
has the potential to compete with some of our
credit reference data services. Both the timing
and whether any government agencies choose
to go down this route are uncertain.

There is a long-term competitive risk to
consider related to newer entrants building
information networks based on consumer
data, typically by leveraging ‘open data’
frameworks and practices. While most of them
may not be trying to build a credit bureau or
fraud prevention business as such, this is not
many degrees away from our core business,
and is being closely monitored.

Investment outcomes

We critically evaluate, and may invest in, equity
investments and other growth opportunities,
including internal performance improvement
programmes. To the extent invested, any of
these may not produce the desired financial

or operating results.

Risk category Risk movement
Strategic Stable
Operational

Potential impact

Failure to produce the desired financial or
operating results, due to ineffective execution
of business acquisitions, investments or
partnerships, may result in material loss,
substantial legal liability and significant harm
to Experian’s reputation. The impact of this
risk, if it materialised, would typically be felt in
the long term.

Examples of control mitigation

« Executive management processes are in
place to enable comprehensive business
reviews by key stakeholders and committees,
such as our Investment/Valuation Committee
and our Global Strategic Projects Committee.

+ Due diligence and post-investment reviews
are conducted on all acquisitions and
investments to ensure alignment with
strategy and mitigation of risk.

» We prioritise our activities within integration
plans to ensure we target first the most
significant gaps to Experian policy.

« We employ a robust capital allocation
framework.

» We design our incentive programmes to
optimise shareholder value through delivery
of balanced, sustainable returns and a sound
risk profile over the long term.

Responsibility

Our Corporate Development and Experian
Ventures teams, as well as our business
units, monitor and are responsible for the
investments we make to ensure outcomes
are in line with expectations.

Changes this year

We continue to analyse opportunities and
threats to our business model and work to
address such opportunities and threats
through acquisitions, investments, strategic
partnerships and new technologies where
appropriate.
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As we continue to invest significantly in
acquisitions, the successful delivery of these
initiatives remains critical for achieving our
growth ambitions and expected returns. While
public company valuations have generally
declined in the year, price discipline remains
important in assessing privately owned
businesses. The changing market environment
continues to inform our investment strategy
and we remain focused on allocating capital

to the most important strategic priorities. For
example, as we strive towards our ambition for
Consumer Services to be recognised as the
No.1 platform globally for people to improve
their financial lives and save money, we have
brought smarter solutions to market through
products such as Experian Smart Money.

We continue to optimise our core diligence and
integration processes to bring greater risk
focus and prioritise key areas for management
attention. This includes enhancements to
integration processes such as a new HR
programme on change management and
revisited technology and information security
processes. In addition, we have developed our
integration capabilities globally so that we can
supplement any acquisitions with resources
with relevant experience, and leverage
knowledge across the regional teams to
manage integration risk effectively.
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Viability and going concern

Viability

The Group has continued to demonstrate its
resilient business model and diverse strategy,
both of which are described earlier in the
Strategic report. They exemplify our
underlying purpose of creating a better
tomorrow, how we create value for our
stakeholders and communities, and how our
data and analytics are helping address the
changing needs of consumers and businesses.
Our strategy has enabled our business to grow
and achieve consistently good financial results
over the past decade, despite changes in the
economic cycle.

Our viability assessment focuses on the
expected future solvency of the Group in

the face of the more severe, but plausible,
unexpected events. We use the liquidity
modelling from the going concern assessment
as a base, and layer on the effects of downside
scenarios to assess the magnitude and
practicality of measures we could take to
continue trading in the face of such events.

We are not expecting the current economic
environment, under any plausible
circumstances, to develop into a scenario

that could threaten our viability.

We consider current-year business
performance and our future prospects by
conducting a regular cycle of strategic
planning, budgeting and forecasting. These
processes appraise revenue, Benchmark
EBIT, cash flows, dividend cover, signed and
potential acquisitions, committed and forecast
funding, liquidity positions and other key
financial ratios, including those relevant

to maintaining our investment-grade

credit ratings.

Time horizons affecting prospects

1year > 2 years >

Detailed budgets Financial plan including
cash flow forecasts

Typical service life of data assets
Investment appraisal — acquisitions and organic
Share incentive plans

IT systems development

Management

succession
planning

3years >

Solvency
The Group had:

« at 31 March 2024, undrawn committed bank
borrowing facilities of US$2.4bn, which have
an average remaining tenor of four years
(2023: three years),

« only one borrowing facility covenant,
requiring Benchmark EBIT to exceed three
times net interest expense before financing
fair value remeasurements (as at 31 March
2024, our cover is 15 times), and

« Benchmark operating cash inflows of
US$1.9bn and Benchmark interest expense
of US$0.1bn for FY24.

Assessment period

There are a wide variety of time horizons
relevant to managing our business and some
of these are highlighted in the chart below.

In conducting our viability assessment, we
have focused on a three-year timeline because
we believe our three-year financial planning
process provides the strongest basis for
reviewing the outlook for our business

beyond the current financial year.

The assessment process

While we assess our prospects throughout
our planning cycle, we specifically review our
three-year growth expectations and the
external environment as part of the annual
strategic planning process. The Board
participates in this review, using the January
strategy meeting as a focal point.

10 years +

5years >

N

Medium-term
financing —
revolving credit

Long-term
financing —
bonds

Pensions

Climate change

Assessment of viability

The Group continues to be subject to its
principal risks, which we submit to a rigorous
process of continuous reassessment (see the
principal risks section on pages 94 to 99 in the
Strategic report). We have considered which
principal risks could have the most significant
and direct impact on the viability of the Group
during the three-year period of assessment,
and they are shown opposite, with the
scenarios used to model those risks.
Climate-related risks and financial impacts
have also been assessed but are not
considered material over the period of
viability assessment (see the TCFD statement
on page 70).

Our modelling shows that:

« under our harshest 'severe but plausible’
scenario (which could cost us around
US$1.6bn over three years), we would
comfortably maintain sufficient drawn and
undrawn borrowing capacity and satisfy all
borrowing facility covenants,

« further significant headroom could be made
available by scaling back capital investment
or operating expenditure, reducing returns
to shareholders, or increasing our target
leverage range, and

«in all scenarios, our debt covenant would be
comfortably satisfied.

The results of the scenario testing show that,
due to our diversified nature — which includes
significant counter-cyclical protection, the
resilience of the core business, its substantial
free cash flows and its strong investment-
grade credit ratings — we would withstand the
considered scenarios were these to occur
during the forecast period.

The directors also reviewed and considered
the outcome of the reverse stress test. This
demonstrated that only a catastrophic fall in
cash flows, well beyond that which could
plausibly occur, would exhaust all headroom
in the viability model.

In the event of such a significant scenario
occurring, management would have a number
of more severe mitigating cost reduction or
financing actions, over and above those
modelled in our base scenario, which could be
taken to safeguard the viability of the Group
and provide further additional headroom.



Principal risks and viability scenarios

Principal risk and scenario

Impact modelling
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Modelling details

Data loss/misuse and Resiliency
Leading to serious reputational and brand
damage, legal/regulatory penalties and
class-action litigation.

« We assessed the maximum credible extent of
a ransomware incident and modelled the
likely financial impacts through loss of
revenue, dispute and regulatory actions,
and the costs of remediation.

» We considered a ransomware scenario
involving sensitive consumer financial or
health-related data. We modelled the effects
of reputational damage - significant
reduction in key strategic client revenue,
as well as effects across the board in the
affected business, and indirect effects in
other businesses and regions. We modelled
the costs of contacting consumers affected
and offering free credit repair services, the
impact of likely legal and regulatory actions,
less insurance recoveries anticipated. We
also benchmarked our modelling to market
data available for costs disclosed by others in
similar circumstances.
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Macroeconomic

The uncertainty surrounding the geopolitical
and macroeconomic environment, in particular
increased inflation and the raising of interest
rates.

* We assessed one or more of our major
countries of operation, modelling significant
economic deterioration, currency weakness
or restriction.

We modelled the impact of growth stagnating
over the three-year assessment period, using
statistical analysis of historical Group results
in previous economic downturns.

Legislative/regulatory change
and compliance
Changing how we operate our business.

» We assessed the maximum credible extent of
simultaneous legal actions in two of our core
markets.

We modelled the likely financial impacts,
after potential insurance recoveries, using
our history and professional advice on the
levels of fines and penalties in the industry
and what is permitted by regulatory
enforcement.

Key assumptions

The directors have made the following key
assumptions:

« The Group continues to achieve strong
cash flow conversion and maintains its
investment-grade credit ratings such that
funding in the form of capital markets debt,
committed bank borrowing facilities or
alternatives is available in all plausible
market conditions to renew debt as it
matures and to raise new debt, maintaining a
Net debt/Benchmark EBITDA leverage range
of 2.0-2.5x%, in line with our target range.

Effective tax rates remain broadly stable
(before the impact of any changes of
legislation) over the medium term.

In assessing viability, it is assumed that the
detailed risk management process as
outlined on page 93 captures all plausible
risks, and that the mitigating actions are
implemented on a timely basis and have
the intended impact.

Viability statement

Based on their assessment of prospects and
viability, and the Board's rigorous assessment
of the emerging and principal risks, the
directors confirm that they have a reasonable
expectation that the Group will be able to
continue in operation and meet its liabilities as
they fall due over the three-year period ending
31 March 2027. Looking further forward, the
directors have considered whether they are
aware of any specific relevant factors beyond
the three-year horizon that would threaten
the long-term financial stability of the Group
and have confirmed that, other than the
uncertainty surrounding the geopolitical and
macroeconomic environment, they are not
aware of any.

Going concern statement

Our going concern assessment focuses on
immediately available sources of liquidity to
fund our anticipated trading pattern, plus
anticipated acquisition spend, returns to
shareholders and capital investment, ensuring
we always maintain a comfortable margin of
headroom in case of the unexpected. We also
perform a review of indicators typical of
emerging going concern issues and have
identified none.

The directors believe that the Group and

the Company are well placed to manage

their financing and other business risks
satisfactorily to continue to meet their liabilities
as they fall due and have a reasonable
expectation that the Group and the Company
will have adequate resources to continue their
operational existence, for at least 12 months
from the date of signing these financial
statements. The directors therefore consider
it appropriate to adopt the going concern
basis of accounting in preparing the financial
statements. In reaching this conclusion, the
directors noted the Group’s strong cash
performance in the year, and its resilience

in the face of a viability reverse stress test
scenario.

Strategic report

This Strategic report was approved by a duly
authorised committee of the Board of directors
on 14 May 2024 and signed on its behalf by:

Charles Brown
Company Secretary

14 May 2024
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Chair’s introduction

Chair’s introduction

| am pleased to present, on behalf of the Board,
the Corporate governance report of the
Company for the year ended 31 March 2024,
and | am grateful to Board members, the
senior management team, and especially
Experian colleagues, for the support,
determination and ambition they have shown
throughout the year. Despite continued market
challenges, we have functioned well and our
commitment to strong and robust corporate
governance continues. This supports Experian
in promoting long-term sustainable success
for our shareholders and allows us to continue
to help Experian contribute to wider society.

This report provides details about the Board
and its committees, an explanation of the
various roles and responsibilities, and provides
an insight into their activities over the year.

We work to ensure that strong corporate
governance standards and processes remain
embedded throughout the Group, which allows
us to make sure there is: continued good
oversight of strategy, operations, risk and
control; appropriate challenge; a robust
decision-making process; and the necessary
support and guidance for the senior
management team and the business.

Engagement

During the year, the Board visited our North
America operational headquarters in Costa
Mesa, California, USA and spent time there
reviewing the Group strategy, holding Board
and committee meetings, and meeting
colleagues. The Board also spent time during
the year with our EMEA and Asia Pacific, and
the UK and Ireland, businesses, reviewing the
strategy in both regions, spending time with
senior leaders and colleagues, and receiving
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We take our commitment to
strong and appropriate corporate
governance seriously.

Mike Rogers

Chair

updates on performance and plans. Board
members appreciate being able to spend time
with the business and with colleagues, and
enjoy these visits and meetings which allow
them to get a greater sense of progress,
developments and culture, and hear the views
and perspectives of colleagues.

We also recognise that our success and
growth, as well as depending on the significant
contributions from colleagues, also relies on
the Board taking decisions for the benefit of
our shareholders and having regard to all
stakeholders. Throughout the year, the Board
draws on the engagement of the business with
stakeholders, and updates are frequently
provided to the Board (including consumer
credit metrics, client and consumer operational
highlights, and details of supplier engagement
and outlay). | am available to meet shareholders
and engage on various topics, including Group
strategy, and Board composition. Committee
chairs are available to meet shareholders
throughout the year, and the Board receives
updates on shareholder sentiment at every
Board meeting. Our Remuneration Committee
Chair, Louise Pentland, met the UK and Ireland
People Forum in March 2024, and provided
feedback to the Board on the matters raised
and discussed.

Colleagues

There were no changes to Board composition
during the year, and more recently appointed
Board members continued to be onboarded.
Esther Lee, who is very well placed, qualified
and experienced to support Experian with
her extensive knowledge of consumers and
insight into their needs, was appointed as a
non-executive director immediately prior to
the year under review. Esther’s induction took
place during FY24, and we provide more
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information on this later in this report,
including Esther’s reflections on the induction
process. During the year, Louise Pentland
became Chair of the Remuneration Committee
(on 1 January 2024) in place of Alison Brittain,
our Senior Independent Director, who remains
in that role. As always, these events and
changes had been well planned and
considered by the Nomination and Corporate
Governance Committee.

| am pleased to report that the Experian Board —
exceeds the FTSE Women Leaders Review

targets, with 45% female Board representation

and, as noted above, Alison Brittain is Experian’'s

Senior Independent Director. We also exceed

the Parker Review targets for director ethnicity.

While this is all positive, the Board will continue

to oversee the development of an inclusive

environment, and ensure a diverse pipeline,

among its many other activities.

The Nomination and Corporate Governance
Committee also spent time during the year
reviewing executive succession health and
the talent development pipeline. Within the
business, we review and update succession
plans quarterly to assess the strength of the
pipeline, mitigate risk and to inform our talent
development strategy. As well as this review,
there was an update to the Committee on the
broader talent development strategy, which
included details of leadership development
opportunities within the wider leadership pool,
and a focus on early careers (and building a
pipeline of diverse talent), including potential
development opportunities for colleagues
through the Experian University.
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Chair’s introduction
continued

Board performance review

As part of our agreed performance review
cycle, we conducted an internal Board
performance review during the year. The basis
of the review was an appraisal by the Board of
the outcomes and associated actions from the
external review performed by Manchester
Square Partners (MSP) in the prior year. As well
as reviewing the progress on the published and
other MSP recommendations, the Board and
each principal Board committee also discussed
their performance for FY24 and, having
concluded among other things that the Board
and committees were operating effectively, the
Board agreed new focus areas for FY25. You
can read more about these, and the review
process, on pages 126 and 127.

Strategy

Overseeing and implementing strategy are key
responsibilities of the Board and were reflected
during the year through several activities.

The Board spent a number of days together
reviewing the Group's FY25 strategy, reviewed
the Group's environmental, social and
governance (ESG) strategy, and received

a mid-year update on strategic progress,

as well as regular updates from the Chief
Executive Officer, Chief Financial Officer and
Chief Operating Officer. The Audit Committee
reviewed the strategies of the key second

line of defence Risk, Information Security and
Global Compliance functions, and received
regular updates from them, as well as dealing
with the Committee’s regular business.

Conclusion

I hope you find this Corporate governance
report helpful in understanding the governance
processes we have at Experian, and what we
have done in applying the principles and
provisions of the UK Financial Reporting
Council's (FRC) UK Corporate Governance Code
2018 (the Code). The Board is well placed to
provide the strategic oversight and stewardship
required to ensure Experian continues to
achieve long-term sustainable success. | can
also confirm that the Audit Committee and
Nomination and Corporate Governance
Committee started to receive updates in
anticipation of the new Code (published by the
FRC in January 2024), which included details

of work already underway in the business.
While the new Code (with the exception of one
provision) will apply to financial years beginning
on or after 1 January 2025, the Board considers
it appropriate to ensure in the coming period
that plans are being developed or are already
in place to ensure continued Code compliance.

The 2024 Annual General Meeting will be held
on Wednesday 17 July 2024. Further details will
be published in the Notice of Annual General
Meeting, which has been sent or made available
to shareholders, and is also available on the
Company's website, experianplc.com.

Statement of compliance

For the year ended 31 March 2024, the
Company complied with all the provisions of
the Code (as published in July 2018), the UK
Financial Conduct Authority’'s (FCA) Disclosure
Guidance and Transparency Rules sourcebook
sections 7.1 and 7.2 (which set out certain
mandatory disclosure requirements), the FCA's
Listing Rules 9.8.6R, 9.8.7R and 9.8.7AR which
include the ‘comply or explain’ requirement and,
on a voluntary basis, Directors’ Remuneration
Reporting Regulations and Narrative Reporting
Regulations. These documents are publicly
available as follows:

« The Code can be found at frc.org.uk.

« The FCA's Disclosure Guidance and
Transparency Rules sourcebook as
well as Listing Rules can be found at
handbook.fca.org.uk.

« The Directors' Remuneration Reporting
Regulations and Narrative Reporting
Regulations can be found at gov.uk, and/or
legislation.gov.uk.

In addition, the FRC Guidance on Risk
Management, Internal Control and Related
Financial and Business Reporting can be found
at frc.org.uk.


http://www.experianplc.com
http://www.frc.org.uk
http://www.handbook.fca.org.uk
http://www.gov.uk
http://legislation.gov.uk
http://www.frc.org.uk
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Application of the UK Corporate Governance Code 2018

The FRC promotes high-quality corporate
governance and reporting through the UK
Corporate Governance Code (the Code),
which all companies with a Premium Listing
on the London Stock Exchange are required
to either comply with in full, or explain why,
and to what extent, they do not fully comply
(‘comply or explain’). This Governance
section of the Annual Report explains how
we have applied each of the Code principles,
as set out below.

Section 1: Board Leadership and
Company Purpose

Principle A: A successful company is led

by an effective and entrepreneurial board,
whose role is to promote the long-term
sustainable success of the company,
generating value for shareholders and
contributing to wider society. See pages 106
and 107.

Principle B: The board should establish the
company's purpose, values and strategy, and
satisfy itself that these and its culture are
aligned. All directors must act with integrity,
lead by example and promote the desired
culture. See pages 113 and 114.

Principle C: The board should ensure that
the necessary resources are in place for the
company to meet its objectives and measure
performance against them. The board
should also establish a framework of
prudent and effective controls, which

enable risk to be assessed and managed.
See page 115.

Principle D: In order for the company to
meet its responsibilities to shareholders and
stakeholders, the board should ensure
effective engagement with, and encourage
participation from, these parties. See pages
117 to 121.

Principle E: The board should ensure that
workforce policies and practices are
consistent with the company's values and
support its long-term sustainable success.
The workforce should be able to raise any
matters of concern. See page 121.

Section 2: Division of Responsibilities

Principle F: The chair leads the board and

is responsible for its overall effectiveness

in directing the company. They should
demonstrate objective judgment throughout
their tenure and promote a culture of
openness and debate. In addition, the chair
facilitates constructive board relations and
the effective contribution of all non-executive
directors, and ensures that directors receive
accurate, timely and clear information.

See page 116.

Principle G: The board should include

an appropriate combination of executive
and non-executive (and, in particular,
independent non-executive) directors,
such that no one individual or small group
of individuals dominates the board's
decision-making. There should be a clear
division of responsibilities between the
leadership of the board and the executive
leadership of the company’s business.
See page 116.

Principle H: Non-executive directors should
have sufficient time to meet their board
responsibilities. They should provide
constructive challenge, strategic guidance,
offer specialist advice and hold management
to account. See page 121.

Principle I: The board, supported by the
company secretary, should ensure that it
has the policies, processes, information,
time and resources it needs in order

to function effectively and efficiently.
See pages 116 to 121.

Section 3: Composition, Succession
and Evaluation

Principle J: Appointments to the board
should be subject to a formal, rigorous and
transparent procedure, and an effective
succession plan should be maintained for
board and senior management. Both
appointments and succession plans should
be based on merit and objective criteria and,
within this context, should promote diversity
of gender, social and ethnic backgrounds,
cognitive and personal strengths. See pages

123 to 125.

Principle K: The board and its committees
should have a combination of skills,
experience and knowledge. Consideration
should be given to the length of service of
the board as a whole and membership
regularly refreshed. See page 109.

Principle L: Annual evaluation of the board
should consider its composition, diversity
and how effectively members work together
to achieve objectives. Individual evaluation
should demonstrate whether each director
continues to contribute effectively.

See pages 126 and 127.

Section 4: Audit, Risk and Internal
Control

Principle M: The board should establish
formal and transparent policies and
procedures to ensure the independence and
effectiveness of internal and external audit
functions and satisfy itself on the integrity
of financial and narrative statements.

See pages 133 to 135.

Principle N: The board should present a fair,
balanced and understandable assessment
of the company'’s position and prospects.
See page 132.

Principle O: The board should establish
procedures to manage risk, oversee the
internal control framework, and determine
the nature and extent of the principal risks
the company is willing to take in order to
achieve its long-term strategic objectives.
See page 135 and the Risk section of the
Strategic report.

Section 5: Remuneration

Principle P: Remuneration policies and
practices should be designed to support
strategy and promote long-term sustainable
success. Executive remuneration should be
aligned to company purpose and values, and
be clearly linked to the successful delivery
of the company’s long-term strategy.

See pages 156 to 158.

Principle Q: A formal and transparent
procedure for developing policy on executive
remuneration and determining director and
senior management remuneration should be
established. No director should be involved
in deciding their own remuneration outcome.
See pages 136 to 138 and page 142.

Principle R: Directors should exercise
independent judgment and discretion
when authorising remuneration outcomes,
taking account of company and individual
performance, and wider circumstances.
See pages 137 to 140.

85UBUIBA0Y




106 &t

Board of directors
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Mike Rogers
Chair

Appointed to the Board on 1 July 2017, and as
Chair (and Chair of the Nomination and Corporate
Governance Committee) on 24 July 2019.

Other current roles: Mike is the non-executive
Chair of Admiral Group PLC.

Skills and contribution: Mike brings over

30 years of banking and financial services
experience, with a reputation for strategic
insight and focused execution. His current and
previous board-level experience, both executive
and non-executive, is of huge value to the
Experian Board.

Experience: Mike was Group Chief Executive
Officer of LV= Group from 2006 until 2016, during
which time he grew the organisation into a
significant player in the life and general insurance
market. Before that, Mike was with Barclays plc
for more than 20 years, holding a number of
senior roles, most recently as Managing Director,
UK Retail Banking. He was previously a
non-executive director of the Association

of British Insurers and NatWest Group plc

and Chair of Aegon UK.
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Caroline Donahue
Non-executive director

Appointed to the Board on 1 January 2017.

Other current roles: Caroline is on the Board of
GoDaddy Inc., Versapay and Art on the Ave NYC.

Skills and contribution: Caroline brings
extensive experience of international markets
and technology as well as knowledge of
consumer sales and marketing, innovation and
consumer-centricity. The Board also benefits
from her insight and extensive experience in
mass-market, digital, multi-channel and B2C
distribution, marketing, and brand and sales
management.

Experience: Caroline previously held roles at
Intuit where she was Executive Vice President,
Chief Marketing and Sales Officer; Senior Vice
President, Sales and Channel Marketing; and
Vice President and Director of Sales. She also
held sales and channel management roles at
Knowledge Adventure, NeXT Computer and
Apple, Inc. Caroline was previously on the
Executive Committee of Northwestern C100,
the Board of the Computer History Museum,
the Board of Emerge America and a mentor
for She-Can.

Brian Cassin
Chief Executive Officer

Appointed to the Board as Chief Financial
Officer on 30 April 2012, and as Chief Executive
Officer on 16 July 2014.

Other current roles: Brian is a non-executive
director (and the Senior Independent Director)
of J Sainsbury plc. He also sits on its Audit and
Nomination Committees.

Skills and contribution: Brian brings strong
leadership, a clear view of strategic objectives
and decisive management skills to this role.
He has strong financial and commercial
acumen and a broad range of operational
competencies. His non-executive role
augments his strong board-level experience.

Experience: Brian was previously the Chief
Financial Officer of Experian and, before that,
Managing Director at Greenhill & Co. He has
also held various senior roles at Baring
Brothers International and the London

Stock Exchange.

Luiz Fleury
Non-executive director

Appointed to the Board on 8 September 2015.

Other current roles: Luiz is a Board member
of DOTZ SA.

Skills and contribution: Luiz has spent most
of his career in financial services and has
extensive insight and deep local knowledge of
the Brazilian financial market. His considerable
boardroom experience adds to the strength,
depth and effectiveness of our Board.

Experience: Luiz has held Chief Executive roles
at Cetip S.A., Banco Ibi and Redecard, together
with senior finance and investment positions at
Banco Citibank S.A., Banco Marka S.A. and C&A
Brenninkmeyer Brasil. Luiz was President and
a member of the Executive Board at Cetip S.A,,
and a Board member of Grupo Sequdia de
Logistica, Eneva S.A., Discount Malls do Brasil,
Banco Ibi, FHV Holdings Ltda., Magnopus, Inc.
and Carrefour Brazil (the trading name of
Atacadao S.A).

Code principle
Board Leadership

Lloyd Pitchford
Chief Financial Officer

Appointed to the Board on 1 October 2014.

Other current roles: Lloyd is a non-executive
director (and chairs the Audit Committee) of
Bunzl plc. He also sits on its Remuneration,
Nomination and Sustainability Committees.

Skills and contribution: Lloyd is a qualified
accountant and holds an MBA. He has deep
financial, operational and strategic skills,

built through a career working in a diverse
range of globally complex growth-oriented
organisations. He brings additional perspectives
to Experian from his non-executive role with
Bunzl plc. Lloyd sponsors Experian’s
environmental, social and governance (ESG)
and employee mental health programmes.

Experience: Lloyd has over two decades of
experience in financial and commercial
leadership positions across a range of dynamic
industries, including 14 years as Group Chief
Financial Officer. Before joining Experian, Lloyd
held a wide portfolio of finance, technology and
operational responsibilities: as Chief Financial
Officer of Intertek Group plc; in senior finance
roles (including Group Financial Controller) at
BG Group plc; and in financial and commercial
roles at Mobil Qil.

e

Jonathan Howell
Non-executive director

Appointed to the Board on 1 May 2021, and as
Chair of the Audit Committee on 1 July 2022.

Other current roles: Jonathan is the Chief
Financial Officer of The Sage Group plc.

Skills and contribution: Jonathan has a wealth
of financial, strategic, technology and regulatory
expertise, encompassing both B2B and B2C,
which is of huge benefit to Experian. He is a
highly regarded FTSE 100 Chief Financial Officer,
and also brings considerable executive and
non-executive UK-listed boardroom experience.
Jonathan's financial expertise and experience
ensure effective leadership of our Audit
Committee.

Experience: Jonathan was previously an
independent non-executive director and Chair

of the Audit and Risk Committee of The Sage
Group plc,, for five years while serving as Group
Chief Financial Officer of Close Brothers Group plc
for ten years until November 2018. Before that
he was Group Chief Financial Officer at London
Stock Exchange Group plc for nine years and has
also been a non-executive director of EMAP plc
and Chair of FTSE International. The early part
of Jonathan's career was at Price Waterhouse
where he qualified as a chartered accountant.
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Craig Boundy
Chief Operating Officer

Appointed to the Board on 21 July 2022.

Skills and contribution: Craig has excellent
commercial and operational expertise, and

will continue to progress Experian’s journey

of innovation-led growth. He has a strong
commitment to fostering diversity, equity and
inclusion within Experian, and is the global lead
for race and ethnicity.

Experience: Craig's roles at Experian have
included Chief Executive Officer (CEQ) of
Experian North America, and Managing Director
of Experian UK and Ireland. Previously, he was
CEO of Global Operations at Logica UK, Chief
Operating Officer (COO) at Cable & Wireless'
businesses in Europe, US and Asia, and Sales
Director and COO at Energis. His early career
was with BT.
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Esther Lee
Non-executive director

Appointed to the Board on 31 March 2023.

Other current roles: Esther is a non-executive
director (and Chair of the Nomination and
Governance Committee) of The Clorox Company
and a non-executive director of Pearson plc.

Skills and contribution: Esther’s extensive
marketing expertise brings a strong consumer
perspective to the Experian Board. The Board
benefits from her experience and knowledge in
developing consumer and customer strategies
to enable growth, driving consumer-centric
innovation and business transformation, and
developing brands and engaging consumers.
In addition, her significant executive leadership
experience brings to the Board perspectives
on corporate strategy, operating model, talent
and culture.

Experience: Esther previously held several
corporate executive roles. At MetLife, she was
Executive Vice President and Global Chief
Marketing Officer. She has also held senior
leadership roles at AT&T and The Coca Cola
Company. Prior to her corporate career, Esther
spent several years in leadership roles in the
advertising industry at global agency networks
such as WPP and Havas.
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Alison Brittain
Senior Independent Director

Appointed to the Board on 1 September 2020, and
as Senior Independent Director on 21 July 2022.

Other current roles: Alison is Chair of English
football's Premier League and Dunelm Group plc
(where she chairs the Nominations Committee),
a non-executive director of British Airways plc,
and Chair of the King's Trust Group of charities
(formerly the Prince's Trust Group).

Skills and contribution: Alison is a highly
versatile business leader and general manager,
who holds an MBA and brings considerable
experience of operating in consumer-facing
service environments. She has over 25 years'
senior management experience in major
financial institutions and consumer businesses.
The Board benefits from her significant
board-level experience.

Experience: Alison was previously CEO of
Whitbread PLC, group director with Lloyds
Banking Group and a board director of
Santander UK PLC. She held senior roles at
Barclays Bank, and was a non-executive director
of Marks & Spencer Group PLC. She has been

a member of the UK Prime Minister's Advisory
Councils, under several administrations, and
was awarded a CBE in the 2019 UK New Year

Honours list.

Louise Pentland
Non-executive director

Appointed to the Board on 1 November 2022,
and as Chair of the Remuneration Committee
on 1 January 2024.

Other current roles: Louise is Chief Counsel for
the Disney Parks Experiences and Products
segment of The Walt Disney Company, and a
non-executive director of Hitachi Ltd and Pacific
Mutual Holdings Company.

Skills and contribution: Louise brings
significant legal and regulatory experience
from FinTech, technology and digital industries,
and also has listed non-executive boardroom
experience. Having spent many years as a
senior executive at leading global technology
companies, Louise has a deep understanding
of business, law, human resources (including
remuneration committee management),
leadership, innovation and culture. Louise also

has extensive experience in intellectual property,

corporate governance and data privacy.

Experience: Louise was most recently
Executive Vice President and Senior Adviser to
the CEO at PayPal Holdings, Inc. Responsibilities
included leading its legal and regulatory
requirements across all markets working with
international regulators, overseeing PayPal's
Environmental, Social and Governance strategy
and impact, running the Human Resources
function and leading intellectual property and
innovation activities. Prior to PayPal, she held a
wide range of senior roles at Nokia Corporation,
and had also spent time at Avon Cosmetics
following qualification as a solicitor.
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Kathleen DeRose
Non-executive director

Appointed to the Board on 1 November 2022.

Other current roles: Kathleen is a Professor at
the New York University (NYU) Stern School of
Business, the Director of the NYU Stern Fubon
Center for Technology, Business, and Innovation
and the Director of its FinTech Initiative. She is
a non-executive director of London Stock
Exchange Group plc, Voya Financial, Inc. and
Enfusion, Inc.

Skills and contribution: As well as bringing
significant FinTech experience to the Experian
Board, Kathleen brings financial services
expertise with a focus on investment
management. She also has considerable
non-executive listed boardroom experience.

Experience: Prior to her current roles, Kathleen
had an extensive career in global financial
services, including at Credit Suisse, Hagin
Investment Management, Bessemer Trust,
Deutsche Asset Management, and Chase
Manhattan Bank.

Member of the Audit Committee

Member of the Nomination and
Corporate Governance Committee

Member of the Remuneration Committee
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Committee Chair

Company Secretary: Charles Brown FCG

Independent Auditor: KPMG LLP, Chartered
Accountants and Recognized Auditor
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Group Operating Committee

Brian Cassin
Chief Executive Officer

Charles Brown
Group Company Secretary

Alex Lintner
CEO Experian Software Solutions

Jennifer Schulz
CEO Experian North America

Lloyd Pitchford
Chief Financial Officer

Rick Gallagher
Chief Investment Officer

Joe Manna
Group President Global Technology

Jacky Simmonds
Chief People Officer

Code principle
Board Leadership and Company Purpose

Valdemir Bertolo
President of Experian Brazil

Craig Boundy
Chief Operating Officer

Darryl Gibson Malin Holmberg
Group General Counsel CEO Experian EMEA and Asia
Pacific

José Luiz Rossi
Managing Director UK and Ireland

Nadia Ridout-Jamieson
Chief Communications Officer

Full biographies of the Group Operating Committee
members can be found at experianplc.com/
about-us/board-and-senior-management

Board and Group Operating Committee diversity

Gender identity Ethnic background
Board Executive management Board Executive management
O +”~ '
Board members Number of  Executive management? Board members Number of  Executive management?
Board senior Board senior
Number % positions’ Number % Number % positions' Number %
® Men 6 55 3 10 71 @ White British or other
® Women 5 45 1 4 29 White (including
Other _ _ _ _ _ minority-white
. 9 82 4 1M 78
Not specified/prefer gfoups) -
not to say _ _ _ _ _ M|xe_d/Mult|ple
Ethnic Groups — — — — —
@ Asian/Asian British 1 9 — — —
Black/African/
Caribbean/
Black British — — — — —
@ Other ethnic group,
including Arab 1 9 — 3 22
Not specified/prefer
not to say — — — — —

1 Asdefined by the FCA, senior positions on the Board comprise the Chair, Chief Executive Officer, Chief Financial Officer and Senior Independent non-executive Director.
2 Executive management comprises the members of the Group Operating Committee, including the Chief Executive Officer, the Chief Financial Officer and the Chief Operating Officer.

Allinformation on the Board and Executive management gender identity and ethnic background was manually gathered.


https://www.experianplc.com/about-us/board-and-senior-management
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Governance at a glance

Board composition

Board meetings

Board independence Age Nationality Scheduled Meeting
meetings attendance
Chair L L0-49 & American 222 g
- o 6 100%
Executive 222 50-%59 22222 Brazlian 2
Independent 2222222 60-69 22222 British 222222
non-executive .
Irish 2
The Chair was independent on appointment This includes indicated primary nationality
in respect of dual-nationals
Board tenure Gender diversity of Group Operating
1y 11m Committee and direct reports
9y 6m
8y 2 x x
7y 3m 6y 9m
Men Women
ym o 70% 30%
1y 8m 1y 5m 1y 5m 1y Om g,,—
o
N N O :
Brian Lloyd Luiz Caroline Mike Alison  Jonathan  Craig Kathleen  Louise Esther §
Cassin  Pitchford  Fleury Donahue Rogers  Brittain  Howell ~Boundy DeRose Pentland Lee 2

The length of time each of the directors has served on the Board, as at 31 March 2024.

Composition

The Board currently comprises the Chair, Mike
Rogers, three executive directors and seven
independent non-executive directors, including
the Senior Independent Director, Alison
Brittain. On 1 January 2024, Louise Pentland
was appointed as Chair of the Remuneration
Committee, succeeding Alison. There were no
other Board or committee changes during the
year under review. The directors’ biographies,
along with each of their individual dates of
appointment, are set out on pages 106 and 107.

The composition of the Board is subject to
ongoing review, with considerations that
include diversity and maintaining the
appropriate balance of skills, experience,
knowledge, independence and tenure.
Diversity remains a key consideration during
any recruitment. The Nomination and
Corporate Governance Committee ensures a
formal, rigorous and transparent procedure
when considering candidates for appointment
to the Board, to ensure Board composition
remains appropriate and diverse. The Board

recognises the benefits that diversity brings
and the importance of having a range of views,
insights, perspectives and opinions, and how
this range enhances Board decision-making
and effectiveness. The Board is satisfied that
its current composition exhibits an appropriate
mix of skills, professional and industry
backgrounds, geographical experience and
expertise, gender, age, tenure and ethnicity.

Board and senior management diversity
Diversity and inclusion are embedded within
our culture. The Board remains fully
committed to diversity and strongly believes
in having an inclusive culture that recognises
the importance of gender, social and ethnic
diversity, and the benefits gained from different
perspectives are integral to business success
and our strategy.

The UK Financial Conduct Authority (FCA), in its
capacity as the UK Listing Authority, requires
listed companies to publish information on
gender and ethnic representation on the Board
and in executive management (for Experian,
this means our Group Operating Committee,

Chair and non-executive directors' key skills and experience

Serving
Financial Technology/  Financial Legal/ listed
services FinTech Consumer Information qualification Regulation  executive
Mike Rogers .
Alison Brittain () ([ ] [ )
Kathleen DeRose [ ) () o [ ]
Caroline Donahue o o
Luiz Fleury . .
Jonathan Howell [ ) o o o
Esther Lee () [ )
Louise Pentland o [ ) o o o

which comprises the most senior Group
executives). The key diversity and inclusion
metrics for Board members and executive
management are set out on page 108.

The figures are stated as at 31 March 2024.

Details of the tenure, age, skills and experience
of the Board are included on this page.

Non-executive directors’ key skills and
experience

The Board recognises the relationship
between achieving the Company strategy and
objectives and the skills needed on the Board
now and in the future. The mix of key skills,
experience and knowledge of the non-
executive directors set out in the matrix below
provides insight for the Board and the
Nomination and Corporate Governance
Committee to ensure the Board and its
committees are optimally composed to
maximise their effectiveness.

Role of the directors

The Company is led by an effective and
committed Board, which is collectively
responsible for the long-term success of

the Company. The Board's role is to provide
entrepreneurial leadership, and it sets the
Company's purpose, strategy and values,
ensuring these are aligned with our culture.

It is responsible for monitoring progress
towards Experian’s strategic objectives,
approving proposed actions and ensuring

the necessary resources are available for
long-term sustainable success, to generate
value for shareholders and contribute to
wider society. The Board is supported by its
committees, the executive directors, principal
subsidiaries and the Group Operating
Committee, while retaining exclusive control
and oversight over the decisions set out in the
Schedule of Matters Reserved to the Board.
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Strategic and budget planning process

The Board sets the Group strategy, and there
is a process in place to support this (the key
steps of which are summarised in the
diagram below). The Board also reviews and
sets the Group's budget for the forthcoming
financial year, and the diagram also outlines
the key steps in that process.

The Group's strategy remains consistent,
and we continue to aim to deepen Experian’s

October to November
Financial planning and prioritisation
Refinement and costing of plans and prioritisation
of opportunities

October
Group Operating Committee strategic review
Including detailed strategic plans

During the financial year

» The Chief Executive Officer (CEO) updates
the Board at every scheduled meeting on
operational, financial, business, and any
relevant strategic and budget matters

The Board is provided with details of Group
and regional performance, and
accompanying underlying narrative

The Board continually monitors
management and financial performance on
the Group's objectives. Before scheduled
meetings, the Board receives updates on
operational and financial matters, as well as
any strategic or major initiatives underway
Relevant senior management attend Board
meetings when required to give in-depth
updates either on regional or Group
operational or functional matters, including
strategic and budgetary matters

The Board receives relevant between-
meeting updates, to allow for appropriate
oversight and monitoring, and the Board
also conducts post-investment reviews on
an agreed timeline (for example in relation
to any acquisitions it has previously
approved)

During the year, there is detailed review of
strategic and budgetary plans, and financial
planning and prioritisation continues

June to December

* A strategy summit considers priorities and
commences development of the Group's
strategy. A Group Operating Committee
off-site meeting is held to focus on key
strategic issues

» Mid-year Board review of strategic
progress, including an update on the
strategy summit and off-site key themes

position in our markets and open up new
value pools. We have received notable
recognition for our people, our culture,

our products, and the positive impact we
make on the societies where we operate,
and we remain very confident in Experian’'s
long-term prospects. The strategic actions
we have taken in prior years to build a
stronger and more advantaged business

January
Board strategy review
Two-day strategy presentations
from senior leaders within the Group

September
Board strategy review
Mid-year review of progress

* Group Operating Committee and leadership
meetings to review strategy, and internal
refinement and costing of plans and
prioritisation of opportunities continues

» The Board received and discussed a
detailed Government and Regulatory Affairs
update in Dublin, Ireland in July 2023. The
Director of Government and Public Affairs,
UK and Ireland, Senior Vice President,
Government Affairs, North America, and the
Group General Counsel provided the update,
and it included details of the team structure,
regulatory and legislative risks, thoughts
regarding Generative Artificial Intelligence
(GenAl), and updates on the global political
outlook as it relates to Experian

« In September 2023, the Board travelled to
the UK and visited our London office. The
Board reviewed the EMEA and Asia Pacific
regional strategy with management, and
met colleagues

January

» Two-day Board strategy sessions are held
with the Group Operating Committee and
senior leaders. In January 2024, the
sessions were held over two days at our
North America operational headquarters in
Costa Mesa, California, USA

» The Board sessions include extensive
strategy discussions with regional and Group
operational and functional leaders and their
teams, which help the Board support and
monitor ongoing strategy roll-out

e Sessions in January 2024 included Experian
Software Solutions, North America and
Brazil regional updates, including Consumer
Services, and North America Financial
Services and Employer and Verification
Services. The Board also reviewed the

have set us up well to navigate good and
challenging times alike. We have made strong
progress in all our businesses and regions,
and we continue to be uniquely placed to
improve financial inclusion in our markets,
bring financial power to all, and create

a better tomorrow for consumers, for
businesses, for our people and for our
communities.

March
Board budget review
Ensuring the correct resources are in
place to deliver the Group strategy

June

Group Operating Committee review meeting

Off-site strategy session to focus on
key strategic issues

@ Board activities
@ Management activities

technology strategy and received a
strategic update on the Group's activities
concerning Artificial Intelligence (Al)

« The strategic framework considered by the
Board also includes the foundations that
allow us to achieve our growth aspirations,
for example, embedding a high-performance
culture, and ensuring sustainability through
strong client relationships and continued
investment in product innovation

» The Board approves the Experian strategy
in January

March

» As part of the budget process, the Board
reviews the Group budget, to support
having the correct resources in place to
execute the agreed Group strategy.
Discussions include detailed focus on both
regional and global business budgets

The Board continually monitors
management and financial performance
against the Group's objectives

The Board approves the budget for the
forthcoming financial year in March

In March 2024, the Board travelled to the UK
and visited our London office. The Board
reviewed the UK and Ireland regional
strategy with management, and met
colleagues

The Board also received and discussed
an environmental, social and governance
(ESG) strategic update with the Chief
Sustainability Officer in March 2024
(including details of how we operationalise
our ESG strategy, continue to make
progress across the breadth of ESG, and
ensure we have strong execution plans

to achieve our existing commitments)
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and determining the nature and extent of the
principal risks the Company is willing to take
to achieve its strategic objectives, in the Risk
management and internal control systems
section on page 135.

Board delegation to management

The Board delegates management of the
Group's day-to-day activities but is accountable
to shareholders for financial performance
and creating long-term shareholder value.
To achieve this, the Board has putin place a
framework of controls, including clear and
robust procedures and delegated authorities,
which enables the Group to appraise and
manage risk effectively. This is illustrated in
the Governance framework diagram on

page 115.

Board meetings

The Board meets sufficiently regularly to
discharge its duties, and holds additional
meetings when required, for example to
review a specific transaction. Each scheduled
meeting is normally held over two or three
days, with Board committee meetings also
taking place during this time. Spending this
time together further enhances the

You can read about the Board's procedures
for managing risk (including emerging risks),
overseeing the internal control framework,

November 2023
Board and
committee meetings

May 2023
Board and
committee meetings

July 2023 September 2023
Board and committee Board and committee
meetings (and the meetings, and strategy
Government and Regulatory  presentations from EMEA

Affairs update) and Annual and Asia Pacific regional
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effectiveness of the Board and its committees
and contributes to the cohesive and collegiate
Board culture. The Board met overseas during
the year, which allowed management and
colleagues to present to it and to meet the
directors informally. The Board spent three
days at our North America operational
headquarters in Costa Mesa, California, USA,
in January 2024. In September 2023 and
March 2024, the Board also travelled to the
UK and visited our London office, where it
reviewed the Experian EMEA and Asia Pacific,
and UK and Ireland, regional strategies and
the Group's ESG strategy respectively with
management, and also held Board and
committee meetings in Dublin, Ireland.

March 2024
Board and committee
meetings, ESG strategy
update, and strategy
presentations from UK

January 2024
Board and
committee meetings in the
USA, including two days
of strategy presentations

General Meeting management from global and regional and Ireland regional
management management

Attendance at Board and principal committee meetings
Nomination and Corporate Remuneration Audit
Board Governance Committee Committee Committee
Mike Rogers 6/6-100% 4/4-100% 5/5-100% n/a
Brian Cassin 6/6-100% n/a n/a n/a
Lloyd Pitchford 6/6-100% n/a n/a n/a
Craig Boundy 6/6-100% n/a n/a n/a
Alison Brittain 6/6-100% 4/4-100% 5/5-100% 4/4-100%
Kathleen DeRose 6/6-100% 4/4-100% 5/5-100% 4/4-100%
Caroline Donahue 6/6-100% 4/4-100% 5/5-100% 4/4-100%
Luiz Fleury 6/6-100% 4/4-100% 5/5-100% 4/4—-100%
Jonathan Howell 6/6-100% 4/4-100% 5/5-100% 4/4-100%
Esther Lee 6/6-100% 4/4-100% 5/5-100% 4/4-100%
Louise Pentland 6/6-100% 4/4-100% 5/5-100% 4/4-100%
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What did the Board do this year

The Board’s key activities during the year are outlined below. The Board has reserved certain key decisions to itself, and these types

of decisions are detailed below.

A. Strategy and management

o=

E

B. Structure and capital/Financial reporting
and controls/Risk management

C. Contracts

D. Board membership/Delegation of
authority/Corporate governance/Policies

E. Communication

F. Other

D
B
n?

A. Strategy and management
Approval and oversight of Experian’s
long-term objectives and commercial (and
ESG) strategy, approval of annual operating
and capital expenditure budgets, and
oversight and monitoring of operations.
« Evaluated and debated presentations from
management during the two-day strategy
presentations, approved the Group's
strategy, and reviewed and supported the
Group's ESG strategy.
Received and considered key initiatives and
strategy updates as part of the ongoing
strategic planning cycle, and detailed
competitor and venture updates.
Reviewed operational and financial updates
from the Chief Executive Officer (CEO), the
Chief Financial Officer (CFO) and the Chief
Operating Officer (COO) at each scheduled
Board meeting - these included operational,
financial and consumer credit metrics,
trading, people and ESG updates, as well
as details of key global initiatives, new
business and competitors.
Reviewed monthly Board reports, including
details of performance against budget and
the Group's financial position, and
stakeholder updates.
* Reviewed an update on the launch of

Experian Smart Money in North America.

B. Structure and capital/Financial
reporting and controls/Risk
management

Changes in the Group capital or corporate

structure. Approval of the Group’s results,

dividends, dividend policy, significant
changes in accounting policy, tax policy and
treasury policy.

« Approved the Group's Annual Report and
full-year and half-year financial results and
carefully considered dividend payments
and a share repurchase programme.

* Approved the refinancing of existing
borrowing facilities.

« Discussed and approved the Group's budget
presentation for FY25 and received updates
on Group insurance and pension
arrangements.

» Considered and approved the going concern
and viability statements for inclusion in the
Annual Report.

* Reviewed risk reports, the appropriateness
of preparing the financial statements on the
going concern basis and the Audit
Committee’s advice on making a ‘fair,

balanced and understandable’ (FBU)
statement in the Annual Report.

* Reviewed and discussed regulatory and
compliance matters with the Group General
Counsel, the Head of Global Compliance,
and the Chief Global Privacy, Ethics and
Regulatory Compliance Officer at Board and
Audit Committee meetings, including
updates on ongoing engagement, current
issues, potential impacts and plans as well
as an update on Government Affairs and
Public Policy.

* The Audit Committee received, considered
and approved strategic updates from
Experian’s key second line of defence
functions — Group Risk, Information
Security, and Global Compliance.

* Reviewed and approved Risk Appetite
Statements for the Group.

C. Contracts

Approval of major or strategic capital

projects, and of major acquisitions, disposals

and investments.

* Reviewed and discussed the corporate
development pipeline at each Board
meeting, including an update at the July
2023 Board meeting on our minority
investment programme, which provides
unique insight and knowledge into emerging
trends in technology and business models.

« Approved the acquisition of 100% of the
equity share capital of WaveHDC, a US
company offering patient data solutions to
the healthcare market.

« Conducted formal post-investment reviews
on acquisitions that were completed in FY21
and FY22, including Gabi, BrScan,
PagueVeloz, Axesor, Experian Employer
Services (Emptech, Corporate Cost Control
and Tax Credit Control), and the acquisition
of majority stakes in Brain and Sinacofi.

D. Board membership/Delegation
of authority/Corporate governance/
Policies

Approval of changes to Board composition,

ensuring adequate succession planning,

reviewing reports from Board committees,
reviewing governance arrangements, and
approval of various policies.

« Considered the Group's annual health,
safety and environment updates and
approved associated policy statements,
Anti-Corruption and Bribery Policy, Gift and
Hospitality Policy, and the Global Code
of Conduct.

* Reviewed Board performance review
findings, authorised Board members’
potential situational conflicts of interest and
approved the annual election and re-election
of Board members.

Considered and approved the Notice of
Annual General Meeting (AGM) for issue to
shareholders, and the arrangements for the
2023 AGM.

Received details of Board members’
external appointments and share dealings,
and updates regarding a shareholder
reunification programme.

Reviewed and approved the Group's tax and
treasury policies.

Considered and approved a change of the
Remuneration Committee Chair, as well as
compositional changes to the boards of
certain Group companies.

Received regular updates on the work
undertaken by each of the Board committees.
Received updates through both the Audit
Committee, and the Nomination and
Corporate Governance Committee, on the
proposed changes to the UK Financial
Reporting Council's (FRC) UK Corporate
Governance Code 2018 (the Code) and how
these may impact Experian.

E. Communication

Approval of key stakeholder documents,

circulars, prospectuses, and reviewing

investor sentiment.

 Reviewed investor relations, external
communications and media updates at each
scheduled Board meeting, and reviewed
and discussed a market and investor
update from corporate brokers.

* Reviewed and discussed draft full-year and
half-year financial results presentations for
analysts and institutional shareholders.

» The Remuneration Committee Chair met
the Experian UK and Ireland People Forum
in March 2024, and reported on the meeting
to the Board.

» More detail is contained in the Shareholder
and stakeholder engagement section,
including details of shareholder meetings,
on page 117.
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Culture underpins everything we do at Experian. With support from the Board, we prioritise and promote a ‘people
first’ culture where our people feel valued and able to do their best work. We thrive in a diverse and inclusive culture
built on a spirit of collaboration and freedom to do the right thing. We work together to innovate and provide solutions
for clients and consumers, quickly, accurately and in a thoughtful way.

The Experian Way shapes our culture and the
kind of organisation we are. This global way of
working represents our cultural values and
sets out the behaviours we expect everyone at
Experian to adopt in their daily activities. Itis
included in Experian’s Global Code of Conduct,
which has been approved by the Board.

See page 66 for more information about

The Experian Way.

The FRC's UK Corporate Governance Code
2018 (the Code) emphasises the importance
of the role of the Board regarding culture.

It recommends that the Board assesses

and monitors culture (including a new
recommendation to assess and monitor how
the desired culture has been embedded), and
that the Board ensures workforce policies,
practices and behaviours are aligned with the
Company's purpose, values and strategy.

We are confident that Experian and the Board
meet the recommendations of the Code
through our structures and processes, the
information the Board and its committees
review, and the activities that Board members
engage in.

With support from the Board, we promote
a positive and supportive culture throughout
Experian, including by:

Engaging our people

In FY24, 83% of our people participated in our annual global Great
Place to Work (GPTW) survey (up from 70% in FY23) and overall
engagement increased by one point to 83%. See our 2024 Power of
YOU Report: Driving Social Impact and Diversity, Equity & Inclusion
for more on how we utilise our people surveys to measure our
commitment to fostering an inclusive workplace culture.

Supporting mental wellbeing

We strive to create an open and supportive culture around mental
health through our Global Approach to Mental Health and Wellbeing,
launched last year.

We have a community of over 400 certified Mental Health First
Aiders (MHFAs) who play a key role in helping us implement our
approach and supporting our people to access the right help at the
right time. We have a target of maintaining 1% of our employees as
trained MHFAs. In FY24, we expanded the programme in Latin
America to include Spanish and Portuguese speaking colleagues,
helping us to continue to exceed this target, with around 2% of our
employees being trained in Mental Health First Aid.

In FY24, the MHFASs led a campaign emphasising that support is one
click away on our global wellbeing hub; and supported our annual
Your Mind Matters Week, which reached over 17,000 of our people
this year, providing support and educational resources on a range
of topics — from psychological safety to the importance of bringing
their whole self to work.

© For more examples on how we're bringing our
‘people first' culture to life see pages 65 to 67

Developing talent

With top talent increasingly looking for career development
opportunities within their organisations, we have an opportunity
to set ourselves apart by being somewhere people come to grow.

We promoted opportunities at Experian through our Global Careers
Week in February 2024, inviting people to ‘Discover what's possible'.
Around 5,000 employees attended sessions during the week and
on average each participant attended three live sessions. Those
attending scored the event an average of 4.8 out of 5 and we
achieved a Global Careers Week Net Promoter Score of 83.

Fostering belonging

Our employee-led affinity-based employee resource groups (ERGs)
channel support for diverse communities inside and outside
Experian, and help our people feel a sense of belonging. Examples
this year include our Women in Experian ERG running training
events that reached over 1,000 employees and our Black at
Experian ERG hosting credit education workshops for university
students.

This year, we introduced a new global hub to promote engagement
in our network of 16 global ERGs — from Women in Experian to
Pride for LGBTQ+.
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The Board uses a variety of information sources and mechanisms to monitor and assess cultural strength and understand how culture manifests
through colleague sentiment, observed behaviours and trends. These include reports, metrics, and formal and informal listening channels.

As part of our ongoing commitment to fostering a positive working environment where our people can thrive, we have strengthened our
communication channels between the Board and our workforce, which encourages engagement on topics such as culture, wellbeing, and business
growth. These activities are integral to how the Board monitors and assesses culture and are included below.

Ways the Board monitors and assesses culture

Who

What

The Board

« The Chief Executive Officer's report, circulated before every scheduled
Board meeting, contains detailed updates on People topics, including
culture, as part of our wider ESG agenda.

» The Board considers the sentiments of our people through regular reviews
of colleague feedback, including our Great Place to Work annual survey and
pulse surveys.

» The Board and committee meetings in January 2024 in Costa Mesa,
California, USA, allowed the Board to engage with colleagues and senior
regional management in North America. The Board also spent time with
colleagues in our EMEA and Asia Pacific, and the UK and Ireland,
businesses in September 2023 and March 2024 respectively.

Board members

« Visiting the Group business locations enables the Board to spend time with
colleagues of varying seniority and assess culture in a local context. All
Board meetings during the year were held in person, enabling the Board to
engage directly with people in the business.

« Esther Lee, our newest non-executive director, spent time at the Experian
Innovation Lab in California, USA, as part of her induction programme, in
January 2024.

Audit Committee

« Oversight of interactions with government and regulators by the Audit
Committee, and the perspective provided by our Global Internal Audit
function, provide opportunities for the Board to get an indication of the
Company'’s culture and provide feedback. The Committee and the Board

receive relevant updates at every meeting, and management is transparent

and responsive to challenge.

« Twice a year, the Committee reviews calls made to our Confidential Helpline

(see page 132). The Confidential Helpline, which is facilitated by an external
provider, is available for colleagues who wish to raise any concerns.

Remuneration
Committee

« The Remuneration Committee reviews an overview of employee pay
structures and related policies, including their alignment with our purpose,
values and strategy. This allows the Committee to ensure that relevant
policies and practices align with Experian’s values.

» The Committee reviews the design of all share incentive plans, on behalf of
the Board and, where required, shareholders.

 The Chair of the Committee met with the UK and Ireland Experian People
Forum in March 2024, and provided an update to the Board. The key points
of the update included colleague feedback on how the Company had
addressed reward issues and broader reflections on culture in Experian as
well as the open, two-way nature of the dialogue.

« The Committee reviews gender pay gap information every year.

Nomination
and Corporate
Governance
Committee

e In January 2024, the Nomination and Corporate Governance Committee
considered our annual People Strategy. Our Chief People Officer, Chief
Talent Officer, and Chief Diversity and Talent Acquisition Officer provided
the Committee with an update on talent and culture. The update included
details of progress on: our global people strategy; skills, talent and
leadership; productivity and efficiency; evolution of our Human Resources
operating model; our culture and employee value proposition; and the
priorities set out for FY25. The Chief People Officer and Chief Diversity and
Talent Acquisition Officer also updated the Committee on diversity, equity
and inclusion (DEI), including diversity in senior leader hires and progress
towards our three-year DE| strategy.

82%

of people agree that they feel
connected to Experian’s culture
(+3 points since FY23)

86%

of people agree that Experian’s
culture is purpose driven

(new insight as of 2024)

87%

of people agree that, taking
everything into account,
Experian is a great place to work
(+2 points since FY23)

89%

of people are proud to tell others
they work at Experian

(+1 point since FY23)
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Governance framework

Global Delegated Authorities Matrix

This key Group governance document
comprises the Schedule of Matters Reserved
to the Board, the Board committees’ terms of
reference and the authority levels for the

Group's principal subsidiaries, directors and
senior executives. For matters not reserved to
the Board, the matrix prescribes the cascade
of authorities delegated throughout the Group
by respective Group companies, together with

their monetary limits. The Board monitors the
exercise of delegations to the Group's principal
subsidiaries, which are reported to it at each
Board meeting. Regional matrices are also

in place.

Delegated authority flow

Board

> Principal subsidiaries

> Operating

> Executive

© See Board
of directors
on pages 106
and 107

A

Board
committees

Nomination and
Corporate Governance
Committee

© Seereporton
page 122

Audit Committee

© See reporton
page 128

Remuneration
Committee

© See reporton
page 136

businesses

management team

These are Group companies to which the Board has delegated
certain decision-making powers, for example: implementing
decisions agreed in principle by the Board; executive management
of the operations of the Group within the strategy and budget
approved by the Board; acquisitions and disposals with a value up
to US$50m:; and capital expenditure projects.

N

[Executive committees/functions ]

Group Operating Committee (OpCo)

The OpCo comprises the most senior executives from the Group. Its remit includes identifying, debating

and achieving consensus on issues involving strategy, growth, people and culture, and operational efficiency.

It also focuses on ensuring strong communication and co-operative working relationships among the top team.
Its meetings tend to be issues oriented and focus on selected Group issues worthy of debate. For example, in May
2023, the OpCo discussed the need to further develop and articulate the Group's advantage from GenAl and
confirmed a focus on Al as part of the strategic planning process. The importance of the provision of training in
advancing the understanding, development and responsible application of GenAl technologies at Experian was
agreed.

Risk management committees (executive and regional)

The Executive Risk Management Committee (EMRC) comprises senior Group executives, including the executive
directors and the Company Secretary. Its primary responsibility is to oversee the management of global risks.
The regional risk management committees oversee the management of regional risks, consistent with Experian’s
risk appetite, strategies and objectives, and are comprised of senior regional leaders.

The Security and Continuity Steering Committee (SCSC) is a sub-committee of the ERMC. The SCSC's primary
responsibility is to oversee management of global information security, physical security, and security continuity
risks, consistent with Experian’s risk appetite, strategies and objectives.

Tax and Treasury Committee (TTC)
This committee comprises senior executives with financial and tax expertise, and includes the Chief Financial Officer.
The TTC oversees the management of financial risk, including tax, liquidity, funding, market and currency risks.

Environmental, Social and Governance (ESG) Steering Committee

The ESG committee comprises senior executives from a wide range of areas throughout the Group, and is chaired by
the Chief Financial Officer. The purpose and primary duty of the ESG Steering Committee is to support the definition,
approval and integrated delivery of the Group’s ESG strategy.

Strategic project committees (global and regional)

These committees comprise the most senior global and regional executives. Their remit is to oversee a process
to ensure that all strategic projects are appropriately resourced, risk assessed and commercially, financially
and technically appraised. A similar body, the Investment Committee, performs the same function for proposals
regarding minority investments. Depending on the outcome of the discussions, the committees’ conclusions are
then considered by the board of the relevant Group company for approval.

Global Internal Audit (GIA)

GIA conducts a range of independent audit reviews throughout the Group during the year and is represented at each
Audit Committee meeting. GIA's plans, results and key findings are presented to, and discussed with, the Audit
Committee. The internal audit programme and methodology are aligned to the risk categories and risk assessment
parameters established by Group Risk Management. GIA also makes use of risk assessment information at a
business level, in planning and conducting its audits.
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Division of responsibilities

The Code principles regarding the role of the Chair, the desired characteristics of the Chair and his or her duty regarding Board relations and
contributions are outlined in the Chair's letter of appointment. A summary appears in the table below. The table also summarises how there is a clear
division of responsibilities between the leadership of the Board and the executive leadership of the business.

Chair » Runs the Board effectively and ensures the Board plays a full and constructive part in developing and determining the
Mike Rogers Group's strategy (including ESG strategy) and overall commercial objectives
» Promotes the highest standards of integrity, probity and corporate governance throughout the Group and particularly at
Board level

« Ensures the Board receives accurate, timely and clear information on the Group's performance and its issues, challenges
and opportunities

* Ensures effective communication with the Company's shareholders by the CEO, the CFO and other executive
management; and ensures the Board develops an understanding of the views of the Company’s major shareholders

- Facilitates the non-executive directors’ effective contribution to the Board, and ensures constructive relationships
between the executive and non-executive directors

* Primarily responsible for the Board's leadership and governance, and ensures its effectiveness

Chief Executive Officer (CEO) + Responsible for the Group's day-to-day business, in line with the strategy, risk profile, objectives and policies set by the
Brian Cassin Board and its committees

» Accountable to the Board for the Group's development and its operations

* Runs the Group's business and develops the Group's strategy (including ESG strategy) and overall commercial objectives

» Implements, with the executive team, the decisions of the Board, its committees and the principal subsidiaries

» Maintains a dialogue with the Chair on the important and strategic issues facing the Group, and alerts the Chair to

forthcoming complex, contentious or sensitive issues
* Leads the communication programme with shareholders
« Chairs the Group Operating Committee

Chief Financial Officer (CFO) « Responsible for managing the financial affairs of the Group, including tax, corporate finance and treasury
Lloyd Pitchford + Works closely with the CEO and COO to manage the Group's operations, and oversees information security and enterprise
risk management
« Acts as executive sponsor of the Group's overall ESG programme and chairs the Group's ESG Steering Committee
» Member of the Group Operating Committee

Chief Operating Officer (CO0) « Oversees the Company's business operations

Craig Boundy » Ensures the Group has effective operational procedures and controls
» Responsible for the evolution of the Group's technology and innovation strategy
» Member of the Group Operating Committee

Senior Independent Director + Provides support and guidance, acts as a sounding board for the Chair, and serves as an intermediary for other directors
Alison Brittain « Acts as a contact point for shareholders if they have concerns that are not resolved through discussion with the Chair,
CEO or CFO
« Evaluates the performance of the Chair

Non-executive directors « Constructively challenge and help develop Group strategy

Alison Brittain, Kathleen « Scrutinise management performance to agreed goals and objectives

DeRose, Caroline Donahue, « Uphold the highest standards of integrity and probity and support the Chair in instilling the appropriate culture, values
Luiz Fleury, Jonathan and behaviours in the Group

Howell, Esther Lee, Louise . Ensyre the integrity of financial information and that there are robust financial controls and systems of risk

Pentland management; determine executive remuneration and succession planning

Group Company Secretary ~ « Secretary to the Board and its committees
Charles Brown * Provides support and guidance to the Board and the Chair, and acts as an intermediary for non-executive directors
» Responsible for: corporate governance; listing rules, prospectus rules, and disclosure guidance and transparency rules
compliance; statutory compliance and reporting; shareholder services; and sustainability
» Member (and secretary) of the Group Operating Committee

Group General Counsel » Responsible for overseeing Experian’s global legal, regulatory compliance and government affairs functions
Darryl Gibson * Provides the Board and Audit Committee with legal advice, leads legal and regulatory reporting, and active in public
policy advocacy
« Member of the Group Operating Committee
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Timeline of shareholder engagement

Y HY24

september "

BELTEIRY February

. Investor virtual conferences and meetings
FY23 results

. Investor and media relations reports provided to the Board

LE Annual Report

Roadshows in UK and USA following
the FY23 results announcement

W Q1 Fv24 results

2 HY?24 results

A 03 FY24 results

@ ESG engagement AGM Wealth roadshow

n Remuneration engagement

Shareholder and stakeholder
engagement

The Code encourages boards to have a clear
understanding of the views of shareholders.
Companies are also encouraged to seek
regular engagement with major shareholders
to understand their views.

In addition, the Code states that the Board
should understand the views of the Company's
other key stakeholders and describe how their
interests have been considered in discussions
and decision-making. Details regarding key
stakeholders are on pages 118 and 119.

Shareholders

We are committed to open and regular
communication and engagement with
shareholders at all times, and our
communications with shareholders (and
proxy advisory bodies) will always offer
invitations to meet the Chair or any of the
Board committee chairs.

Board - Investor relations, and external
communications and media, reports are
circulated before every Board meeting.

The investor relations report contains a
commentary on key events in Experian’'s
main markets, share price performance,
market movements, investor feedback from
management and analyst meetings, broker
and analyst forecasts and recommendations,
investor relations activities (including ESG),
and shareholder analysis. The external
communications and media update provides
details of the focus of external communication
activities, which has included innovation,

technology (including Al), financial health, data
security and integrity, and people. The Chief
Communications Officer provides regular
updates at Board meetings.

Engagement with investors — The Chair of the
Remuneration Committee wrote to our major
shareholders and the main UK and US proxy
advisory bodies in September 2023. She
thanked them for their support on both the
Report on directors’ remuneration and
Directors' remuneration policy at the 2023
AGM, and invited feedback on a proposed
change to certain remuneration arrangements,
following an expansion of role. The Board Chair
also makes himself available to meet
shareholders.

Investors and analysts — The executive team
runs an ongoing programme of dialogue with
institutional investors and analysts, through
which they discuss a wide range of issues
including strategy, performance, management
and governance. Experian also engages with
investors through industry conferences and
by hosting events with members of the senior
management team. The announcements

of the full-year and half-year results and
trading updates provide opportunities for us
to answer questions from analysts, covering
a wide range of topics. This year, executive
management attended conferences and
investor meetings virtually and in person

(in the UK, USA and Canada).

Annual General Meeting — The AGM provides
a valuable opportunity for the Board to
communicate with shareholders and for
shareholders to hear directly from the Board
on the Company’s performance and strategic

direction. All the directors attended the 2023
AGM, including the Audit, Remuneration, and
Nomination and Corporate Governance
Committee chairs. The 2024 AGM will take place
on Wednesday 17 July 2024 in Dublin, Ireland.
Shareholders are encouraged to use proxy voting
on the resolutions put forward, all of which
(except for procedural resolutions) are taken by

a poll. In 2023, voting levels at the AGM were
78.62% of the Company's issued share capital.

Private shareholders — The Company
Secretary, Charles Brown, oversees
communication with private shareholders, and
ensures direct responses as appropriate for any
matters raised by shareholders. The Company
issues a Shareholder Questions card each year,
together with the AGM documentation. The
Company responded to shareholders directly,
as appropriate, following the 2023 AGM and,
during the year, the Company undertook a
shareholder reunification programme with

the intention of applying to good causes any
resulting funds that could not be reunified

with shareholders.

Investor relations app — This contains
information about our financial performance,
together with reports, presentations and news
of upcoming events.

Website — Our website is an important channel
for communicating with all stakeholders,
including shareholders. All material information
reported to the regulatory news services is
published at experianplc.com/investors/
investor-news-alerts/regulatory-news,
together with copies of full-year and half-year
results announcements and trading updates.
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Other stakeholders

Information on Group-wide engagement with key stakeholders is on pages 48 to 51 in the Strategic report. Board activities regarding key
stakeholders, including engagement, are summarised in the table below. Shareholder engagement has been considered earlier.

Stakeholder Responsibility Relevant activities during FY24

Summary of stakeholder views/actions

Our clients and Board * The Board report in March includes

» Alarge number of our clients strongly agree that we are an innovative

consumers an update on clients and consumers, company.
including (for clients) Net Promoter « Our brand and reputation as a Trusted Company ranked as the most
Score (NPS) metrics, top-performing important brand driver for the eighth year in a row.
NPS attributes and areas that require  « Our account management achieved the highest ratings across the client
improvement. journey.
« For consumers, the reporting  Over 640,000 Experian Smart Money accounts have been opened since it
includes brand awareness, trust in launched in North America.
the Experian brand and the level of
complaints.
* Areview of Experian Smart Money in
North America.
Our Board * The Chief Executive Officer reports on ¢ The ESG Steering Committee is chaired by the Chief Financial Officer,

communities ESG and our actions to support our
communities at each scheduled
Board meeting.

« The Chief Sustainability Officer
presented an ESG strategic update to

the Board in March 2024.

Lloyd Pitchford, and brings together the work undertaken across the

Group into one, co-ordinated programme.
» Scope 1 and 2 carbon emissions have reduced by 75% since 2019.
« Our suppliers’ emissions within Scope 3 are being calculated using a
new hybrid methodology that introduces actual supplier emissions data
for the first time, resulting in a significant reduction from the previously
reported Scope 3 emissions before the change in methodology.
Our United for Financial Health programme to empower diverse
communities through financial education has connected with over
146 million people since it launched in 2020, including 33 million in FY24.
United for Financial Health is part of our wider community investment.
We contribute funding, products (as gifts in kind) and expertise (through
employee volunteering) to benefit the communities where we operate.
Our community investment contributions totalled US$19.7m this year,
achieving our annual goal of 1% of Benchmark profit before tax.
Experian undertook a shareholder reunification programme with the
intention of applying to good causes any resulting funds that could not be
reunified with shareholders.
Community Investment highlights this year have included: teaming up
with NGO DIFFvelopment and influencer Daymond John to address the
racial wealth gap in the USA through access and education; working with
the National Literacy Trust and grassroots organisations to improve
literacy and financial capability among young people in the UK;
mentoring start-ups and small businesses in Brazil to help them build
their business, access finance and manage debts; and partnering with
the Srujna Charitable Trust in India to deliver financial education to
women affected by poverty.
Experian employees volunteered 70,000 hours of their time (in and
outside working hours) to help their communities. Many chose to share
their expertise to support programmes designed to improve financial
health —including through support sessions for National Health Service
staff and community members near our regional operational
headquarters in Nottingham, UK.




Code principle
Division of Responsibilities

Experian plc
Annual Report 2024 1 1 9

Summary of stakeholder views/actions

Stakeholder Responsibility Relevant activities during FY24

Our people Board, « People and sentiment survey and
Nominationand  pulse survey updates to the Board.
Corporate » Board reporting at every scheduled
Governance Board meeting (People section of
Committee,

Board report).
« People Strategy, Talent and Culture
update to the Nomination and

Audit Committee
Remuneration

« Taking part in the Great Place to Work (GPTW) survey globally for a third
year in a row, the Group has further improved its GPTW scores. Insights
from the survey enabled a focus on ensuring everyone has opportunities
to develop via our enhanced Careers Hub and new Leadership Exchange
portal; continuing to support health and wellbeing, including improved
benefits offerings across our regions; and the launch of our global
wellbeing hub.

Committee Corporate Governance Committee. » We run regular pulse and lifecycle surveys that capture feedback from

« Direct feedback to the Board from our people at key points in the employee journey so we can keep finding
Louise Pentland, Remuneration ways to enhance their experience at Experian.
Committee Chair, who met with the « A confidential helpline, facilitated by an external provider, is available for
UK and Ireland Experian People employees who wish to raise any concerns. Calls to the Confidential
Forum in March 2024. Helpline, and any actions required, are reviewed by the Audit Committee,

« Confidential Helpline updates to the in conjunction with HR or Global Compliance, as appropriate, at least
Audit Committee. every six months.

Our suppliers  Board » Annual update to the Board on » We continue to refine our reporting capabilities, creating interactive
suppliers, which includes details of dashboards to help identify opportunities, better understand spending
digitalisation, engagement, the and enable us to see trends. FY25 will see an increase in the pace of
Group's Supplier Relationship automation of our administrative processes.

Management (SRM) programme and » Our SRM programme has been refined and continues to develop. We
the Global Procurement Hub. focused on 21 key suppliers with regular, collaborative meetings

» Annual Board review of the Group's (sponsored by senior executives). The meetings focused on performance
Modern Slavery Statement. and opportunities for deeper collaboration.

» We take supplier surveys that help us understand our colleagues’ views
of strategic suppliers and our suppliers’ views of us. Results are
reviewed in Quarterly Business Reviews and plans put in place to
improve supplier relationships.

« During the year we undertook training with 98 suppliers to share best
practice approaches to modern slavery and human rights issues in the
supply chain. We also held interviews with contractors’ employees who
work at our sites to understand their awareness of the subject.

Government Board, Audit » Board members receive regular » There were ongoing regulatory inquiries into certain matters during the

Committee Board and Audit Committee updates year, and the Board and Audit Committee receive regular updates on the

from the Group General Counsel
regarding regulatory engagement,
and any ongoing regulatory matters.

» Board members also received an
update on Government Affairs and
Public Policy.

« There is ongoing privacy, ethics and
compliance reporting to the Audit
Committee, including compliance
training.

* Audit Committee risk management
reporting includes legislative and
regulatory matters. Any relevant
government affairs matters are also
considered by the Audit Committee
and the Board.

matters being considered by regulators. Our response to these inquiries
takes into consideration the regulatory position on the relevant inquiry.
Updates were provided to the Board and Audit Committee on a number
of matters, as well as engagement with regulators, including the UK
Financial Conduct Authority, and the US Consumer Financial Protection
Bureau.
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Timeline of workforce engagement
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sy 220

%@E GenAl small group
workshops

Board site visit

People, talent and culture Board update; people and
aa) sentiment survey update and people matters reporting

Director visit to the UK and Ireland Experian People Forum
'y

Innovation Lab P (face-to-face meeting)

. All-employee pay and workforce policies review

Workforce engagement

The Code requires companies to select one or
a combination of prescribed methods for the
Board to engage with the workforce. If a
particular method is not appropriate for a
company, it may explain the alternative
arrangements in place and why these are
considered effective. The Board has always
felt well informed about workforce views and
matters, including in relation to pay and related
policy arrangements for the broader employee
population. As a result, no single approach
recommended in the Code was considered
appropriate for our business. The Board
instead adopted a combination of methods

to comply with the Code’s requirements.
These are summarised below, and include:

» There are regular people and sentiment
survey updates to the Board, and reporting
at every scheduled Board meeting on people
matters. People, talent and culture updates
are also provided to the Nomination and
Corporate Governance Committee, offering
a valuable insight into workforce matters.

« Any relevant business cases reviewed by
the Board include an evaluation of potential
impacts of the transaction on the Group's
stakeholders, including employees.

* The Remuneration Committee annually
considers an extensive paper setting out
details of all-employee pay and workforce
policies across Experian. The discussions on
this topic provide helpful insights for framing
pay considerations.

» The Remuneration Committee Chair annually
attends a meeting of the UK and Ireland
Experian People Forum (see Our people,
in the table on page 119), providing the
opportunity to gain first-hand feedback in
two-way discussions with the workforce,
which is invaluable. The employee insights
and views gathered are shared with the full
Board, allowing the Board to hear directly
from the wider workforce.

The Board meets employees in person
outside the Boardroom environment during
the year. In September 2023 and March 2024,
the Board travelled to the UK and visited our
London office where they reviewed the
Experian EMEA and Asia Pacific, and the UK
and Ireland, regional strategies respectively
with management including executives,
business, product and strategy leaders from
across the organisation, representing 15
countries. This offered the Board and senior
leaders the opportunity to connect and build
good working relationships. The Board also
held a two-day strategy session, at our North
America operational headquarters in Costa
Mesa, California, USA, where extensive
strategy discussions were held with regional
and Group function leaders and presenters.
The Board takes the opportunity to meet
and engage with employees in all locations
where it holds Board meetings, to better
understand the culture, and to hear the
views of employees and gain insight on
matters of importance to them.

The Board and Committees receive regular
training throughout the year. During the year,
the Board was invited to participate in the
Group's Al training workshops delivered

by members of the GenAl Team.

» Newly appointed directors meet a wide range
of employees as part of their comprehensive
induction programme. In January 2024,
Esther Lee visited the North America
Innovation Lab where she received
demonstrations and presentations from
senior management and met informally
with employees and management of the
Innovation Lab. This provided her with the
opportunity to gain a deeper understanding
of our culture and engage with our people
within the business.

In coming to this approach, the Board is
satisfied it is appropriate for Experian and that
the Board keeps workforce considerations to
the fore in its deliberations.

Considering our stakeholders
in our decision-making

The Code also recommends that the Board
should describe how stakeholder interests
have been considered in Board discussions
and decision-making. We have processes in
place to record and consider stakeholders’
views (including the matters contained in
Section 172 of the UK Companies Act 2006,

on a voluntary basis) and feed them into Board
decision-making.

All material business cases considered in the
Group (for example, mergers, acquisitions and
major capital investments) include an analysis
of the stakeholder considerations, anticipated
impact and mitigations. This process helps the
Board perform the duties outlined in Section
172 of the UK Companies Act 2006 and
provides assurance to the Board that potential
impacts on stakeholders have been considered
in the development of the proposal. The impact
on stakeholders, their views and their feedback
are collectively at the heart of Board



Code principle
Division of Responsibilities

discussions and actions. The Board will
continue to enhance ways to ensure
stakeholders are considered as part of the
Board's decision-making.

An example of how this process works in
practice is outlined below, where Board
consideration of a strategic acquisition
included a review of the standing stakeholder
impact analysis.

Acquisition of 100% of the equity share
capital of WaveHDC

In November 2023, the Board reviewed,
considered, and approved the acquisition of
100% of the equity share capital of WaveHDC,
a North American business that offers patient
data solutions to the healthcare market using
Al and machine learning. WaveHDC is a
market-leading patient data company that
enables providers to obtain a comprehensive
view of a patient’s insurance coverage in real
time at the point of registration, thus reducing
claims denials and improving collections. This
acquisition will strengthen our Revenue Cycle
Management (RCM) business, provide new
solutions to existing clients, and extend the
business to laboratory clients. It will also
enhance our current patient access solutions
(eligibility, insurance discovery, and patient
estimates) and can be quickly distributed
across the large client base in Experian Health.

A briefing paper was circulated to the Board
ahead of its November 2023 meeting, outlining
the strategic rationale for the transaction,

as well as the financial evaluation and deal
structure. The Chief Executive Officer, North
America, attended the Board meeting and
presented, with the President, Experian Health,
the business case to the Board. In considering
the acquisition, the Board reviewed the
stakeholder impact analysis that had been
prepared (and which is prepared for all
acquisition business cases). The analysis
identified the following stakeholder impacts
and actions or mitigations:

« Customers and suppliers were expected to
react positively, having access to the breadth
of Experian’s global products and data
services.

« There was no material community or
environmental impact anticipated.

» The full acquisition was expected to have
a meaningfully positive long-term impact
on the stakeholders.

« There were plans that employees would
continue to be treated fairly and in
accordance with the relevant laws and
conditions applicable.

« Customers and suppliers were expected to
react positively to a well-capitalised, listed
company being their trusted partner.

Workforce policies and practices

The Board is expected to ensure that:
workforce policies and practices are
consistent with the Company's values; that
they support its long-term sustainable
success; and that the workforce can raise
any matters of concern. An example of the
alignment of policies and practices is how
the Group manages anti-bribery and
anti-corruption.

A strong compliance culture at the heart of our
strategy helps ensure we comply both with the
laws that apply to our business and with our
Global Code of Conduct. The Board sets the
tone and leads by example and is one of the
most important influences on the Company's
commitment to preventing bribery and
corruption.

Our Anti-Corruption Framework sets out our
zero-tolerance policy on bribery and corruption
in any form, and this message is reinforced
through mandatory annual training for
employees. We also extend this framework

to our third-party network and business
partners, which helps instil our values in
every aspect of our business.

In terms of the ability to raise matters of
concern, Experian aims to achieve the highest
possible standards of quality, honesty,
openness and accountability, and there is an
expectation that employees maintain high
standards in accordance with the Global Code
of Conduct. There is also a culture of openness
and accountability, and all employees are
encouraged to raise any concerns about the
way the business is run at an early stage, so
any concerns can be dealt with effectively.

A confidential helpline, facilitated by an
external provider, is available for employees
who wish to raise any concerns. Calls to the
Confidential Helpline, and any actions required,
are reviewed by the Audit Committee at least
every six months.

Non-executive director appointment

Non-executive directors are initially appointed
for three years. This may, subject to
satisfactory performance and election or
re-election by the shareholders, be extended
by mutual agreement. They normally serve for
a maximum of nine years, through three
terms, each of three years' duration.

Time commitment

In advance of any new Board appointment,
each potential non-executive director is
provided with information on the expected
time commitment for the role. The potential
non-executive director is also requested to
provide an overview of all other directorships
and other significant commitments, together
with a broad indication of the associated time
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commitment. The proposed appointee must
also confirm they have sufficient time to
dedicate to the role as a non-executive director
of Experian.

Meetings of non-executive directors

In addition to attending Board and committee
meetings, the non-executive directors
normally meet the Chair at the end of each
scheduled Board meeting. The non-executive
directors also meet the Senior Independent
Director privately at least once a year, without
the Chair present, and did so once during the
year to discuss matters including the Chair’s
performance.

Board information

All directors receive financial and operational
information each month to help them
discharge their duties. Board papers are
circulated digitally at least one week before
each Board meeting, to ensure directors have
time to review them. Directors have access
to independent professional advice at the
Company's expense, if they consider it
appropriate. No director obtained any such
advice during the year ended 31 March 2024.
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Independence

As required by the Code, the Board considers
each of the non-executive directors to be
independent in character and judgment and -
believes there are no relationships or

circumstances likely to affect (or could appear

to affect) each director’s judgment.

Conflicts of interest, and external
appointments

The Company's articles of association allow
the Board to authorise actual or potential
conflicts of interest. The authorisation
procedure involves Group Corporate
Secretariat issuing guidance and a
questionnaire each August, asking directors
to identify any conflicts or potential conflicts,
which the Board then considers at its
September meeting. In addition, directors are
expected to advise the Company Secretary of
any actual or potential conflicts as soon as they
arise, so the Board can consider them at the
next available opportunity. In the Board's view,
this procedure operated effectively during the
year under review. The Board also has a
process whereby directors’ proposed external
or additional appointments are reviewed and
considered for approval by the Board. Before
approving the additional appointment, the
Board considers the time commitment
required for the role.
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Nomination and Corporate Governance Committee report

The Committee maintained its focus
on Board succession, the executive
talent pipeline and also further
enhanced its understanding of
succession planning undertaken
below the level of the Group
Operating Committee.

Mike Rogers
Chair of the Nomination and Corporate
Governance Committee

Members

Mike Rogers (Chair)
Alison Brittain
Kathleen DeRose
Caroline Donahue
Luiz Fleury

Jonathan Howell
Esther Lee
Louise Pentland

Composition and experience

« Mike Rogers has chaired the Committee
since July 2019.

* The Board considers the Committee
members to be independent
non-executive directors, in line with the
UK Financial Reporting Council's (FRC)
UK Corporate Governance Code 2018
(the Code).

» The Committee met four times during
the year ended 31 March 2024.

« The Chief People Officer, the Chief Talent
Officer, the Chief Diversity and Talent
Acquisition Officer and the Chief
Communications Officer were invited
to attend certain meetings.

* The Chief Executive Officer was also
invited to attend all meetings and
provided valuable input to the
discussions.

Fol] Link to the Committee
; terms of reference

[m]

=iz i,

experianplc.com/about-us/
" corporate-governance/
board-committees/

On behalf of the Nomination and Corporate
Governance Committee, | am pleased to
present the report of the Committee for

the year ended 31 March 2024. This report
outlines how the Committee discharged the
responsibilities delegated to it by the Board,
and the key matters it considered during
the year.

During the year, the Committee maintained
its focus on the executive talent pipeline

and senior management succession plans,
reflecting the Board's responsibility to ensure
appropriate plans are in place. A succession
planning update was provided at Committee
meetings, and included reviews of executive
management succession coverage as well
as an overview of the succession planning
undertaken at, and below, the level of the
Group Operating Committee, including

areas identified for further development.

The Committee valued receiving and having
time to consider these important analyses

of the Experian talent development structure,
and how it influences Experian’s culture.

A key responsibility of the Committee is to
continue to ensure that the structure and
composition of the Board and its committees
are regularly reviewed, and that there is a
balance of skills and experience, independence
and knowledge on the Board as well as broad
diversity (including gender and ethnicity),
inclusion and equal opportunity. This regular
review allows for the timely commencement
of director search processes. During the year,
as part of the Board's succession planning,

we reviewed the overall skill sets of the Board
and how the Board works together as a team.
We also considered our longer-term succession
planning and the skills we would need to
‘future-proof’ the leadership of the business.
Following review, on the recommendation of
the Committee, Louise Pentland was appointed
as Chair of the Remuneration Committee on

1 January 2024, succeeding Alison Brittain.
The Committee also regularly reviews Board
tenure, the specific dates on which Board
members' scheduled terms of appointment
may end, and how the required skills,
experience, independence and knowledge

are reflected as required in any future

Board appointments.

A core philosophy at Experian is that diversity,
equity and inclusion (DEI) are essential to our
purpose and to progress in creating a better
tomorrow. We must ensure our global DEI
strategy continues to connect with, and
support, the needs of the regions where we
do business. This deep commitment to DEl is
entrenched throughout Experian. In January
2024, the Committee received and discussed
a detailed Global People strategic update that
included an update on DEl progress and plans,
and the key areas of focus for FY25 from our
Chief People Officer, Chief Talent Officer and
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our Chief Diversity and Talent Acquisition
Officer. In FY25 and beyond, we will continue
with our product-centred DEl approach across
the regions while working to increase diverse
representation and providing education on
why increased diversity supports commercial
benefit.

The Committee also considered the proposed
election or re-election of directors at the
Annual General Meeting (AGM), recommended
Alison Brittain's and Jonathan Howell's
re-appointment as independent non-executive
directors for further three-year terms,
reviewed the draft corporate governance
section of the Annual Report, reviewed various
company law and governance updates, and
reviewed its performance during the year and
its terms of reference.

The Committee was in place throughout the
year ended 31 March 2024.

Committee’s key roles
and responsibilities

Good governance and strong, responsible,
balanced leadership are critical to business
success and to creating both long-term
shareholder value and a strong, sustainable
culture. As a Committee, our responsibilities
include:

» Ensuring we have appropriate procedures for
nominating, selecting, training and evaluating
directors, and that adequate succession
plans are in place.

 Reviewing the Board's structure, size,
composition and succession needs; and
considering the balance of membership and
the Board's required balance of skills,
experience, independence, knowledge and
diversity.

« Identifying and nominating, for the Board's
approval, suitable candidates to fill vacancies
for non-executive directors and, with the
Chief Executive Officer's assistance,
executive directors. Board appointments are
made on merit and against objective criteria,
to ensure the Board maintains its balance of
skills, experience, independence, knowledge
and diversity.

* Reviewing legislative, regulatory and
corporate governance developments and
making recommendations to the Board; and
ensuring the Company applies the principles
of the Code.


https://www.experianplc.com/about-us/corporate-governance/board-committees/
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Committee activities in FY24

July 2023

November 2023

January 2024

March 2024

» Discussed a detailed AGM
briefing from the Company
Secretary and the Chief
Communications Officer,
including proxy voting results,
shareholder feedback and
engagement that had taken
place in the lead-up to the AGM.

« Discussed and considered the
proposed structure of the FY24
Board performance review.

» Received an update on the
consultation regarding proposed
changes to the Code.

* Recommended to the Board the
re-appointment of Alison
Brittain as an independent
non-executive director for a
further three-year term.

« Discussed in detail the structure,

.

.

size and composition of the
Board and its committees (and

the relevant paper is provided as

a reference document ahead of

all Committee meetings, to allow

for continued review).
Reviewed the Committee’s
performance during the year
against its terms of reference
and concluded it was operating
effectively.

Reviewed the Committee’s
terms of reference and
recommended changes to the
Board.

Reviewed and discussed
executive succession, including
succession planning for senior
leaders and their direct reports,
and the talent pipeline.
Recommended to the Board the
appointment of Louise Pentland
as Remuneration Committee
Chair.

* Reviewed and discussed a
Global People, Talent and Culture
update, and considered a
detailed Global People Strategy
update related to the depth of
the overall Experian talent
strategy (including consideration
of skill, talent, leadership
building and culture).

* As part of that, received a
detailed update on diversity,
equity and inclusion, outlining
the Experian philosophy,
approach and plans.

* Recommended to the Board the
directors to be considered for
re-election at the 2024 AGM.

» Considered the annual company
law and governance update and
reviewed the proposed changes
to the Code (and how they would
impact Experian).

* Recommended to the Board the
re-appointment of Jonathan
Howell as an independent
non-executive director for a
further three-year term.

A\
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Process for Board appointments

Step 1 Step 2 Step 3 Step 4 Step 5

The Committee The specification The Committee then The Committee makes Following Board

reviews and approves and the search are agrees a shortlist and a recommendation approval, the

an outline brief and discussed with the we hold interviews to the Board for appointment is

role specification and search agent, its consideration announced in line

appoints a search agent who prepares an with the requirements

for the assignment. initial longlist of of the UK Financial

We disclose the name candidates Conduct Authority's

of the search agent (FCA) Listing Rules, and

and any connection in due course a tailored

with Experian in the induction programme

Annual Report is provided to the

appointee
J

Board composition

The Board comprises the independent Chair,
Mike Rogers, three executive directors and
seven independent non-executive directors,
including the Senior Independent Director,
Alison Brittain. Louise Pentland is the Chair of
the Remuneration Committee, Jonathan
Howell is the Chair of the Audit Committee and
Mike Rogers is the Chair of the Nomination and
Corporate Governance Committee. The
Nomination and Corporate Governance
Committee regularly evaluates Board
composition from several perspectives,
including diversity and orderly succession.

The Committee’s discussions during the year
concluded that there should be a continued
focus on diversity, and that there was a
preference, where possible, for recruiting
non-executive directors who are serving
executives at other organisations, while also
considering the need for further recent and
relevant financial experience. Remuneration
Committee chair succession has also been a
recent focus of the Committee, and the Board,
on the recommendation of the Committee,
appointed Louise Pentland to succeed Alison
Brittain as Chair of the Remuneration
Committee with effect from 1 January 2024.

This facilitated a smooth handover of
responsibilities to Louise from Alison. Louise
has the requisite experience for the role, and a
deep understanding of business, law, human
resources (including remuneration committee
management), leadership, innovation and
culture. As with all Board appointments,

the Committee recognises the continued
importance of culture, fit and international
experience when assessing potential
candidates for the Board, including a focus

on geographic representation from Experian’'s
markets.
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Nomination and Corporate Governance Committee report

continued

Q: What were your views on the
induction programme and process?

A: Following my appointment to the Board in
March 2023, a number of meetings and
briefings were organised to provide me with
a detailed overview of the Group and
different businesses within Experian. This
detailed induction enabled me to hit the
ground running at my first Board meeting
and gave me the insight and knowledge
required to make as full and effective a
contribution as possible to the Board. Being
able to meet leaders across the Group soon
after appointment was extremely valuable.
These meetings helped me to understand
their priorities, challenges and
opportunities, and | look forward to
continuing to further develop my knowledge
in 2024 and beyond.

The detailed induction programme for Esther is set out below.

Q&A with Esther Lee, non-executive director, who joined the Board in March 2023

Q: As a new director what were your
first impressions of Experian and its
culture?

A:lwas interested to learn about the culture
in Experian and see this in action through
interactions at Board and committee
meetings, the Board's discussions and
decision-making, site visits during the year
and regular reporting on people and culture.
| was pleased to see the Board's commitment
to demonstrating a strong ‘tone from the top’
on culture through its leadership and
oversight. Itis also essential that our Board
discussions take the Group's stakeholders
into consideration and that our clients and
consumers are truly at the heart of our
decision-making. The Board's engagement
is open, direct, and respectful of different
viewpoints.

Key corporate/governance topics covered Presenters
Corporate Governance Company Secretary and external legal counsel
Talent, People and Reward Chief People Officer

Sustainability

Company Secretary and Chief Sustainability Officer

Financial Overview, Budget & Capital Strategy

Chief Financial Officer

External Audit

KPMG

Global Internal Audit

Head of Global Internal Audit

Global Technology

Group President Global Technology

Legal, Government Affairs and Compliance

Group General Counsel and Chief Global Privacy, Ethics & Regulatory Compliance Officer

Strategic Planning, Competition, and Corporate Development

Chief Investment Officer and Chief Strategy Officer

Investor Relations, Communications and Brand

Chief Communications Officer

Group Risk

Group Chief Risk Officer and Head of Group Risk Management

Cyber Security Overview

Global Chief Information Security Officer

Key business/operation topics covered

Presenters

Overview of the Experian Software Solutions business

Chief Operating Officer and CEO Experian Software Solutions

Overview of the Brazil business

President of Experian Brazil

Overview of the UK and Ireland business

Managing Director UK and Ireland

Overview of the Consumer Services business

Group President Consumer Services and President Direct-to-Consumer and Credit Match

Overview of the North America business

CEO Experian North America

Qverview of Consumer Information Services (CIS)

CEO Experian Software Solutions (during his transition from Group President, CIS)

Visit to an Experian Innovation Lab

From the Innovation Lab, the Senior Vice President Chief Scientist; Senior Product
Manager; Vice President Data Science; Director Data Science; Senior Director Applied
Research; Vice President Analytics
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Induction and training

The Company has procedures to ensure newly
appointed directors receive full, formal and
tailored induction. We develop a
comprehensive and tailored induction
programme for each newly appointed director,
based on their experience, background and the
requirements of the role. The Company
Secretary assists and supports throughout the
induction process, which is usually completed
within the first six months of a director’s
appointment and consists of meetings with
senior executives and functional leaders. Itis
designed to equip the new director with the
knowledge and materials necessary to
understand the business and their
responsibilities, and to help them make a
valuable contribution to the Board. On 31
March 2023, Esther Lee joined the Board as an
independent non-executive director. Her
induction sessions commenced soon after
appointment, and all sessions were held with
the relevant business or regional leader for
business and operational sessions, and the
relevant functional leader for the corporate
and governance sessions. Pre-reading and
viewing material was made available to Esther,
including the most recent Group strategy and
budget presentations. The induction
programme is reviewed regularly to take
account of directors’ feedback.

In January 2024, the Board held its meeting in
our North America operational headquarters
in Costa Mesa, California, USA. As an extension
to her induction programme, Esther travelled
to San Diego, California, USA ahead of the
meetings and visited the Experian Innovation
Lab, where she received presentations and
demonstrations from senior management on
the Experian Ascend Technology Platform, and
the One Experian Identity Platform. Esther also
met and had a working lunch with colleagues
and management of the Innovation Lab. This
provided Esther with an opportunity to gain a
deeper understanding of our culture and to
engage with our people in the business.

As well as visits to the business, the Board and
committees also receive requisite and
appropriate updates and training throughout
the year. The Board's training programme is
designed to ensure the relevant subject matter
is provided at a time when it would be of most
benefit or relevance to the Board. Training
sessions during the year were delivered by a
mix of internal and external subject matter
experts and sessions included:

» Board members were invited to participate in
the Group's Artificial Intelligence training.

A detailed training session was provided to,
and discussed by, the Audit Committee on
current regulatory compliance matters. An
update was provided on developments in US
State Privacy Regulation, and the evolution of

privacy regulation, the current privacy
landscape and Experian’s plans.

» An update and training session was also
provided to the Audit Committee on progress
with audit and corporate reform (including
the updates to the Code), potential impacts on
Experian and actions being taken by Experian
to ensure readiness.

An external update was reviewed and
considered by the Remuneration Committee
on trends in remuneration and corporate
governance.

» An update was provided to the Audit
Committee on the non-financial reporting
landscape including developments in
environmental, social and governance (ESG)
reporting.

.

Board members were invited to attend the
Experian Vision Conference, a client and
industry event in North America that
connects business leaders to ideas and
solutions and allows for networking
opportunities and insights from thought
leaders.

Diversity

We believe diversity, equity and inclusion are
essential to our purpose of creating a better
tomorrow, together, by making positive change
in the world, and supporting efforts to close
the financial wealth gap for underserved
communities. We support the potential of all
expressions of diversity, including but not
limited to thought, style, sexual orientation,
gender identity or expression, race, ethnicity,
disability, culture and experience. We welcome
people of all backgrounds to bring their whole
selves to Experian.

The Board's diversity policy is unchanged. We
strongly believe that diversity throughout the
Group and at Board level is a driver of business
success. We respect, value and welcome all
forms of diversity, and seek to reflect the
diversity of our clients, investors and
colleagues on our Board. We recruit talented
Board members, who have the appropriate
mix of skills, capabilities and market
knowledge to ensure the Board is effective.
When recruiting, we look across all sectors
and non-traditional talent pools, and we
require diversity on our candidate shortlists.

In line with the requirements of the FCA Listing
Rules, companies must report information and
disclose against targets regarding the
representation of women and ethnic minorities
on their Boards and in executive management
(for Experian, this is our Group Operating
Committee). The current female representation
on our Board is 45%, which exceeds the
requirement of the rules. We also monitor the
FTSE Women Leaders Review in relation to the
position of our Group Operating Committee
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(and direct reports of Group Operating
Committee members). The proportion of
women in this population at 31 March 2024 is
30%. As part of our commitment to continue to
improve our gender diversity, last year we put
in place a three-year goal of 30% for this
group. This, alongside the goals set for senior
and mid-level leaders within Experian, will
ensure a strong pipeline of women for our
most senior positions over time. In addition, the
March 2024 Parker Review Committee report
regarding ethnic diversity confirmed that we
exceeded their Board ethnic diversity
recommendations.

We continue to recognise the significant
benefits of a diverse Board and, when
recruiting, will continue to seek to address any
diversity gaps on our Board, including gender
and ethnicity. Alison Brittain is our Senior
Independent Director and was formerly Chair
of the Remuneration Committee. In January
2024, Louise Pentland succeeded Alison as
Chair of the Remuneration Committee. Both
positions are regarded as senior Board roles
within Experian, and the Senior Independent
Director role is considered as a senior Board
position under the FCA rules. Throughout the
year, the Board included two independent
non-executive directors from ethnic minority
backgrounds.

At Experian, we embrace diversity and
appreciate the different perspectives and
unique value each colleague brings.
Fundamentally, we do not discriminate against
anyone based on race, colour, religion, gender,
sexual orientation, gender identity or
expression, national origin, disability, age,
covered veteran status, or any other
characteristic protected by law. We provide a
safe, healthy and productive work environment
for all colleagues. We are committed to
respecting and promoting human rights and
we do not tolerate any infringement of these
rights in our business or our supply chain. The
Group's Global Code of Conduct applies to
everyone at Experian, including contractors,
suppliers and others who do business with us.
Contractors and suppliers performing work on
behalf of Experian are expected to comply with
the law and the portions of the Group's Global
Code of Conduct that apply to them.

As well as the Board policy outlined above, the
Group's Global Code of Conduct further
outlines our approach and how we think about
diversity. We understand the fundamental
value that diversity, equity and inclusion brings
to our business, and there are many ongoing
initiatives to support a work environment
where everyone is treated with fairness and
respect, has equal access to opportunities and
resources, and can contribute fully to our
success. To find out more please see our 2024
Power of YOU Report: Driving Social Impact
and Diversity, Equity & Inclusion.
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Board, committee and director performance review

The Code specifies that the Board should
undertake a formal and rigorous annual
evaluation of its own performance and that
of its committees and individual directors,
and that the Board should also have an
externally facilitated review at least once
every three years.

FY24 was year two of our Board's three-year
review cycle. Last year (FY23), an independent
external review was conducted by Manchester

Square Partners (who have no other
connection with the Group or Board
members), to provide the Board with greater
insights into its performance and to identify
opportunities to further increase and improve
its overall effectiveness. Overall, the
conclusion of that review was that Board
performance is strong and considered among
bestin class but that there was also no
complacency. All directors were ambitious
for the business and keen to realise its full

potential. They recognised the challenges
that will be faced by Experian strategically,
operationally and financially through the next
stage of its development. There was broad
alignment on what the Board needed to do,
and continue to do, to be even more effective.

Following that external review, the Board
agreed areas of focus for FY24, and an
update is provided on page 127.

Year 1-FY23

Evaluation by external facilitator

Year 2-FY24
Internal review against detailed
Year 1 review

Year 3-FY25
Questionnaire-based internal
evaluation

This year, the second year of our review
cycle, the Board performed an internal
review and an evaluation of progress against
the FY24 areas of focus and the resulting
actions, as well as agreeing new areas of
focus for the coming year, FY25. The third
year of the cycle, to be undertaken in FY25, is
expected to include the use of a
questionnaire-based internal evaluation,
based on the agreed three-year performance
review cycle.

This year's internal evaluation was
structured as follows:

Board

» Group Corporate Secretariat reviewed progress against the agreed FY24 areas of focus,
and an update was presented at the Board meeting in March 2024.

» That update, and the Board review and discussion of its actions, and the actions of
management against the FY24 areas of focus, formed the basis of this year's review from
a Board perspective, and new FY25 areas of focus were agreed.

Committees

« A performance review discussion was included on the agendas of the Board committee
meetings, supported by an analysis of how each committee was performing against the

key areas in its terms of reference.

« A performance review discussion took place at the Audit Committee's meeting in September
2023 and at the meetings of the Nomination and Corporate Governance Committee and
Remuneration Committee held in November 2023. The reviews confirmed that all
committees continue to operate effectively and efficiently.

Individual directors

» Meetings were held between each director and the Chair in March 2024 in relation to each

director's performance.

« The Senior Independent Director evaluated the Chair, taking account of input from other

directors.
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Progress against the focus areas highlighted in the FY23 review

Area

Focus

Progress

Ongoing education of
non-executive directors
(NEDs)

The Board recognises the high quality
and the varied level of experience of the
Board, and has kept under review the
best approach to ongoing education,
with a view to prioritising topics around
the risks and opportunities from
emerging regulatory themes and how
the Board could influence these. Itis
intended to build on the current NED
education and opportunities for further
exposure to the business, through
increased exposure to subject-matter
experts and invitations to client

« During FY24, the non-executive directors were invited to attend the Experian Vision
Conference, a client and industry event in North America that connects business
leaders to ideas and solutions and allows for networking opportunities and insights
from thought leaders.

As part of the Board's annual Compliance training programme, at its September
2023 meeting the Audit Committee received a detailed update on developments in
US State Privacy Regulation, which included the evolution of regulation, the current
privacy landscape and Experian’s plans.

As part of the regular Audit Committee information security reports, NEDs
continued to receive threat-based and thematic cyber updates, including in relation
to encryption and vulnerability management. The external auditor, KPMG, provided
professional knowledge updates and informational briefings to the Audit Committee
in November 2023 on audit and corporate governance reform, and on ESG and the

conferences and other role-specific ) - . - o —
meetings. evolution of non-financial reporting. e
« There is strong engagement between relevant subject-matter experts and the Audit 3
Committee. During the year, the Audit Committee Chair had regular meetings with E
the Head of Global Internal Audit, the Global Chief Information Security Officer and o
the Group Chief Risk Officer, including in advance of Audit Committee meetings.
« The Audit Committee Chair also met the North America Internal Audit team (and the
Global Head of Audit, and North America Vice President of Internal Audit) in January
2024, to gain feedback on the FY25 internal audit plan, discuss FY24 audit results,
the internal audit people strategy and other related matters.
Talent mapping The Nomination and Corporate « At its November 2023 meeting, the Nomination and Corporate Governance
Governance Committee will increase its Committee considered (with the Chief People Officer) a detailed update on executive
understanding and oversight of the succession, succession health and talent development.
succession planning that is underta'ken « The update covered succession plans for the Group Operating Committee members
below the level of the Group Operating and their direct reports, and provided profiles of individual leaders within the
Committee. This will include succession pipeline that identified their strengths, development needs and potential.
identification of strengths, development » ) ) ) .
« In addition, at its January 2024 meeting, the Committee reviewed the Global People —

needs and future potential of identified
successors through the development of
a talent map that will be presented to
the Committee.

Strategy, which included a detailed update on the plans to build the skills, talent and
leadership needed for growth, diversity, equity and inclusion, and the Experian
culture.

The update explained how the Group had refocused and strengthened its
succession practices, and highlighted the development paths for successors,
including membership of the redesigned CEQO Forum, which is a programme
designed to enable leaders who have been identified as potential successors for
enterprise-leading roles to deliver breakthrough performance in their business
while at the same time driving enterprise value creation at scale.

FY25 focus areas agreed following the FY24 review

Area

Focus

Talent management/
succession planning

Ongoing engagement (including with senior leaders) and consideration of succession is a consistent focus and activity of the
Nomination and Corporate Governance Committee. Over the coming period, the Committee will continue this focus and its deep
engagement with the process, in the context of the long-term operational and functional succession plans for the business.
The Committee recognises the constant diligence that is required in this area, and the balance required.

Scalable business growth

The Board recognises the high-quality annual strategy review meetings and regular global and regional business reviews, and the
Board's close involvement in these important processes. Over the forthcoming strategic plan period, the business will need to
continue to execute on the scalable growth opportunities that would be expected to drive the most long-term sustainable value,
and the Board will maintain its strategic oversight and focus on those opportunities, prioritising investment accordingly.
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During the year, the Audit Committee
(the Committee) maintained its focus
on matters relevant to the Group's
financial reporting, oversight of
internal controls and the continued
strengthening of risk management.

Jonathan Howell
Chair of the Audit Committee

Members
Jonathan Howell (Chair) Luiz Fleury
Alison Brittain Esther Lee

Kathleen DeRose Louise Pentland

Caroline Donahue

4 R\
Composition and experience

* All members of the Committee are
independent non-executive directors and
have been appointed to the Committee
based on their individual financial or
commercial experience. Committee
members have the skills, competence,
and financial and commercial experience
across a variety of industries and sectors,
to enable them to discharge the
Committee’s roles and responsibilities
effectively.

Jonathan Howell has chaired the
Committee since 1 July 2022, and is a
qualified accountant with recent and
relevant financial experience through his
role as Chief Financial Officer of The Sage
Group plc. He has previously held other
senior finance roles, including as an
independent non-executive director and
Chair of the Audit and Risk Committee of
The Sage Group plc., Group Chief Financial
Officer of Close Brothers Group plc and
Group Chief Financial Officer at London
Stock Exchange Group ple.

The Financial Reporting Council's (FRC)
UK Corporate Governance Code 2018 (the
Code) requires that at least one member
of the Committee has recent and relevant
financial experience, and the UK
Disclosure Guidance and Transparency
Rules (DTRs) require that at least one
member has competence in accounting
and/or auditing. The Board is satisfied
that it meets these requirements through
Jonathan Howell's membership of the

Committee.

| am pleased to present the report of the
Committee for the year ended 31 March 2024.
This report outlines how the Committee
discharged the responsibilities delegated to it
by the Board, and the key matters it considered
during the year. It was a busy year for the
Committee, which remains an essential part
of Experian’s overall governance framework.
The Board has delegated to the Committee
the responsibility to oversee and assess the
integrity of the Group's financial reporting,
non-financial reporting, risk management
and internal control procedures, review of
information security matters (including
strategy), review of compliance matters and
the work of both the internal audit function
and the external auditor, KPMG LLP.

Included in this report are: specific areas of
focus for the Committee during the year (which
included oversight and consideration of the key
elements of proposed UK audit and corporate
governance reforms, including the FRC's new
Corporate Governance Code 2024, particularly
as it relates to internal controls); and strategic
updates on the second line of defence functions
(Group Risk Management, Information Security
and Global Compliance). The report also
provides details of the Committee’s plans
regarding the upcoming tender of the external
audit, consideration of non-financial reporting,
the significant accounting and reporting
matters the Committee considered in relation
to the financial statements and how these
were addressed, and how the Committee
concluded and recommended to the Board that
the 2024 Annual Report was fair, balanced and
understandable.

Committee meetings

« The Committee met four times during the
year, with each scheduled meeting timed

to coincide with key dates in the Group's
financial reporting and audit cycle.

Regular attendees at meetings during

the year included the Chair, the executive
directors, the Group General Counsel, the
Head of Global Internal Audit, the Global
Financial Controller, the Global Chief
Information Security Officer, the Group
Chief Risk Officer and representatives

from KPMG LLP. Other invitees included

the Head of Global Compliance.

After all meetings, the Committee meets the
external auditor and, separately, the Head of
Global Internal Audit, without management
present. In advance of the formal Committee
meetings, the Chair of the Committee meets
with the Committee’s regular attendees,

as well as the external auditor.

Outside of regular meetings, the Chair met
with the external auditor’s regional teams,
and various key internal stakeholders
including the North America Internal

Audit team.

.

.
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» The Board receives the minutes of each
Committee meeting, in addition to the
Committee.

» The Committee is authorised to seek outside
legal or other independent professional
advice as it sees fit.

» The Committee was in place throughout the
year ended 31 March 2024.

Committee's key role
and responsibilities

The responsibilities of the Committee are
defined in the Committee’s terms of reference,
which were most recently reviewed and
approved by the Committee in September
2023. The Committee operates in accordance
with the Code and the FRC's Guidance on Audit
Committees.

The Board believes the Committee to be a
central pillar for effective corporate governance
by providing independent and impartial
oversight of the Company’s relevant functions.
The Committee's responsibilities include:

« Monitoring the integrity of the financial
statements and reviewing significant financial
reporting judgments contained in them.

* Reviewing internal financial controls and
the Group's internal control and risk
management systems.

* Reviewing the effectiveness and quality
of the audit process and the independence
and objectivity of the external auditor.

 Monitoring and reviewing the effectiveness
of the internal audit function.

« Developing and implementing policy on
engaging the external auditor to supply
non-audit services, taking account of
relevant guidance.

« Approving the external auditor's
remuneration and terms of engagement
and making recommendations about its
re-appointment.

» Monitoring and reviewing risk management,
information and cyber security risks, and
compliance matters.

* Providing oversight of the assurance,
monitoring, and review (as appropriate) of
relevant published environmental, social and
governance (ESG) and other non-financial
metrics or reporting.

Link to the Committee
terms of reference
experianplc.com/about-us/
corporate-governance/
board-committees/
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The Committee has an extensive agenda and carries out a range of significant activities during the year. Some standing items are covered at every
meeting, such as updates on internal audit, information security and risk management, while other key items are covered at specific meetings

depending on the cadence of activities during the year. This includes review of the half-year and preliminary results announcements, review of the
Annual Report and assessment of internal and external audit.

The tables below set out these activities, and the associated timings, in more detail.

Committee activities — all meetings

 Reviewed significant accounting and
reporting matters updates from the Chief
Financial Officer and Global Financial

Controller at each meeting.

 Reviewed an Information Security update
from the Global Chief Information Security
Officer at each meeting. This is a standing

« Reviewed full or summary risk management
updates at each meeting, including the status
of risk and litigation management.

» Reviewed papers from the external auditor
detailing the status of their work against plan,
and findings and conclusions in respect of
their opinion covering the reporting period.

item on the Committee agenda, given its

importance to the Group.

actions.

 An Internal Audit update was presented by
the Head of Global Internal Audit at each
meeting and discussed by the Committee.
This included the status of the audit plan,
audit findings and themes in the reporting
period, and progress on any overdue audit

Committee activities — specific meetings

September 2023

November 2023

March 2024

May 2024

» Reviewed and discussed pre-half-

year-end accounting matters.

» Reviewed and approved second
line of defence strategic updates
(see next page) and terms of
reference.

 Reviewed the FY24 external audit
plan with the external auditor,
including the engagement letter
and independence
considerations.

» Reviewed and discussed the
evaluation of the external auditor
(see page 133 External audit).

« Evaluated the performance of
Global Internal Audit (see page
133 Internal audit).

» Reviewed a Confidential Helpline
and Whistleblowing update.

 Reviewed an update on fraud
identification and management.

» Reviewed and approved the
Group's Treasury Policy.

» Approved the terms of reference
for Internal Audit.

» Reviewed the Committee’s terms
of reference, and recommended
changes to the Board.

« Received Compliance training
from the Chief Global Privacy,
Ethics and Regulatory
Compliance Officer, including
updates on US State Privacy
Regulation.

« Approved the Committee's annual

meeting schedule and reviewed
the Committee’s performance
against its terms of reference.

* Reviewed the half-yearly financial
report announcement, and
papers in relation to:

— half-year accounting matters

— the preparation of the
half-yearly report on the going
concern basis

- afair, balanced and
understandable assessment

— the making of management
representations.

* Reviewed the external auditor’s
half-year report.

* Received professional knowledge
updates, and informational
briefings, on audit and corporate
reform and non-financial
(including ESG) reporting from
the external auditor.

* Received an update on
non-financial reporting (including
changes to ESG regulatory
reporting).

* Reviewed non-audit fees.

 Reviewed the principal
accounting policies, pre-year-end
accounting matters and updates
on the year-end financial
statements and financial review.

* Reviewed the external auditor’'s
pre-year-end report, including
scope, status and controls
findings.

* Reviewed the Global Internal
Audit strategy and annual plan.

* Reviewed the Group’s non-audit
fee policy.

» Reviewed the Group audit fee.

» Reviewed the Group’s Tax Policy.

« Reviewed a Confidential Helpline
and Whistleblowing update.

* Reviewed an update on fraud
identification and management.

« Considered the re-appointment
of the external auditor.

* Reviewed risk, information
security and compliance strategic
updates.

* Reviewed the Group Risk Appetite
Statements.

* Received an update on audit and
corporate reform (including the
FRC's new Corporate Governance
Code 2024 and Audit Committees
and the External Audit: Minimum
Standards).

» Reviewed the preliminary results

announcement and the Annual

Report, and papers in relation to:

- year-end accounting matters

— the preparation of the financial
statements on the going
concern basis (see also note 2
to the Group financial
statements)

— the making of a viability
statement recommendation
to the Board

— the fair, balanced and
understandable assessment

- the making of management
representations.

Reviewed the 2024 Annual Report

to ensure it was fair, balanced and

understandable and provided

information enabling an

assessment of Experian’s position

and performance, business

model and strategy.

Reviewed the Risk Management

framework and Summary of

Assurance.

Approved the required Statement

on Internal Controls and Risk

Management.

Received an update on the

Group's plans regarding an

external audit tender.

Reviewed the external auditor's

year-end report, including

independence considerations.

» Reviewed non-audit fees.
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September 2023 - second line of defence strategic updates

* Atits September 2023 meeting, the

Committee received and discussed important
second line of defence strategic updates from

the senior management leaders of Group
Risk Management (GRM), the Global Security
Office (GSO) which is responsible for

Information Security, and Global Compliance.

« A wide range of measures has been
implemented in recent years to strengthen
Experian’s approach to the relevant Group
principal risks, the next phase of which is to
continue to harmonise the overall approach
including management of the Group's most
material risks.

* GRM introduced a revised risk quantification
approach, and have established the Group's
first set of Global Key Risk Indicators.

« The GSO has established enterprise risk
reduction programmes (ERRPs) to provide
a programmatic structure to the most
important global security actions.

* The GSO and Global Compliance have used
the risk management infrastructure to
support them in delivering their operational
mandates, maturity actions and assessing
and mitigating specific existing and emerging
risks.

* Global Compliance completed the first
external maturity assessment and intends to
further develop action plans in response to
the recommendations. With the previous
external assessments of GRM (FY22) and
Information Security (FY23), there is now a
complete set of externally assured maturity
baselines to measure progress against.
There is now a consistent approach, strategic
goal, taxonomy, and cadence of reporting
across the Group's risk management
programme. The Committee will continue
to regularly assess progress on maturity
both internally and externally.

» The Committee also considered and
approved updated terms of reference for
each second line of defence function.

Significant accounting and reporting matters

At each meeting, the Committee received a formal financial update from the Chief Financial Officer and/or the Global Financial Controller informing
the Committee of developments in the Group’s reporting and accounting environment, and compliance with relevant reporting standards. During the
year, the Committee assessed the overall quality of financial reporting through review and discussion of the significant accounting matters and the

half-year and annual financial statements.

The Committee’s review included assessing the appropriateness of the Group's accounting policies and practices, confirming compliance with
financial reporting standards and relevant statutory requirements, and reviewing the adequacy of disclosures in the financial statements. In
performing its review of the Group's financial reporting, the Committee considered and challenged the work, judgments, and conclusions of
management. The external auditor also provided the Committee with reports setting out its findings and conclusions on the accounting treatments
included in the financial statements, which the external auditor can discuss privately, without management present, with the Committee.

The table below summarises the significant accounting and reporting matters considered by the Committee in relation to the Group's financial
statements and the way they were challenged by the Committee and concluded. These matters, together with any other significant considerations
of the Committee, are reported to the Board.

Significant matter Response Challenge and outcome Cross reference
Acquisitions The Committee received updates on ~ The Committee considered the reasonableness of the key See note 41
The Group has completed seven management’s proposed acquisition  judgments and assumptions made in the valuation of these to the Group
acquisitions during the year, accounting for WaveHDC and MOVA.  balances. This included challenging management on whether  financial
including the acquisition of WaveHDC the estimates made in the valuations were appropriate and statements.

for consideration of US$216m, and
MOVA Sociedade de Empréstimo
entre Pessoas S.A. (MOVA) in Brazil
for consideration of US$111m.

The size of the consideration paid for
the WaveHDC acquisition means that
the identification and valuation of
acquired intangible assets is a
matter of focus for the Committee.

The consideration for MOVA includes
a put option liability and contingent
consideration, both recorded at their
respective fair values of US$71m and
US$32m. Both liabilities are linked to
the future financial performance of
MOVA, with the range of potential
outcomes significant. Their
estimation is therefore an area

of focus for the Committee.

Management presented the
assumptions and key inputs used
in the valuation of both the acquired
intangibles for WaveHDC, and
acquisition liabilities for MOVA.

Third-party valuation specialists
were engaged to assist with the
valuation of these balances, and
the results were fed back to the
Committee.

KPMG presented its conclusion on
this matter to the Committee,
including its assessment of the
reasonableness of both valuations.

reviewing the results of the third-party valuation specialists.

The Committee concluded that the identification and
valuation of acquired intangibles for WaveHDC were
appropriate, and that the valuation of the earnout and put
option liabilities for MOVA was reasonable.

The Committee concurred with management's proposed
acquisition accounting for both WaveHDC and MOVA.
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Significant accounting and reporting matters

Significant matter Response Challenge and outcome Cross reference
Impairment review — goodwill and A summary of the annual The Committee considered the level at which goodwill is See note 20
other intangible assets impairment analysis, alongside the tested and concurred with management that EMEA and Asia  to the Group
Given the size of the Group’s goodwill underlying assumptions and inputs Pacific now represents the lowest level at which goodwill is financial
and other intangible assets, the was provided to the Committee. allocated and monitored, and should be tested for statements.
recoverability of these assets is a The external auditor, KPMG, provided ~ IMmPairment on this combined basis.
significant area of focus for the an update to the Committee on the The Committee scrutinised the methodology, inputs, and
Committee. procedures performed over the assumptions applied by management, in particular ensuring
Group's impairment analysis, that changes in the macroeconomic environment were
alongside its findings and conclusions  appropriately captured. This included acknowledging the use
on the reasonableness of the key of external sources to support and corroborate
inputs into the analysis. These were management'’s inputs.
discussed with KPMG at the relevant  The Committee further enquired as to whether any other
Committee meeting. reasonable changes in assumptions would result in an o
impairment charge in EMEA and Asia Pacific. g’
The Committee considered the impairment reviews to be 3
reasonable and agreed with management'’s proposed E
sensitivity disclosures for EMEA and Asia Pacific. o
Litigation and contingent liabilities The Committee met with the Group’s ~ The Committee challenged management on the key See note 45
The operating activities of the Group legal counsel, received regular judgments and assumptions made in assessing whether to the Group
are subject to regulation across a litigation updates, and considered a provision or contingent liability disclosure was required. financial
high number of geographical external advice in order to facilitate  The Committee concluded that these matters had been statements.
markets. their review, alongside the feedback 5 oropriately provided for at 31 March 2024.
) ) provided by KPMG on the conclusion ) ) )
Thg volume and size of putstandlng of its relevant audit procedures. The lCommltltee. ponsldered anq concurrgd with the proposed
claims the Group is subject to mean contingent liability disclosures included in the notes to the
that the judgments applied when Group financial statements.
assessing the likelihood of a liability
crystallising can have a significant
impact.
The Committee received an update —
and analysis of open litigation and
regulatory matters affecting the
Group, including the enforcement
notice from the UK Information
Commissioner's Office.
Tax The Committee received a regular The Committee considered the evidence available to See note 17
The Group is subject to tax in update from management on the management in respect of these open matters and to the Group
numerous jurisdictions. The Group adequacy of provisions in respect challenged the judgments adopted by management. financial
of significant open tax matters. statements.

has a number of open tax returns
with various tax authorities with
whom it is in active dialogue.

The key uncertainties in the year
related to the deductibility of
purchased goodwill, inter-company
trading and financing. US$61m
(2023: US$102m) is included in
current tax liabilities in relation to
these judgmental areas.

This included details of ongoing
correspondence with tax authorities
in the USA and Brazil and the
principal areas of tax challenge.

KPMG briefed the Committee on the
output of its audit procedures over
uncertain tax liabilities, and its
conclusion on the provisions made
by management.

The Committee challenged management as to whether
the value of the provisions held was sufficient compared
to the level of open tax matters.

The Committee concurred with management’s assessment
of open tax matters, noting the significant decline in
uncertainty during the year following the agreement of some
historical tax positions.

Going concern and viability
assessments

Given the level of management
judgment required in forming
conclusions with regard to the going
concern and viability assessments,
these are key areas of focus for the
Committee.

A summary of the Group’s going
concern and viability assessments
was presented to the Committee.

The Committee reviewed the results
of management’s scenario-specific
stress testing for both going concern
and viability, as well as reverse stress
testing, which demonstrated the
resilience of the Group.

As part of its review, the Committee
took into consideration updates
provided by KPMG on its procedures
and conclusions on the viability of the
Group.

The Committee challenged and reviewed management's
process for assessing going concern and the Group's
longer-term viability. The appropriateness of the stress-test
scenarios identified, and the reasonableness of key
assumptions used by management in calculating the financial
impact of a viability scenario arising over the forecast period
were reviewed and challenged.

The Committee considered and concurred with management’s

assessment and recommended to the Board the preparation
of the financial statements on the going concern basis.

See page 101
for the Group's
going concern
and viability
statements.
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Fair, balanced and understandable — what do we do?

Each year, in line with the Code and the Committee’s terms of reference, the Committee is asked by the Board to consider, and recommend, whether
or not the Annual Report is fair, balanced and understandable (FBU) and whether or not it provides the information necessary for shareholders to
assess the Group's position and performance, business model and strategy. There is an established process to support the Committee in making this
assessment, and broadly the same process is followed for the Group's half-yearly financial report.

The main elements of the process are:

« A list of 'key areas to focus on" was previously
provided to the Annual Report team. The
team is reminded of the requirement
annually and asked to reflect this in the
drafting.

 Aninternal FBU committee considered the
Annual Report in May 2024, ahead of the May
2024 Committee meeting. A wide range of
functions is represented on this committee,
including executives from finance,
communications, investor relations, legal and
corporate secretariat. The external auditor
also attends this committee meeting and
challenges the assessment.

« In advance of its May 2024 meeting, the
Committee received a near-final draft of the
Annual Report, together with a reminder of
the areas to focus on. The FBU committee’s
observations and conclusions were also
relayed to the Committee.

« Following its review this year, the Committee
concluded that it was appropriate to confirm
to the Board that the 2024 Annual Report was
fair, balanced and understandable, and
provided the information necessary for
shareholders to assess the Group’s position
and performance, business model and
strategy. The FBU statement appears in the
Directors’ report.

The 'key areas to focus on'
included ensuring that:

» The overall message of the narrative
reporting is consistent with the primary
financial statements.

» The overall message of the narrative
reporting is appropriate, in the context of the
industry and the wider economic
environment.

» The Annual Report is consistent with
messages already communicated to
investors, analysts and other stakeholders.

» The Annual Report, taken as a whole, is fair,
balanced and understandable.

« The Chair and Chief Executive Officer's
statements include a balanced view of the
Group's performance and prospects, and of
the industry and market as a whole.

» Any summaries or highlights capture the big
picture of the Group appropriately.

« Case studies or examples are of strategic
importance and do not over-emphasise
immaterial matters.

Specific areas of focus

The Committee spent time on the following
specific areas during the year to consider and
challenge relevant, current and important
issues:

» At each Committee meeting, consideration
was given to the Group's operations, risks
and controls. Specifically, this included
consideration of the impact of the
macroeconomic environment upon the
Group's wider Enterprise Risk Management
Framework, emerging risks, business
continuity planning strategy and significant
reporting and accounting matters.

« In September 2023, the Committee received
an update on non-financial reporting (NFR),
and significant upcoming changes to ESG
regulatory reporting including future
reporting under the new EU Corporate
Sustainability Reporting Directive (CSRD) in
FY26. The Committee reviewed the Group's
control and assurance approach for
managing NFR, as well as the plans and
timelines to address the reporting
requirements under CSRD. The Committee’s
terms of reference were also updated to
cover the Committee’'s responsibility for
oversight of assurance of published NFR
or ESG metrics.

.

A significant area of focus during the year
was the UK Government's consultation
(through the UK Department for Business
and Trade (DBT), formerly part of the UK
Department for Business, Energy and
Industrial Strategy (BEIS)) on proposed audit
and corporate governance reform as well as
the FRC's consultation on changes proposed
to the Code. More details are now known of
the changes that will impact Experian, and
the Committee continues to review and
monitor the Group's plans and preparations
for adopting the financial governance and
corporate reporting changes, and is satisfied
the key areas of focus are being progressed
and addressed.

Whistleblowing arrangements,
Confidential Helpline and fraud
management

At its September 2023 and March 2024
meetings, the Committee received Confidential
Helpline updates, and updates relating to fraud.
The Committee reviewed the Group's
arrangements for colleagues to raise concerns
in confidence regarding the way the business is
run. This includes concerns about activities that
are not in the best interests of consumers or
clients, serious breaches of Experian policies
and regulations, information security threats,
harassment or bullying, criminal activity,
modern slavery and fraud. At the meetings, the

Committee received reports from Internal Audit
on all relevantissues, raised either through the
Group's externally facilitated and independent
Confidential Helpline or by alternative means.
These reports and updates also analysed any
issues raised by location, category of concern
and the investigation process. The Confidential
Helpline supports all languages spoken by
colleagues and is accessible either by phone (24
hours a day, seven days a week) or through a
web portal. Underpinning these arrangements
is the Group's Whistleblowing Policy as well as
the Group's Global Code of Conduct, together
with other key policies such as the Anti-Bribery
and Corruption and Gifts and Hospitality
Policies. These policies, together with regular
communications on the Confidential Helpline
across the Group's business, ensure knowledge
and awareness of the Group's arrangements.

Information security

At each meeting during the year, the
Committee reviewed an information security
update, and discussed it in detail. This report
provides a summary of the key information
security threats and risks the Group faces, the
key programmes to reduce risk and improve
maturity as part of Experian’s information
security strategy, updates on information
security capabilities and engagement, as well
as a scorecard measuring information security
operating performance.
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The Group's information security strategy

and capability is measured on a globally
recognised standard — the US National Institute
of Standards and Technology (NIST) framework.
This provides an understanding of information
security risks and the development of
customised measures to assess and manage
those risks. At its September 2023 meeting,
the Committee received an update on the
Group's information security strategic plan.
The strategic plan delineates actions and
deliverables to enhance and build the security
capabilities necessary to mitigate current and
emerging risks, using a threat-informed and
risk-based approach.

Global compliance

Atits September 2023 meeting, the Committee
reviewed and discussed the Global Compliance
strategic update. This provided the Committee
with an update on key factors influencing the
Group's regulatory environment, and the
Global Compliance function and operations.
Progress in the structure of the Global
Compliance organisation was noted and
discussed by the Committee, as well as the
further strengthening of the function as
Experian moves into more highly regulated
activities such as payments.

During the year, external adviser EY was
engaged to conduct an independent
assessment of Experian’s compliance maturity
posture and Compliance Management
Programme (CMP), including a comparison of
regional maturity within the business and with
peer groups. The comparison used a financial
services benchmark and included financial
data providers, financial service companies,
and FinTech businesses of similar size and
footprint to Experian. The overall conclusion
was that components of the current CMP are
fit for purpose, and a number of
recommendations for enhancement were
made that would support Experian’'s ambitions
to continue to increase regional maturity,
particularly in the more highly regulated
sectors Experian operates in. The business
intends to adopt EY’'s recommendations for
more consistent global practices, while
continuing to operate a regionalised and
risk-based model, with the level of compliance
maturity across and within regions reflecting
the needs, risks, and regulated activities of the
relevant businesses.

Internal audit

The role of Internal Audit is to provide
independent, objective assurance and
consulting activity to the Committee and
management. Internal Audit brings a
systematic, disciplined approach to evaluating
and improving the effectiveness of risk
management, controls, and governance
processes. The audit team is independent from

the business and reports to the Head of Global
Internal Audit who, in turn, reports functionally
to the Committee and administratively to the
Chief Financial Officer. The Committee or
Committee Chair approves the appointment,
remuneration, and removal of the Head of
Global Internal Audit. The Head of Global
Internal Audit has the right of direct access to
the Committee and the Chair of the Board, and
the audit team has no direct operational
responsibility for or authority over any of the
activities it reviews.

At each meeting, the Head of Global Internal
Audit presents an update to the Committee.
This includes the progress against the audit
plan, and a report on the audit findings and
themes. In addition, at the meeting in March
2024, the Committee reviewed and approved
the Global Internal Audit strategy and plan for
the year.

Each September, Internal Audit updates the
Committee on key elements of the advisory
support provided to the business over the
previous 12 months, in addition to its regular
audit reporting work. These can range from
full advisory audits, to participation in project
meetings, to support for key initiatives, and
below is a sample of these. Internal Audit:

« continued to work with the other governance
functions in developing the Group's risk
framework model

« provided thematic analysis and support to
the sub-groups involved in the mergers and
acquisitions project to improve due diligence
and integration processes globally and
provided additional advisory feedback on
potential policy and process changes related
to strengthening integration plans and future
modifications to merger and acquisition
processes

« provided advisory feedback during the
annual policy refresh process on the
information security policy

» was engaged and involved in a Global Cloud
Technology strategy forum to provide risk
monitoring and advisory feedback.

The specific objectives, authority, scope, and
responsibilities of the Internal Audit team are
set out in more detail in the Experian Internal
Audit terms of reference, which are reviewed
annually by the Committee. The Committee
also considers and evaluates the level of
Internal Audit resources and its quality,
experience and expertise, supplemented as
appropriate by third-party support and subject
matter expertise, to ensure it is appropriate to
provide the required level of assurance.

In line with the Chartered Institute of Internal
Auditors’ (IIA) Code of Practice, and the Code,
the effectiveness of Internal Audit is reviewed
by the Committee every year and is also
subject to an external quality assessment
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(EQA). There is a four-year evaluation cycle for
Experian’s Internal Audit function, the structure
of which is a full EQA every four years, and
follow-up interim external quality
assessments and internal reviews in the
intervening period.

An external EQA took place in FY23,
undertaken by PwC. This year the review of
Internal Audit was undertaken internally, and in
September 2023 the Committee reviewed the
conclusions of the review in detail. The report
highlighted that Internal Audit is considered
effective and professional, and a small number
of opportunities and improvements were
noted. The review comprised: internal quality
assurance results; post-audit stakeholder
feedback; key internal metrics; self-
assessment against the International
Standards for the Professional Practice of
Internal Auditing and the Code of Ethics by the
Head of Global Internal Audit; and a survey of
principal stakeholders for areas requiring
improvement. All audits that had been
assessed using Internal Audit's quality
assurance process were rated positively, with
strong adherence to standards and processes.
The assessment against key internal metrics
indicated an improvement in the time taken

to issue reports. There was conformance with
the International Standards for the Professional
Practice of Internal Auditing, and stakeholder
feedback on the function was strong with the
team viewed as highly effective, professional R
and independent.
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External audit

Tenure and tendering

The Company operates, and has throughout
the year under review operated, in line with
the requirements of The UK Statutory Audit
Services for Large Companies Market
Investigation (Mandatory Use of Competitive
Tender Processes and Audit Committee
Responsibilities) Order 2014. In accordance
with the terms of this order following KPMG's
initial appointment as external auditor in 2016,
Experian intends to conduct a comprehensive
and competitive tender process during the
year for the external audit for the financial year
ending 31 March 2027. This timing was chosen
to provide sufficient time to allow for the
selection process, an orderly transition and full
independence of the incoming firm, in the
event of a change in auditor. The audit tender
process will be led by the Chair of the
Committee, on behalf of the Committee,
supported by a steering group.

Each year, the Committee makes a
recommendation to the Board as to whether
the existing external auditor should be
re-appointed. Before making that
recommendation, the Committee considers
the auditor's effectiveness, including its
independence, objectivity and scepticism.
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Audit Committee report
continued

Effectiveness, audit quality,
independence and appointment

At its September 2023 meeting, the Committee
reviewed and discussed KPMG's audit strategy
for the year ended 31 March 2024. In March
2024, the Committee received detailed updates
on the audit's progress, which included details
of the external auditor’s actions, such as the
audit procedures undertaken, the audit's
coverage, and the status of any significant
findings, as well as details of key matters
arising from the audit and assessments of
management’s judgments on them. At the end
of each scheduled meeting during the year
under review, KPMG met the Committee to
discuss any relevant matters without
management present. The Committee
reviewed the content of the independence
letter and the management representation
letters, as well as engagement terms.

The terms of reference of the Committee
include a requirement to annually assess the
effectiveness of the external auditor. Internal
Audit supported the Committee by gathering
information to complete this review and issued
guestionnaires to the Board members and
certain senior management, as well as a more
detailed set of questions to senior finance
leadership.

The review focused on the four key areas used
in the FRC's December 2019 ‘Practice aid for
audit committees mindset and culture; skills,
character and knowledge; quality control; and
judgment. The Committee also reflected on
the assurance on financial statements, the
audit teams and communication, as well as
considering external regulatory updates on
the external auditor received during the year.

The overall results of the review were
favourable, with the audit being considered
effective and of high quality. In general, KPMG
was felt to be effective and collaborative
throughout the audit process. It provided
robust challenge, demonstrated strong
judgment and communications were clear.
Overall, KPMG had provided an effective and
robust audit. Suggestions for improvement
were discussed with KPMG. These related
to minor communication challenges around
timelines for subsidiary audits. Further,
suggestions were made to improve
communication between KPMG offices

to improve the overall audit process.

The Committee also evaluates the quality of
the audit (along with the effectiveness review
described above) in the following ways:

Meeting attendance by the external auditor

— KPMG attended all scheduled Committee
meetings during the year, and reported to the
Committee on the components of the audit
plan, additional or forthcoming requirements
or regulatory changes, audit findings and
half-year review findings. KPMG also provided

professional knowledge updates, and
informational briefings, to the Committee
on audit and corporate reform and on
non-financial (including ESG) reporting.

Audit Quality Review (AQR) — In July 2023, the
FRC published its report on the findings of its
annual AQR for KPMG, which set out the FRC's
findings on key matters relevant to audit
quality and was primarily based on a sample
of individual audits (mainly public interest
entities, or PIEs), and the FRC's assessment
of elements of the firm’'s systems of quality
control. The inspection results noted a slight
reduction in the FRC's assessment of audit
quality for audits requiring limited
improvements. However, the FRC remained
positive that the investments in audit quality
made by KPMG in the past will continue to
deliver expected improvements. Some findings
were identified for KPMG in relation to its
banking audit improvement plan. The report
also noted good practice including risk
assessment and audit planning.

Auditor independence

To ensure auditor objectivity and independence,
the Committee reviews potential threats to
independence and the associated safeguards
during the year. The safeguards KPMG had in
place during the year under review to maintain
independence included annual confirmation
by KPMG staff of compliance with ethics

and independence policies and procedures.
KPMG also had in place underlying safeguards
to maintain independence by: instilling
professional values; communications;
international accountability; and independent
reviews. There was also appropriate
pre-approval for non-audit services, which

are provided only if permissible under

relevant ethical standards. Details of this
policy are laid out below and on page 135.

Following the year-end audit, neither Experian
nor any of its subsidiary companies will
employ any audit partner or audit team
member in a position that could have a
significant influence on the Group's accounting
policies or the content of its financial
statements until a cooling-off period has
elapsed. The cooling-off period is two years
for an audit partner, and one year for a director,
where they have worked on the audit of
Experian plc or its subsidiaries.

The Committee will receive an update if any
audit team members are recruited to senior
positions by Experian, followed thereafter by
annual reporting on numbers of former auditor
senior employees, should any remain.

The Committee also considered the
independence of the external auditor’s
partners and staff involved in the audit
process. KPMG has confirmed that all its
partners and staff complied with its ethics and
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independence policies and procedures that are
consistent with the FRC's ethical standards,
including that none of its employees working
on the Experian audit holds publicly listed
securities issued by Experian. In addition,

the Committee acknowledges management’s
internal assessment that no employee in a key
financial reporting oversight role has a close
relationship with any KPMG employee that
may impact KPMG's independence.

The Committee concluded that the external
auditor had maintained its objectivity and
independence throughout the year.

Provision of non-audit services

KPMG provides certain other services to
Experian. To ensure auditor objectivity and
independence, Experian has a policy relating
to providing such services. The policy includes
financial limits above which any proposed
non-audit services must be pre-approved,
depending on the expenditure proposed.

An analysis of fees paid to the external auditor
for the year ended 31 March 2024 is set out in
note 14 to the Group financial statements.

The Committee annually reviews the policy
on the provision of non-audit services and
recruitment of former auditor employees,
and the latest review took place in March 2024.
The Committee considered the application
of the policy, and confirmed it was properly
and consistently applied during the year.
The policy, a summary of which is set out
below, recognises the importance of the
external auditor's independence and
objectivity.

Non-audit services policy

The external auditor is prohibited from
providing any services other than those
directly associated with the audit or required
by legislation and/or permitted by FRC ethical
guidance. These limited services are detailed
in the non-audit services policy, which is
reviewed and approved by the Committee
each year.

The appointment of the external auditor for any
non-audit work up to US$50,000 must be
approved by the Global Financial Controller.
The appointment of the external auditor for any
non-audit work where the expected fees are
over US$50,000 and up to US$100,000 requires
the approval, in advance, of the Group Chief
Financial Officer. Where the expected fees are
over US$100,000, the approval of the Chair of
the Audit Committee is required in advance.

Where cumulative annual non-audit fees
exceed the 30% annual limit, all expenditure
must be approved by the Audit Committee.
All expenditure is subject to a tender process,
unless express permission is provided by
the Chair of the Audit Committee, the Chief
Financial Officer or the Global Financial
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Controller based on the above approval limits.
Any expenditure below US$100,000 not subject
to a tender will be notified to the Chair of the
Audit Committee annually.

Commercial agreements where Experian
provides services to the auditor must be
approved by the Global Financial Controller and
not exceed the lower of 5% of the local Experian
entity's total revenue and US$250,000, and all
transactions should be undertaken on an arm’s
length basis. Transactions in excess of this limit
require approval of the Chair of the Audit
Committee in advance.

The Committee received half-yearly reports
providing details of non-audit assignments and
related fees carried out by the external auditor
in addition to the normal work.

Auditor re-appointment

Having considered the effectiveness,
independence and objectivity of KPMG

as summarised above, the Committee
recommended to the Board that a resolution
to re-appoint KPMG be proposed at the 2024
AGM, which the Board reviewed and approved.

Risk management and internal control

The Board is responsible for maintaining and
reviewing the effectiveness of the Group's risk
management activities from a strategic,
financial, regulatory, and operational
perspective. These activities are designed to
identify and manage, rather than eliminate, the
risk of failure to achieve business objectives or
to successfully deliver Experian's business
strategy.

Experian’s risk management programme

is regularly reviewed by the Committee and
in FY22 the Committee engaged an external
firm to assess the current state and identify
opportunities for further enhancement.
Following this review, the Group defined

a new strategic plan for the approach to risk
management, which sets a clear vision to
continue the maturing of a sustainable and
embedded risk management framework
within Experian.

During the year, and as outlined earlier, the
Committee received second line of defence
strategic updates at its September 2023
meeting from Group Risk Management, the
Global Security Office and Global Compliance.
As well as these strategic updates, the
Committee was briefed on tactical measures
already underway, on a threat-informed basis,
to manage and mitigate near-term reductions
in areas of risk critical to the defence of the
Experian business. These measures focus

on complex areas where a need to rapidly
evolve the process, controls and operational
assurance of implementation has been
identified. The Group's risk management
processes are designed to identify, assess,

respond to, report on and monitor the risks that
threaten the ability to achieve the business
strategy and objectives, within the Group’s

risk appetite.

There is an ongoing process for identifying,
evaluating, and managing the principal and
emerging risks Experian faces. This process
was in place for the financial year and up to the
date of approval of this Annual Report. Full
details of our risk management and internal
control systems and processes can be found
in the Risk management and principal risks
section of the Strategic report on page 92.
The Committee considers emerging risks with
management as part of the standing risk
management update it receives.

Effectiveness of the risk management
and internal control systems

In line with the Code, the Committee (on behalf
of the Board) monitors the internal control and
risk management systems, robustly assesses
the emerging and principal risks identified by
our risk assessment processes (including
those that would threaten Experian’'s business
model, future performance, solvency or
liquidity and reputation), and monitors actions
taken to mitigate them. For certain joint
arrangements, the Committee relies on the
systems of internal control operating within
Experian partners’infrastructure and the
obligations of partners’ boards, relating to

the effectiveness of their own systems.

The Code requires companies to review the
effectiveness of their risk management and
internal control systems, at least annually.
The monitoring and review should cover

all material controls, including financial,
operational, and compliance controls.

The Committee performs this review under
delegated authority from the Board.

Through a combination of ongoing and annual
reviews, the Committee is able to review the
effectiveness of the Group's risk management
and internal control system.

The annual review of effectiveness considered
that:

« there was a process in place to determine the
nature and extent of the principal risks the
Company was willing to take in order to
achieve its long-term strategic objectives

« there was an ongoing process for identifying,
evaluating, and managing the emerging and
principal risks faced by the Group that was
regularly reviewed by the Committee

« processes were in place throughout the year
ended 31 March 2024, and which would
remain in place up to the date of approval
of the Annual Report

- the effectiveness of such processes was
reviewed by the Board
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« the information the Board received was
sufficient to enable it to review the
effectiveness of the Group's risk
management and internal control systems.

Following this year's review, the Committee,
on behalf of the Board, considers that the
information it received enabled it to review the
effectiveness of the Group's system of internal
control and risk management in accordance
with the FRC's Guidance on Risk Management,
Internal Control and Related Financial and
Business Reporting and that there were, and
the system has, no significant failings or
weaknesses.

For more on our approach to risk management
see pages 92 to 99.

Committee performance review

A review of the operation, performance and
effectiveness of the Committee was
undertaken during the year, supported by a
detailed ‘traffic light" analysis and discussion of
how the Committee was performing against its
terms of reference. The performance review
discussion took place at the Committee’s
September 2023 meeting, and confirmed that
the Committee continued to operate effectively
and efficiently.
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Report on directors’ remuneration

| am pleased to present, on behalf
of the Remuneration Committee (the
Committee), the Report on directors’

remuneration, following a year of
strong performance for the Group.

Louise Pentland
Chair of the Remuneration Committee

Members
Louise Pentland (Chair) Luiz Fleury
Alison Brittain Jonathan Howell
Kathleen DeRose Esther Lee
Caroline Donahue Mike Rogers

Quick link

2 experianplc.com/about-us/
t corporate-governance/
board-committees/

Introduction

| would like to start by thanking Alison
Brittain for the considerable contribution
she made to the Remuneration Committee
during her time as Chair.

| am pleased to report that FY24 was another
strong year for our business. The delivery of
upper single-digit revenue and Benchmark
EBIT growth, despite a difficult economic
environment, is a notable achievement and
demonstrates the resilience of our business
and our ability to execute the agreed
strategy. This level of performance has been
driven by the breadth and diversity of our
portfolio and is a reflection of the quality

of our leadership team together with the
dedication and passion of our people.

Similar to other international organisations,
in recent years there have been many
operational challenges for Experian,
including the COVID-19 pandemic and the
subsequent economic constraints and cost
of living challenges experienced in many of
our key markets. However, despite these
challenges, it is pleasing that we have
continued to deliver sustained top- and
bottom-line growth and, importantly,
continued to deliver growth in all our
markets. We continue to benefit from a
number of strategic decisions, including our
key investments over many years. By
intentionally broadening our capabilities and
unlocking synergies across our business we
have been able to expand our client offering.
The benefits of these investments can be
seen in the new market opportunities which
are driving our continued growth and
reducing our cyclicality.

The strength of the FY24 performance
across all areas of our business puts us

in a great position to deliver on our growth
ambitions for FY25 and beyond.

Experian’s executive
remuneration policy

For a number of years, we have engaged
proactively with our shareholders on
executive remuneration and have benefitted
from open and constructive shareholder
engagement. Based on feedback from our
shareholders, we made a number of
significant changes to our Remuneration
Policy at the 2020 AGM and since then we
have also adopted some governance-led,
best-practice elements that are aligned to
our shareholders’ expectations.

We continue to believe that our Remuneration
Policy (the Policy) is the most appropriate for
our business and have consistently applied
our Policy without making any implementation
changes, including during the unprecedented
challenges presented by the COVID-19
pandemic. This consistent application of the
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Policy, regardless of the external environment,
has been positively received by our shareholders.
This is evidenced by the consistently strong
support received over recent years for the
Annual report on directors' remuneration.

With this backdrop, no changes were proposed
to the Policy in 2023.

We were pleased with the resounding support
we received from our shareholders at the AGM
on 19 July 2023, securing 94.3% support for the
Policy and 95.3% support for the Annual report
on directors’ remuneration. We are grateful for
the nature of the continued, constructive
two-way engagement that we experience when
we consult with our investors on executive pay.

FY24 Performance

The levels of performance achieved in FY24 add
to our track record of meeting the ambitious
milestones that we set for ourselves. The effort
required to deliver upper single-digit top- and
bottom-line growth is considerable. At the heart
of our continually growing business is a
workforce who successfully meet and often
exceed their strategically aligned goals.

We set stretching targets that would require us
to deliver sustainable upper single-digit growth
in FY24 and the Group achieved this ambition,
with revenue performance growth of 7%,
Benchmark EBIT growth of 7% and Benchmark
EPS growth of 7%, all at constant exchange
rates. These upper single-digit performance
levels were also reflected in our share price,
which increased by 29.5% over the three-year
performance period®.

While achieving financial results is undoubtedly
very important, the Committee has always
taken a holistic approach to assessing the
Group's performance by reviewing a broad
range of metrics.

These broad non-financial measures include,
but are not limited to, employee engagement,
diversity and inclusion, impact on the
environment, and customer satisfaction.

In this way, we ensure that the financial
outputs are a fair and true reflection of the
Group's overall performance over both the
short and longer term.

We are transparent about our targets and
progress towards them in many areas, such
as diversity and impact on the environment.
We do not, however, include these and other
non-financial metrics in our incentive plans.
That in no way dilutes their importance to the
Group. They are regularly reviewed by the
Board and they remain key considerations

to ensure that the Committee’s review of
performance is truly holistic.
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How is our performance reflected in
executive pay?

Salary: At the beginning of the year, the
Committee approved salary increases of 2.5%
for each of the executive directors. As in
previous years, and aligned with our Policy,
these increases were below the increases
awarded to the general employee population
across the Group.

Following the significant expansion of his role,
to include global responsibility for both
Information Security and Enterprise Risk,

two areas critical to our long-term business
success, the Committee engaged extensively
with shareholders to seek feedback on a
proposed base pay increase for Lloyd Pitchford.
In order to reflect his expanded role, it was
proposed to realign his base salary with the
lower quartile of the external market. Our major
shareholders expressed their strong support
and the Committee approved a base pay of
£750,000 with effect from 1 November 2023.
Lloyd Pitchford voluntarily elected to donate his
net increase to the Experian Cares Fund for the
remainder of FY24 and he will not be eligible for
a base pay increase in FY25. Further
information on the shareholder engagement
undertaken and the feedback received can be
found in the Q&A section of this statement,

on page 139.

Annual bonus: The Committee always seeks
to set stretching annual bonus performance
targets that reflect our commitment to our
pay-for-performance philosophy. For FY24,
the Committee set targets that reflected our
unchanged ambition of delivering consistently
strong levels of growth, while balancing this
with the need to maintain the attainable and
hence motivational aspect of targets that
reflected the prevailing economic headwinds.
Despite the challenging external environment,
the performance range was set with a true
stretch that required strong top- and
bottom-line growth to achieve target and
maximum results.

In FY24, all regions delivered single-digit
Benchmark EBIT and organic revenue growth.
This robust performance across all regions
resulted in the Group delivering upper
single-digit growth for both annual bonus
performance metrics. FY24 revenue
performance growth was 7%, and this level of
revenue performance, combined with strong
returns on strategic investments, flowed
through to Benchmark EBIT growth of 7% for
FY24.

FY24 at a glance

Annual performance
* 7% Benchmark EBIT growth*

- 7% revenue performance growth'™
* 16% share price growth
« Increased headcount to 22,500?

Three-year performance
« 12.5% average increase per annum in
adjusted Benchmark EPS

« 29.5% share price growth?

« US$5.6bn cumulative Benchmark operating
cash flow over three years

*  Atconstant exchange rates.

1 Fromongoing activities.

2 Headcount as at 31 March 2024 22,500 (31 March 2023:
22,000).

3 Three-month average to 31 March 2024 of £33.11
compared to the three-month average to 31 March 2021
of £25.58.

As a result of the combined revenue growth
and Benchmark EBIT growth performance, the
overall bonus for FY24 will be paid out at 97.5%
of maximum for each of the executive
directors.

Actual

97.5%
Threshold Target Maximum
25% 50% 100%

Following a review of the Group's financial
performance and consideration of all our
business priorities, including those that are
non-financial in nature, the Committee was
satisfied that the level of annual bonus payout
aligned fairly and accurately to the year's
achievements. Therefore, no discretion
(upwards or downwards) was deemed
necessary. Full details of the annual bonus
outcomes are set out in the Annual report on
directors’ remuneration.

Long-term incentives (LTI): The Performance
Share Plan (PSP) and Co-investment Plan (CIP)
awards granted in 2021 will vest on 10 June
2024, The 2021 LTI targets were set in May
2021, when considerable uncertainty regarding
the ongoing COVID-19 pandemic remained.

In setting the 2021 LTI targets, the Committee
sought to reflect our growth ambitions of
achieving sustainable annual high single-digit
growth while also taking into consideration the
anticipated initial ‘post-COVID’ positive outlook
for the first year of the performance period.
Therefore, for the 2021 LTl targets, the
performance required to deliver target and
maximum outturns, was increased from our
previous usual range.
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The strong financial performance in both FY24
and FY23 follows a very good performance in
FY22. We continue to believe that a healthy,
well-run and sustainable business will create
wealth for its shareholders, and over the last
three years Experian has achieved:

» 12.5% average increase per annum in
adjusted Benchmark EPS

+ US$5.6bn three-year cumulative Benchmark
operating cash flow

* 17.0% adjusted Return on capital employed
» 29.5% share price growth

« £10.2bn of value creation through market
capitalisation growth and dividends.

This high performance level underpins the
overall outcomes under the PSP, which vested
at 85.4%, and of the CIP, which vested at 100%.
While the financial performance delivered in
the first year of the performance period was
particularly strong, the Committee had
factored this anticipated ‘bounce-back’ into the
stretching targets set for 2021 LTl awards and
therefore no adjustments were considered
necessary in the assessment of the
performance outturns for the 2021 LTl plans.

As with the annual bonus plan, the Committee
reviewed the LTI vesting levels in the context
of both the current economic environment
and the Group's holistic performance over
the three-year period. It was decided that the
formulaic vesting levels appropriately reflect
the robust business outcomes achieved over
the three-year performance period.

In line with our remuneration principles, a
substantial portion of the CEQ's single figure
value is determined by long-term performance.
For FY24, 53% of the CEQ's single figure value
is due to the vesting levels of the LTI plans,

with a further 15% directly attributable to share
price growth and dividends. All shareholders,
including employee shareholders, will also have
benefitted from this same share price growth
and dividend return over the same three-year
period.

Breakdown of FY24 CEO single figure
100%
80%
60%
40%

20%

0%

FY24

]
LTI - share price
and dividends

|
LTl vesting

]
Annual bonus  Fixed
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Putting our people first

We have an overarching ‘people first’
philosophy and protecting our employees has
always been, and continues to be, a key focus
for us. In recent years, following the COVID-19
pandemic and based on engagement and
feedback from employees, we successfully
introduced a hybrid and remote working
model, which is now established business
practice. The feedback from employees is that
these working practices have enabled them to
thrive and we believe that this has been a key
contributing factor to the strength of the
Group's results. Employee wellbeing —
physical, mental and financial - is critical to
ensuring our people are best supported as we
continue to grow our business. Given the
ongoing macroeconomic challenges present in
many of our major markets in FY24, we
focused on leveraging many of our financial
wellbeing policies with continued focus on the
overall wellbeing offering.

Our Sharesave Plan, which is available to more
than 95% of our global workforce, is a
well-established and valuable financial benefit
that allows employees to invest in, and benefit
from, the growth of our business, with minimal
financial risk for the employee. For the June
2023 Sharesave grant, the Committee
approved a £100 (or local equivalent) increase
to the monthly savings limit. The Committee
was pleased that 54% of eligible participating
employees, the majority of whom are more
junior-level employees who are not eligible to
participate in our long-term incentive plans,
took the opportunity to increase their
Sharesave contributions in 2023. This increase
in savings encouragingly demonstrates our
employees’ strong commitment to, and belief
in, the growth potential of our business.

The Committee is currently considering to
further increase the savings limits for the 2025
Sharesave Plan. This potential increase would
bring our offering in line with the maximum
benefit available to employees under the plan,
many of whom are also set to benefit from the
matching share element of the Thank You
Share Plan in 2024. See further details in the
Q&A section opposite.

This development of our financial wellbeing
offering supplements other enhancements
such as financial planning, mortgage advice,
loan and debt management, helpful wellbeing
guides, tax planning and financial protection as
well as awareness initiatives to highlight our
employee benefits.

Stakeholder experience in FY24

Employees

« Global employment increased by 500 to
22,500

» 3% overall global pay increase budget for
FY24 and FY25

« Normal bonus entitlement

« Increased monthly savings limit for the UK
and International Sharesave plans

« Flexible working practices

« Additional investment in wellbeing support

Investors

« Dividends of USc37.75 and USc18.0 per share
paid in July 2023 and February 2024
respectively

« Proactive shareholder consultation
» No shareholder capital raising

« Total shareholder return (TSR) increase of
17.7% over 12 months

Executive directors

» FY24 pay increase percentages for Brian
Cassin and Craig Boundy lower than average
pay increase percentage for the wider
workforce

« Incremental FY24 in-year pay increase for
Lloyd Pitchford donated to the Experian
Cares Fund

« No adjustments to in-flight Long-Term
Incentive (LTI) awards

« Pension provision alignment with the wider
workforce

Experian Group

« Strategic investments and acquisitions to
support future growth

« Upper single-digit Benchmark EBIT and
revenue growth

As our business results have evidenced, our
approach to supporting our employees with
specific issues or broader developments, such
as more flexible working, results in a more
engaged and motivated workforce. According
to employee feedback, this is enabling us to
attract and retain talent, which is critical to our
growth ambitions.

Code principle
Remuneration

Pay in the wider workforce

Employee engagement

The Remuneration Committee has always felt
very well informed about the pay and related
policy arrangements for the wider workforce.
The discussions on this topic form part of
many of the meetings throughout the year but
a deeper dive on the subject is part of the
Committee’s standing agenda. We are provided
with a comprehensive paper setting out details
of all-employee pay benefits across the Group.
This enables us to stay alert to any current
high-profile topics and also have a good
understanding of any trends and themes over
a longer timeframe.

The level of knowledge and understanding on
wider workforce pay proactively shapes the
way that we frame any executive pay
considerations. The insights provided to us are
incredibly valuable and the annual updates on
gender pay positioning in our major markets
and the broader diversity, equity and inclusion
(DEI) initiatives ensure that we can monitor the
progress being made. This year we were
provided with more details around employee
wellbeing which has been —and continues to
be —a focus for Experian.

Prior to the introduction of the UK Corporate
Governance Code 2018 (the Code) requirements,
we had existing practices and processes in
place that represent a combination of the
suggested methods to comply with the Code’s
requirements on employee pay and benefits
arrangements. In addition to the work done as
a Committee outlined above, | have continued
the practice of attending our UK and Ireland
Experian People Forum in person. As others
have commented before me, it is the best way
to supplement the Committee’s understanding
of our pay and benefits arrangements across
the wider workforce.

| was very impressed with the level of
engagement from all the attendees. The
two-way discussions were open and very
honest and the employees raised a number
of topics including Sharesave savings limits,
Thank You shares to be awarded later this
year and the flexible ways of working that
operate today. It was apparent that employees
appreciate the nature and spirit of the
engagement. Based upon the feedback, the
year-after-year investments that have been
made in employee mental health and financial
wellbeing are hugely valued. The appreciation
for the enhanced flexibility to work in a hybrid
way, from home or remotely, was voiced
strongly.
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Q&A

Q: There is a lot of discussion in the
market regarding the competitiveness of
pay for UK versus US executives. Given
the significant proportion of Experian’s
business that is US-based does the
Group anticipate (i) any challenges in
retaining US talent, or (ii) making any
changes to the current executive pay

arrangements?

A: The Committee believes that, in order to
achieve the best strategic results as a
business, all our senior leaders should be
motivated and rewarded in the same way.
To date, our Remuneration Policy has been
critical in enabling us to attract and retain
the best talent globally, and particularly in
the USA, as the leverage of the combined
incentive plans has been key to our ability to
compete for high-calibre business leaders, at
and below Board-level, in a competitive and
dynamic external market.

While our Policy has supported us in attracting
and retaining key talent to date, we are acutely
aware that the landscape for pay in the USA
has changed considerably in recent years,
and particularly among companies in sectors
similar to Experian’s. For example, in the last
18 months, almost half of the companies

in our sector peer group have awarded
exceptional one-off share-based awards to
their CEOs. The scale and prevalence of these
one-off awards has changed the competitive
landscape.

We will continue to monitor the impact of any
developments in the UK and US external
landscape with interest. As we have done
previously, we will continue to review the
Executive directors’ and senior leaders’ pay
against the UK and US markets to ensure that
our arrangements do not become misaligned
or uncompetitive.

Q: Can you provide some insight on any
factors that shaped the Committee’s
thinking in approving the mid-year base
salary increase for Lloyd Pitchford?

A: Lloyd Pitchford was appointed Chief
Financial Officer in October 2014. In the nine
years following his appointment, and in
keeping with our Policy, he received base pay
increases either in line with, or more typically

below, those provided to the wider workforce.

Following the significant expansion of Lloyd’s
role to include global responsibility for both
Information Security and Enterprise Risk,
two areas critical to our long-term business
success, and consistent with the approach
taken for all our employees when taking on
significantly expanded responsibilities, the
Committee considered it appropriate to
review Lloyd's remuneration package.

Experian’s total remuneration framework
has a significant emphasis on ‘at risk variable
pay’, and so the Committee — having
considered the significant expansion of his
role and the external market landscape —
believed it appropriate to reflect the
increased scope of Lloyd's role in his base
pay. The Committee aims to make changes in
a responsible and proportionate manner and
so proposed positioning Lloyd's base pay at
the lower end of our FTSE 30 comparator set.

In keeping with the spirit of our open and
transparent engagement with shareholders,
the Committee Chair wrote to our top 25
investors and the proxy advisory agencies
in September 2023, outlining the proposed
change to Lloyd Pitchford’s pay and with

an open invitation to provide feedback or
have a follow-up discussion. Following the
overwhelmingly positive feedback received,
including during any requested meetings, the
Committee approved an increase in Lloyd
Pitchford's base pay to £750,000, effective

1 November 2023.

For the avoidance of doubt, Lloyd Pitchford is
not eligible for any further base pay
increases as part of the normal 2024 annual
pay review and he will next be eligible for an
annual pay review in June 2025. As
mentioned previously, Lloyd Pitchford elected
to donate the approved net increase in his
base pay to the Experian Cares Fund for the
remainder of FY24.

Q: Experian has a strong track record of
taking steps to help the wider workforce
as they face macroeconomic
challenges. What steps, if any, does
Experian anticipate taking to support
employees in FY257?

A: Our focus, even before the onset of the
COVID-19 pandemic, has been —and continues
to be — on protecting our employees, our
shareholders, and the societies in which

we operate.

As shareholders will recall, in 2021 we made
a special one-off recognition award to all

our employees below senior management,
approximately 16,000 employees, as a way

of thanking them for helping Experian thrive
during the pandemic. The intention behind the
award was to provide, not simply a one-off
award, but a lasting 'thank you' for the global
wider workforce. Employees were given the
choice to take the recognition award as cash
or in shares. Any employee who chose to take
the initial award as shares was granted 19
Experian shares in August 2021, with a further
matching share award on a 2:1 basis in August
2024 for any employee who retained their
initial share award for three years.

It was pleasing to see that the vast majority
(around 90%) of employees initially elected to
take the award as shares, demonstrating our
employees’ belief in the growth potential of our
business. Encouragingly, employees have
continued to demonstrate this confidence in
our business trajectory, with around 9,000
employees (now also employee shareholders
as a result of the award) retaining their initial
share award at 31 March 2024 — more than
two and a half years after the shares were
granted. The Committee is pleased that such a
high proportion of the global wider workforce
will benefit from the matching share award of
38 additional shares, valued at £1,313" per
employee, in August 2024. This means that the
total value of the 'thank you'is £1,969' for each
of those eligible employees.

1 Share price as at 31 March 2024.
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We decided to invest in making our work
locations more attractive places to work and
collaborate with colleagues whose preference
is to work from an office environment. This
investment into a flexible working environment
is coupled with supporting policies being
incorporated into our broader employee
reward offering and | was pleased to hear

that we are well positioned to continue to
attract and retain key talent.

People and culture

Our culture is encompassed in the Experian
Way, which is our unigue and consistent way
of working globally and informs how our
people act and behave. A working environment
is heavily influenced by culture and ours is
designed to enable employees to thrive and
be successful. Maintaining a culture that is
inclusive, agile, innovative and high-
performance at its core is a key enabler for
Experian and has contributed to the track
record of strong financial performance.

We are encouraged to see that the new
working world of hybrid and remote working
has not detracted from the strength or
connectivity of our culture. Experianis a
very networked organisation that generates
a collegiate approach to work that all our
employees recognise and value.

Itis understandably easy to get immersed
in a company'’s culture but it is also key to
maintain an external and, importantly,
independent perspective, so we started to
participate in the Great Place to Work (GPTW)
global survey three years ago. Thus far, the
results from the GPTW survey suggest that
our employee-focused initiatives have been
well received and it was very pleasing to
see another high employee engagement
score this year of 83%.

The Committee considers a range of
guantitative culture-related data to be able
to inform our views. The quantitative data
may also provide useful information for

our shareholders and other stakeholders.
Further insights on these important metrics
can be found in the Sustainable Business
Performance Data on pages 74-76. Details on
DEl can be found on page 66.

Looking forward

Ayear of strong financial performance is the
ideal springboard for the next financial year
and so we look forward with positivity and
renewed ambition to meeting and exceeding
the expectations of a wide variety of
stakeholders. The external environment

will continue to bring challenges for us to
overcome but | believe that we are well
positioned to continue to deliver both top- and
bottom-line growth in FY25. Our plans are
rightly ambitious but they are underpinned
by a coherent strategy, astute investments
and a proven ability to execute our business
plans; and it is that combination that fuels my
confidence in the short- and longer-term
future of Experian.

| hope that | have provided some additional
background and deeper context on Experian’s
FY24 performance that enables shareholders
to support our Annual report on directors’
remuneration at the 2024 AGM.

Code principle
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Our executive remuneration at a glance

Performance snapshot

7%

Benchmark EBIT growth*

7%

Revenue performance*

usc145.5

Benchmark EPS

17.0%

Adjusted Return on
capital employed

83%

Employee engagement**

Achievement

Performance measure Incentive plan Outturn (% of max)
Benchmark EBIT growth* Annual bonus 7% 100%
Revenue performance growth* Annual bonus 7% 88%
Three-year adjusted Annual Benchmark EPS growth* CIP/PSP 12.5% 100%
Three-year cumulative Benchmark operating cash flow* CIP US$5.6bn 100%
Three-year adjusted Return on capital employed PSP 17.0% 100%
Three-year TSR outperformance of FTSE 100 Index PSP 5.5% 41.7%

At constant exchange rates.
Positive employee engagement as measured in the 2023 Great Place to Work survey.

o

As a result of the performance shown above:

Executive director single figure of pay

Incentive awards timelines

000 0 2,000 4,000 6,000 8,000 10,000 Grant  Year1 Year2 Year3 Year4 Yearb Yearé
Brian Cassin £9.94m (NN Annual bonus S

Lloyd Pitchford £6.27m (D cIP

Craig Boundy US$3.05m (IR PSP N

Fixed elements of pay:

@ Base salary
@@ Fcnsion and benefits

Variable elements of pay:
@ ~nnual bonus
@ Share-based incentives: value at grant

@ Share-based incentives: value attributable to share
price growth and dividend equivalent payments

@D @ r- formance period
[ Holding period

Brian Cassin
Actual holding 28 x salary

Share ownership

I Guideline
I Additional holding 3 25 2

As at 31 March 2024 and calculated as outlined on page 152.

Lloyd Pitchford
Actual holding 22 x salary

Craig Boundy

Actual holding 3 x salary

Executive director remuneration arrangements for FY25

« Salary increases of 2.4% awarded to Brian Cassin and Craig
Boundy effective 1 June 2024. Lloyd Pitchford's salary will remain
unchanged in FY25.

« Pension contributions for executive directors are aligned with the
rate provided to the majority of the workforce in the UK and the USA.

« Annual bonus based on Benchmark EBIT (80%) and revenue
performance (20%). The opportunity is 200% of base salary. Half of
any payout must be deferred into the CIP for three years.

« CIP awards will be based on cumulative Benchmark operating
cash flow (50%) and adjusted Benchmark EPS (50%). The maximum
award remains a 2:1 match.

« PSP awards will be based on TSR (25%), adjusted ROCE (25%) and
adjusted Benchmark EPS (50%). The opportunity of 200% of base
salary is unchanged.

« Two-year post-vest holding period applies to both CIP and PSP
awards.

« Malus and clawback provisions apply to all incentive awards.

« Existing in-employment shareholding guidelines will apply for
two years post-employment.

- o

Annual
bonus

Our executive pay framework

80%
Benchmark +
EBIT

20%
REELIE]

o 50% . .
op Adf_:ﬂ/: g CurlEtive tq \n_ce_ntu\/lse_cash
3 JLAS e b Benchmark discipline while the PSP
engpgwal operating is designed to incentivise
cash flow shareholder returns.

However, growth is the

50% single most important

PSP Adjusted aspect of our business

Benchmark
EPS

Revenue growth is a key
metric for us and will
provide a quality of
earnings balance to the
important profit focus of
Benchmark EBIT.

The CIP is designed

strategy and therefore
adjusted Benchmark EPS
runs across both plans.
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This Annual report on directors’ remuneration will be put to shareholders for an advisory vote at the AGM on 17 July 2024. The Remuneration
Committee has prepared it on behalf of the Board, in line with the UK Companies Act 2006, Schedule 8 to the UK Large and Medium-sized Companies
and Groups (Accounts and Reports) Regulations 2008 (as amended) (the Regulat